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FACT SHEET

Keep it Made In America
A National Manufacturing Strategy
Make Trade Work for America
Eliminate the Trade Deficit. Boosting American exports is important, but we must seek
to reduce our massive trade deficits. The $524 billion U.S. trade deficit in manufactured
goods in 2014 stymied economic growth, and 65 percent ($342 billion) of this was due
to unbalanced trade with China.
Level the Playing Field. Strong trade remedy laws are vital to ensuring a level playing
field for U.S. companies and American workers impacted by unfair trade practices such
as dumping, subsidies, overcapacity, and other market distortions. We must ensure that
timely and effective relief from unfair trade is available before plants close and workers
lose their jobs.
Stop Currency Manipulation. Currency manipulation by foreign trading partners has
cost the United States upward of 5 million jobs. Trade agreements should prohibit and
deter the practice with strong, enforceable rules modeled after existing international
rules. We also need to pass bipartisan legislation to treat currency manipulation as a
subsidy under our domestic trade laws.

Rebuild America’s Crumbling Infrastructure
Pass a Well-Funded Infrastructure Bill. Inadequate, piecemeal investment in our
nation’s infrastructure hurts our global competitiveness. Congress should make the
passage of a long-term, well-funded surface transportation bill a top priority. Investing to
meet the true needs of our crumbling network of highways, bridges, and other critical
infrastructure would generate millions of new jobs and expand manufacturing supply
chains throughout America.

Buy America
No More Outsourced Bridges. Buy America laws ensure that U.S. companies and
American workers get the first shot at supplying the steel and other inputs that go into
taxpayer-funded infrastructure projects. We must keep these laws strong and seek to
close loopholes that have allowed the steel and fabrication of major bridge projects,
including the San Francisco-Oakland Bay Bridge, to be built in China.

>
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Tax Policy
Incentivize Domestic Manufacturing. As Congress considers reforms to the corporate
tax code, we must make sure manufacturers don’t end up paying for a tax cut tailored
for Wall Street and Walmart. Manufacturing is the foundation of our economic strength
and faces unique global competition. For corporate tax reform to encourage prosperity
and growth, manufacturers must be able to quick recover the costs of their capital
investments, have the flexibility to weather the natural ups and downs of the business
cycle, and have the certainty to locate production in the U.S. for the long-term.

Enhance Our Workforce
Prepare our Workforce for the Future. Congress should devote additional educational
investment to rebuilding our vocational and technical skills programs, reward privatesector labor-business partnerships, and spur cooperative public-private training
programs by recognizing skills needs on a regional and local level.

Rebuild America’s Innovation Base
Create Jobs in America from New Innovations. The manufacturing sector comprises
the leading U.S. buyer of technology, accounts for 90 percent of all new patents, and
conducts 70 percent of private-sector research and development. One way to keep
America’s innovation edge is to fully fund and promote the National Network for
Manufacturing Innovation (NNMI), which is resulting in regional innovation hubs in cities
throughout America. We must also focus closely on spurring jobs for U.S. workers as a
result of new innovations by promoting production here in America of new products.

National Security and Preparedness
Keep America’s Defense Industrial Base Strong. Since 1791, American leaders have
made the connection between domestic manufacturing and a strong national defense.
But that connection is now at risk and our defense industrial base – the companies that
make the supplies, hardware, and weapons our armed forces use to keep our country
safe – has deteriorated, resulting increased reliance on China and other potentially
hostile trading partners. Congress should leverage defense procurement to support
America’s industrial capabilities, innovation base, and workers.

americanmanufacturing.org
711 D Street NW, 3rd Floor • Washington, DC 20004 • 202-393-3430 • info@aamfg.org
VERSION 072015

FACT SHEET

Purchase with Purpose
Using our Consumer Power for Change
Imagine creating jobs with the swipe of your credit card or helping thousands of
unemployed punch a time clock – all because you simply paid closer attention to your
shopping decisions.
According to ABC World News, spending just an extra $64 a year on Americanmade products can create 200,000 jobs here at home.
That’s no small potatoes. Consumers have a lot of power to make change in the
economy, but that power isn’t used as often as it could be.
The average consumer spends:




About $800 a year on holiday shopping, according to the National Retail
Federation.
Over $1,400 a year on apparel and shoes, according to the Bureau of Economic
Analysis.
Close to $500 a year on pet products, according to US News and World Report.

Meanwhile:

95 percent of voters have a favorable view of American-made
products.
Polling shows consumers would like to buy more American-made products to reflect
their personal economic values, but don’t know how to direct their purchases
accordingly. Others take the “we don’t make things anymore” myth to heart. But truth be
told, we manufacture a slew of products in the United States, which in turn supports
millions of American jobs.

>
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Given the choice, 78 percent of Americans would buy an Americanmade product over an identical one made abroad.
What we buy can send a message about our commitment to fairness, dignity, and
justice, and it can define our individual roles in a global economy. When you purchase
with purpose, you create an opportunity to start a conversation: A simple Americanmade shirt is transformed into a symbol of resilience; an American-made toy becomes a
commitment to safe products. Every item you buy can be a show of support for
American manufacturing, as well as our fellow citizens who made the product you’ve
purchased.

What about global solidarity?
Unfair trade policies and practices have created an economic system that too often
disadvantages workers everywhere, leading to a global race to the bottom in terms of
wages and quality of life.
Did you know:




Almost 75 percent of the price of a garment made in a sweatshop is devoted
purely to profit, reports United Students Against Sweatshops.
The International Labour Organization reports that 168 million children across
the globe are at work instead of in school.
As much as 25 percent of the particulate matter pollution in the air over Los
Angeles can be traced back to China, according to researchers at the
University of California, Irvine.

Our purchases shouldn’t reward the disregard of fair labor and environmental
standards.
The United States can’t put the global economy into a bottle, nor would it want to. But
a globalized economy poses a challenge to America’s strong domestic environmental
and labor standards. And lax standards abroad challenge the very notion that trade
works for everyone.
The Alliance for American Manufacturing is committed to free trade that’s fair,
because fair trade makes the world a better place for everyone. That’s why Buying
American is so important: Doing so turns shoppers into conscious, compassionate
consumers who know where their purchases come from and under what conditions it
was produced.
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Trading Away
Manufacturing Capacity
Unfair trade practices like dumping, export subsidies, and currency manipulation drove
the loss of more than 6.1 million U.S. manufacturing jobs from 1998 to 2010. And
today, there is no greater threat to the resurgence in American manufacturing than
widening trade deficits and unfair trade practices that go unchecked.
New trade agreements can help turn those deficits around – but they must give
American workers and businesses tools to aggressively push back against unfair trade
practices like currency manipulation, and create the conditions for a level playing field.
Rules of trade agreements already on the books must be strictly enforced. And
America’s policymakers must develop and implement a plan to end our trade deficit in
manufactured goods, which directly threatens a potential resurgence for U.S.
manufacturing.

America runs deep in the red when it comes to trade.






The U.S. ran a trade deficit of $67.4 billion combined in its top 30 exporting
industries in 2013.
China, Germany, and Japan ran sizable trade surpluses in the same 30 exporting
industries, ranging from $223.2 billion in Japan to $647.7 billion in China.
In 2011 alone, $37 billion in wages were lost due to unfair trade with China.
2.4 million manufacturing jobs were lost due to trade with China between
2001 and 2013.
Every state and congressional district but one has experienced net job losses
since China joined the World Trade Organization.

What should we do?
In order to get America’s trade ledger into the black, we must:
Deter Currency Manipulation. According to the researchers at the Peterson Institute,
foreign currency manipulation has cost the United States between 1 million and 5 million
jobs and has caused our trade deficit to increase by $200 billion to $500 billion per
year. China is perhaps the worst offender and benefited from a massive $343 billion
trade surplus with the United States last year.
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Japan, too, has a lengthy track record of foreign exchange manipulation and, in recent
years, has aggressively devalued the yen to boost its own exports at our expense.
Indeed, the Economic Policy Institute estimates that the trade deficit with Japan, driven
by currency devaluation and structural impediments, cost the United States nearly
900,000 job opportunities in 2013.
Bipartisan legislation on Capitol Hill lawmakers could clarify that existing U.S. trade
remedy laws may be used to level the playing field against currency manipulation. And
including strong and enforceable currency manipulation provisions in future trade
agreements would greatly diminish this practice’s harmful effects.
Enforce Trade at the Border. Even after U.S. companies and workers have
successfully gained relief from unfair trade, foreign exporters still find ways to evade
U.S. trade laws using deceitful practices like mislabeling products, submitting fraudulent
documents at the border, and transshipment of products through a third country.
Bipartisan legislation would ensure that Customs and Border Protection better combats
circumvention of our trade laws at the border.
Address Global Overcapacity. Foreign producers, often backed by aggressive
government support, continue to add production capacity even as global demand slows.
And because the United States has a large and open market, it has become the prime
target as a dumping ground for excess supply stemming from overcapacity. The
domestic steel industry, for instance, experienced a 38 percent surge of imported
steel from 2013 to 2014, with imports capturing a record 28 percent of the market.
This trend is similar in many other industrial sectors, and the outlook for 2015 and
beyond is troubling.
According to a report from the Economic Policy Institute:




The U.S. steel industry supported roughly 583,000 jobs in 2012, including
more than 123,000 direct jobs in steel production. More than 255,000 of the total
jobs supported were elsewhere in the U.S. manufacturing sector, up and down
the steel supply chain.
Although U.S. steel output has recovered since the Great Recession, unfair
foreign competition has led to declining revenues for domestic industry; in 2013
it reported net losses of $1.2 billion.
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Rebuilding American Infrastructure
We all benefit from efficient transportation infrastructure. Workers need good roads and
transit systems to get to work. Manufacturers need strong rail networks to get products
to market. Farmers need sound bridges to send commodities all across the globe.
But our infrastructure needs work. According to a fall 2014 report prepared by the Duke
University Center on Globalization, Governance & Competitiveness (CGGC), America's
decaying public infrastructure – and our political inability to address it – costs the United
States dearly in both business and employment opportunities for its citizens.
There’s no question something must be done. The only question is: Will Washington
rise above its inaction and fund an infrastructure bill?

U.S. infrastructure doesn’t stack up well with the competition.
America is home to an impressive amount of infrastructure. In fact, the United States
boasts the world's largest national stock of bridges, airports, and seaports and
combined miles of roads, rails, pipelines, and inland waterways. We've got it all, and in
large quantities. But the quality of this infrastructure leaves a lot to be desired.
According to the CGGC report, congestion rates across virtually all modes of the
U.S. transportation grid are maxing out. The negative effects for commuters are
pretty clear to anyone who's ever been caught in an explicable traffic jam on an
interstate highway.
But for businesses, the effects of congestion are felt directly in their bottom lines; a slower
transportation grid means business productivity loss, reduced reliability, increased
pollution, and excessive wear-and-tear on assets used to deliver goods to market.
In fact, a 2007 study by the U.S. Department of Transportation (DOT) found that
congestion across all modes of transport resulted in approximately $200 billion in
direct losses to the national economy.
Another study found that outdated equipment in key U.S. rail yards costs the economy
another $200 billion per year in economic activity alone.
The United States, despite its huge stock in transportation infrastructure, puts only 1.7
percent of its annual GDP toward infrastructure maintenance and construction. The
European Union, a major U.S. trading partner, puts in 7.2 percent, and the United
Kingdom puts in 8.9 percent.
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Here’s how that underinvestment translates into competitive terms:






Deficient and decaying infrastructure makes the United States less competitive
than many of our top trading partners, with global assessments ranking the
United States 16th out of 144 nations and sixth among our top 15 trading
partners.
The U.S. invests on average $848 per person annually on transportation
investments compared to the European Union’s $2,589 per person. This
underinvestment has contributed to a $900 billion backlog in needed investments
and repairs in the U.S.
Meanwhile, every dollar invested in transportation infrastructure returns
$3.54 in economic impact. That's a nearly unmatchable return on investment
for public spending, and the average taxpayer.

A serious infrastructure investment will put more Americans back to work.
What does a $1 billion buy you?
You could buy a major American sports franchise (with some change left over), or even
a handful of Boeing 787s. But doing either wouldn’t mean much for the general public.
But $1 billion spent on public transportation infrastructure would have a much
more tangible effect: More than 21,000 jobs.
That's right. Infrastructure investment not only generates economic activity ($3.54 for
every $1 spent) but it's guaranteed to put more Americans to work.
According to the CGGC report, a low-end investment in infrastructure spending could
create more than 1.5 million American jobs, with more than 10 percent of them coming
in the manufacturing sector that historically pays a wage higher than comparable
service- and retail-sector jobs.
A high-end investment, on the other hand, could create nearly 2.5 million jobs for the
American economy, and employment in all 50 states.

But be sure to Buy American.
To maximize the benefits of public infrastructure investment, all construction should
include a commonsense Buy America preferences for goods produced by companies and
workers who manufacture in the United States under U.S. and state laws and regulations.
Why? Just as state and federal government must regulate the manner in which U.S.
manufacturers do business, it should encourage U.S. production and investment, and
the jobs that come with it. The reasoning is simple: Tax dollars spent on public
projects should improve the competitiveness of American manufacturing – not its
overseas competition.
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Manufacturing’s Role
in a Greener Economy
Manufacturing isn’t often lauded for its environmental stewardship. But a historic image
problem of being dirty and dangerous doesn’t accurately reflect how clean much of the
modern American industry has become.
Thanks to strict standards over the years, U.S. industry has made significant
environmental progress. And, as a critical source of middle class jobs for millions of
Americans, the sector has a role to play in the policy debate on how to achieve a
cleaner, healthier planet.
Luckily, green public policy is pro-growth manufacturing policy. Smart legislative
measures – like a national manufacturing strategy that invests in American-made and
energy-friendly infrastructure and incentivizes for green job creation – would help both
our environment and our economy.

Domestic manufacturing has a huge stake in the renewable energy
movement.
America’s energy sources are becoming more diverse. That has created a market for
alternative energy products. And that means there’s an opportunity for equitable
economic growth.
Did you know:





There were a total of 3.4 million green jobs in America in 2011.
Despite coordinated attacks on the industry by the Chinese government, U.S.
solar manufacturing employment has increased more than 30 percent since
2010.
There are more than 500 wind turbine component manufacturing facilities in
the United States today.
America’s solar industry now employs nearly 120,000 workers at 5,600
companies — most of which are small businesses spread across every state in
the union.

That’s not all: Total pollution emitted by domestic manufacturers over the last 30 years
has reduced by 60 percent, noted the National Bureau of Economic Research in 2007,
while productivity has increased rapidly.
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I N D U S T R Y S N AP S H O T :
A partnership between Portside Energy and U.S. Steel resulted in most of the
electricity needs and all of the steam and hot water requirements at the company’s
northwest Indiana mill being met through improved heat and power operations –
reducing carbon dioxide emissions by 180,000 tons per year.
But as green as manufacturing has grown, its international competition has not kept up.
Despite celebrated international pledges to reduce carbon emissions, China – which
maintains a massive bilateral goods trade surplus with the United States – has become
the world’s biggest polluter behind the strength of its export economy.



China’s notoriously dirty iron and steel industry accounts for as much carbon
dioxide emissions as the rest of the global industry combined.
In China, at least 350,000 people die prematurely each year because of
astronomical levels of industrial pollution.

Pollution knows no boundaries. According to a recent paper published by the National
Academy of Sciences, significant air pollution and smog in the western United States is
caused by the manufacture of goods in China for export to the United States.
Could America’s consumption choices be supporting rampant pollution elsewhere?

Improved Infrastructure: Environmentally Friendly and ProManufacturing
A modernized infrastructure grid at home could significantly reduce America’s negative
impact on the environment. But it’s not just our habitat that we’re destroying; inefficient
and crumbling public infrastructure is a major economic drag, too.
Did you know:




Each year, the average American driver spends roughly 40 hours stuck in
traffic, which costs the economy more than $120 billion in lost time and other
expenditures like gasoline.
There are an estimated 240,000 water main breaks in the U.S. annually, due
to aging water infrastructure.
Leaking pipes lose an estimated 7 billion gallons of clean water a day.

But there’s an easy answer to these inefficiencies: A major, long-term investment in
public infrastructure projects to repair and replace the United States’ aging roads,
bridges, ports, and water lines. According to a recent Duke University study, every $1
billion worth of infrastructure spending creates more than 21,000 American jobs,
and every $1 of such funding creates $3.54 worth of economic activity elsewhere
in the economy.
americanmanufacturing.org
711 D Street NW, 3rd Floor • Washington, DC 20004 • 202-393-3430 • info@aamfg.org
VERSION 072015

How To’s
Organizing For Action On Manufacturing Issues

Engaging Your Community
on Manufacturing Issues
We all talk economics at home. And whether the topics are local business closures,
federal, state and local legislation, living-wage movements, or larger conversations
around income equality, we all have opinions on how to make America a better place.
That’s where a discussion of manufacturing policy comes in. There are plenty of
reasons to engage your friends, family, neighbors, and colleagues on the importance of
this cornerstone of the American economy:







U.S. manufacturing jobs typically have better wages and benefits, making them
the gateway to the middle class for workers without advanced degrees and
training.
Manufacturing jobs are considered multipliers, meaning they create jobs
elsewhere in the economy. Often, other jobs in a community will be created to
supply goods and services to a manufacturing operation.
U.S. manufacturing complies with stringent environmental standards that other
countries often do not.
Trade agreements, which historically haven’t had real, enforceable penalties for
partners that don’t live up to them, can have a profound effect on the viability of
manufacturing jobs in America.

Bringing everyone together to talk through the manufacturing issues is a great way to
generate ideas for future action.

>
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Steps for Organizing an Event
1. Set a goal for your meeting. Will your gathering be purely informational, or
organized around a campaign?
2. Pick a date, time, and place.
3. Line up speakers. Consider laid-off workers, people unable to find work or receiving
social assistance services, elected officials, or relevant local organizations.
Determine who will lead the event, including a congregation’s minister or a social
justice committee.
4. Decide who to invite. You can limit the gathering to just your congregation, invite
other groups in your community, or even the community at large.
5. Spread the word! Publicize your event in your congregation’s newsletter, with
flyers, and via social networking sites. Include contact information so people can
RSVP or contact you with any questions.
6. Send a reminder to participants a few days before the event. People get busy
and forget, so you want to be sure they don’t miss your discussion!

Takeaways for Attendees
At the conclusion of your event, be sure to give participants something to do or plan
together to foster participation and solidarity. Share information about various actions
you'd like the group to consider, such as planning a meeting with your elected official,
writing letters to the editor to your local paper, or simply making more conscious choices
about consumption in your congregation or at home.
Consider:





A letter writing campaign to your local newspaper
An organized meeting with an elected official
Resolution for continuing discussion
A simple pledge to Buy American whenever possible
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Organizing a Film Screening
There are many movies, documentaries, and short clips that tell the story of
manufacturing’s role in American life and detail the problems working people face when
good jobs leave a community. But there are also solutions to those problems that can
be addressed collectively. It’s important to bring people together to dissect the
problems, and hosting a film screening can help accomplish that goal.
So pick a manufacturing film and pop some popcorn. We’re trying to solve one of our
nation’s biggest problems, so there’s bound to be some disagreements. But remember,
we’re all friends here …

What You’ll Need for your Screening





Appropriate audio/visual equipment
A place to gather with comfortable seating
Snacks and drinks (or better yet, a potluck!)
Plenty of pens and paper for jotting down ideas

Steps for Organizing an Event
1. Pick a date, time, and place. Plan the event for at least an hour longer than the film
you’re showing to leave plenty of time for reflection and discussion.
2. Decide who to invite. You can limit the gathering to just your congregation, invite
other groups in your community, or even the community at large.
3. Spread the word! Make a flyer, make phone calls, email, or advertise your event on
social networking sites. Include contact information so people can RSVP or contact
you with any questions.
4. Send a reminder to participants a few days before the event. People get busy
and forget, so you want to be sure they don’t miss your screening!

Suggested Activities for your Film Screening:




A brief presentation about why the film is important. Pass out pens and copies of the
discussion sheet so everyone can collect their thoughts during the screening.
Brief participant introductions. Those in audience can introduce themselves and
share why they chose to attend this event.
A follow-up discussion. Work through the discussion sheet provided, or modify it and
create your own set of questions.
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Share information about various actions you'd like the group to consider, such as
planning a meeting with your elected official, writing letters to the editor to your local
paper, or making more conscious choices about consumption in your congregation
or at home. Always end your screening with a forward-looking action that gives
participants something to do or plan together.

Film and TV Recommendations
We’ve compiled several compelling movies and documentaries in our AAM Queue that
revolve around manufacturing, jobs, and trade. Many are real-life examples of the
effects of deindustrialization, while others are fictional stories about manufacturing and
industry’s effect on communities. If you’d like to have an in-depth conversation about
the state of our nation – simply to view a documentary or dramatization of the issues –
here are a few of our favorites:
Documentaries/Reality TV & Film
Detropia (film)
Manufactured Landscapes (film)
How Do They Do It? (TV)
Our Daily Bread (film)
Last Train Home (film)
Mardi Gras Made in China (film)
The China Question (film)
American Made Movie (film)
Death by China (film)
What Would Jesus Buy (film)
The High Cost of Low Prices
China From the Inside
America, The Story of Us (TV)
America Revealed (TV)
Heist: Who Stole the American Dream?
(film)

Store Wars: When Wal-Mart Comes
to Town (film)
China Blue (film)
American Dream (film)
Roger and Me (film)
Inside Job (film)
John Ratzenberger’s Made
in America (TV)
Blood, Sweat and T-Shirts (TV)
Blood, Sweat and Takeaways (TV)
Thomas L. Friedman Reporting: The
Other Side of Outsourcing (film)
China Rises (film)
Brothers on the Line (film)
The Last Truck (film)
TITAN: American Built (TV)

Fictional TV & Film
Gung Ho (film)
New in Town (film)
Made in Dagenham (film)
Silkwood (film)

The Campaign (film)
The Company Men (film)
Iron Man (film)
Batman: The Dark Knight (film)

americanmanufacturing.org
711 D Street NW, 3rd Floor • Washington, DC 20004 • 202-393-3430 • info@aamfg.org
VERSION 072015

Points for Conversation
While viewing the film, please keep track of your thoughts in the following boxes:
4 things you learned that you didn’t already know:

3 interesting or shocking things you’ve discovered:

2 questions you have:

1 suggestion on how we can address/support/fix this problem,
individually or as a group:
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Spreading the Word Online
We live in a digital age. Many Americans receive and share news and information
entirely online, and for advocates to be successful, they must embrace the everchanging digital landscape.
Social media is the easiest and most effective way to get your message across. While
there are many social media channels, Twitter and Facebook remain the most
dominant, especially for direct advocacy.
Twitter allows users to share messages in 140 characters or less. While that might not
seem like a lot, the shortness of the messages forces information to be boiled down to
the basics. As such, news is spread very quickly via Twitter. Twitter also is a great place
to connect with others interested in your issues, including most state and national
policymakers.

How Twitter Works
Twitter users post short messages, called tweets, which appear in the stream of their
followers. Those followers can reply to the tweets, or retweet them to share with their
followers. The goal is to post messages that quickly spread.
Twitter Tips:
 Tweet every day: Twitter is a communications channel, and you have to
communicate to be successful. Carve out a little time each day to tweet.
 Follow and engage: The easiest way to get people to follow you is to follow
them. Be sure to interact, too. If you have a thought about their tweet, reply to
them. Come across a post that hits home? Retweet it.
 Share links: You don’t need a bright new idea for every tweet. Twitter is a great
place to share interesting news stories – or links to advocacy campaigns you are
taking part in.
 Pay attention to hashtags: Users often use hashtags in order to sort tweets on
certain issues. For example, #SOSJobs was used during AAM’s campaign
against unfair trade in 2014, and again in 2015.
 Use photos when possible: Attaching a photo to a tweet helps it stand out in
people’s feeds.
 Tweet during events: Twitter is a great place to share news from conferences,
rallies and other gatherings. Don’t forget photos – and the official event hashtag!
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Sample Tweets
News link:

Advocacy link (with photo):

Event tweet (with photo):

Twitter conversation:
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Facebook
You might be more familiar with Facebook, which allows users to connect and share
messages, photos and other content. Like Twitter, your posts appear in the news feeds
of your Facebook friends, who can like, comment, or share your post with their friends.
Facebook posts widely vary, from links to news articles to lengthy posts on political
ongoings to vacation photos. In order to break through the noise and get your advocacy
message across on Facebook, you have to be strategic.
Facebook Tips:
 Post Once a Day: Unlike Twitter, you don’t need to post multiple times a day to
break though. In fact, because Facebook posts stick around in people’s feeds, you
don’t want to post too often. Once a day is fine.
 Keep it Short: Although you have room to work with, keep in mind that people scroll
through their feeds quickly. The shorter your message is, the more likely it will be read.
 Use a Photo: As with Twitter, your post is more likely to be seen if there’s a picture
to go with it.
 Follow Like-Minded Organizations: Don’t just stick to friends. Facebook is home
to many organizations and groups that care about your issue. Pay attention to them
and interact when appropriate.
Sample Post: Advocacy Share
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Writing a Letter to the Editor
Writing a letter to your local newspaper is an effective way to share information – and
your opinion – with your community. Newspaper readership polls reveal that the letters
section is reliably one of the most widely read pages in any publication. That makes it a
good place to share the story of U.S. manufacturing, and explain why good
manufacturing jobs are so important for our families, communities, and economy.
But getting a letter printed takes a little work.

First things first.
Most papers print only short letters, so you’ll need to get your message across in 200
words or less. Luckily, there are many ways to make your topic newsworthy.
Before you begin:
1. Pick your target newspaper. USNPL.com is a great resource to find newspaper
contact info. Once you have a target, study its letters page. Does it specify any
submission guidelines, such as a word limit? What tone do its letters take?
2. Pick your topic. What do you want to say? Your letter should support and expand on
something already in the news by either making a point that was omitted from an
earlier article or offering a counterpoint.
3. Be timely. Don’t stew on an issue for a week before you write. Issues come and go
in a very short time period. It’s often not the best letters that are published, but those
that are submitted first.

Now you’re ready to write.
Start by planning your argument, and start small. Sum up the point you’d like to make
in one sentence, and lead your letter with it.
Now support it. Provide evidence for your argument by listing pertinent facts.
Create urgency when possible by indicating how readers will be affected by your issue.
Offer a solution. Ask readers for action when practical. When you call out your elected
officials by including their names in the letter and asking for action, you get their
attention.
Proofread it and make sure it meets the word limit. A good editing tip is to remove as
many non-essential words as you can. And once you’re done, do it again. The more you
edit down, the less an editor will.
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A few more writing tips.
Be personable. How does this issue impact you? Tell your personal story and, if you
can, tie in local events, places, or personalities.
Be brief. Stay within the word limit, and if you can say your piece in fewer words, do so.
Remember: Stick to one topic only!
Be polite. No matter how much you may disagree with the article you’re responding to,
be respectful. Editors often won’t publish letters they consider rude or insulting.
Don’t be wordy. Avoid jargon, overly technical terms, or acronyms that will mean more
to insiders than to your audience.
Don’t worry about being balanced. Be biased. Newspaper opinion pages like
controversy, and you should advocate for your point of view.

Time to Pitch Your Letter.
Most newspapers have instructions on their websites on how to submit a letter. Send
your letter in the body of an email, and include a brief note at the top explaining the
context for your letter. Don’t forget to provide your contact information – your full name,
hometown, and phone number. And it’s always a good idea to follow up with the
editorial department in a couple of days if you haven’t heard back. Often, you’ll receive
a phone call to verify your letter was submitted by you.

Now what?
Did your letter make it? Share it! If your letter is published, send it around to friends,
family, bloggers, and organizations you know. Post it to your social media accounts to
spread the word. And please send a copy of or a link to your letter to info@aamfg.org so
AAM can share as well!
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Sample Letters to the Editor
Manufacturing Strategy:
In the past 12 years, more than 63,000 factories have closed in the United States.
These were places that once provided good-paying jobs and benefits for thousands of
American workers. Manufacturing is the backbone of the US economy and it is said that
these closures are felt near and far by everyone. We need to have a manufacturing
strategy to save these jobs!
I can still remember the smoke coming from the smokestack as if it were just yesterday.
In fact, it was just five years ago that the fence was chained up. That paper mill
provided so much for Kimberly and its’ papermakers. That closure was felt in
surrounding communities like an earthquake that ripples through the ground.
Devastating is how to describe the air that fall day.
Right now, the United States does not have a manufacturing strategy. In fact, we are
the only developed nation who does not have a plan. How can we help save the
manufacturing sector of our economy without a plan? Those in Washington have turned
down opportunities to address this issue time and time again.
Revitalizing America’s manufacturing sector should be (REPRESENTATIVE)’s highest
priority. We urge him/her to support this strategy to rebuild America’s middle class and
bring our manufacturing jobs back. Our communities, like Kimberly, are relying on it.
Consumer Power:
Did you know that if we all spent just $64 on Made in USA products this year, 200,000
new jobs would be created? By buying American, consumers have a direct way to help
the economy. We will also have safer, higher quality products that will last – for our
house, our wardrobe, our children and even our pets.
Everyone I talk to tells me they support American-made products. I often hear the
quality of a tool or kitchen appliance is better if it’s made in the USA. And I know from
personal experience there are plenty of American-made goods out there.
I encourage all consumers to look at labels the next time they’re out at the store. You
may be surprised how many products come from other countries. But when you do
come across an American-made product, you know there is a local community tied to
that products success. We can all pledge to help rebuild our economy by buying
American-made products whenever possible.
Trade / Currency Manipulation:
I hear elected officials talk all the time about how much they love “Made in America.”
But I’m shocked that Congress hasn’t done anything to promote it, like working to
address unfair trade practices such as currency manipulation.
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America should be responding when countries cheat at trade by manipulating their
currencies. It creates a hidden tax on American manufacturers trying to export, and an
uneven playing field for those who compete with imports.
The results are layoffs, a rising trade deficit, and closed factories. We make a lot of
things here in (STATE), and our Congressional delegation should step up for our
manufacturers and workers. I hope (REPRESENTATIVE) does so by cosponsoring the
currency bill to stop this cheating. We need to defend American jobs and stop other
countries from cheating at trade.
Infrastructure:
It’s no secret that our roads and bridges are crumbling and in need of desperate repair.
We have all heard stories of interstate highway bridges collapsing. And who among us
hasn’t swerved to miss potholes? Infrastructure investment should be a top priority in
Washington and the success of our economy is depending on it. But Congress keeps
kicking the funding can down the road.
While the U.S. has a large stock of infrastructure compared to our trading partners, its
quality is decaying, and we have a growing backlog of repair due to inadequate funding.
This is a concern for manufacturers when they can’t efficiently get goods to market, and
it directly impacts our global competitiveness.
If Washington would find money for public infrastructure projects, there will be a lot of
work to be done. A recent report from Duke University found $1 million spent on
infrastructure will create over 21,000 American jobs. That’s a massive economic boost!
Sustainability Sample Letter:
Have you considered where the products you buy are made?
When I shop I look for the “Made in the USA” label. They are all over the place, and not
so hard to find once you start looking. American-made products have less of a distance
to travel to get to market, and thus carry a lower carbon footprint.
According to a recent paper published by the National Academy of Sciences, significant
air pollution and smog in the western United States is caused by the manufacture of
goods in China for export. Manufacturing intensive countries like China too often have
lax environmental regulations, resulting in long-term damage to the planet. Can you
imagine having the quality of air from China across the whole world? What producers in
China dump into the ocean and air, eventually makes its way to American shores. That
impacts our seas, our food, and our future.
I strongly encourage readers to support American-made the next time you are out
shopping.
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How To’s
Organizing For Action On Manufacturing Issues

Reaching Out
to Your Elected Officials
So you want to sit down with your legislator. A face-to-face meeting with an elected
official is the best way to advocate for manufacturing policy, and an in-person talk lets
lawmakers know their constituents are holding them accountable for their actions.
But whether taking part in a federal lobbying effort on Capitol Hill or meeting a Member
of Congress in their home district, it’s important to be prepared before a meeting takes
place.

Before you go, what should you know?
Know your legislator. Before your meeting, learn as much about them as possible.
What is their background and their positions on the issues you care about? What about
their voting record, if any? Do they serve on any pertinent legislative committees? All of
this information will help prepare you for your meeting, and most of it can be found via
simple Google searches. You can even start at House.gov or Senate.gov.
Know your issue. Be clear about points you want to make and the action you want
your elected official to take. Often, elected officials are only aware of their party’s
position, and not the details of a bill or an issue from third-party perspectives. As a
“citizen lobbyist,” you can be a great source of information. Keep in mind that your
legislator’s staff, whom you’ll likely encounter during an office visit, may possess deep
policy expertise, or in some cases, may be completely new to the issue.
Know your objectives. Just as you should know the ins and outs of your issue, you
should be clear about the position you want your elected official to take. Your goal is to
get them to make a commitment – or know clearly why they will not. The answer you get
may not be the one you wanted, but at least you will know where they stand.

Setting Up Your Meeting
Call your legislator’s office, either in their home district or their Washington, D.C. office,
and ask to speak to the scheduler. Always tell them the purpose of your proposed
meeting and how many people will be joining you. Tell them the meeting will be brief,
15-20 minutes to increase your chance of securing a meeting with the elected official.
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If possible, have like-minded allies join you for the meeting. It adds to an easier flow of
conversation when you can fill in each other’s sentences. Having others join you will
also boost confidence and comfort.
Sometimes, scheduling conflicts will restrict you to meeting with a staff person in lieu of
your legislator. Don’t worry — Staff are trusted sources of influence to the elected
officials they work for. Building relationships with them can benefit you and the progress
you hope to make on your issues.

Talking Tips
Time for your meeting. Here’s what to remember:
1. Be neat and presentable. First impressions are key! Legislators may react
negatively to anyone dressed in a radical or unkempt way. This may turn them
against your cause, regardless of the worth of your ideas.
2. Be early. Elected officials have strict schedules that fill up rapidly. Arriving a few
minutes early gives you an opportunity to collect your thoughts, organize any
presentation materials or leave-behinds, and observe the atmosphere in the office.
3. Be polite and patient. Don’t interrupt when the legislator is speaking. At the same
time, don’t get sidetracked; remember your objectives and gently persist to make
sure that the issues you intended to raise are discussed.
4. Be personal. Your biggest asset is your personal experience and opinion. Your
presence as an activist is unique and offers the potential to make a strong impact on
an elected official who has never met you. Use that to your advantage.
5. Be persistent but don’t argue. Lawmakers tend to want to dominate the
conversation, often to avoid what they believe you may ask them to do. Be polite
and try to keep them focused on your issue. Very important: If you don’t have an
immediate answer to a question they ask, promise them you’ll get the answer. This
is a good opportunity to stay in touch.
6. Keep things friendly. Maintain a positive relationship with all legislators — they
may be in this office or a higher one for decades. Hostile or sarcastic remarks aren’t
productive, even if you feel they’re warranted. Your legislator may disagree with you
on this issue, but they may support you on the next one.
7. Take notes and make the visit memorable. This is vital for following up and
debriefing. Elected officials enjoy having their photos taken with visitors, so if you
have a digital camera or smart phone, take it with you!
8. Leave information. Thank them for the visit and leave information about your
concerns, regardless of the outcome.
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You made it through! What’s next?
Say thank you. After the meeting, send a thank-you note. Make it personal, and end by
reminding them of their commitment to take action — or urge them to do so. And take
the opportunity to offer additional information, along with an invitation to visit your
workplace or community.
Debrief. Talk over the experience with fellow activists. Compare impressions. Was it a
positive meeting? What did you learn about the views of the elected official? Did you
learn something that could improve future meetings? Make sure you arrange to deliver
any extra materials you may have promised or find the answers to any questions that
you were unable to answer during the meeting.
Follow up. Make sure the elected official honors any commitment they made to you. If
you don’t hear anything in a week or so, send that thank-you note or phone their office.
Spread the word! You worked hard and had a successful meeting. Even if the
lawmaker didn’t make a commitment to support your issue, you took a step toward
making change to improve our workplaces, families, and communities. Tell your coworkers and friends about the experience and encourage them to join you next time you
go to visit a lawmaker.
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National Manufacturing Strategy
Petition

America's Middle Class Needs
a National Manufacturing Strategy
Manufacturing is the heart of the American economy. But we have no real plan for
revitalizing our manufacturing sector. Preparing one should be our highest priority.
Please urge Congress and the President to create a national manufacturing strategy
to help rebuild America’s middle class.
Tell America’s Leaders to Rebuild the Middle Class.
First Name: ____________________________________________________________
Last Name: ____________________________________________________________
Email: ________________________________________________________________
Address: ______________________________________________________________
City and State: _________________________________________________________
Zip Code: _____________________________________________________________
By signing this form, you give the Alliance for American Manufacturing permission to submit this message
to your Members of Congress on your behalf:
The United States lost 5.7 manufacturing jobs between March 1998 and December 2013. The impact on
our communities has been devastating. I urge you to rebuild America’s middle class by supporting a
comprehensive, national manufacturing strategy to boost the productive sector of our economy.







Expand American production, hiring, and capital expenditures – strengthen Buy America
preferences for federal-aid infrastructure projects and maintain tax incentives for manufacturers
who produce in the United States;
Invest in America's Infrastructure – pass a long-term, well-funded transportation bill to get
Americans back to work and make our economy more efficient;
Enhance our workforce – expand investment in vocational and technical skills programs;
Make trade work for all Americans – end the foreign currency manipulation that is draining
American manufacturing jobs and keep our trade laws strong and strictly enforced; and
Rebuild our Nation's Innovation Base – fully fund a national network for manufacturing and
innovation.

Revitalizing America’s manufacturing sector should be among your top priorities. Please support this
strategy to rebuild America’s middle class and bring our manufacturing jobs back. Our communities rely
on it.
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How To’s
Organizing For Action On Manufacturing Issues

Using Our Consumer Power
for Change
Searching for American-made products can sometimes be a daunting experience. While
you may expect to pay a premium for American-made quality, you'd be surprised at how
easily those on tight budgets can find good purchases at competitive prices.
There are some great ways to use your consumer power to build up not only your
community and your congregation, but also your wardrobe. Some ideas:
Organize a cash mob: With a group, pick a local small business in your community to
“mob” with your dollars during a visit, with each participant spending $10 or $20 each.
Make sure the business manager or owner knows you’re doing this in support of local
small businesses that support your community. And you can take this one step farther
by asking the store to stock more American-made, fair trade products so you can mob
them again!
Factory tours: Tours allow us to see first-hand how sophisticated American
manufacturing is today, and many companies want to show off their production facilities
to the public. Check with your local economic development official or mayor’s office to
see who manufactures in your community, and call them or search online to check for
tours. Take your kids or folks from your congregation to learn who’s making goods in
your backyard. Sometimes, if it manufactures consumer goods, a company will have an
outlet store connected to the factory. If not, you’ll learn where your local factory fits into
a bigger supply chain.
Host a Fair Trade/American-made House Party: When you find a great product with a
great story, share it with others. Hosting a house party can bring allies and friends
together for an adult Show-and-Tell, to inform each other about products that align with
your values and support a just economy. Bake a pie, brew up some fair-trade tea, and
ask your guests to bring their favorite products and share how they “purchase with
purpose.” This will give you great holiday shopping ideas and new products or websites
to put on your radar for your next shopping trip.
Ensure your congregation is Purchasing with Purpose: Often, when buying
products in bulk for larger functions, it’s easy to overlook the labels on the box of Tshirts or plastic cups. Remind your supplier of your commitment to fair-trade and
American-made products. Many will be happy to accommodate your specifications. If
they are unable to, we’ve got you covered: There are several companies that specialize
in just purchasing practices and can help you fulfill your order.
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Resources
Brick-and-mortar stores
There are several across the country that specialize in American-made products. A
quick google search can give you a lot of good places to explore. For example, Western
New York’s “Made in America Store” has become a destination for tour groups and
families alike: www.MadeInAmericaStore.com
Online tips for American-made shopping
A quick online search for “[product description] Made in USA” or “American made
[product description]” can uncover a wealth of resources and manufacturers to learn
about. Several websites also allow users to filter through products to see only those
Made in the USA. The Container Store (www.ContainerStore.com) and
Overstock.com are two examples. If your favorite store doesn’t provide this online
feature, ask them to!
The Alliance for American Manufacturing’s website
(www.AmericanManufacturing.org) is full of resources you can use to put your dollars
to good use. We even have a section of our blog dedicated to things “Made in Your
City” — along with a feature called “Fashion Friday” — where you can find consumer
goods from all over the country.
For years, ABC News has highlighted American manufacturing and job creation,
developing a pretty extensive collection of resources on its website
(abcnews.go.com/WN/MadeInAmerica). It features:




A holiday gift guide that’s pretty fantastic;
A directory of American-made businesses; and
If you’re in the market to build, renovate, or remodel a home, an American-made
building material list that’s very handy.

Labor411 provides a directory of union-made, American-made products on its website
(www.Labor411.org). It also provides holiday-specific lists of products to ensure your
4th of July or Easter, for example, is American-made.
If you have a smart phone, the “Made in USA” app can help you search for products
too. It’s available for the iPhone and Android.
Bulk purchasing options
There are dozens of companies across the country that can ensure promotional
products align with our values. Here are a few of AAM’s favorites:



TigerEye Design: www.TigerEyeDesign.com
Ethix Merchandise: www.EthixMerch.com
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USA and Union Made Promotional Shop:
www.USAandUnionMadePromoShop.com
Harmony Designs, Inc: www.HarmonyDesigns.com
Budget Signs & Specialties: www.BudgetSignsMadison.com
The Union Shop: www.TheUnionShop.org
American Advertising: www.everything-usa.net

Fair-trade and sweat-free purchasing options
There are many phenomenal organizations committed to working for fair trade, a safer
world, and a just economy. Not only do they assist us in making better choices as
consumers, but they also provide valuable information about campaigns for global
justice and peace. Here are just a few of the greats.










The Unitarian Universalist Service Committee (UUSC) is committed to providing
a resource for consumers to access fair trade products via their online store The
Good Buy. A portion of the proceeds support UUSC projects across the globe:
www.TheGoodBuy.com.
Green America offers many activist guidebooks to help heal the environment and
support just workplaces like the National Green Pages, the Guide to Fair Trade,
and the Guide to Ending Sweatshops: www.GreenAmerica.org.
Institute for Global Labor and Human Rights is dedicated to defending workers’
rights in the global economy, as well as providing information on global bad
actors so consumers can make better choices: www.GlobalLabourRights.org.
Sweat Free Communities, a campaign of the International Labor Rights Forum,
assists sweatshop workers globally to improve working conditions. They also
provide valuable tools for activists to promote procurement policies at the state
and local level, to ensure tax dollars are not buying uniforms and other clothing
made in sweatshops: www.SweatFree.org/PolicyResources.
Fair Trade USA is the leading third-party certifier of Fair Trade products in the
United States, enabling consumers to make a difference with their dollars. They
have a directory of Fair Trade certified companies located in the United States
that support the environment and the economy through just and sustainable
supply chains: www.FairTradeUSA.org.

Don’t forget
When you find great products to purchase that can help our economy, tell everyone you
know via social media, your local newspaper, and your congregation! And don’t forget to
tell us! Contact AAM at info@aamfg.org so we can share the information with our fans.
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Consumer Power Pledge
I pledge to help rebuild our economy by buying
American-made products whenever possible.
I support American workers by buying products that are Made in the USA. If every
American committed to spending just $64 on American-made goods this year, 200,000
new jobs would be created! And by buying American, I can also help to decrease the
trade deficit, which is a top reason why manufacturing job growth continues to lag.
There are other reasons to Buy American, too. Labor and environmental standards in
foreign countries are often much lower than those in the United States, which is bad for
workers abroad and bad for our planet. Plus, foreign product safety standards are also
often low, which can put the health of my family, friends, and even pets at risk.
I know I’m not always going to be able to find a Made in the USA product for everything
on my shopping list – and that’s OK! But by researching purchases beforehand and
regularly checking labels, I know I will be able to buy American-made more often – and
do my part to support workers across this country.

Sincerely,

First Name: ____________________________________________________________
Last Name: ____________________________________________________________
Email: ________________________________________________________________
Address: ______________________________________________________________
City and State: _________________________________________________________
Zip Code: _____________________________________________________________

Register your pledge online: tiny.cc/AAMpledge
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