
Elevate CSBC: A new strategy to help congregations

As an outgrowth of the ministries of the 
CSBC Healthy Church Group, a new 
strategy was launched in 2015 to help 
congregations with church health.
Elevate CSBC is a three-fold process aimed 
at helping churches elevate their attendance, 
� nances and baptisms. � e process 
involves:
Elevate Summits, one-day 
conferences for church leaders 
that provide training and 
resourcing to help churches 
with progressive and relevant 
concepts for greater Kingdom 
impact.
Elevate Clusters, monthly follow-up 
gatherings of select pastors and church 
leaders who are committed to learning and 
growing in leadership skills.
Elevate Assessments, on-site consultations 
that result in a customized report detailing 
next-step opportunities to elevate churches’ 
ministries and results.
Six Elevate Summits were conducted in 
2015, drawing 850 church leaders from 194 
congregations. Eight Pastor Clusters have 
been formed involving 108 congregations.
“Every pastor and church leader interested 

in maximizing their opportunities and 
minimizing their obstacles should attend 
an Elevate Summit,” stressed Randy 
McWhorter, Healthy Church Group leader. 
“Every Summit is speci� cally designed to 
inspire leaders to elevate the tangible results 
of church health. Each Summit focuses on 

elements of strategy, developing a 
generous giving culture and using 

21st century methods to reach st century methods to reach st

more people for Christ.
“We have already heard many 
pastors testify that both the 
Summit and Pastor Cluster 

meetings have helped them 
address critical issues related to 

the e� ectiveness of their churches. 
We’ve already decided to host six 

additional Summits in 2016.”
� ose are planned for Turlock, Redding, 
East Bay, High Desert, San Fernando 
Valley and San Jose.
Elevate is made possible because of 
your faithful participation through the 
Cooperative Program and the California 
Mission O� ering.
For more information contact the CSBC 
Healthy Church Group at www.csbc.com or 
call 559.256.0845.

CSBC leads SBC in new church starts and affiliates

California Southern Baptist Convention 
accounted for more than 10 percent of 
Southern Baptist new church starts and 
a�  liates in 2014, according to a report from 
the North American Mission Board.
NAMB reported 1,193 new congregations 
were added to the SBC in 2014. During 
that same period CSBC reported 122 new 
starts and a�  liated congregations for 10.2 
percent of the total. A NAMB spokesman 
con� rmed that CSBC reported the largest 
number of new starts and a�  liates.
� e 122 new works include 48 language, 
61 Anglo/multi-ethnic and 13 African-
American congregations. � rough 
September, new churches in California 
totaled 86, with 27 pending. Church 

starting is the highest focused and funded 
ministry of the Convention.
CSBC Executive Director Fermín A. 
Whittaker said, “It has always been a 
priority of our convention to start churches. 
� is year is CSBC’s 75th anniversary 
and we would not have more than 2,000 
congregations if we weren’t committed to 
starting and assimilating new churches.”
Anthony Ahaev, leader of the CSBC church 
starting group, said the success of church 
planting e� orts in California is due to the 
recruitment of quality church planters by 
church planting catalysts (CPCs), directors 
of missions and pastors throughout the 
state. He added that church planters also 
come to California on the recommendation 

of people in other states and NAMB. 
California CPCs interview 
extensively prospective 
church planters.
In 2015, two new CPCs 
joined the CSBC ranks: 
Jimmie Davidson and 
David Whitehead. 

Davidson will work to 
start new churches in 
Orange County, while 
Whitehead will start new 
congregations in High 
Desert and San Fernando 
Valley Associations.
For more information contact the CSBC 
Church Starting Group at www.csbc.com or 
call 559.256.0863.

State Baptist paper now 
available electronically
� e California Southern Baptist, 
newsjournal of California Southern Baptist 
Convention, now o� ers churches an 
economical means for educating members 
about the news and events of Southern 
Baptist life in California and around 
the world. � e “E-dition” is a natural 
development in an increasingly digitized 
world, o� ering a convenient and a� ordable 
option to churches and individuals.
“� e new version has the same content 
as the print edition, but with expanded 
resources,” explained Terry Barone, CSB
editor. “For instance, references to email 
or Internet addresses in articles and/or 
advertising are converted to hyperlinks 
that take readers directly to the referenced 
website.” Barone explained that the 
digitized resource also includes video and 
audio � les, directly pointing readers to 
helpful resources.
Churches under 100 in attendance can 
access the E-dition for just $25 a year, 
allowing the church to distribute digital 
news and resources to members as 
they choose. Subscription costs for the 
E-dition are on a sliding scale, with the 
largest church paying only $100 a year for 
distribution to all members/attenders.
For more information or to subscribe go to 
www.csbc.com or call 559.256.0825.
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2015 CSBC Ministry Highlights

Fifty-six estate plans established through Fifty-six estate plans established through 
CSBC Strategic GivingCSBC Strategic Giving resulted in more CSBC Strategic Giving resulted in more CSBC Strategic Giving
than $5 million for California Baptist causes 
through deferred gifts. Strategic Giving has 
raised more than $28 million for Southern 
Baptist causes since 2010.
� e Ignition Student ConferenceIgnition Student Conference in 
December 2014 focused on the theme, “It 
Matters,” with attendance of more than 
1,200 students from 68 churches. � ere 
were 66 reported professions of faith and 
more than 100 other spiritual decisions. 
� e 2015 On Target Evangelism On Target Evangelism On Target Evangelism 
Conference, held in four locations, drew 
1,150 people to a theme of “One Night, One 
Reason.” Participants were encouraged to 
focus on reaching the 33 million people in 
California who do not have a relationship 
with Christ.
STRAM CampSTRAM Camp, held in Northern 
California, drew 183 campers enjoying 
mountain recreation and missions themed 
programming. A total of 84 youth made 
life-changing spiritual decisions, including 
27 youth who professed faith in Christ.
Two Church Music WorkshopsChurch Music Workshops were 
conducted earlier this year, with 82 
congregations sending more than 600 
members and leaders. Multiple workshops 
o� ered training in specialized skills.
Women from across the state attended two 
mission themed conferences called TapestryTapestry. Tapestry. Tapestry
� e event is a multi-ethnic/multi-cultural 
conference o� ering inspiration, skill 
workshops and training in four languages. 
Participants also were involved in hands-on 
mission projects. In the past year 14 mission 
conferences have been o� ered by California 
Women’s Ministry and Missions, including Women’s Ministry and Missions, including 
human exploitation awareness, human exploitation awareness, human exploitation awareness, Youth on Youth on 
Mission and FasTrakFasTrak leadership.FasTrak leadership.FasTrak
� e Smaller Membership Church Smaller Membership Church Smaller Membership Church 
Conference, held in Yuba City drew 129 
church leaders from 27 congregations. 
Conference leaders spoke to the unique 
needs of smaller churches, and workshops 
were provided.
During the past year, more than 1,000 During the past year, more than 1,000 
Church Financial Guidebooks were 
distributed in English and 800 in 
Spanish. � e book assists churches in 
understanding � nancial operations, 
procedures and guidelines. CSBC provided 
four opportunities for some 260 ministers’ 
wives to receive special encouragement. 

Two Spanish events were conducted in 
partnership with Alianza, and one in 
partnership with Inland Empire Southern 
Baptist Association.
Jenness Park Christian CampJenness Park Christian Camp has served 
10,095 campers in the past 12 months, 
with 283 making professions of faith. 
Another highlight was more than 1,000 
who attended two Hispanic Ladies Retreats. 
Centrifuge attendance increased with 
1,754 campers, while Centri-Kid drew 
412. A signi� cant statistic for JP is the 237 
volunteers who served the camp this year. 
Two SENT Conferences, drawing 300 
participants, were conducted by the 
Missions Discipleship Group. � ey o� ered 
mission rallies, exhibits and dozens of 
workshops assisting individuals and 
churches to be prepared to move beyond the 
church walls with missions and evangelism 
outreach.
Churches and sta�  engaged in Churches and sta�  engaged in ministry ministry 
evangelismevangelism report powerful results during 
the past year: 10,883 volunteers; 292 
churches involved; 521,957 meals served; 
532,127 individuals served; 13,765 portions 
of scripture distributed; and 3,854 salvation 
decisions. � ese statistics are a combination 
of hunger ministries, state sta�  e� orts, 
summer missionary ministries and Feeding 
� ose Who Feed Us.
Outreach to migrant farm workers Outreach to migrant farm workers 
through Feeding � ose Who Feed UsFeeding � ose Who Feed Us was 
conducted at 45 locations, with 116 churches 
mobilizing more than 1,000 volunteers who 
distributed new clothes to 2,527 people.
Some 1,300 backpacks were distributed to 
children. � ese ministries resulted in 1,012 
professions of faith by migrant workers and 
their families.
California Southern Baptist Disaster Relief California Southern Baptist Disaster Relief 
deployed volunteers to three major events 
in Nepal, Turkey and California. A total of 
283 volunteers were deployed representing 
1,015 days of ministry. Nearly 35 jobs were 
completed by volunteers and more than 
6,500 meals were served.
� e New America SingersNew America Singers traveled to Hong 
Kong, China and Australia this summer. 
� e 24-member group sang in multiple 
venues to 28,000 people, and recorded 1,796 
decisions for Christ.

By the Numbers

Congregations: 2,297

Anglo: 880

African-American: 462

Chinese: 74

Filipino: 83

Hispanic: 364

Korean: 200

Multi-ethnic: 112

Other ethnic: 122

Cooperating Congregations: 1,200
Baptisms in 2014: 12,496
9th of 42 state conventions
Cooperative Program Gifts 

in 2014: $6,660,769

California Mission O� ering Gifts 
in 2014: $375,064

CP Gifts for World Missions 
in 2014: 33.5%

CSBC Sta�  and Missionaries: 71
MRC – 40

Field Missionaries - 15
Jenness Park – 16 

Baptist Associations: 29

Agencies: 3
CSBC

California Baptist Foundation
California Baptist University

CSBC churches preach the gospel in 
77 languages, reaching more than 

60 ethnic groups

Of the 37+ million people living in
California, some estimate 
33 million still need Jesus!

To learn about the services and ministries 
of CSBC please visit www.csbc.com.

“CSBC ministry highlights” give brief facts of the ministries accomplished 
in the past year by California Southern Baptist Convention sta�  and churches. 

� ese ministries are possible because of your gifts through the Cooperative Program 
and the California Mission O� ering. � ank you!


