
 

 

 

Cheat Sheet (How to Sort and Filer Your Results) 

 

How to find prospects… 

1) Who have NO listed website. 

2) Who don’t have a LONG business name. 

3) Who have their EMD (exact match domain) available to register. 

 

Filter: “Current Web Address” to only include “NO EXISTING WEB ADDRESS 

FOUND”. 

Filter: “Availability” to only include “Yes”. 

Filter: “Domain Length” to only include “Short” and “Medium”. 

You can pitch a website, hosting, domain, and SEO to these prospects. 

 

 

How to find prospects… 

1) Who have an existing, but poorly optimized website. 

Filter: “Current Web Address” to include ALL results except “NO EXISTING WEB 

ADDRESS FOUND” and “Blanks”. 

Filter: “H Tags” to only include “No”. 

Filter: “Alt Image Tags” to only include “No”. 

You can pitch SEO services to these prospects. 

 



 

 

How to find prospects… 

1) Who have a SLOW loading website / page. 

Filter: “Current Web Address” to include ALL results except “NO EXISTING WEB 

ADDRESS FOUND” and “Blanks”. 

Custom Sort: “Load Time” using “Largest to Smallest” value. 

You can pitch a SPEED optimization service to these prospects. 

 

 

 

How to find prospects… 

1) Who have an existing website but are NOT linking to any social profiles 

from their site / page. 

Filter: “Current Web Address” to include ALL results except “NO EXISTING WEB 

ADDRESS FOUND” and “Blanks”. 

Filter: “Links to Facebook” to only include “No”. 

Filter: “Links to Instagram” to only include “No”. 

Filter: “Links to Twitter” to only include “No”. 

You can pitch social media services.  If they have social profiles, advise they link 

to them.  If they don’t, offer to setup and manage their social profiles for them. 

 

 

 

 

 

 



How to find prospects… 

1) Who have an existing website but do not have a VIDEO present on their 

listed website / page. 

Filter: “Current Web Address” to include ALL results except “NO EXISTING WEB 

ADDRESS FOUND” and “Blanks”. 

Filter: “Video on Page” to only include “No”. 

You can pitch video services to these prospects.  Video is important and they 

should be utilising it.  Offer to create a video for their website, and maybe even 

rank it in Google. 

 

PLUS Version Only Below this Point 

 

How to find prospects… 

1) Who do NOT have a Google My Business Listing. 

Filter: “GBM Listing” to only include “No”. 

You can pitch a Google My Business listing to them. EVERY business should 

have a Google My Business listing, and those that don’t are seriously missing 

out on exposure in Google.  You’ll earn brownie points even pointing this out, 

and they’ll likely want you to set this up for them (for a fee, of course). 

 

 

 

How to find prospects… 

1) Who do NOT have a Facebook Page. 

Filter: “Facebook Page” to only include “No”. 

Facebook Pages can open any business up to a whole new audience, and can 

directly link into Facebooks AD platform.  If they don’t have a Facebook Page 

they are losing out to their competitors who do.  You can pitch this service to 

them, and even manage it for a monthly fee. 



How to find prospects… 

1) Who do NOT have an Instagram Profile. 

Filter: “Instagram Profile” to only include “No”. 

Instagram can open any business up to a whole new audience.  A great 

platform for certain businesses such as hair dressers, tattooists and anyone 

who could SHARE photos of their work.  If they don’t have an Instagram Profile 

they could be losing out to their competitors.  You can pitch this service to 

them, and even manage it for a monthly fee. 

 

 

 

How to find prospects… 

1) Who do NOT have an Twitter Profile. 

Filter: “Twitter Profile” to only include “No”. 

Twitter can open any business up to a whole new audience.  If they don’t have 

a Twitter Profile they could be losing out to their competitors.  You can pitch 

this service to them, and even manage it for a monthly fee. 

 

 

 

How to find prospects… 

1) Who have a Facebook Page BUT do NOT have the Facebook Pixel 

installed on their website. 

Filter: “Facebook Page” to only include “Yes”. 

Filter: “Facebook Pixel” to only include “No”. 

Filter: “Current Web Address” to include ALL results except “NO EXISTING WEB 

ADDRESS FOUND” and “Blanks”. 

 



Prospects who have a Facebook Page and a Website SHOULD have the 

Facebook Pixel installed on their website so that they can build a custom 

audience of their visitors, which they can then display ‘retargeting” ad to. 

 

 

Best of Luck! 

 

Andy Black 

 

 

 

 


