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WRITE A COURSE TITLE THAT SELLS 
David Ogilvy, the advertising genius once said... 
 
“On the average, five times as many people read the headlines as read the 
body copy. When you have written your headline, you have spent 80 cents out 
of your dollar”  
 
Headlines are kinda big deal. We knew that all along. 
 
In fact, in traditional print advertising - a good headline has often been the 
difference between fat cash and bankruptcy. 
 
But, what we wanted to know was… 
 
If a course title had the same level of influence on the sales of an online course. 
 
So, we dug into hundreds of online course titles from the world’s biggest 
marketplace - udemy.com and matched up titles with student enrollment 
numbers. 
 
Ahoy! We found an interesting pattern. 
 
We saw that... 
 
When course titles included ‘4 Key Ingredients’ - the number of enrollments to 
the course went through the roof. 
 
When those 4 ingredients went missing, the sales numbers suffered. 
 
As a matter of fact… 
 
We saw courses with ‘Really strong content’ fail miserably with weak titles… 
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And those with ‘Good enough’ content - won gloriously when their titles 
included the ‘4 Key Ingredients’. Sometimes, the difference in enrollment 
numbers were 100X.  
 
The difference was so stark that after a point - we could reliably predict the 
success of a course pretty much on the strength of the course title alone. 
 
Strange. But true. 
 
Want to know what those ‘4 Key Ingredients’ are? 
 
Read on. 
 
By the time you finish this report, you’d be able to write clear course titles 
that sell. 
 

Key Ingredient 1: A Clear Course Promise 
 
Winning course titles clearly promised a specific end result that mattered to the 
students. 
 
For example, take a look at the following title: 

 
 
Is there any ambiguity in the course promise? 
Of course, not. See the number of student enrollments - 194,496. 
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Now, take a look at the following course that teaches pretty much the same 
thing - ‘The fundamentals of Python programming’: 

 
But, see the difference in course enrollments. For every 409 students who 
enroll into the previous course, there is just 1 that enrolls to this course. 
 
Interestingly - both courses have the same rating of 4.5. For that matter, the 
second one is taught by a more qualified instructor. 
 
The difference can easily be explained by the clarity of course promise... 
 
‘Complete Python Bootcamp: Go from Zero to Hero in Python’ tells what a 
student can expect to learn from the course. 
 
What does ‘Transition to Data Science in Python’ promise? 
 
Mmm...I’m not sure. 
 

Key Ingredient 2: A crystal-clear byline that supports the 
main title 

 

Most course creators ignore this part completely. 
 
But, when you realize the true power of a clear byline - you will never write 
your course titles without one. 
 
In fact, a clear byline can even make up for a vague main title. Take a look at 
the following example: 
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The main title is sort of vague. But, the byline is punchy and definitive. 
 
No wonder the course has a whopping 214,126 student enrollments. 
 
Now, take a look at this course title: 

 
 
 
Super clear Main title. But, weak Byline. The impact is clearly evident on the 
course sales. 
Which brings us to…. 

Key Ingredient 3: Proof of Credibility in the Title or Byline 
 
The natural question that follows “What to learn” is “Whom to learn it from”. 
Isn’t it? 
 
That’s why successful course creators add an element of credibility right in 
their title or byline. 
 
Here’s proof: 
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Who better to teach you ‘Business Writing’ than an Ex-Wall Street Journal 
Editor. Huh! 
Result: 63,523 students enrolled. 
 
Now, take a look at another course on ‘Business Writing’ but with a weaker 
course title and no hint of credibility in the title or byline: 

 
 
But then you ask, “Ram! Aren’t we supposed to talk about our credibility in the 
Author’s Bio section rather on the course title?” 
 
Valid point, my friend! 
 
But the reality is… 
 
Most students are too lazy to go all the way to Author’s bio looking for 
credibility, unless they are primed in the title itself. 
 
That’s why even celebrity authors put their names right on the course title, 
instead of relying on Author’s Bio to show their credibility. Look at this: 
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Guy Kawasaki and Chris Anderson are big names, and they use it to their 
advantage. 
 
But then the question is… 
What if you are not a Wall Street Journal Editor or The head of TED? 
 
How do you add a proof of credibility to your course title? 
 
Answer: Use the ‘Created by’ column creatively. 
 
Take a look at this course title: 

 
Ben Tristem may not be as well known as Chris Anderson or Guy Kawasaki.  
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But, watch the ‘Created by’ space right under the Star rating. He hints at 
owning a website on Game Development.  
 
Isn’t that the kind of credibility you need, when you want to sell a course on 
Game Development? Smart thinking. 
 
Take a look at this one: 

 
Who better to teach you about becoming a SuperLearner than a Dr. and a 
Prof.? See my point? 
 
Dig deep. I’m sure you can come up with some proof of credibility.  
 

● Your years of professional experience 
● Your survival from a major disaster 
● Your status as a mom of 12 

 
...all count as long as they are directly relevant to the course you’re about to 
teach. 
 

Key Ingredient 4: Your Unique Angle 
  
When you are in a crowded space, this one seals the deal.  
 
You don’t need to be super creative to come up with a unique angle for your 
course.  
 
Just see what others offer. Find a gap that matters to your potential students, 
and deliver. 
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Here’s an example: 
 
Digital Marketing is a crowded space. There are tons of courses already on 
every aspect of online marketing you can imagine. 
 
Someone thought - “Why don’t I offer a bunch of courses as a bundle” 
 
Result is this course: 

 
 
Yeah. That’s 114,000 enrollments where an average course gets around 8000 
students. 
 
The problem however is, when your point of differentiation is not substantial, 
someone else will play the same game. Only better.  
 
Here’s proof: 

 
 
But, with a bit of imagination - you can carve out a point of difference where 
none exists.  
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For example, in the following course - the point of difference is the number of 
contact hours and Prep Seminar when others offer just the online videos: 

 
 
 
In the following course, the unique angle is in the audience targeting.  
 
When others teach Arts, Libby Seery teaches Arts therapy for Self Healing: 
 

 
 
You can even brand your own method, to offer a unique angle to an otherwise 
mundane skill. 
 
For example, when others teach ‘How to Tidy your home’ - Marie Kondo 
teaches ‘The Konmari Method’ - which is featured by Udemy. 
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So, that’s how you make your course title sizzle. 
 
Here’s a quick summary of the 4 Key ingredients: 
 

1. A Clear Course Promise 
2. A crystal-clear byline that supports the main title 
3. Proof of Credibility in the Title or Byline 
4. Your Unique Angle 

 
Be sure to include them in your next course title.  
 
But then… 
 
Writing a clear course title is just the beginning. You need to follow that up 
with a clear sales page that sells your offer seamlessly. 
 
That can be quite tricky sometimes. Check back over at ArteRamgopal.com for 
more help and resources!  
 
Make the changes and see your course sell better. 
 

------End------- 
 
 
 
 
 
 
 

  
Note About the examples used in this report 
In the report, we dissect the course titles of several courses and we're critical of some of them. 
This is not a reflection on the businesses or people behind those courses. 
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