
 

 

 

 

POSITION:   Creative Director 

COMPANY:      Augustine Institute, Greenwood Village, CO 

SUPERVISOR:  Director of Marketing 

INQUIRIES AND APPLICATIONS: careers@AugustineInstitute.org  

 

COMPANY INFORMATION 

The Augustine Institute is a registered 501(c)(3) Not For Profit Corporation headquartered at 
Augustine Institute ~ 6160 S Syracuse Way ~ Greenwood Village, CO  80111 ~ 303-937-4420 
voice  

Mission: The mission of the Augustine Institute is to serve the formation of Catholics for the 
New Evangelization. Through our academic and parish programs, we equip Catholics to 
understand, live and share their faith. 

 

JOB DESCRIPTION 

Creative Director Job Responsibilities 

The Creative Director is responsible for the Augustine Institute’s creative services, including its 
creative strategy, including the visual representation of the organization’s products and services 
both digitally and in print.  

 

Duties include: 

• Oversee concept development, revision process, and execution of graphic design across 
all brands including cover art for books, Lighthouse Talks, video series, AIRTheater, 
FORMED, Augustine Institute Graduate School, as well as new brands and initiatives. 

• Oversee the concept development, revision process, and execution of graphic design for 
corporate needs and projects, including such things as Development department needs 
and event invitations, etc. 

• Develop and manage creative timelines for all visual communication needs in concert 
with production timelines; work with marketing, film, publishing, and other stakeholders to 
consolidate timetables and meet project goals. 

• Manage project budgets and resource projects among internal and freelance talent pool. 

• Oversee each phase of the internal and external approval process, including the 
presentation of concepts, approval of copy (when applicable), layouts, proofs and printed 
samples. 

 

JOB QUALIFICATIONS 

mailto:careers@AugustineInstitute.org


• Strong organizational skills, with the ability to coordinate and manage a team. 

• Ability to manage projects according to priority and deadline. 

• Ability to keep teams updated and aligned on objectives and target dates. 

• Strong communication and interpersonal skills. 

• Ability to work collaboratively to achieve results. 

• Ability to work in a dynamic environment and to adjust to new directions or priorities as 
needed. 

• Strong background in graphic design and layout principles. 

• Proficiency in graphic design tools including Photoshop, Illustrator, and InDesign 

• High attention to detail, with strong writing and editing skills. 

• Proficiency in common office tools and technology such as the Microsoft Suite. 

• 5-10 years experience as a graphic designer with experience in an agency setting. 

• Applicable college degree is preferred. 

• 4 year college degree in design-related field.  

• Able to strongly embrace the overall philosophy and culture of the Augustine Institute 
and articulate our mission. 

• Ability to work daily out of the Augustine Institute Greenwood Village Office. 

 
 

COMPANY HISTORY 

History: In 2005, as a response to the call of Pope St. John Paul II, Catholic scholars 
established in Denver a graduate school dedicated to transforming Catholic education for 
the New Evangelization. Since then, the Augustine Institute has become the fastest growing 
Catholic graduate school in the United States, training our students to proclaim the Gospel 
with new “ardor, methods, and expression,” as Pope St. John Paul II insisted. What began 
as a graduate school has quickly expanded into a multi-faceted institute providing strategic, 
disciple-based parish programming and leadership formation to dioceses and parishes 
across America.  

In July 2015, the Augustine Institute and its partners launched FORMED.org, our digital, 
state-of-the-art, online platform (often referred to as a “Catholic Netflix”), which makes 
available the best Catholic content from a host of leading Catholic Apostolates. 

In November 2015, the Augustine Institute entered into a merger with Lighthouse Catholic 
Media, which included its Parish Kiosk Program, other channels; its audio content (CDs and 
mp3s); and what is now the Ignatius Press-Augustine Institute Joint Publishing Venture. 

 


