
 

 
 

 

POSITION:  Digital Marketing Manager 

COMPANY: Augustine Institute, Greenwood Village, CO 

SUPERVISOR:  Director of Marketing   

INQUIRIES AND APPLICATIONS: careers@augustineinstitute.org 

 

 

COMPANY INFORMATION 

 

The Augustine Institute is a registered 501(c)(3) Not For Profit Corporation headquartered at Augustine 

Institute ~ 6160 S Syracuse Way ~ Greenwood Village, CO  80111 ~ 303-937-4420 voice  

 

Mission: The mission of the Augustine Institute is to serve the formation of Catholics for the New 

Evangelization. Through our academic and parish programs, we equip Catholics intellectually, 

spiritually, and pastorally to renew the Church and transform the world for Christ.  

 

JOB DESCRIPTION 

 
We are seeking a passionate and talented professional to join our marketing department and 
help us reach and transform the world by serving as an ambassador for the Augustine Institute 
brand. 
 

The Digital Marketing Manager is responsible for collaboratively working with the Director of 
Marketing to assist in all aspects of the AI’s digital marketing endeavors. This position will 
participate in key projects and be responsible for communicating and working with a cross 
functional team. The digital marketing manager is responsible for various marketing projects, 
including email and social media marketing channels and for continuous improvement of the 
AI website. 
 

The position includes, but is not limited to, the following responsibilities: 
 

• Actively participate in a culture of excellence, innovation, humility, and camaraderie 
that embraces the overall philosophy and culture of the Augustine Institute. 

 

• Work in active collaboration with the Director of Marketing as well as creative services 
team and key stakeholders on all aspects of digital marketing projects at the AI. 

 

• Achieve mission goals through successful implementation of email/social marketing 
best practices and data driven program optimizations. 

 

• Manage the development, implementation and performance of the various email 
marketing and social media marketing initiatives, including editorial calendars for all 
email and social campaigns to ensure delivery of the best messaging and avoidance of 
campaign overlap. 



 

 

• Develop email marketing strategy, including A/B testing, optimization, targeted, and 
triggered email programs for prioritized segments/stage of various program lifecycles 
with a sound measurement plan in place to monitor and report effectiveness, leading to 
continuous improvement of experience, mission results, and deeper 
parish/customer/subscriber relationships. 

 

• Develop social media marketing strategy, including social platform engagement, sales 
campaigns, Facebook ad campaigns, and Google adword campaigns, with a sound 
measurement plan in place to monitor and report effectiveness, leading to continuous 
improvement of experience, mission results, and deeper parish/customer/subscriber 
relationships. 

 

• Own metrics reporting of email and social media programs including development of 
KPIs, benchmarks and test results. Develop recommendations to maximize email and 
social media channel effectiveness. 

 

• Ensure relevant marketing automation and dynamic messaging are working 
appropriately. Work closely with CTO to ensure program performance against KPI's, 
continually monitor progress, report results, and provide recommendations for 
improvements to company stakeholders. 

 

• Assist with internal and external communication development and deployment of all 
campaigns, announcements, and other news relating to the relationship marketing and 
marketing systems team. 

 

• Introduce new social media channels/opportunities to reach new audiences as the 
mission requires. 

 
• Write, edit, and proofread marketing outreaches across digital (Eblasts, Social Media) 

channels in accordance with the AI Brand Book and Style Guide. 
 

• Participate in daily and weekly team meetings as necessary. 

 

 

QUALIFICATIONS 

 

• Strong writing, editing, and communication skills. 
 

• Strong organizational and managerial skills. 
 

• Expert knowledge of English grammar. 
 

• Expert knowledge of ESPs social media channels including Facebook, Twitter, 
Instagram, and Google+ 

 



• Applicable college degree or professional editorial experience is preferred. 
 

• High attention to detail and ability to work with minimal supervision. 
 

• Must be reliable and work collaboratively to achieve results. 
 

• Able to manage time and projects according to priority and deadline. 
 

• Maintains open communication, with a comfort level to address any manner of issues 
with the Executive Director of Marketing, Director of Marketing, and Creative Director. 

 

• Flexibility to adjust to new directions or priorities as needed 
 

• Strong verbal and interpersonal skills with ability to keep teams updated and aligned on 
objectives and target dates 

 

• Proficiency in common office tools and technology such as the Microsoft Suite, Project 
Management Software, and more. 

 

• 4 year college degree in marketing-related field. 
 

• 3-5 years with specific experience and understanding of marketing and agency process. 
 

 

COMPANY HISTORY 

 

History: In 2005, as a response to the call of Pope St. John Paul II, Catholic scholars established in 

Denver a graduate school dedicated to transforming Catholic education for the New Evangelization. 

Since then, the Augustine Institute has become the fastest growing Catholic graduate school in the 

United States, training our students to proclaim the Gospel with new “ardor, methods, and expression,” 

as Pope St. John Paul II insisted. What began as a graduate school has quickly expanded into a multi-

faceted institute providing strategic, disciple-based parish programming and leadership formation to 

dioceses and parishes across America.  

 

In July 2015, the Augustine Institute and its partners launched FORMED.org, our digital, state-of-the-

art, online platform (often referred to as a “Catholic Netflix”), which makes available the best Catholic 

content from a host of leading Catholic Apostolates. 

 

In November 2015, the Augustine Institute entered into a merger with Lighthouse Catholic Media, 

which included its Parish Kiosk Program, other channels; its audio content (CDs and mp3s); and what is 

now the Ignatius Press-Augustine Institute Joint Publishing Venture. 

 


