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MAC Vision
To be one of the most successful and desirable private athletic and social 
clubs in the country.

Our Mission
Enrich lives, foster friendships and build upon our traditions of excellence in 
athletic, social and educational programs.



Consistency is one of the most powerful usability 
principles: when things always behave the same, users 
don’t have to worry about what will happen. Instead, they 
know what will happen based on earlier experience.

 — JAKOB NIELSEN 



Table of Contents
Mission & Vision   1

About This Guide   6

Master Logo    8

Brand Colors    18

Typography    22

Other Organizational Logos  31

Brand Collateral   38

Brand Usage Policy   42

Conclusion     45





6     BRAND GUIDELINES

About this guide
The Multnomah Athletic Club (MAC) winged M logo is a powerful representation of who we are and 
what we do. It is a symbol of our rich history and our stake in our community. When used properly, 
it communicates our story and reinforces our position to club members, the community-at-large and 
various stakeholders.

This guide is a reference tool that includes the winged M logo, typography, colors and other elements 
used to apply a consistent look, feel, voice and overall tone for the MAC brand. 

The strength of our brand identity depends on consistent, deliberate use. While we cannot address every 
application in this document, these guidelines provide direction for the proper expression of MAC’s 
brand and the visual elements that help define it. At times, new applications or technologies will occur 
and this guide will evolve as needed.. 

This document is for use by employees, committee members, partners, and vendors as they create 
branded communications. For questions regarding the club’s brand identity, logo use, policies and 
standards to reinforce it, please contact the Marketing/Communications Department at (503) 517.7220.





Logo

Symbolize and summarize.

—  SAUL BASS
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The Logo of the Multnomah Athletic Club
Since the club’s founding in 1891, the most recognized and important visual element of the 
Multnomah Athletic Club brand is the winged M logo. It has remained essentially unchanged 
from the original single red M with white wings. Although the club has undergone many 
changes through the years, the winged M logo has always provided visual consistency. 

MASTER LAYOUTS

LOGO VERSIONS

CLEAR SPACE

MINIMUM SIZING

LIMITATIONS

LOGO FILES
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Master Layouts
The winged M logo serves as the primary logo and brand mark for the club.  The logo utilizes a red M 
brand mark with red wings and black logotype. The winged M brand mark and logotype may also be used 
in with gold wings or a single color in red, black or white. On rare occasions, minor modifications may be 
made to the logo and approved by the Mporium manager and Marketing/Communications Department 
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Anniversary Logos
On special occasions, such as the MAC’s 125th anniversary, a special logo may be 
used with discretion for a limited time. 
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Clear Space
To ensure its integrity and visibility, Multnomah Athletic Club’s logo should be kept clear of competing 
text, images and other marks. It must be surrounded on all sides by adequate clear space—a space 
equal in size to the width of the “M” in the logo. This is a minimum clear space. Ideally the logo should be 
surrounded by additional clear space whenever possible. 
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Minimum Size
The mark can be reduced to favicon size (16 pixels by 16 pixels). In print and other use cases, it is 
recommended not to be reduced below 1/2 inch.

The logo should never be reduced below 90 pixels wide.

16 px .5 in 90 px
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Inappropriate Usage
To maintain strong recognition, never incorporate the winged M logo into 
another design or place it on top of words, graphics or numbers.  Always 
use authorized logo files to ensure consistency across all types of media. The 
following are some common examples of inappropriate logo treatments. 

T H E  E N E M Y  O F  A RT  I S  T H E  A B S E N C E  O F  L I M I TAT I O N S

–  O R S O N  W E L L E S
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A. Don’t pick new colors

B.  Don’t make new lock-ups or change the type

C. Don’t rotate, distort, add drop shadows or outlines
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Logo Files
Logos should not be altered in any way, and should always be reproduced from an 
approved electronic file. Usage approval and files are available by contacting the Marketing/
Communiations Department.

1. Professional Publishing. These files are in vector format, meaning the shapes are 
defined by mathematical equations rather than groups of pixels. They are resolution-
free and can be scaled to any size with no loss of quality. Dimensions are expressed 
in real-world units such as inches. Logos have been created in EPS format (Pantone, 
CMYK, RGB, black and reversed). 

2. Desktop Publishing. For your convenience, logos have been created in PNG 
format (RGB, black, and reversed). These logos have transparent backgrounds and 
will work in any Microsoft Office application. These logos should not be scaled up. 
Note that documents created with Microsoft Office are unsuitable for professional-
quality reproduction (e.g., offset printing). 
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mac-logo-cmyk.eps
mac-logo-pms.eps
mac-logo-black.eps
mac-logo-red-pms.eps
mac-logo-gold+red.eps
mac-logo-125-cmyk.eps

mac-logo-rgb.png
mac-logo-red.png
mac-logo-black.png
mac-logo-gold+red.png
mac-logo-125-rgb.png

P RO F E S S I O N A L  P U B L I S H I N G D E S K TO P  P U B L I S H I N G



Color Palette

Colors, like features, follow the changes of the emotions.

 —  PABLO PICASSO
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Brand Colors
The core palette will cover the majority of your needs. It is intentionally small in variety as to 
not dilute the brand visuals, adding confusion. 

The colors Red, Black, Gold and White capture the majority of the color needs in our brand:

MAC RED

PANTONE 186 C
RGB = 200, 16, 46
CMYK = 15, 100, 91, 5
HEX = #C8102E

TRUE BLACK

PANTONE BLACK 6 C
RGB = 0, 0, 0
CMYK = 0, 0, 0, 100
HEX = #000000

VINTAGE GOLD

PANTONE 871 C
RGB = 134, 117, 77
CMYK = 44, 45, 76, 17
HEX = #86754D





Typography

The beauty of type lies in its utility; prettiness without 
readability serves neither author nor reader

 —  JAMES FELICI
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Typography
This section covers the usage of our typography system including club fonts. Because of 
the simplicity in our brand, type plays an important part. If you have any questions or need 
more information, please contact the MAC Marketing/Communications Department. 

GIL SANS

GOUDY OLD STYLE
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Primary Fonts
The Goudy Old Style and Gill Sans font families (name may vary slightly in Postscript and 
TrueType fonts) are the official Multnomah Athletic Club typefaces.

To retain consistency, use of these font families is required in all club correspondence. Both 
families have a sophistication that relates directly to the club’s history. There are several 
weights in both fonts, offering variety and visual interest while maintaining consistency. 
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Aa
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk

0123456789!@#$%&^*

GOUDY OLD STYLE
Goudy Old Style is the leading typeface in our 
system and is used to complement and contrast 
Gil Sans. It also serves as the Club’s primary 
logotype. 

Weights and italics

The full set contains three weights, Regular, Bold, 
and Extra Bold, and accompanying italics – all of 
which complment the overall brand.
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Aa
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk

0123456789!@#$%&^*

GIL SANS
Gil Sans is the secondary typeface in our system 
and is used to complement and contrast Goudy 
Old Style. 

Weights

The full set contains four weights, Light, Regular, 
Semibold and Bold, and accompanying italics – all 
of which add great range to our typography needs.
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Typographic Styles
A. Multnomah Athletic Club, when used in conjunction with official brand elements   

should always be in Goudy Old Style. 

B. When identifying program, committee or staff names in association with the winged  
M logo, they must appear centered beneath the logo and logotype and set in Gil   
Sans Bold all caps. 
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A.

B.
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Other Organizational Logos
The Multnomah Athletic Club brand is best protected by maintaining a single logo, the winged M, for the 
entire organization. Individual logos dilute the club’s brand and may confuse MAC members, vendors and 
the public. Through the years, individual logos have been approved, or grandfathered, and are currently 
in use and included in these guidelines. Many of these logos incorporate club fonts and/or club colors so 
they have key elements of the club’s core brand. Existing grandfathered logos will be reviewed annually to 
determine if the logo is necessary and enhances the club brand. Refer to MAC logo and font policy, C-01, 
for more details. Future logos must be requested and approved by the general manager and Marketing/
Communications Department. 

PROGRAM LOGOS

COMMITTEE NAMES

ATHLETICS & TEAM LOGOS

RESTAURANTS & VENUES
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Programs & Committee Names
As outlined earlier, some programs have individual logos. These logos are identified below. The club 
discourages new logos. All individual logos must be reviewed annually as detailed in MAC policy C-01. 

A. FAMILY FRIDAYS – Club-wide family activity program held Fridays at the club

B. MAC WELLNESS – Department focusing broadly on member wellness offerings

C. OUTDOOR PROGRAM – Outdoor department representing multiple programs

D. MACTIVITIES – Weekly club-wide email newsletter 

E. M|PORIUM – Club store

F. GAME ROOM – Multi-purpose room for board and general games 

G. SHINE – Customer service program for MAC members and staff

H. AT YOUR SERVICE – General club-wide help desk located near the main entrance

I. THE WINGED M – Club’s monthly publication 
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A.

D.

G.

B.

E.

H.

C.

F.

I.



34     BRAND GUIDELINES

Athletics & Team Logos
A limited number of Multnomah Athletic Club competitive teams have a unique logo and have been 
grandfathered into the logo guidelines. When using these logos on clothing or other materials, a winged M 
logo should also be used to identify the team as part of Multnomah Athletic Club. All team logos must be 
reviewed annually as detailed in MAC policy C-01. 

A. ALPINE SKI TEAM

B. CLIMBING TEAM
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A. B.
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Restaurants & Dining Venues
The Multnomah Athletic Club offers several dining venues with unique experiences. These dining venues 
have individual logos often with a core element being a club color or font. When new logos are created, 
they should follow the same guidelines detailed in MAC policy C-01. 

A. SUNSET BISTRO – Seasonal outdoor dining venue on the third floor

B. SPORTS PUB – Family and casual dining venue on main floor

C. MACTINIS – Lounge dining and drinks venue adjacent to 1891

D. SPLASH – Seasonal outdoor dining venue adjacent to Sun Deck Pool

E. JOE’S – Grab and go style café on the basement level (the logo uses various elements as the “o”)

F. 1891 – Club’s fine dining venue



BRAND GUIDELINES     37MULTNOMAH ATHLETIC CLUB

A.

D.

B.

E.

C.

F.



Brand Collateral

Make every detail perfect, and limit the number of details 
to perfect.

 —  JACK DORSEY



Stationary
MAC stationary is used for external 
communications to foster a sense of value. It 
is important to use high quality paper for all 
correspondence printed on letterhead.
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Signage
When used in building signage, the logo must 
always appear in official brand colors and fonts 
and must incorporate the correct proportions and 
lockups in accordance with the logo guidelines. 
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Accessories
When the winged M logo is used on a garment, 
product or accessory, the logotype should 
accompany the logo whenever possible. The logo 
may be printed or embroidered on garments 
only in official brand colors. The logo cannot be 
outlined or shadowed. The logo can be placed 
on the left chest, left sleeve or behind the neck 
on shirts. The Mporium manager occasionally 
uses “Multnomah Athletic Club” on garments in 
different fonts as long as the logo is not a part of 
that design. 



Brand Usage Policy

It is our responsibility to maintain the quality and 
consistency of communication materials sent to members 
and the public.

 —  MAC COMMUNICATIONS COMMITTEE
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CREATING NEW LOGOS/GRAPHIC ELEMENTS

The Multnomah Athletic Club strongly discourages departments, programs or venues from 
creating individual logos or graphic elements as a part of an individual branding effort. 
If a department, program or venue feels it necessary to create a logo, the logo must be 
approved by the general manager and MAC Marketing/Communications Department. All 
individual logos must be reviewed annually as detailed in MAC policy C-01. 

OUTSIDE REQUESTS

Individuals and/or groups wanting to use any club logo or graphic element must receive 
permission from the MAC Marketing/Communications Department or the Mporium 
manager.

TRADEMARKS

The winged M is the official trademark of Multnomah Athletic Club. It cannot be used by 
any entity, internal or external, without the express written permission of the Multnomah 
Athletic Club.  The trademark symbol should appear on the winged M logo whenever 
possible. 
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Conclusion
In summary, this document serves as the foundational guide to using the exclusive color 
system, visual language and typography that creates the emotional weight of MAC’s brand. 
These guidelines are for the use of Multnomah Athletic Club and associated agencies only. 

If there is doubt regarding the use of MAC logos or branding elements, please refer to this 
document. Contact the MAC Marketing/Communications Department with any questions, 
503.517.7220.



©2017 MULTNOMAH ATHLETIC CLUB. ALL RIGHTS RESERVED.

1849 SW Salmon St.

Portland, OR 97205

themac.com


