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CHApTER 1

Should You Write A Book?
How You Can Use a book to Explode (or start) Your

business & 7 Ways to Make Money From It
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Should You Write A Book?

If you are anything like I was a couple years ago, you might be 

struggling in your journey to success. Maybe you want to be an 

entrepreneur, a speaker, or coach but you have no idea what to do to 

get started. 

Perhaps, like me, you read the book Rich Dad Poor Dad and thought, 

“I want to make passive income one day and not work a lot but make 

a lot of money.” 

Rich Dad Poor Dad recommends real estate and maybe, like I did, 

you’ve already tried real estate, and it didn’t work out. Maybe you’ve 

found yourself thinking that there is no way to make passive income, 

and that’s just the way it is. 

Maybe you’ve been considering being a speaker or a coach, but in 

these areas too, you’ve been floundering.

Maybe you have failed so many times that you are wondering if it’s 

just you that can’t be successful. Or you are thinking you are doing 

something wrong but can’t identify what. 

If this is you (or if this has been you), I can tell you that I’ve been 

in your shoes. I’ve struggled to grow my business, reading every 

book I could get my hands on and getting all the advice I could from 

“gurus” and “experts.” At the time, all this studying left me dazed and 

confused. There were so many “magic pills” and paths to success. 

They would all either contradict each other or take my focus away 

from what I should really be doing by exacerbating my “shiny object 

syndrome” and having me jump from one thing to the next. 

I kept doing this until I discovered the tool that all of the top experts 

and millionaires were using to grow their fortunes.
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What I reveal in this book is the proven approach that all of the top 

players are using ...

From Tony Robbins to Tim Ferriss, from Dave Ramsey to Donald 

Trump  —  and even Oprah …  you’ll discover the new model they 

used to build their businesses and their brands  —  to earn respect 

and become instant experts  —  and ultimately to make millions of 

dollars.

I’m also going to debunk some common myths about building 

businesses. Myths that you’ve definitely heard and that you probably 

even believe about yourself.

These myths are the core reasons you’re still struggling with your 

business. They’re what’s holding you back from the success and 

freedom you deserve.

And it’s easy to break free ... once you know how to recognize them 

for yourself. 

I’ll tell you the story on how I discovered this tool in the next chapter, 

but first I want to tell you what it is —

A book.

There’s this ridiculous misconception out there that “books are dead” 

and that nobody reads them any more. 

Everyone’s talking about how video and audio are “in,” so you should 

start a podcast or your own YouTube show.

This is crazy!

Books aren’t dead. They’ve been around for hundreds of years, and 

they aren’t going anywhere any time soon.
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There is one massive change that’s happening though … everything 

is going digital. 

Right now there are almost 3 billion mobile devices worldwide, 3 

billion internet-connected laptop computers, and approximately 2 

billion internet-connected tablets  —  iPads, Android, Kindle devices  

—  and those devices are outselling computers right now.

Companies like Google, Apple, and Amazon are monetizing these 

devices by selling movies, music, apps, and e-books.

These companies are on every screen, in your pocket, and they 

follow you (and your prospects) everywhere you go.

They have unlimited access to you and your prospects who are 

already doing business with them.

They’re in virtually every country in the world and virtually every 

language. 

And they have completely changed behavior over the last few years 

by selling us digital products for $0.99 as a 1-click purchase  —  the 

impulse buy.

The best part?

When you put out your book, the biggest brands in the world 

including Google, Apple, and  Amazon will publish it and pay you 

70% of sales while promoting you and making sure you can been 

seen and heard on every internet-connected device. 

Now think about it ... 

It’s a guaranteed, proven model that is sitting on top of billions of 

dollars in infrastructure, and you have access to all of it for free. 
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Right now you can leverage this perfect storm, so your book becomes

a 1-click impulse buy that’s being promoted and marketed by the 

biggest brands in the world.

That starts a conversation with a prospect. It encourages a 

relationship that builds trust, and suddenly you are in every pocket, 

on every screen, being seen, heard, listened to, understood, and 

adored by a growing audience all over the world.

And with that relationship you can sell your products, your services, 

your coaching, and book more speaking gigs  —  you name it.

When you combine unlimited, free distribution and unlimited shelf 

space (and you learn the proven formula I’ll teach you a little later), 

you’ll learn how to attract, inspire, and persuade an audience to want 

to do business with you. 

We’ll get to that formula a little later … First I want to show you 7 

ways you can make money off of your book.

There are MANY more benefits to writing a book and MANY more 

ways to make money off of it. In fact, I could write an entire book on 

that … but I narrowed it down to the 7 biggest for brevity.

Here goes …

1. passive income from book sales

Not too many people are buying from the brick and mortar 

publishing companies which are trying to pawn out old, hard copy 

books.

Instead, they’re buying e-books from their Kindles with one click as 

they wait in airports, watch TV on their couches, or procrastinate at 

work.
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This why you have guys like Steve Scott, a friend of mine, 

consistently making $30–$60K or more every month just off of the 

royalties from Amazon for his e-books.

And he’s just one of many authors who are making a living by 

writing books and e-books!

Right now, self-published authors are making more money than all 

“Big 5” published authors combined.

And that number is rising every single day because, let’s face it, the 

old school way of publishing is dead. 

As I said earlier though, it’s more than just royalty checks from 

Amazon.

Besides the passive income, there are a TON of other benefits to 

publishing your book that bring even more money to your bottom 

line and help you get where you want to go.

2. Leads for your business

Do you pay for leads for your business? Do you rely on “word of 

mouth”? Or … are there no leads coming in at all?

One of the biggest benefits of having a book on Amazon is the 

massive amount of leads your book can drive.

When we published our first book, it consistently brought in 15 to 

20 leads per day and went on to build a list of over 3,000 paying 

customers in a few short months … all from one book.

You read that right ... 15 to 20 leads PER DAY!

What could you do with 15 to 20 leads per day coming in to your 

business? Heck … how about even just 5 to 10?
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By tapping into Amazon’s ecosystem of buyers, instead of paying for 

leads, you GET PAID for leads!

The result: tons of free leads coming in every day without you 

having to do ANYTHING. You not only get paid every time someone 

buys your book … you’re getting leads too  —  leads that will bring 

even more business and money to your bottom line.

One method we use easily brings in 50 to 70% of book buyer leads. 

I’ll show you that method later in this book when I explain my book 

launch formula and show you how to launch your book.

3. More coaching clients and speaking gigs

If coaching and speaking is your bread and butter (or if you want it to 

be), there is no better way to increase your fee, book more speaking 

gigs, and land more coaching clients than through a book.

Or better yet, if you’re looking to break into the speaking and 

coaching world, a book is the #1 way to get started.

A book gives you a platform to speak or coach on, giving you 

authority and making you reputable as a sought after and in demand 

expert on your topic.

Believe it or not, companies and individuals are much more likely to 

hire a bestselling author than anyone else.

Who would you rather do business with: a person who hands you a 

business card and says “I am a self-proclaimed expert on this” or a 

person who hands you a #1 bestselling book and then autographs it 

for you?

Which one of those people are you going to remember, and then 

which one of those people are you going to do business with?
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Prior to my first book, I had very little experience speaking or 

coaching, but within months of my first book’s debut, I was booked 

for my first paid speaking gig and started getting paid to do coaching 

and training across the country.

Bonus: Having a book gives you another way to make more money 

during your speaking gigs by having some merchandise to sell at the 

back of the room. 

4. Free exposure and pR for your business

If you have a low marketing budget or just want to get your business 

or name out there, a book is by far THE BEST WAY to get press, 

exposure, and PR.

Within months of releasing my first book, I had already been on 

the radio, in newspapers, on tons of podcasts, and had even been 

featured on top sites like Tiny Buddha and The Huffington Post.

For the first article in The Huffington Post, I didn’t have to do 

anything! The editor reached out to ME to interview me for a story.

You see, these kind of things start happening when you become an 

author  —  you establish yourself as an authority on the subject and 

the media starts reaching out to YOU to be featured in big-time news 

stories.

With each TV appearance, podcast interview, and write-up, your 

fame, authority, name recognition, and online presence build even 

more …

… It’s the continuous wheel that keeps on spinning … constantly 

making you more money and further establishing YOU as an 

authority.

Think about this: every chapter in your book can easily become 

the subject of a TV or radio interview, speech, social media post, or 

podcast.

http://tinybuddha.com/blog/think-like-five-year-old-start-living-life-dreams/
http://www.huffingtonpost.com/blake-mccammon/breaking-out-of-a-broken-system_b_4827874.html
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Your book acts as a roadmap for your message and your marketing. 

Plus, it gives you a script for what to speak about and to share.

Interviewers will pick the topic they most want you to talk about 

from your book, making it super easy for you to just show up and be 

the expert that you already are.

5. Build/grow your business

Within a year of writing my first book, I built a 6-figure business off 

of just that one book!

When I wrote the book, I had no idea what business I would be in, 

and I had no real intentions of selling the thing.

But as the book began to take off, I built an entire business and brand 

around one measly, little 54 page book … and got a 6–7 figure digital 

publishing offer in the process.

As I say: “A book is not a business, but you can easily make it into 

one.”

I’ll talk in a little bit about how you can use a book to grow your 

local business … but beyond that, books are the best way to sell your 

products and services faster and easier.

A book is a salesman in print that’s constantly building relationships 

with buyers of your product (your book) and convincing them that 

they should buy other products or services you have to offer.

24/7, whether you’re working or not, your book is out there selling 

your products and services for you.

With each chapter the prospect reads, they’re falling more in love 

with you, becoming more familiar with your message, and believing 

more and more that you have the answers to their problems.
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I’ve seen books used to sell more products and services in each of 

these industries: sustainability, health coaching, seo services, health 

and nutrition, chiropractic services, and financial services.

These are just a few examples. No matter your industry you, a book 

can and will work for you.

6. Grow your network 

Need to get your foot in the door to land that big deal or build that 

important relationship?

A book is your way in!

These days, a book is like a glorified business card. Think about it … 

do you lose or throw away business cards? All the time, right?

Now when was the last time you threw away a book? It’s probably 

been a while, right? You kind of feel guilty doing it.

Other people do the same thing … even the top dogs in your industry!

So what do they do if they don’t throw it away? They put it 

somewhere … probably on a shelf or table in their office. 

The Result: every time they see the book, they think of YOU!

For a few bucks a piece, you can get your book in front of all the 

important people you need to meet that will take your life and your 

business to the next level.

The best part is, you don’t even have to meet them … you can literally 

mail a copy of your book to their door …  and it’ll get straight to them 

because it looks like a package and something they ordered…

So no worrying with gatekeepers or mail filterers because it’s a 

package that they’re actually excited to open.



10

I’ve used this technique to get in with company CEOs, to land high-

level mentors, and to start relationships with people I admire and 

respect.

To sum it all up, people respect you and are much more eager to do 

business with you if you’re a bestselling author that hands them a 

book instead of another face handing them another business card.

If you’re ready to take your networking to the next level, whether 

it’s at your next networking event or reaching out to someone you 

respect and admire, a book is the best way to get your foot in the 

door.

7. Grow your local business

I hear from local business owners all the time who say: “Chandler, I’d 

love to write a book, but I just don’t think it’ll help my local business 

and that’s my main focus right now.”

They think that because they only do business in a specific town, 

region, or neighborhood, a book won’t make a difference to their 

bottom line.

Nothing could be further from the truth!

Think about it: if you’re trying to sell yourself and your local 

business, there’s nothing that says “I’m an expert” and “You should 

do business with me” more than being a bestselling author on the 

topic.

If you’re an author on the topic of work you do, the prospect is 

AUTOMATICALLY going to trust you WAY more than anyone else 

they talk to, even if they never even read a word of your book.

For most people, it’s the mere fact that you’ve written book that gives 

them the confidence to do business with you.
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Whether you run your own business as a realtor, a plumber, 

a personal trainer, a restaurant owner, or landscaping and 

construction contractor, a book is THE differentiator between you 

and your competitors.

Don’t believe me?

Here’s a foolproof, cut-and-paste book template that works in any 

industry  —  and this one’s easy to write too:

“10 things you need to know when hiring <insert your profession>”

Or how about this …

“10 common mistakes to avoid when <insert the service you 

perform> (ex. buying a house)”

This book is so easy to write! In fact, you can probably already list 

out at least 10 things right now! (And of course, each of these 10 

things is a competitive advantage that you have and a reason the 

customer should go with you over anyone else.)

bOnUS bEnEFIT: I promised I’d show you 7 ways to make money 

from your book, and I just did, but I have another benefit that I think 

trumps all the money you’ll be making.

This one is huge for me, and it seems to be pretty rewarding for the 

people I’ve taught.

What is it?

Your mom and dad will be proud of you, and your friends will think 

you’re awesome.

It sounds kind of funny saying it out loud, but if you’re being honest 

with yourself, you know that it’s something that really matters … I 

know it did for me. 
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It was the coolest thing seeing my parents brag to their friends about 

my book and getting to see how overwhelmingly proud they were of 

me and what I accomplished. 

All the while, I was getting contacted by all my friends and even 

people I hadn’t talked to in ages, congratulating me on becoming an 

author and a bestseller.

To put the cherry on top, it brought a smile to my face recalling all 

those English teachers who told me I was a bad writer … who marked 

up my papers … who gave me bad grades and who heralded the work 

of other students while they put my paper on the bottom of the pile … 

I got the last laugh  —  and I’m still laughing!

Call me crazy, but this really made me feel good. The straight-A 

students might have gotten every award and good grade in school, 

but I am the one with multiple bestselling books.

These reasons and many others are why writing a book is by far the 

#1 thing you can do to catapult your life and your business to the 

next level.

It’s a fact: published authors make more money and help more 

people.

According to an article published in The New York Times, 81% of the 

United States population wants to write a book someday or thinks 

they have a book inside them.

Don’t you?

You may or may not have thought about writing a book before.

But…
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If you’re serious about growing your business so you can earn 

respect and make more money, build your business, work less, or 

have the option to quit your job  —  this is the obvious next step.

I know what you’re probably thinking, “But who am I to write a 

book? … Doesn’t writing a book take a long time?”

If anyone had these excuses, it was me.

I was a college dropout with a full-time job. Plus, I SUCKED at 

writing. I had all the excuses in the world. But I just went ahead 

and did it because I trusted the system I’d built. And it payed off. I 

was just 20 years old when I wrote my first book, which became a 

bestseller that brought in tens of thousands of dollars in a few short 

months. 

In this book I’m going to give you the keys to my step-by-step book 

launch formula, so you can start enjoying the same benefits that I 

discovered.

It’s the exact blueprint my students and I have used to launch dozens 

of bestselling books in dozens of industries.

I’ve tested, tweaked, and perfected this formula.

If you follow what I’m about to lay out, I guarantee your book will 

become a bestseller.

If you follow the proven formula in this book and take action you 

will be able to launch a book that becomes a bestseller in 90 days. 

I know it seems like a daunting task. But no matter your writing level 

or ability, whether you feel like you have nothing to write about or 

you don’t have a following or influence  —  know that you can be a 

bestseller.
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No matter what objection you come up with, I can show you how 

to become a bestselling author and make passive income each and 

every month.

If you want to put that off, you can put this book down right now. But 

if you want to get started and have a win under your belt that’s going 

to make you feel confident in your ability to succeed: Start now.

Begin reading this book so that the next 90 days will be the most 

powerful days of your life. 

In the next chapter, I’ll start by telling you how one book completely 

changed my life. Then, after I give you the backstory, I’ll get right to 

the good stuff by laying out my formula and showing you how you 

too can have your life and business changed through the power of a 

book.
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Snowboarding To
Six Figures
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Snowboarding To Six Figures

We placed the cursor over the publish button ready to hit “submit” 

with no real idea what we were doing.  

My buddy James and I had just turned our short productivity guide 

into a book.

We had been working on the guide to help people like us, young 

entrepreneurs who needed to be more productive. 

When we started 2½ months earlier, we had very low expectations 

for our fun, little side project. 

We thought we’d make a 20-page PDF and give it away to people. 

Fast forward a few months and our 20-page PDF had morphed into a 

book that we were publishing on Amazon.

We had little knowledge about publishing a book, but this was just 

an experiment and we hoped that it could be a way to make a little 

money and establish credibility. 

I was traveling and snowboarding in Austria when our book hit 

#1 on Amazon in the “Time Management” category, topping David 

Allen’s Getting Things Done (a.k.a. the “Productivity Bible”). 

He even lowered his price from ~$10 to $3.29 (cheaper than our book) 

to try and reclaim the top spot.

My big aha moment happened when I was sitting in the chairlift 

with my new friends riding back to the top of the Stubai Gletscher 

for another run. 
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In his European accent and broken English, one of my buddies asked 

me, “Hey Chandler, what’s this about you having a book?” (He had 

seen me post something on Facebook about it.)

“Yeah, I just launched one last week,” I responded.

“I hear it’s doing well. Is it actually making any money?”

“We put it out there, and it’s doing really well. While I was 

snowboarding with you guys all day yesterday, the book made about 

400 bucks.”

Not only were they blown away, but so was I. 

That’s when it hit me … that was a moment that changed my life 

forever. 

I had no idea that our initial 20-page pdf that we wrote for our 

entrepreneur friends would eventually turn into an Amazon 

Bestseller. I didn’t know it at the time, but my life would never be the 

same again.

Our book was downloaded 5,274 times in the first 3½ days, and it 

brought in close to $7,000 within the first month. 

Not bad for a little e-book that we had no intentions of selling, huh? 

Needless to say, it wildly exceeded our expectations.

The book went on to start a 6-figure business and open up some 

more incredible opportunities in my life. Before I extract those 

lessons and show you how you can do the same, I need to take you 

back a little bit.

The Decision to Drop Out of College
It all started when I decided to drop out of college. 
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When I went into school, I was a bit naive (imagine that …). I had 

applied to college as a business major thinking that once I was in 

college, I would FINALLY learn how to run a business. 

As long as I can remember, I’ve wanted to run my own business, and 

I thought going to college would at least teach me the basics. When I 

arrived and started taking classes, I found out I was dead wrong.

I was learning how to run a business from professors who had never 

run businesses before … and that didn’t make much sense to me. I 

learn by doing, not by theory. Maybe you’re the same way. 

After starting and running a couple six-figure businesses through 

an internship in college, I had enough with school and thought that 

maybe I should drop out. I had always told myself that I was going 

to school to learn, not for a degree, and since I wanted to run a 

business, it seemed like the right time to go for it. 

When I shared my idea of dropping out of college with some of my 

friends and family, they weren’t thrilled. Except one friend, one of 

my mentors. 

He said that he normally wouldn’t recommend anyone dropping out 

of school, but for me it seemed like the right choice. 

That was all the validation I needed! So I decided to drop out.

This was BY FAR one of the scariest decisions of my life up to this 

point. I had absolutely no clue what I was going to do.

But … I knew one thing: I wanted to be in charge of my life  —  make 

my own money, create things from thin air, and actually make a 

difference in the world.

I wanted to help people, to speak, coach, and grow my own business. 
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But how the heck was I going to do that?

How was I going to pay my bills? 

I had no clue … so I decided to take a 3-month trip to Europe as one 

last hoorah before facing the real world. 

As you’ve already read, it was in Europe that I launched the book 

and when opportunities really started to open up for me. My path 

was starting to be formed, and I was starting to have something to 

hold on to and run with.

When I got back from Europe, the book kept on selling, continually 

bringing in $2–3K per month.

At this point in time, my new business was really struggling to 

get off the ground, and I was watching my bank account spiral 

downward to zero.

As I began to question my decision to drop out of school, this little 

e-book continued to keep me afloat by paying the bills and by 

keeping my head above water.

That’s when I discovered the magic of passive income and the 

MASSIVE opportunity that was sitting right in front of me. 

It’s not like I’d never heard of passive income before  —  it’s just that 

I’d never made it for myself, so I didn’t believe it was possible.

I’d read all of Robert Kiyosaki’s Rich Dad, Poor Dad books in high 

school and had arrived at the conclusion that there was only one 

way to make passive income: real estate.

I even tried my hand at real estate … and failed!

That’s when I said to myself, “I guess this passive income thing isn’t 

for me.”
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But now, here I was bringing in passive income checks from Amazon 

for way more than if I’d bought a rental property for $300,000+.

This experience taught me just how easy it is to make passive 

income: you can do work ONCE … and get paid on it FOREVER! I was 

practically tripping and falling into the discovery of a lifetime. 

My first book was the birth of an entire business. That book was 

what put us on the map. We instantly started growing a list of 

thousands of customers.

There was only one problem: We had nothing to sell them!

That’s when we started building a business around our successful 

book launch. Since our book, The Productive Person, was about 

productivity for entrepreneurs, it wasn’t too difficult for us to create 

courses and products around the same subject. 

We were able to build these courses and products pretty easily using 

what we had (a book) and repurposing the content while also further 

developing it. 

Now, instead of only a $4 product, we had products and services all 

the way up to $600. This made it a little easier to turn this thing into 

a real business.

I’ll tell you more about how that business continued to grow a little 

later. But first, I want to tell you about some pretty interesting 

developments that were popping up in the background. 

While I was building my first business, little did I know the side 

projects and background developments happening would bring about 

an even bigger opportunity, one that would open up a whole new 

world, change my life forever, and easily grow to 10 times the size of 

the first business.

In the next chapter, I’ll tell you all about how this happened. 

http://www.amazon.com/Productive-Person-how--productivity-entrepreneurs-ebook/dp/B00GJYXA5I/
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#1Book1Life



22

#1Book1Life

When I returned home from Europe after dropping out of college, I 

moved to Iowa into an entrepreneur house, which is basically just a 

house full of entrepreneurs.

That’s when my brother and I began preparing for the launching of a 

second book, Breaking Out of A Broken System. 

We envisioned this book as something big, something that would 

make a difference, so we decided that we would use the money from 

its sales to give to charity. 

We didn’t have a ton of time  —  he is a full time musician and on 

the road with his band NEEDTOBREATHE, and I had my business 

to worry about  —  so we got together and wrote the new book in a 

week using a technique I’ll show you a little later in this book.

At this time, I was still growing my business, but this side project 

was taking up the majority of my time. My business was barely 

keeping me afloat, yet I was spending most of my time on a project 

for charity.

Although my friends (and fellow entrepreneurs) didn’t understand 

it, they were inspired by what I was doing. They were inspired that 

I could spend so much time on a project for charity at a time when I 

really needed to focus on making money and building a business.

I guess from the outside looking in, it didn’t make much sense … but 

it was important to me. I can’t really explain it, but the book meant a 

lot more than just making money. It meant saving people’s lives and 

making a bigger impact on the world. 

The slogan for the book was “Buy one book, save one life.” 

http://www.amazon.com/Breaking-Broken-System-Seth-Bolt/dp/1494243393/
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For each book sold, the profits were $4  —  enough to buy a malaria 

pill and save someone’s life in Uganda and other developing 

countries.

We launched that book with tons of support. We created a 

100-person launch team and tried every strategy and marketing 

technique possible. We were going for maximum impact.

We created total market density for Breaking Out of a Broken System. 

We were on radio shows and in newspapers, blog posts, and podcasts. 

We were everywhere, creating amazing publicity for the book. 

Writing and launching Breaking Out Of A Broken System was an 

incredible experience. It was during the launch of that book that I 

realized how much power books have and how the benefits that I 

was seeing can translate to others who launch their books. 

I thought to myself, “If a book is paying my bills and raising money 

for charity, it is definitely something that can have a huge impact for 

other people.” 

More books?
While I was working on Breaking Out Of A Broken System, a friend 

(and roommate) of mine was attempting to write his own book. 

Several months earlier he had told me a story about how he went 

to a conference and networked like crazy, meeting some of the top 

people in the business world like Tim Ferriss, James Altucher, and 

others. 

He explained his method  —  how he got into the conference for free 

and then quickly made relationships with all of the top dogs. It was a 

great story, and I was so impressed that I told him he should write a 

book about it.
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I told him if he didn’t write the story, I would because it needed to be 

told. So he committed to writing and publishing the book.

He tried for months to write the book but without much success. 

Since he was living with me, I wasn’t going to let him fail. I was doing 

everything in my power to make sure his book was a success.

We were sleeping in beds 5-feet apart, so I guess you could say that’s 

a pretty high level of accountability.

Every single day I would check on his progress, answer any 

questions he had, and help him out.

Over the course of a couple months, with daily ribbings and over-

the-top accountability, I helped him finish and launch his book. 

We created an almost unrealistic launch date, but that’s what he 

needed to light a fire under his butt and get his book out into the 

world. 

He launched the book and knocked it out of the park! It was great 

to see how the same principles I had applied to my previous book-

writing process worked so well for him too. 

Since publishing his book, he has spoken at conferences, been on the 

front page of Inc.com, and started a business  —  all from writing a 

little book. 

The Questions Kept Coming...
That’s when people started to ask me: “How are you doing this? How 

are you getting such great success with these books? How are you 

getting them written so quickly? What’s your secret for launching 

bestseller after bestseller?” 

I was asked the same questions over and over again and felt like a 

broken record having the same conversations with people about how 

to write, market, and successfully launch their books.



25

I was answering questions from people who had already started 

writing their books, people who were thinking about writing books, 

and from people who needed help launching or relaunching books 

they’d already written. 

I continued helping people with their books, and the formula I’d 

developed worked time and time again, making instant bestsellers of 

everyone who used it.  

It was becoming obvious that I had a secret weapon that could help 

a lot of people. That’s when the seed for Self-Publishing School was 

planted.

I Always Sucked at Writing
You can imagine how funny and ironic it was having everyone 

asking me, a college dropout who hated writing, for advice about 

how to write, along with how to launch and publish a book. 

In fact, I didn’t just hate writing  —  I hated writing with a passion. I 

got Cs on all of my college papers. In high school, I took many honors 

classes but would take basic, college prep English, so I would at least 

pass the class. 

Being a writer was the last thing I wanted to do. When I dropped out 

of college, I thought I would never be writing again. 

By mistake at first, I eventually created a fail-safe and tested system 

for writing, launching, and publishing bestselling books. And 

with each refinement, I made it better and better. To my surprise, 

following the system that I created, I began to love writing. 

This system is exactly what I’ll be teaching you throughout the rest 

of this book. I’ll walk you step-by-step through the process.

What you will learn in the following chapters will be the same 

system I used to write and launch my first bestseller and the same 
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system I’ve taught to dozens of others to help them write, market, 

and publish their books.

The next few chapters will lay the groundwork necessary to write 

your first book. Then we’ll dive headfirst into exactly what you need 

to do to get your first book finished so that you can use it grow your 

business (and become a bestseller in the process). If a college dropout 

who hated writing can do it, so can you!

Chances are you have some doubts. Everyone has doubts and 

limiting beliefs before writing their first book. These beliefs and 

fears often keep people from starting their books or from finishing 

them. 

In the next chapter, I’m going to address head on these doubts, fears, 

limiting beliefs, and just plain myths. I’ll show you how to reverse 

these negative beliefs and turn them into positive beliefs that will 

give you the confidence to write your first book. 

I’ll also show you how to tackle some of the biggest myths when it 

comes to publishing your first book. These myths keep people from 

starting because they’re convinced the process is much harder and 

more time consuming than it actually is.
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28

Shattering Book Writing
Myths & Helping Others publish 
Their Books 
How a “C” Writing Student Overcame the Fear
When it comes to writing a book, a lot of people get deep in their 

heads and end up doubting themselves. They think that they can’t 

write a book. 

It’s a big hurdle to overcome the self-doubt and believe in yourself 

enough to actually write a book. 

Writing a book is a big confidence booster, but a mindset plagued by 

doubt is something that all writers struggle with. 

You may question yourself with thoughts like, ”Is what I write going 

to be any good? Are people going to want to read it? Are people going 

to make fun of me? Is the book going to sell? Am I going to make a 

fool of myself in my writing?”

 

All these are all internal struggles that you have to get over, and it 

will be an ongoing battle throughout the process of writing your 

book, but you can overcome this kind of thinking. 

As mentioned in the last chapter, I developed a system for helping 

people overcome these beliefs by walking them step-by-step through 

writing, marketing, and publishing their first books. 

Through constant tweaking and testing, the system has continued to 

provide better results for everyone who used it.

The results were so good that I decided to take on a handful of people 

(44 to be exact) and personally teach them to go through the process.
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It’s a program I still teach today called Self-publishing School and, 

through it, we’ve created tons of bestselling authors and have shown 

them how to use their books to massively grow their businesses.

Through teaching this program, I’ve seen every possible doubt, 

fear, and limiting belief you can imagine. I’ve seen people come 

into our program time after time believing all the lies, myths, and 

misconceptions out there around writing and publishing a book.

Then … when they get into the program, they see how easy the 

process really is, and they experience a life-changing transformation.

In this chapter, I’m going to cover those myths, limiting beliefs, and 

doubts because, chances are, you’re probably experiencing the same 

things when it comes to writing/publishing your own book.

In the next chapter, I’ll break down all the ways a book can grow 

your business and make you more money. But for now, I want to 

hone in on the mental side of book writing because that’s the part 

that’s most important.

With my first book, although the end results were AMAZING, 

that doesn’t mean I didn’t experience the same doubts, fears, and 

insecurities others face.

Nope. I still had doubts. I didn’t know if my book would be a success 

or a complete flop.

All the thoughts and fears that are swirling through your head (or 

that eventually will be when you decide to write your book) were 

going through my head when I started writing my first book. They’re 

the same things that go through just about everyone’s mind the first 

time they write a book.

If you let these things take charge, they’ll win, and they’ll convince 

you that you shouldn’t write a book. 

http://www.self-publishingschool.com/


30

But …

If you conquer them, the book writing process becomes effortless. 

So let’s dive into the top limiting beliefs when it comes to book 

writing.

1. I’m not an expert. 

I’ve got good news: You don’t have to be!

With the rise of self-publishing, people no longer care if you’re 

published by a big-time publisher or if you have a PhD (or some other 

fancy award). 

Nope … all they care about is what you have to say.

I think my story is proof of that. I was a college dropout and an awful 

writer, but people still bought my book all over the world and read 

what I had to say.

The most effective books are ones that show stories of 

transformation … 

•	 Why you do what you do

•	 How you’ve used your system to help others

•	 How it made you and them feel

It’s all about the packaging and the way you give the information. 

The more personal touch you give it, the better people will connect 

with your message.

There’s also a lot to be said about consolidating the best information, 

which is what we did with The Productive Person. We took the best 

information out there, added our new discoveries, and put it in one 

place that was easy for people to access. 
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We knew that it would add value to everyone who read it (even 

though it wasn’t 100% unique/original material). 

As long as you add value, it doesn’t matter who you are, and you 

don’t have to be an expert to add value. You don’t even have to be a 

“good writer.” I’m proof of that for sure.

Later in this book I’ll show you how to write your book quickly and 

easily, even if you’re not an expert.

2. I’m not a writer (I actually hate writing).

I’ve heard this one from so many people: “But you don’t understand! 

I’m not a writer. I hate writing.”

I get it. I hated writing too.

If you told me a few years ago that I’d go on to write multiple 

bestsellers, I would’ve laughed in your face. I HATED writing with a 

passion.

In college, while my friends effortlessly churned out 5-page papers 

in an hour or two, I’d be up all night working on my measly, little 

3-page paper. I’d stare at the blank screen with Microsoft Word up, 

wanting to bang my head against the keyboard.

There’s good news though: It’s called “bestselling author” not “best-

writing author”. 

You don’t have to be a good writer to easily write a book and have it 

become a bestseller.

A book is just a collection of personal stories and experiences. Inside 

you right now are dozens, maybe hundreds of stories.

And when you share your personal, heart-felt stories along with 

your unique perspective, people will love it more than all other books 

out there with stodgy wording and correct grammar.
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The biggest misconception around writing a book is that it has to be 

long and full of facts … neither of these is true!

That’s not only a recipe for disaster but makes for a REALLY boring 

book.

Nobody has time to write a 500-page tell-all book. People don’t want 

to read it either. They’d rather read short, concise books that they 

can connect with.

Instead of a writer, think of yourself as a storyteller.

And if that still sounds like too much, you don’t actually even have 

to write the book. Instead, you can speak out your stories and points 

and have the recording transcribed.

This will easily give you all the content you need for your book … 

and in not too much time. 

I’ve spoken into my iPhone to create large portions of my past 

bestselling books.

3. I don’t have a book idea (I don’t have anything to say).

As I said earlier, a book is just a collection of personal stories and 

experiences.

You have those, right?

Don’t sell yourself short on the value of your personal story  —  it’s 

much more powerful than you think. Just because you’re not an 

“expert,” doesn’t mean people won’t be helped by it. 

The fact is, you already have 4 to 5 books inside you right now. You 

just don’t know how you can get that information out and on paper. 
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It’s not hard because it’s usually something you already do every 

single day when you talk to prospects, customers, and friends.

In a little bit, we’ll go through an exercise that will help get your 

creative juices flowing and that’ll help you realize just how much you 

have to share.

Every time I’ve taken people through this process it goes like this:

They start out with no idea what they want to write about or they 

kind of have an idea but don’t think it’s enough to write an entire 

book about.

When they go through this exercise after 15 or so minutes, they 

realize that they have SO MUCH to write about. 

They come back to me very excited and say: “Chandler! I didn’t think 

I had enough to write a whole book, but now I have so much to write 

about that I don’t know how I’m going to fit it in there. I think I’m 

going to have to break it up into multiple books.”

This happens every single time without fail. And it’ll happen to you 

too. Stick with me and we’ll go through the process a little later.

4. I don’t have time right now (books take a long time to write).

This is one I hear all the time, and it’s by far the biggest and most 

common limiting belief.

It usually has to do with the misconception that we talked about 

earlier  —  people think books have to be long. 

If you’re working hard to grow your business, chances are you live a 

busy life. This has been the case with every person I’ve helped. 

Let me bust up a misconception right now: books don’t take a long 

time to write, so it doesn’t matter if you’re extremely busy.
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I wrote my first book in a week and my second book in a month. One 

was 225 pages and the other 45. 

Wanna know something? The 45-page book outsold the 225 page 

book like crazy.

In just a second, I’ll show you my 3-step writing method that will 

help you easily write your book fast  —  even if you don’t think you 

have time.

5. I’m worried about how people will receive it.

Are you worried that if you write a book, people won’t like it and 

maybe will reject it?

I struggled with that too when I wrote my first book, and so does 

everyone else who’s ever written a book.

That’s why I created a couple bulletproof methods for writing and 

marketing a book to ensure this will never happen. 

If you follow these methods, I can promise that you’ll have a great 

book and it’ll do well. In fact, if you follow the system I’m about to 

show you, I can guarantee your book will become a bestseller AND 

you’ll be making passive income and growing your business within 

30 days.

That may sound like a bold statement, but I have troves of success 

stories and proof to back it up.

I’ll get to the writing method in a second and will explain the 

marketing formula toward the end of the book.

6. My book needs to be perfect.

This is what keeps so many people from writing their book. 
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It keeps people sitting on a half-written book or just editing their 

book for years because it really is a never-ending process if you don’t 

just step away from it.

We have adopted the Facebook motto, ”Done is better than perfect,” 

because it is so true. Getting the first draft done (not perfect) is the 

most important thing. 

Done is always 100% better than perfect because you can always go 

back and tweak it later.

What you’ll find is that you are going to learn a lot from the process 

of getting it done. You’ll go through the process and learn. As with 

anything else, you’ll find that the next time you do it, you will get a 

lot better.  

Most people delay their learning and slug it out until they “reach 

perfect,” which isn’t learning at all. 

7. My first book needs to be the best book ever.

I ran into this when I was writing my first book, and I really thought, 

”This is going to be ‘THE BOOK.’”

                                

About halfway through I realized that although what I was creating 

was really good, I was pretty young, so I’m probably going to create a 

better book at some point. 

Many people can get tied to their first book as THE BOOK that’s 

going to change everything. There’s a chance it will be, but once you 

go through this process, I promise you’ll see how easy it is to do again 

and again … and with each round you’ll create a better book. 

Just taking that pressure off will make the writing process a lot 

easier. The thing that really helped me when writing my first book 

was that there were low expectations. I know that it seems strange to 

say, but it’s true. 
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That’s the biggest mistake people make with their books: they have 

super high expectations, so then they never publish it because 

they’re so scared that it might fail. They never want to release it 

because it’s such a scary thing. 

For me, I said: ”Oh, we’re just writing a 20-page PDF.” That took a lot 

of the pressure off and made it a much more enjoyable process.

As a result, the book really took off by getting downloaded 5,274 

times in the first 3½ days.

8. Writing fast = a crappy book.

Some people look at going from no book idea to bestseller in three 

months and say, ”Oh you must be producing crappy e-books.”

                                 

That’s far from the case. 

Instead, this is a basic example of “Parkinson’s Law” which states: “A 

task will swell in proportion to the amount of time you give yourself 

to complete it.”

What I mean is if you give yourself a long time to complete a project, 

you’ll actually give it less focus and it will drag on for longer than 

necessary. It will turn out much better if you shorten your deadline.

If you have a shorter deadline, you’ll produce a much higher quality 

book in a more focused time period.

Instead of thinking that fast writing means bad writing, cement this 

thought into your mind: “Writing fast means being more focused.”

By now that should put away any disempowering fears and 

questions you’ve been asking yourself like:

What will I put in my book?

I’m not a writer!
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Who am I anyway?

Who’s going to listen to me?

I don’t have time to write a book!

The fact is, everyone who’s anyone has probably felt the same way 

when they started out, but eventually they got the guidance and 

coaching they needed or found a formula that worked for them.

In the past, that took months or years to learn  —  1.5 to 3 years to 

write and get published the OLD WAY.

That’s why I want to show you my proven system for going from 

book idea to bestseller in less than 3 months. 

As we talked about, it’s much more big picture than just becoming a 

bestseller. What we really care about is using your book to grow your 

business like crazy.
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The proof

If you’re still reading this book, it’s should be pretty obvious that 

writing a book is something you need to do to grow your business.

I’m guessing that if you’re still reading, you’re interested in going 

through the process I’m about to teach you to get your book written 

and published in record time.

Before I go into the nitty gritty details, I want to show you some 

proof that what I’m about to teach you works. 

To do that, I’ll give you a couple success stories from people who 

followed the same exact system I’ll be teaching you in this book.

Freelancer Becomes a BestSelling Author
Lise Cartwright ran across the program as a freelancer hoping to 

learn about how to launch her own books. Before this program 

she was a full-time consultant running a business trading her time 

for money and desperately wanting to get out so that she could be 

financially free. 

She wrote content for clients’ websites and blogs and managed their 

social media.

She had been thinking about getting into self-publishing and had 

been researching the process, but she stood on the sidelines for about 

6 months.  

She made the decision to join the Self-Publishing School after 

hearing the final 10 minutes of a Google Hangout we did to promote 

the course. She explained, “What I heard in that final 10 minutes 

made me want to start working with these guys immediately.”
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She instantly knew that what we taught was the real deal and that 

our course would be the push she needed to finally get in the game 

and start making passive income by writing books and building a 

business she enjoyed.

After completing my program, Lise made the decision to pursue 

writing books as part of her overall business strategy. For this year, 

she is working to make it one of her major income sources, so she 

can hire someone else to manage the client side of her business. 

She’s also helping us coach and train others in this process because 

she loves to help people and saw how much her books have changed 

her life.

As of now, Lise has 5 bestselling books and continues to move 

forward, publishing books at a fast pace by using the knowledge that 

she learned from our program. 

Since publishing her first book, No Gym Needed, she has made over 

$5,000 and has over 31,000 downloads of her books to date—all in 

a few short months since joining our program and following our 

system.

Busy Mom with No Experience or 
Idea Crushes her First Book
One of our students, Jennifer Grainger, was very uncertain about 

writing a book. In fact, she was very reluctant to join our program in 

the first place because her schedule was stretched to the max.

She worried that she wouldn’t have enough time to finish her book 

and, when she joined, she had no idea what book she would write 

because she had no book ideas.

Even that didn’t stop her.

http://www.amazon.com/Lise-Cartwright/e/B00NAIEW9O/
http://www.amazon.com/No-Gym-Needed-Workouts-Minutes-ebook/dp/B00N9LB1T6/
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She enrolled in Self-Publishing School and stayed an active member, 

writing while traveling the world, beginning in Vietnam and 

traveling throughout Asia. 

Not only did she find a book idea, she created a killer cover and her 

book, Love Travel Plan, made it to the top of the charts on Amazon.

Lady Working Three Jobs Still Has Time To Write
Charlotte Hendrix is another one of the many Self-Publishing School 

graduates that became a bestseller for the first time.  

When Charlotte first joined Self-Publishing School she had a very 

broad book idea in mind. She earned her PhD in HR and knew she 

had a story to tell. 

Eventually she was able to narrow down her book idea and create 

something great. Now that her first book is under her belt, she plans 

to continue building on her original idea, making her book, Low-Cost 

to No-Cost Labor, one of a series.

In 4 short months, she managed to become a bestselling author while 

working three jobs, one of them being a part-time college professor. 

On the surface, it didn’t look like she had time to write a book, but 

she followed her “buttcheeks and elbows” motto and would write 

when she got the chance, cranking out as much as she could with the 

time that she had. 

Charlotte speaks to those of us out there who think that every day 

life is going to keep us from publishing a bestselling book. If she can 

squeeze a bestseller into her hectic schedule, so can you.

These are just a few of the many success stories from people just like 

you who have used the system you’re about to learn.

http://www.amazon.com/LOVE-TRAVEL-PLAN-Innovative-Strategic-ebook/dp/B00QLXDKXO/ref%3Dsr_1_1%3Fie%3DUTF8%26qid%3D1420523932%26sr%3D8-1%26keywords%3Djenn%2Bgrainger
http://www.amazon.com/Low-Cost-No-Cost-Labor-Productivity-Entrepreneurs-ebook/dp/B00OZAEZHK/
http://www.amazon.com/Low-Cost-No-Cost-Labor-Productivity-Entrepreneurs-ebook/dp/B00OZAEZHK/
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Others who were in the program also did really well with their book 

launches. At one point, we had 3–4 students per week launching 

their books.

All of these people became bestsellers and are making passive income 

from the books they’ve written. Each of them are experiencing 

amazing results, and you can too if you commit to following the 

strategies in this book.

It sounds cliché to say, but these books are literally changing people’s 

lives.

The whole reason I’m writing this book is because I saw how much 

my books changed my life and now I’m getting to see how much 

books are changing the lives of others.

Opportunities opened up to them immediately in their personal and 

business lives, and each of them immediately started making money 

off their book.

On a deeper level, it was even more life-changing because, for a lot of 

people, they’ve been frustrated all they’re lives but didn’t know how 

to take the first step to become financially free.

                                 

Writing a book is a stepping-stone. Maybe you want to be a public 

speaker, a coach, or an entrepreneur. Writing a book is THE FIRST 

STEP toward making that happen.

Even deeper, writing a book boosts your confidence. If you’ve been 

failing over and over again in your attempts to create something for 

yourself, you start to think that you’re the one that just sucks and 

everyone else has it figured out. 

You start to think that maybe there’s something wrong with you. 

When you get that success from actually finishing something 

(perhaps for the first time in a really long time) and seeing your book 

become a bestseller, your confidence grows. 
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I’d be lying if I didn’t say that was a huge part of it for me. From a 

confidence perspective, I felt so great because everyone was giving 

me so much love for my book. Everyone around me thought I was a 

genius for becoming a bestselling author.

Following the information and system in this book will change your 

life if you let it. I’ve never been so sure about anything in my life as I 

am with the information I’m about to teach you.

I’ve seen the incredible results time and time again and each time 

they’re mind-blowing.

In the next chapters I will lay out the foundation for being a 

successful author even if you’ve never written anything before in 

your life. 

I will also provide a proven system for marketing and launching 

your book so that your book is guaranteed to be successful when you 

launch.

The following chapters might be a little dry at times because I will be 

teaching the step-by-step process in detail … holding nothing back.

Stick with me and continue reading all the way to the end. I promise 

it will be worth it.

To liven it up, I’ll also be sprinkling even more success stories 

because—who doesn’t love a good success story?

Before writing your book, the first thing you need to do is determine 

your why and make a commitment to yourself. That’s what I’ll be 

covering in the next two chapters. Don’t take these chapters lightly. 

This is exactly what will set you up for success with your book.
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3 Keys To Successfully Writing 

Your Book 

Before You Begin
While observing the students that have gone through Self-

Publishing School, I’ve noticed that there are 3 things the most 

successful students do very well, which are what I’ll be covering in 

this chapter.

                                 

Key #1: Fail First, Then Learn

Get out there, take action, fail and learn, then tweak it. 

A great real-world example of this first key is our mistake while 

editing The Productive Person, a total MVP (minimum viable product) 

book. We self-edited (read through the book twice) and just put it out 

there. 

                                 

The book was a success, but our editing wasn’t great. However, we 

learned from that and hired an editor. Then published an updated 

version that continued to climb the charts. 

This key is all about detaching yourself from the end result and not 

being afraid to fail. Just get out there and do it. 

Just by taking action, whether it’s putting out a book, writing a 

chapter, or whatever that thing might be, it is probable that you 

are going to fail at some point. Don’t worry — you should welcome 

failure because that is when you will learn the most. 

                                 

Key #2: Accountability 

If you’re taking action but you don’t have accountability, it’s easy to 

fall off the wagon. 
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Most people write for two weeks, then stop and never touch their 

books again. Lack of self-discipline is the number one reason why 

people do not finish their books. If you’re going to write your book 

fast, you will need to be disciplined. 

Accountability is what will keep you going even when your own self-

discipline fails.

                                 

Accountability is a huge aspect of Self-Publishing School, and it’s a 

major reason our students are so successful. Within our community, 

members talk amongst each other and hold each other accountable. 

I highly recommend that you organize accountability amongst 

yourself when you begin writing your book. There’s no greater 

accountability than someone who’s alongside you going through the 

exact same process that you are.

                                 

You can not only keep each other accountable, but you can share 

best practices, failures, and anything else to help one another 

become more successful. 

Follow this three-step strategy that will help ensure you are held 

accountable for your work as a writer:

1) Find one person that will agree to be your “accountabilibuddy.” 

This person should ask you specifically about your progress on 

your book. 

2) Make a weekly commitment to talk to the person whom you 

are being accountable to. Be prepared to share your wins for the 

week as well as anything you might be struggling to accomplish. 

3) Make your deadline goals public. Share with anyone and 

everyone when your book will launch and how much progress 

you’ve made so far. Share your goals and progress with as many 

people as possible! 
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You might feel uncomfortable sharing what didn’t work, but usually 

it’s very helpful to share your struggles with your accountabilibuddy.

When I was doing an internship in college, I was running my own 

business alongside other interns and we were all in our first year. 

I would talk to other interns and hear their failures and think, ”Oh 

wow, I’m not the only one failing here. I’m not the only one screwing 

up and embarrassing myself. There are other people as well.” 

Getting that confidence boost of knowing that you aren’t alone is an 

added benefit of accountability. 

                                 

Key #3: Take Consistent Action 

This means you need to be consistent in your writing, marketing, 

and most importantly, time management.

When I talk about consistent action later in this book, you are going 

to hear me refer to writing for one hour a day. 

This is what I recommend and is a key element to success, but more 

importantly, you should never lose the fire that you are going to 

have when you first begin writing. 

It’s going to be very easy to be productive during the first couple 

of weeks of writing your book. At the end of the writing process, 

being consistent gets really tough, especially right before you start 

marketing your new book.

Consistent action every day and continuing to work when the going 

gets tough is what will separate the successful student from the 

unsuccessful student. 

Know that you’re in it for the long haul here. Writing your book is 

going to be an amazing experience and just be ready to consistently 

show up and consistently put in the work. If you do, you’re going to 

see great results in the end. 
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These three essential keys go hand in hand: your accountability 

partner will be there to support you in recognizing mistakes, 

learning from your errors and helping you take consistent action 

throughout the entire process. 

When you begin this process, make it official. You will need to make 

a public commitment that states, “Hey, I am writing a book, and I 

have a plan to finish.” 

The best way to do the is a good old fashioned contract to yourself. 

When the time comes that you really want to take yourself and your 

book seriously, print off the contract below and hang it where you 

are always going to see it. Let it be a consistent reminder of the glory 

that is going to come from when you are finally a published author. 

I hereby commit to giving this program my all. 

I commit to work hard, take action, and be accountable to my goal 

and not quit.

I am making a commitment of 1 hour per day

of focused work so that I can write and launch a bestselling book in 

the next 3 months.

I understand that if I work hard and follow these instructions, 

I WILL be successful. I will achieve my goal of being a published 

author, and I’ll have passive income coming in every month. 

Download the “Contract With Yourself” document at

http://self-publishingschool.com/contractwithmyself 

 

http://self-publishingschool.com/contractwithmyself%20
Download%20the%20%E2%80%9CContract%20With%20Yourself%E2%80%9D%20document%20at%20http://self-publishingschool.com/contractwithmyself
http://self-publishingschool.com/contractwithmyself%20
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purpose Your Writing 

Clarity and Focus
If you want to make the book-writing process easier, you must first 

understand the purpose behind your decision to start writing. 

Having purpose will help streamline the process and make your book 

much better over all.

 

When I wrote Breaking Out of a Broken System with my brother 

Seth, we were writing it to give all of the money to charity. It was a 

book inspired by the passion of giving. But because our purpose was 

general and not super specific, the writing was difficult.

 

On the other hand, when my business partner James and I wrote 

The Productive Person, we were writing it for a specific group of 

people: entrepreneurs who wanted to be more productive with their 

workdays. This made the book easy to write because we knew our 

audience and wrote directly to that group.

 

You need to be able to find your reason for writing a book in order 

for this process to be as painless as possible. To help you out, I have 

provided the four main reasons people write a book:

 

Build a Reputation

Some people write a book to gain credibility in their field or create 

credibility in a new field. Essentially, they use it as a glorified 

business card.

 

Money and Leads

As I mentioned before, the main reason I was able to survive when 

I dropped out of college was the money I was getting from The 

Productive Person. We made $7,000 the first month and between 

2–4 thousand dollars each month after. Our book continues to make 

pretty good money today. 
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Writing a book can be a great revenue generator while also being a 

way to capture leads if you are building a business.

 

Grow Your Network

Having your book helps you to connect to influential people as 

well as other authors, podcasters, and bloggers that can grow your 

network in some pretty amazing ways.

 

passion project

My brother and I wrote Breaking Out of a Broken System to raise 

money for charity. This was our passion project. 

By using Breaking Out of a Broken System as both a positive and 

negative example, I am not implying that if you are writing a passion 

project book, it is going to be difficult. You just need to be super 

specific and not let your only reason be because you care about it. 

 

Regardless of what your purpose for writing a book is, having a clear 

vision as to why will make your writing much clearer. 

My suggestion is to pick one or more of these four reasons and make 

them as specific as possible for you and your book. Remember, the 

more clarity and focus you have, the better. 

 

WARNING:  I have to say this. Don’t make money the 

only reason you’re writing a book. If you come into this 

process and say to yourself you have to make “X” amount 

of money in the first month and so on, it will really put a 

lot of stress on you and strain the your writing process.

  

Focus on writing the book and know that the money will come.

  

Chelsea’s Story  — Writing With Deeper purpose
Before joining Self-Publishing School, Chelsea Miller was your 

average 20-year-old college girl from a small town in West Virginia.
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She didn’t have anything to make her stand out from the crowd. 

Before writing her first book she had never written more than a 

short term paper.

 

People often doubted her, telling her that she couldn’t write and 

publish a book in 90 days. She is a lot like me. When someone tells 

her she can’t do something, that’s what lights a fire under her to 

prove them wrong. 

 

Despite her fears she signed up for the Self-Publishing School 

program. Up until the program began, she carried the constant doubt, 

instigated by the people closest her, that she would never achieve the 

promised goal: being a #1 bestselling author.

She not only wrote her book but started without even having an idea 

for a book, to launching it in just 11 weeks.

 

Since publishing her first book, she feels that she writes with greater 

purpose. She has helped people and had impact that she never 

imagined she would have.

 

She never had passion for the words she was putting on the page 

before joining the program.

Chelsea really wanted to have impact on young women like herself 

who needed to be more self-confident, to be empowered as women. 

Her purpose initially was to help understand how much she had 

grown and changed. She soon realized that her story had bigger 

meaning than just writing a book; it was to help change the lives of 

other women. 

Since writing her book, numerous young women have said how 

much of an impact her writing has made, that it has changed their 

lives and given them hope that they could change too. 
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Soon after becoming a bestselling author, she was asked to speak to 

classes at her college on how she wrote and published a book in 11 

weeks.

 

Her confidence is sky high, and her book has had a huge, positive 

impact on her social and academic life.

 

Her book has been downloaded over 5,000 times, and she continues 

to be asked to speak to students about being an author and to talk 

about her book, Imperfectly Perfect.

 

Students in the Self-Publishing School help create new lives for 

themselves, ones they weren’t expecting.

This is exactly what I mean when I talk about having a clear purpose 

for your book. It doesn’t get any better than this.

Through a little work, Chelsea developed a very clear purpose for her 

book, one that pushed her to make it the best she could so that she 

could help as many people as possible. 

 

ACTION: Take 15–30 minutes today to write about the 

reasons why YOU want to write a book.

 

If you don’t know where you are heading before you start to write 

your book, it will be difficult to get there.

 

Get crystal clear about your purpose. It’s going to provide clarity with 

your marketing and everything else related to your book.

 

When you are ready to start your book, write down your reason 

why.

http://www.amazon.com/Imperfectly-Perfect-yourself-maintain-mindset-ebook/dp/B00NQQCOR2/
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What Is Your Book About? 

Narrowing in on a Subject
In this chapter we are going to help you figure out what your book 

will be about. I know that this can seem a little intimidating, but I 

will help you even if you don’t have the slightest idea of what to 

write.

Maybe you do have a subject or topic but need some help clarifying 

what you want the focus of your book to be. Don’t let this process get 

you bogged down. It’s actually fairly easy to do once you understand 

how to do it.  

In the last chapter I asked you to think of why you are writing your 

book. Now I want you to focus on the what.

We are going to figure this out by having you do a free-writing 

exercise that will help you discover what your book will be about. 

Free-writing works; it is a highly effective way to get your brain to 

connect the ideas inside of you.

There are some important things to remember before starting this 

exercise. 

Set aside at least 10 minutes of uninterrupted time to do this. Tell 

people that you can’t be disturbed and don’t be in a place where there 

are distractions. 

Be sure to time your writing. This is important, so don’t skip this 

part. Write for at least ten minutes. If it flows longer—great, keep 

going—don’t stop unless you have finished a minimum of ten minutes. 

Write about what sparks your interest. Let your brain just make the 

association about what you love or care about the most. 
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If you are still feeling stuck, try one of the sentence starters below:

“I am interested in …”

“I would like to write about …”

pRO TIp: The most important thing is to NOT stop 

writing. Do not filter anything. Write about whatever 

comes to your mind. If you cannot think of anything, 

write about not being able to write. Don’t worry about 

correct spelling or even complete sentences. Just produce 

constantly, not stopping until the timer buzzes.

At the end of the 10 minutes, if you are still writing, keep 

going. This process of writing will reveal a great deal about 

what you already know, even if you aren’t aware of it 

yourself. 

Finding an idea from scratch
Now I am going to show you what to do with your completed free-

writing, how to use it to start formulating your book. 

Some of you out there are going to benefit a lot from free-writing, 

but your book idea is still going to need some refining. 

Others might not get as far as they would like with this free-write 

and will need to look at this from a different angle. 

Both of these responses are just fine. Either way, I suggest that you 

head over to the Amazon Kindle store to browse the top books in 

categories that interest you. 

Looking at this from a different angle
If the timed free-writing exercise was a challenge for you, there are 

always four categories that sell really well in Amazon. 
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These niches sell tons of books and if these topics interest you, 

choose to write your book in one of these categories: 

 

•	 Diet and Fitness

•	 Relationships or Breakups 

•	 Time management or Stress Management 

•	 How to Make More Money

All of these categories solve a specific pain or problem. Diet and 

exercise usually have to do with losing weight or gaining muscle. 

Relationship or breakup books help people find the right partner or 

show how to deal with splitting up. Time management books help 

to show you how to get your time back or manage stress from being 

overworked or not working effectively. 

If you choose to take this route, be sure to keep some things in mind: 

 

•	 Notice the common themes within the bestsellers. For example, 

if smoothies are popular under different subcategories, then that 

means smoothies are trending right now. That’s a greenlight. 

You want to write about what is popular. 

•	 Never think that there is not going to be room for your book. 

If you see lots of bestsellers in a certain category, that is just 

evidence that your book idea is selling and would be a great 

category to write about.  

•	 Once you find the books that are selling, look at the bestseller 

ranking. Anyone that has a bestselling book ranking lower than 

20,000 is one that is probably selling at least a few books every 

day, which is great.  

•	 You can also check out the 2 and 3 star reviews of the bestsellers 

to see what people are saying. You can capitalize on this by 

providing your readers the missing content or things that the 

lowest reviews said were lacking. 
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You will want to do similar research for your topic and find the niche 

that you think you can write about with passion or can research in a 

weekend and write to fill the void missing in that niche. It is a simple 

process, and with just a little effort you will have your book topic 

decided for you. 

Refining Your Idea
Let’s say you already have an idea of what to write about and you 

want to refine the book even further. 

The most important thing you can do is refine your book idea, drill it 

down, taking it from a big idea to one that is more focused.

This process will help validate your book idea, find the holes in the 

market, and position your book to meet the needs that are there. This 

will give you further clarity even if you already have an idea. 

You will learn how to find a book idea, even if you don’t have one 

yet; and if you have a great idea, it will help further refine it.

Keep these things in mind when refining a book idea: 

•	 First go into the Kindle store, particularly the bestseller section, 

and look for similar titles or book ideas. 

•	 What you are trying to do during the refinement phase is solve 

a pain point that your potential readers have. So look at page 

numbers because your category may be in need of a shorter 

book. 

•	 Branch out to other categories to see if there is a hole in the 

market.  

•	 Look at the books that are selling and see what they have inside. 

Take a look at the book description and the comments to see 

what people are saying.  
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What really helps when narrowing your ideas is seeing what 

successful authors are doing. 

Don’t get caught up in whether or not you have the perfect topic for 

your book. You can always refine and narrow it even more as you 

write; the important thing is to start writing. In the next chapter, you 

will find out just how simple writing a book can be!
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Creating Your First World-Class 
Book 

Most people think of writing a book as a strenuous and painful 

process, but the truth is it doesn’t have to be. 

In the next several chapters I am going to share with you some 

simple hacks that will make it seem like your book is almost writing 

itself.

The techniques I share will virtually do away with writer’s block and 

help you sketch out each chapter to create a plan to finish you book 

in no time. 

Most people spend way too much time planning out what’s going to 

go in the book and too little time actually writing, which, as you can 

imagine, just drags the writing process on an on.

With so much time outlining, most people get to the writing process 

and are paralyzed by the blinking cursor and the blank document 

staring back at them. 

Steve’s Story
Steve Windsor’s story is a familiar one: he spent 20 years in High-Tech 

management and then decided to transition to being an author. He had 

a calling and finally had the guts to give it a try. He has always been a 

writer at heart and loved writing but found himself stuck. 

He would go on writing binges but never completely found the right 

rhythm to finish the books he set out to write. 

Steve wrote sporadically and without a clear purpose. “I would write 

furiously for a few months and then abandon writing for months 

at a time before returning to it, wondering why I wasn’t getting any 

traction.”
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That’s when he decided to join our program. The idea of having 

a plan and a community of other supportive, first-time authors 

attracted him to the program and kept him on track when he joined. 

With the encouragement of our community, the help of the program, 

and a step-by-step system to follow, he refined his writing talents 

and finished his first novel. 

After joining the program Steve sent me this message: “This 

course has simply been awesome as a way to get me fired up with 

a community of people going through the same trial I am. I’ve 

produced more in a week than in the past 6 months!”

It’s the being a part of a brother/sisterhood that keeps the spirits up 

to do the WORK! 

He also said: “Having clear directions helped me focus to turn my 

passion for storytelling into a focused effort to create a writing and 

publishing business. Best of all it gave me a community of writers to 

bounce ideas off of, share my writing with, and give back to.”

Steve launched into writing a religious thriller series of 10 novels. He 

has finished and published 2 novels (Jump & Fury) and is writing the 

third in the series, and his books have been downloaded over 6,000 

times.

Steve was able to finally finish the books that he started and has 

plans to finish his entire series this year. 

The Stupidly Simple Shortcut
Like Steve, before I wrote my first book I was searching for answers 

to all the questions and uncertainty I had spinning around in my 

head. Tips, tricks, anything I could get my hands on. 

I wanted to find the secret to writing a book fast, so I called anyone 

and everyone who would offer advice. 

http://www.amazon.com/JUMP-Religious-Psychological-Suspense-Testament-ebook/dp/B00NN6LI6S
http://www.amazon.com/FURY-Religious-Psychological-Suspense-Testament-ebook/dp/B00QIV6KDQ
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Remember: before my first book I had never written anything longer 

than a 5–10 page paper.

That’s when I called one of my mentors who is a bestselling author 

and an all-around genius. I asked him for a few minutes of his time 

to help explain what he knew about writing. 

Little did I know, our one hour-long phone call would change 

everything. On that call, he gave me the method that I’m about to 

share with you …

Within a week of this call, my brother and I embarked on our 1-week 

book writing journey. We used this method to write our first book. 

The Result: We cranked out a 200+ page book in 1 week. 

What I am going to share with you in the next three chapters are the 

shortcuts that my mentor shared with me and the ones that helped 

me and my brother write our book in just 7 days. 

It is simple and super easy … but boy, oh, boy, is it effective. 

It’s so simple that I’m almost embarrassed so share it.

Even though it works like crazy, this method is ignored by 99% of 

first-time authors. That’s why they never finish their books.

I’m about to share it, but I need something from you first: Can you 

pinky promise you won’t laugh at how simple it is?

I’m serious. 

Did you imaginary pinky promise me yet? I guess I’ll just have to take 

your word on it. 
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In a nutshell, here’s the 3-step process he taught me:

Mind map >>> Outline >>>  Write

In the coming chapters, I’m going to explain how you can follow this 

same 3-step system to get your book written FAST! 
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Lazy Author’s Shortcut To 
Writing A Book

Like I mentioned in the previous chapter, there are a few simple 

shortcuts my mentor gave me that helped me write a book in just 7 

days. 

Now it is time for me to show you how to start your book by creating 

a mind map. It is a simple exercise but needs to be followed precisely 

if you are going to get the most benefit from it. 

Now that you have brainstormed your book idea by free-writing and 

searching within Kindle, you have some direction. This exercise will 

help you defog and get even greater focus.

How to Create an Effective Mind Map
Mind Mapping is pretty elementary concept, but an important step 

and a simple one at that. Not a lot of people actually take mind 

mapping seriously and that is where you will find tons of frustration. 

Trust me: if you want to be sure to finish your book with the least 

amount of effort, you should use this strategy. Failing to mind map 

will lead to opening a blank screen, staring at the page, and wanting 

to bang your head against the desk because you don’t know what to 

write. 

The mind mapping process is pretty simple    —    it is essentially a big 

brain dump. You start with a large piece of paper. Simply put your 

refined book idea in the middle of the page and draw a circle around it. 

Now all that you have to do is draw lines around that central idea 

connecting your thoughts that stem from that idea. 
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You can draw bubbles with the points you want to make, stories you 

want to tell, everything you can think of about the book you want to 

write.

Don’t worry about how you order your ideas on the mind map; just 

do a brain dump. Keep listing everything that is in your head. Don’t 

worry about structure.

The mind map will be messy  —  arrows, circles, lists, single phrases 

or words, misspellings, unfinished thoughts  —  it doesn’t matter 

how it looks at this point. Get creative. Go deep into your brain 

bank, writing not only the obvious but the potentially ridiculous and 

unfathomable too. The important thing is to just keep going until you 

cannot think of anything else. 

IMpORTANT: This is not an outline. We will get to that 

in the next chapter. You want to use this as an exercise 

to release your brain of all its ideas on the topic onto the 

paper.

You really need to do this assignment with a good ole’ fashioned 

paper and pencil. You might even want to use oversized paper and 

markers, but you don’t have to. 

My brother Seth and I used black paper and white markers to make 

this process unique. 

Unlike what you were taught in school, this is the fail-safe way to 

make sure you produce and record the material you will need to 

write your book. 

The mind map helps both with the big picture of your book and also 

for each of the chapters. But don’t worry about that for now. We will 

get to outlining in the next chapter. 
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ACTIVITY: To begin this activity get your paper and 

create your mind map. Spend at least 30 minutes on it.

Be ready to do a brain dump and jot down all of your ideas, 

regardless of the importance  —  just get all of your thinking out on 

the page. It’s a messy process and will serve as the basis for the next 

step: preparing to outline the chapters. 

Just in case you have never seen a mind map before, here is a picture 

of a mind map from one of previous students:
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Mind Map to Outline 

When it comes time to do your mind map from the previous chapter, 

it might seem a bit messy.

In this chapter I will show you how you are going to go from a messy 

mind map to an organized outline. Only then will you be ready to 

create chapters. 

You will learn how to: 

1. Organize your mind map into sections and create the order of 

the book.

2. Break these sections down into chapters.

3. Fill in the chapters with “supporting points” from your mind 

map.

For some people, going from mind map to outline is going to be a 

little bit of a confusing process. 

It’s kind of tough to take all those jumbled thoughts that you’ve put 

on a page and transfer them into a clear outline that you can follow 

to easily write your book. I am going to show you how to break 

through that barrier and how to do it easily.

When you do your mind map, don’t get caught up in it being perfect. 

It’s just going to serve as a guide for you to use moving forward.

What I am teaching you right now is crucial to set you up for success 

and make the actual writing a lot easier. 

Since this process can get a bit convoluted, I have divided it into 

three simple steps:
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Step 1: Organize your mind map into groups, or as I also call to them, 

sections. What you need to do is go through your mind map and 

figure out the groups of ideas that seem to go together.

 

Step 2: Organize these sections to create the order for your book. 

Once you have your thoughts grouped into sections, you will be able 

to see how they flow together. There might be five, seven, or even 

ten groups. Once you do that you are going to order those groups in 

the sequence of how you want to present them in the book.

Step 3: You are going to divide the sections into individual chapters. 

That’s really what this process is all about. 

Taking that big, jumbled mess of a mind map and organizing the 

ideas in it in a way that will make it easy for you to write the book.

                     

It’s going to be a little bit difficult at first, but as you go, you will get 

more comfortable and it will start to become more natural.  

In a nutshell: start by organizing your ideas it into groups or sections; 

then sequence these sections in the order that you want to present 

them; and finally divide the sections into chapters.

To see an example of this process go to 

http://self-publishingschool.com/mindmap. 

By the end of this process you will have a solid outline and a great 

starting point to implement when creating your writing plan and 

beginning to write your book.

 

http://self-publishingschool.com/mindmap
http://self-publishingschool.com/mindmap.%20%20


72

CHApTER 12

The 30-Day Writing plan



73

The 30-Day Writing plan 

At this moment in the process of writing your book you will probably 

be a little unsure of where to begin. Don’t worry, I will show you how 

to create a plan that will allow you to complete your book in 30 days. 

This plan is easier to create than you might think. 

Here are the 3 Steps to Creating Your Writing Plan:

Step 1: Pick the date your rough draft will be finished and tell 

everyone you know about your goal.

Step 2: Break down your big goals into small chunks AND be specific, 

so you always know if you’re ahead or behind! (Ex. 15,000 word goal 

= 1,000 words/day, 5 days/week)

Step 3: Put writing time in your schedule over the next 4 weeks. 

When are you going to write and what are you going to write during 

that time?

In Self-Publishing School our students are instructed to separate 

their goals into four weeks. They set both daily and weekly goals so 

they can keep track of every aspect of their progress, making their 

progress even more manageable. 

For an easy-to-follow writing plan template, go to 

http://self-publishingschool.com/30daywritingplan.

You will want to write down how much of your book will be 

completed at the end of each week, adding checkpoints and deadlines 

for yourself.

http://self-publishingschool.com/30daywritingplan
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Be as encouraging to yourself as possible when creating your writing 

plan. Set realistic goals for yourself, so you do not get discouraged 

and feel behind.  Also, be detailed in order to make sure that you do 

not forget to do anything. 

IMpORTANT: Don’t just hypothetically make this 

writing plan. Write it all down and check things off as you 

complete them.
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Buckling Down And Writing It Out 

This chapter is BY FAR the most important in this book. 

I am going to show you the process that I have gone through time 

and time again when actually writing my books. This chapter will 

guide you to the writing finish line. To do this you need to set goals 

and plans to meet those goals. 

Each and every one of you will go through the writing process 

in a unique way. It’s impossible for me to give one-size-fits-all 

instructions.

What I can do is give you a few pointers to keep in mind during your 

writing.

And I’ll tell you right now  —  Your main goal is to write every day. 

If you write daily for at least an hour, with a target of 1,000 words, 

your book will be written in 30 days.

For some parts of your book, you can even record yourself speaking 

and have it transcribed. Sometimes this works well if you feel a lot of 

pressure and “writer’s block” before putting your first words on the 

page.

IMpORTANT: When it comes time to write the bulk of 

your book, you will want to do it after you have written 

your introduction, created a book title, created a winning 

cover, set it up for pre-order, and chosen a realistic launch 

date. This allows you to begin marketing your book ahead 

of time, so it will gain ground as you actually write it.

Promise yourself right now that you will carve out at least 30 

minutes per day to write for your book.
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I promise you if you can commit yourself to this goal, you will finish 

your book in record time. 

No matter how slow you feel like you’re going and no matter how 

frustrated you might feel, if you keep putting in the time each day, 

you WILL see results.

Within Self-Publishing School we recommend to our students 

to follow our daily and weekly checklist. (To download our 

weekly writing checklist, go to http://self-publishingschool.com/

weeklywritingchecklist). 

7 Instantly  Effective Secrets From A 
First-Time Author 
I could’ve included a list of 20 or 30 of these effective secrets, but 

nobody would want to read a list that long. Just for you, I decided to 

take the time to whittle this list down to only what’s important.

Each one of the 7 lessons I’ll be teaching is included for a reason. 

Every single one. So don’t skip over ones that you feel aren’t 

important. They’re all important.

1 ) Mind Map >>> Outline >>> Write

If you want to make sure your book is written quickly, be sure to 

follow our mind map to outline sections that we have previously 

explained. If you want to be on track and finish your book in 30 

days, don’t skip this step. 

When I started writing my first book, I had no idea what the 

structure of the book would be, how many pages it would have, what 

we would write about, or even what the title of the book would be. 

The first thing my brother and I did was to sit down and figure that 

out. We started brainstorming all of our ideas and then created a big 

mind map for the entire structure of the book. 

http://self-publishingschool.com/weeklywritingchecklist
http://self-publishingschool.com/weeklywritingchecklist
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From that mind map we created a more specific outline. After this, 

we were ready to start writing.

However, once we had the overall outline, we didn’t just go straight 

to writing. Instead, we repeated this mind mapping process chapter  

by  chapter as I will describe in one of the steps below.

2 ) put Yourself On the Clock

We had an efficient system for writing chapters that we repeated 

over and over for each chapter. 

Mini-Mind Map: 12 mins

Outline: 12 mins

Write: 1.5 hours

I highly recommend you put yourself on the clock, literally. 

Download a timer app on your computer or use a free timer website. 

Actually hearing the “buzz” will keep you more on time than if you 

just watch the clock and “guestimate” your start and stop times. That 

“guestimation” game can get a little fuzzy …

Don’t fret, remember that the topic of your mini-mind map comes 

straight from your outline. Let this mini-mind map help you discover 

what you already know about this topic.

3 ) Hurry Up and Write!

Nothing I say or teach in this chapter will matter if you don’t start 

writing. The only way you’ll imprint these lessons into your head is 

by putting pen to paper.

Starting to write can be intimidating because it feels like a daunting 

task. It’s important to push past this fear and start writing as soon as 

possible. It doesn’t matter if what you write is good  —  it just matters 

that you’re writing! 
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Once I started exercising my writing muscle, the writing process 

became easier and easier. Yes, it was difficult in the beginning. Yes, 

those first chapters sucked, but I came out on the other side much 

better for wear.

4 ) Eliminate Distractions

My brother and I knew that if we were going to write a book in one 

week, there would have to be ZERO distractions. 

The first thing we did is power our phones off, and we decided to 

keep them off for pretty much the entire week.

If you’re going to write efficiently and effectively, you too need to 

eliminate all distractions. Turn your phone off. Turn your computer 

notifications off. Disable the internet on your computer and anything 

with an on-off switch that might distract you. 

5 ) Write First Thing in the Morning

It’s common knowledge that your willpower, creativity, and energy 

are all highest in the morning. Each always fades as the day goes on.

I like to think of it as a gas tank. You wake up in the morning and 

start out with a full tank. Your willpower, creativity, and energy 

“tanks” are filled to the brim. 

Then … with each decision, task, and activity that requires thought 

or action, the tank gets depleted.

Writing gives your mind a workout, using up some of that precious 

gas in the tank.

If you wait until later in the day, you’ll find yourself unmotivated 

and more than willing to put off writing until the next day. 

To keep this from happening, make it a habit to write every morning. 

Wake up an hour earlier and write before work if you have no other 

choice.
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“But Chandler … I’m not a morning person,” you might say. I wasn’t 

either  —  until I tried it and realized I could get twice as much 

written in half the time.

I urge you to try it, at least for a week. Then make a decision for 

yourself. If after giving it a shot, you find it isn’t for you, at least 

make it a point to write at the same time each day. 

In the War of Art Somerset, Maugham writes, “I write when 

inspiration strikes. Fortunately it strikes every morning at 9:00 

o’clock sharp.” 

DISCLAIMER: Maybe you’re the kind of person whose 

“creative juices” only start flowing at night. If this is the 

case, I’d still encourage you to will yourself to write each 

morning for a week. 

If at the end of this week it’s not working out for you, go back to 

writing at the time you did before.

6 ) Be Consistent

No matter what time you write, it’s important that you be consistent. 

If you write at 8 AM, write at 8 AM every day.

You’re going to get your book written by chipping away at it, piece 

by piece. Letting yourself off the hook and missing “just one day” will 

turn into multiple days missed, leaving you way behind.

It’s hard to be consistent, but consistency makes things easier, not 

harder. Consistency brings confidence and learning. 

Consistency eliminates the decision to write or not. If you’re 

consistent, there’s no decision at all about when and if you’ll start 

writing. You just start writing at your scheduled time. Writing 

becomes a habit.
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7 ) Have Someone Hold You Accountable 

I know you have heard us talk briefly on this point earlier, but I 

feel that it is important to reiterate; it’s one of the most important 

points of all. Without accountability, nothing else I’ve taught you will 

matter. Without accountability, it’s going to take an extreme amount 

of self -discipline to stay on the wagon.

And guess what? Self -discipline requires you to burn up some of that 

gas in the willpower tank. That’s why it’s so important to find an 

accountability partner, an accountabilibuddy.

A good accountability partner will keep you on track. They’ll force 

you to keep going when you want to give up, and they’ll make you 

feel better about your struggles.

These 7 Undeniable Rules should be your guiding light as you go 

through these 30 days of writing, assuming you want to get your 

book written as quickly as possible. 

REMEMBER: “Done is better than perfect.” Focus on 

finishing your first draft, not on trying to make it perfect. 

It’s going to be messy. There’s no way around it. Editors 

can help you clean up your draft and get it ready for the 

world to see.

You’ll learn SO MUCH by getting the book finished and afterward 

you will easily be able to spot the things that need fixing.

Stay true to these steps and never lose sight of the Contract to 

Myself document that you should have already printed. Remember 

to have this in your writing space to help motivate you to the finish 

line.

If you ignore this advice, you’ll be working until we all have grey 

hair, trying to get your first 3 chapters “perfect.”
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CHApTER 14

The power In Your punch
Comes From Your 

Introduction
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The power In Your punch Comes 
From Your Introduction

Now it is time to fulfill the final step in the Lazy Author’s Three-Step 

Shortcut. It’s time to write! Following logic, I am going to start by 

guiding you through writing your introduction that will hook your 

readers from the very first page. 

Building your introduction is the most important first step in writing 

your book. It is also the most difficult. Writing the first 1,000 words 

is the first hurdle that you will have to get over, but once you do, you 

will be well underway to writing your book.

In order to help you get started, we have created a formula for 

writing a book introduction that will not only help you jumpstart 

your writing but will also serve as your foundation and as the sales 

letter that will help potential readers want to buy your book. 

8 Steps to a Killer Introduction
Remember that in the Kindle platform that potential buyers will be 

able to preview your book to get an idea of what is inside and from 

there make a decision if they want to buy. 

The introduction is like a sales letter, convincing them not only 

why they should buy your book but also why they should continue 

reading. 

Here are the 8 steps to creating an awesome introduction (and don’t 

worry, I’ve provided examples all along the way): 

Step 1: Identify the problem

You want to bluntly state the problem from the very first sentence. 

Don’t beat around the bush. State the problem clearly, so your 

readers know EXACTLY why they need your book to fix it.
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Readers know from the first sentence that The Productive Person is 

going to be a book about time management.

Example:

“In today’s world, balancing your work life and your social life 

is harder than ever. When’s the last time you’ve gone 5 minutes 

without hearing a phone ring, having a chatty co -worker interrupt 

you, or seeing multiple notifications pop up on your cell phone?”

Step 2: present the Solution

This is basically the section where you say, “In this book I am going 

to show you ...” or “This book is going to solve your problem by ...”

Example:

“But there is a book that answers your burning productivity 

problems in a new and easy to implement way. The Productive Person 

has been designed to resolve your daily time management questions 

and concerns in a concise and easy to read manner. This book is 

for people who suffer from procrastination, over commitment, and 

shiny-object-syndrome.”

Step 3: Reassert Your Credibility

Why should people trust you? How do you know about this topic? 

Why are you passionate about writing this book?

Example:

“As lifetime students of productivity and masters of the art of getting 

more done in less time, we’ve read and tested hundreds of the best 

books and articles on the subject of time management.”

Step 4: Show Them the Benefits Again

This is where you explain your solution. You will want to tell the 

reader about what they will receive by reading your book. 
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Example:

“Entrepreneurs, students, and many others who struggle with work -

life balance have already experienced great success by implementing 

the tips and tricks found in this helpful how- to guide.”

Step 5: Give Them proof

In this section you will  want to give your readers the most tangible 

and relatable proof you can provide.

Example:

“Jacob, a student and entrepreneur from South Carolina, says, 

‘The best thing about the book is it can be read on Monday, and on 

Tuesday you’re already experiencing the results.’”

Step 6: Make A promise (The Bigger the Better)

Don’t be afraid of telling your readers that you are promising them 

something. Make the biggest promise you can keep.

Remember the purpose for your book and promise them that your 

book is going to get them results. You should be able to deliver the 

promise, but don’t be shy in stating what they will get in return for 

reading your book. 

Example:

“We promise that if you follow the how -to guide below, you’ll get 

3X as much accomplished each day as you do at your current level 

of productivity. AND we promise that you’ll have twice as much 

personal time to spend with your friends and family doing all the 

things you just don’t have the time to do now.”

Step 7: Warn Them Against Waiting

This is where you are going to call your readers out. Tell them that if 

they wait to read your book, they are going to miss out on something 

big.
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Pay attention to the use of repetition we used here. This is a classic 

way to motivate readers to start reading your book RIGHT NOW.

Example:

“Don’t be the person who misses out on opportunities in life because 

you take too long to accomplish your work tasks. Be the kind of 

person other people marvel at. Be the kind of person other people 

see and say, ‘I don’t know how they do it.’ Be the kind of person who 

takes action and does so immediately.”

Step 8: prompt Them to Read (Call to Action)

Leave your readers begging for more. You want them to start reading 

your book the second they finish your intro. Intrigue your audience. 

Reveal something but not too much. Your audience is going to have 

to read your book in order to find out what you reveal.

Example:

“The productivity tips and tricks you’re about to read have been 

proven to create positive, long-lasting results. All you have to do to 

stay in control of your time is to keep reading. Each chapter will give 

you new insight as you strive to keep time from slipping away.

Take control of your life right now, make it productive, and enjoy the 

new life you’re creating.”

These are the 8 steps that will make sure your book is a bestseller. 

These step will help you beat out the competition that does not 

understand reader psychology the way you do. 

Follow this process and I PROMISE you will sell the reader on buying 

and reading your book!
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CHApTER 15

Create A Winning Title
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Create A Winning Title

These next couple of chapters may appear as if they come out of the 

blue, but when you actually go through this process, it will make 

more sense. So bear with me; in just a couple of chapters, all of this is 

going to make perfect sense. 

It’s okay to not have your book written beyond your intro and still 

create your title with the bulk of the book still to be written. 

Let’s get to learning how to create a rough title for your book. 

Now that you have a clear purpose, outline, and intro behind your 

book, the process for developing a title should be a little easier. 

7  Steps to Crafting a BestSelling Book Title
Crafting a good title and subtitle is kind of like putting together a 

puzzle. You need to see the picture on the puzzle box to know how to 

put it together.

You can have all 1,000 pieces of a puzzle laid out in front of you … 

but if you don’t know what the picture looks like, you have no idea 

where to start!

When it comes to creating a title and subtitle for your book, most of 

you have all the pieces laid out in front of you (your mind map and 

chapter outline) but no picture to guide you.

The process I’m about to show you will help you see the big picture.

I will help you whittle away all of the craziness in your brain until 

you get down to what actually matters: a book title that appeals to 

your target audience. 
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After going through this 7-step process, you will know exactly who 

will buy your book and why they will buy it. 

Follow these steps when creating your title:

1. Who is Your Audience?

You must first think about who is the one person you could tell this 

story to that would instantly gain value from what you’re saying. 

You need to be thoughtful about the specific person you can help 

more than anyone else.

You will want to be as narrow and specific as possible in answering 

this question. As I said before, the more specific you get with your 

book and your audience, the more you will help people.

Think “greater impact” instead of “greater reach.” How much will the 

people that you are writing for benefit by your book?

Example:

In the tongue twisting title and subtitle No-Gym Workouts for 

Women: At home exercise programs for women with busy schedules, 

so you can lose weight and achieve the body you want in 30 minutes 

or less, we know who this book is going to speak to, but in this case, 

readers are left with too much information. Instead, this title ended 

up being, No Gym Needed: Quick & Simple Workouts for Gals on the 

Go. Get a Toned Body in 30 Minutes or Less, and readers are not only 

left knowing exactly who should read this book but they’re given a 

specific claim that will make the greatest impact possible. 

2. What Will people Gain By Reading Your Book?

The benefits are one of the main reasons people will buy and read 

your book. The benefits should be clear and concise. 

List all of the benefits that your book will provide, and again, make 

them as specific as possible. It’s okay to make bold claims  —  just 

make sure you deliver. People want books that will provide them 

benefits.
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Example:

The Productive Person: A how-to guide book filled with productivity 

hacks & daily schedules for entrepreneurs, students or anyone struggling 

with work-life balance 

This title sends the message that readers are going to learn how to 

make more money at their job or business, spend less time doing 

things they hate, and have more time to live their life to the fullest  

—  without exactly throwing this message in their faces. 

3. Which Benefits Will Grab the Most Attention?

Now that you have a big, long list of benefits, it is time to narrow it 

down to the ones that will catch the most attention.

This usually means hitting on the biggest pain points the reader 

experiences around your topic.

You need to know who your target customer is and what their hot 

buttons are before you can push them.

Once you know how to speak to them and what they care about, 

the title and subtitle is just a matter of putting words together.

This means you need to spend a lot of time asking yourself tough 

questions and getting clarity on exactly what people will get from 

reading your book.

Ever heard this saying: “It’s easier to sell pain pills than vitamins”? 

This means customers will jerk out their wallets in half a second to 

get rid of their pain, but they will not react as strongly to prevent 

future pain.

Once you figure out your customers biggest pain points, find the 

benefits that address those issues.

These points should speak directly to these benefits with your title 

and subtitle.
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Example:

See the example from Step 2. These benefits speak to the common 

problems that most entrepreneurs struggle with and in turn will 

attract the most attention from your target audience. 

4. Write 25 Book Titles and Choose the Top 3

After asking yourself tough questions and getting a big picture, take 

a look at your book. Go ahead and write out the first 25 book titles 

that come to your mind.

Don’t think. Just write.

The more you write out, the more that will come to mind. Don’t 

hesitate to go big and bold. Get to 25 and keep going past that if you 

can.

Once you get to where you cannot possibly write any more 

variations of titles, pick your top three.

Take your top three choices and get feedback from friends or post it 

on social media (more about this “Sneaky Marketing” later).

5. Come Up With Your Subtitle

Once you have your title created, it will be a breeze to create a 

subtitle.

Chances are, you have already been brainstorming some subtitles 

along the way.

Your book title should clearly tell the reader what the book is about 

by merely reading the title. They shouldn’t be confused by what 

might be inside.      

It is the job of the subtitle to speak to the exact benefits the reader 

will get from reading your book.
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Example:

With the subtitle Spark Your Dreams, Create Solutions, & Achieve 

Success we see vague words that can basically be applied to any 

self-help book. However, the subtitle 3 Simple Steps for Re-Sparking 

Your Buried Dreams & Building A Plan That Finally Works tells people 

exactly what they are going to get from the book, WHY they should 

read it. 

6. Get More Specific AND Make A Big Claim

Your title and subtitle are probably on their way to being great, but 

most likely your title needs to be drilled down even more to match 

the needs and wants of the reader. 

You should refine your title and subtitle so that it hits your readers 

right smack in the face to get their attention. 

If your current title and subtitle do not do that, they are going to 

need to pack some more punch.

It is perfectly normal at this stage to have to refine your title. 

You have reached the part of the process that takes a little work. This 

part of the process involves getting a little uncomfortable.

You need to be BOLD with your subtitle. Make a claim, the bigger the 

better.

When you think it’s almost perfect, you will need to be even more 

specific; vague titles do not sell books, even if they sound good. 

Do not stop until the subtitle you have makes you stop in your tracks! 

Example:

Reach Your Peak: Find Your Passion, Focus Your Efforts, Fulfill Your 

Purpose  —  as you can see, this title and subtitle is vague, leaving the 

reader guessing what the book is about. However, with the final title
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Go Solo: How to Quit The Job You Hate & Start A Small Business You 

Love readers know EXACTLY what this book is about and are more 

motivated to buy it. 

7. Optimize For Keywords

At our Self-Publishing School, we do some work with our 

participants to help them find the best keywords for their book. 

Essentially “keywords” refers to the words that people will type into 

a search engine to locate a book.

Most writers actually work backwards when developing their books’ 

titles, starting with relevant keywords and then trying to write a title 

with them. 

Do not start with keywords.

Instead, go through the first 6 steps that I just showed you.

THEN … and only then … you go back and start optimizing for 

keywords.

If there is no way to add keywords, that is fine. If you feel like adding 

keywords will give your subtitle less of a punch, do not add them!

It is much more important to have a powerful title and subtitle than 

it is to have one that is keyword-loaded.

Example:

Productivity Hacks for Entrepreneurs: 53 Simple Ways to Grow Your 

Business & Increase Productivity in 5 Minutes or Less

In this title, we have created the best of both worlds: We have a 

specific title and subtitle that are keyword loaded. We have the 

keywords or keyword phrases “Productivity Hacks,” “Entrepreneurs,” 

“Grow Your Business,” and “Productivity.” 
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REMINDER: Get as much feedback as you can throughout 

the entire process so that you will be able to see what 

people are thinking and how they react. Remember to 

consult your accountabilibuddy.

Especially reach out to your target audience. Their feedback is the 

most valuable. Your dad and your grandma might give you a ton of 

feedback, but if they are not your target audience, take their advice 

with a grain of salt.
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CHApTER 16

Creating A Winning Cover
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Creating A Winning Cover

Your book cover is the physical proof of all your hard work and 

seeing your ideas come to life. It is an awesome accomplishment and 

will make you feel like you’re almost to the finish line (you’re closer 

than you think). 

How to Make Sure Your Book 
Stands Out in Amazon
When you look at the covers in Amazon that stand out the most, 

they are covers that have big, bold words for titles. 

 

Great book covers are clean, not too busy, and the design or images 

do not detract from the title.

 

Don’t get caught up in creating a piece of art; instead, worry about a 

book cover that sells.

 

Later in this chapter, I will go over how to get a designer and what 

to say to them to be sure you get a good-selling cover, but I want to 

share a sidenote.

 

Your name, unless you are a well-known author like Dale Carnegie, 

should be rather small on the cover because you want buyers’ 

attention focused on the title.

Anatomy of A Winning Book Cover
Stripping away the mystique of achieving a book cover involves 

showing how it’s done, so that is what I am going to teach you in this 

section. 

Looking at some of the “not so good” book covers is a good way to 

start. If you cruise through the books on Amazon, you will see a 

bunch of book covers with money signs and rocketships that look 

like they were created on Microsoft Paint using clip art.
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You don’t want to look like those books  —  they are not professional 

and don’t stand out for the right reasons.

 

Some books feature cover images that are hard to decipher with titles 

that are unclear, yet the books are still doing well on Amazon  —  but 

they could be doing much better.

 

How to Make Sure Your Book 
Stands Out on Amazon
When you look at the covers on Amazon that stand out the most, 

they are covers that have their titles in big, bold words. These titles 

are clear and easy to read.

 

When the book title stands out, people will easily notice the book. 

Remember  —  people are browsing for books whose images are the 

size of stamps.

 

There is a big difference between a “good-looking” cover and a “good-

selling” cover. I know I will probably upset a lot of designers out there 

when I say this.

 

Some covers are ugly but sell well, and that’s the point of your book  

—  to get into as many hands as possible and to be a bestseller.

Creating a Design Brief and Finding a 
Designer for Your Book Cover
One of the things that you can do to make sure that you create a 

great book cover is to have a design brief which is basically a short 

write-up explaining what is needed in order to make a great cover. 

The more specific you are the less that is left to guessing.

 

Providing clear guidelines helps ensure that the designers 

understand what you want and cuts down time that might be wasted 

creating covers that you don’t like.
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The blog post How To Get A Book Cover That Is Guaranteed To 

Sell (Start-up Bro’s Post) is a great reference for creating this brief; 

also it provides a solid explanation about why the cover design is so 

important to the selling of your book.

 

Once you have your design brief, you need to submit your request to 

one of the designers.   

You’ve got a couple options here. The first one is called Fiverr. This 

is a solid option and is pretty cheap. On Fiverr, for less than $20, you 

can get a good cover. 

Fiverr

Fiverr is basically a site where you can get a ton of stuff done for just 

5 bucks.

 

It’s pretty cool, but if you aren’t careful, you could rack up a large bill 

having things created. But even if you do that, you would be getting 

some pretty cool stuff for 5 bucks each.

 

Basically what you do is you go to www.fiverr.com, type “book 

covers” in the search bar, and browse the “gigs” that are offered.

 

Once you find some designers you like, click on the “High Rating” tab 

and search for designers who have great ratings and have done tons 

of gigs.

 

Read the reviews and see what people are saying about the designer.

 

Once you find these top rated designers, buy several gigs, 3–4 of 

them for about $20 total.

 

It’s easy to join Fiverr, and once you request the gig, the process is 

pretty simple. The designer will ask you for some basic information, 

and you can share your design brief with them so they understand 

what you want from them.

http://startupbros.com/how-to-get-a-book-cover-that-is-guaranteed-to-sell/
http://startupbros.com/how-to-get-a-book-cover-that-is-guaranteed-to-sell/
http://www.fiverr.com
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99designs 

Another option you can use when designing your cover is 99designs.

 

As my friend, Mitch Matthews, who used 99designs to get the cover 

created for his book Ignite explained, “99designs is pretty self-

explanatory. If you go to www.99designs.com, they have a ‘How it 

works’ section that will walk you through the whole process.”

 

Tons of people use 99designs for a variety of design work  —  

websites, logos, even t-shirt designs. But for our purposes we will, of 

course, focus on book covers.

 

99designs uses a tiered pricing structure. For $299 you can get a 

bunch of designers to work on your book cover.

 

They say that at the bronze level, which is the lowest level, at 

minimum, 30 designers will submit designs for your bid, but you can 

sometimes get between 50–100 or more designers bidding on your 

cover.

 

Basically, you put together a design brief and create a portfolio, 

submit it, and the designers will start right away sending designs 

that you can rate.

 

You can rate them from 1 star, “has potential” (which basically means 

it probably stinks), up to 5 stars, which are “leading contenders.”

 

You can also leave comments about each design so that designers can 

make changes based on your feedback about the designs that you 

like.

 

What’s nice about this rating system is that they give you a platform 

to rate the designs and you can create a poll to share on social media, 

such as Facebook, and have people vote on your favorite designs 

choices.

 

http://www.amazon.com/Ignite-Simple-Re-Sparking-Building-Finally-ebook/dp/B00NZC1V8A/
http://www.99designs.com
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This not only gives you feedback but also generates interest in your 

book.

 

What I suggest is to pick a couple of designs you like and even one 

that stands out but you make not like as much and share them 

all. This generates interest and discussion, involving people in the 

decision-making.

 

Ultimately, it’s a judgment call on your part, but getting feedback in 

the early stages of your book creation process ultimately helps the 

launching of your book.

 

Once you’ve decided, the winning designer will send you all of the 

files and the copyright, so you are ready to use your new book cover.

 

99designs Disclaimer: If you’re going to spend this much 

money (around $300), I recommend using our designer, 

Ida, to design your book cover.

 

She helped design all of my book covers, and she is awesome. She’s 

from Sweden. We call her “superwoman” because she takes our 

vague book cover ideas and turns them into masterpieces. 

You can reach her at: info@idafiasveningsson.se 

 

She’s in a similar price range, and working with her, you’re 

guaranteed to get a GREAT cover without as much hassle. 

Below is a design brief used by one of our successful students:

Book Title: The Art of Apprenticeship: How to Hack 

Your Way into Any Industry, Land a Kick-Ass Mentor, 

and Make A Killing Doing What You Love

 

Author’s Name: Azul Terronez

mailto:info%40idafiasveningsson.se%20?subject=Book%20Cover
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The Art of Apprenticeship is a book about discovering 

your passion, connecting to masterful leaders, and 

hacking your way in to any industry so that you can 

leave your boring job and make a living doing what you 

love.

 

The goal of the book is to stand out on the Amazon 

platform as a small thumbnail, as well as a 5.5x8.5 book 

with 72” spine.

The imagery should make the viewer feel that the 

book (and the author) is the authority on the topic of 

apprenticeship, self-discovery, finding your passion, 

and changing your life.

 

The reader should feel that they must have this book 

if they are thinking of leaving their job they hate, to 

find happiness, pursuing a job they love.  It’s more 

important that the book “pops off the shelf” or stands 

out and catches the eye quickly.

 

The most important part of the design is that it sells, 

not that it looks pretty or well-designed. I am open to 

the any image or illustration you choose. Here a few 

words that come to mind when thinking of my book: 

growth, escape, satisfying, content, freedom, passion, 

motivation, success, mentor, internship, discovery, 

breakthrough, breaking away from status quo.

 

I like a bold color palette. I like bold titles that you know 

right away what the title was and what it was about, 

not too busy and with simple color schemes. 2–3 colors.

 

Titles I like the covers for:

The Why of Work by David Ulrich

The Productive Person by Chandler Bolt & James Roper
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The Power of Habit

Zero to One

Habit Stacking: 97 Small Life Changes That Take Five 

Minutes or Less

Launch: An Internet Millionaire’s Secret Formula To Sell 

Almost Anything Online, Build A Business You Love, And 

Live The Life Of Your Dreams

Feel free to copy the concept and send off your request to 

have your cover designed now on 99designs or Fiverr.

 

ACTION: Write your design brief and have your 

cover created. Do not spend too much time getting 

caught up in this part. Remember  —  you can 

always change the cover and DONE IS BETTER 

THAN PERFECT.
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The 3-Step Verbal Read-Through

Before you get ready to send your book off to an editor you need to 

do a verbal read-through. But first, I have to set a few things straight. 

Most people think that revising and editing are the same thing, but 

they are not. 

Revision is more of a reflection of your work, a self-assessment of 

your writing. It’s where you go back over what you have written and 

make sure it flows well and makes sense. 

During the revision process, you are looking for things that stand out 

that an editor would have a hard time finding (unless they are mind 

readers). 

You want to get the book as close to final as possible before turning it 

over to an editor (more about how to find one in later chapters). 

Spend time rereading your book but do so with the following points 

in mind:

When rereading, don’t forget to read aloud (This is your verbal 

read-through). I know it sounds silly, but actually speaking what you 

wrote is going to reveal so much and will help to improve your book.

Don’t skip this step  —  reading it in your head is not the same thing 

as reading it out loud. 

A verbal read through will show you: 

•	 Any awkward phrasing

•	 What doesn’t make sense

•	 Typos (the more mistakes you find, the less an editor will 

accidentally overlook)
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Here are the steps I want you to follow:

Revision Step 1:

Read over your section with the mindset that you are an “outsider.” 

Take on the role of someone else and read the piece through their 

eyes.

Ask yourself: 

•	 What part of the text is unclear or vague?

•	 Can the “outsider” understand the point to this section without 

being told?

•	 Is my language clear and concrete?

•	 Can I add more detail or take detail out?

•	 Can the reader feel my passion for writing and for the topic I am 

exploring?

•	 What is the best part of this section and how can I make the 

other parts as good as the best section?

•	 Do I have good transitions?

Revision Step 2:

It is important to look at the structure of your book.

•	 Do you have a center focus to your book that each chapter 

strives to address?

•	 (This is probably your “promise” in your intro.)

•	 Did you organize your chapters by similar topics?

•	 Did you check to make sure your book doesn’t just stop, but you 

have a concluding section that ties it together?

Revision Step 3:

The last item I want to talk to you about is “voice.” Finding your voice 

is sometimes the hardest part for new writers.

You want your voice to shine throughout your writing. If you don’t 

have voice in your book, it is going to read like a neuroscience textbook.
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Believe me, there is no faster way to have someone stop reading your 

book than if it sounds dry and boring. 

A lot of people believe if your book is not written with “academic” 

language, then it is not going to do well.

That isn’t true.

Books that have a more conversational tone to them are just as 

credible as books with more “profound language.”

You just have to keep your intended audience in mind when deciding 

what kind of tone you want to have in your book.

ACTION: I recommend you:

1. Take on the role of an “outsider” and keep the question 

lists above in mind.

2. Pay attention to the structure of your book.

3. Have someone else read it out loud while you revise. 

4. Find your voice.

5. Make revisions or corrections. 

Once you complete this step you will be ready to send it off to an 

editor. In the next few chapters I will discuss what to expect in the 

editing process, how to find an editor, and how to keep them on track 

and on budget. 
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Editing Made Easy
  

Once you’ve finished your first draft and completed your verbal 

read-through it’s time to hire an editor and get your book polished 

for publication.

Not only am I going to show you how to make editing as painless as 

possible, but I am also going to show you what the different types of 

editing are and how to hire an editor and keep them on track.

 

This process can be done cheaply, and it shouldn’t take more than a 

couple of weeks.

 

Most people get caught up during the editing phase and lose steam 

because they are worried about making it perfect. In this section I 

have laid out how to make editing as easy and effective as possible.

Editors Turn Bad Writers into Great Writers 
You may be tempted to delay delivering the draft of your book to the 

editor because you are worried that it isn’t ready, but take my advice: 

don’t hold off.

 

We released The Productive Person after only “self-editing” the 

manuscript (by self-editing it, I mean reading through the book 

twice). It wasn’t perfect, but we got it out there and then made huge 

improvements when the editor came on board.

 

Your job is to focus on finding a great editor and let them work to 

make it a kick-butt book. Get the book to them as soon as you can 

and let them work their magic.

2 Different Types of Editing
There are two totally different sides of the spectrum when it comes 

to editing. Editors know all of these minute details, so you don’t need 

to.
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Before I get into the different types of editing, ways to find an editor, 

and how to find a good one, I want to make sure you know a few 

key things about the process of taking the book from first draft to a 

published manuscript.

 

1. On Amazon, content is KING. People will excuse a few grammar 

errors here and there if you have good content.

2. Editing is to make your book readable, NOT to make it perfect.

3. Your book will NEVER be perfect. If you give yourself the time, 

you’ll continue editing into eternity. There’s always “just a few 

more tweaks” that can be done.

4. If done right, this process takes 2 weeks or less, and everyone 

should do it right the first time.

 

All 4 of these points reiterate our adage that we’ve preached over 

and over throughout this book: “Done is better than perfect.”

 

You will have already done some simple self-editing by doing an out 

loud read-through of your book. 

 

Just like the writing process, I don’t want you to get too bogged down 

during this phase.

 

I want you to take action, moving quickly and utilizing your time and 

effort wisely. If you don’t, you’ll still be editing your book by the time 

I become a grandpa. (Trust me  —  that’s a long ways off). 

Content Editing
This is the first phase of editing. As its name suggests, it has to do 

with the content in your book.

 

During this phase, the focus is on the big picture. You (and/or your 

editor) will be asking questions like:

•	 Are there any holes in my book? (Which part(s) did I overlook?)

•	 Is there any area I need to expand on? 
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•	 How does the book flow?

•	 Do I need to move anything around?

•	 What can I do to make this book better for the reader?

•	 What is unclear or needs more clarification?

•	 What can be taken out to make the book better?

 

You’ll be able to do some of this on your own after finishing your 

rough draft, but an editor will help you see things from a different 

perspective … the reader’s perspective.

 

Sometimes things make sense in your head that don’t make sense 

to anyone else! (That doesn’t mean you’re crazy. It happens to the 

best of us.) Multiple perspectives will help make the book that much 

better when it gets in the hands of your readers.

Copy Editing
After you have made sure the overall content is clear, it is time to 

get down to the nitty-gritty. This is where an editor really comes in 

handy.

 

If you’re good, you can get by without using an editor for the content 

editing though I don’t recommend it. 

A solid editor is pretty much a necessity during the copy editing 

phase.

 

Copy editing is pretty simple for editors who are good at it and 

shouldn’t take that much time. All it takes is some focused work: 

combing through your book with a magnifying glass.

 

During this phase, your editor will fix your spelling and grammar 

mistakes, help with redundancy and word choice, as well as give 

suggestions that make the overall text stronger. They may even re-

write your sentences, so they make better sense.
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Copy editing is essential to making your book stand above the rest. 

Content is king, but having too many grammar or spelling errors will 

really distract your reader from the point you are trying to convey. 

 

WARNING: As you go through the writing and editing 

process, don’t do any formatting; save this until the very 

end.

 

Why? Because if you do formatting early on, it will be made obsolete 

with each new round of edits.

 

Formatting should be the last thing you do … only AFTER the final 

copy edits. 

The key to success during the editing process is to hire a great editor. 

In the following chapters I will teach you how to get the best editor 

for the best price and help take the guess work out of what you need 

to do to find them. 
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How To Find A Great Editor

There are different ways you can find an editor, and I am here 

to show you them. Though hiring a great editor might seem 

intimidating at first, I will walk you through the entire process. 

Whether you decide to hire an editor for content and copy editing or 

just copy editing, the choice is up to you.

Hiring an Editor
There are several straightforward ways to hire an editor. Here are 

the top 3 ways we recommend finding one:

1. Post to sites like Elance and Odesk

2. Use your network

Elance and Odesk

We have found great editors on Elance for several different book 

projects. I know it’s scary for some people to work virtually with 

someone, but it is actually fairly easy.

 

Some editors will speak to you on the phone or do a Skype call if that 

helps you feel more comfortable.

 

Our experience with Elance and Odesk is that the people are 

professional. They want repeat business and positive reviews. They 

typically go out of their way to communicate and deliver what their 

clients need.

How to post to Elance For an Editor
Elance is an awesome site, and it’s simple to use. I have used it to find 

editors in the past, and I have found all kinds of freelance editors 

there.
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First, you’ll have to create an account, which is pretty 

straightforward. Start by going to www.elance.com and follow the 

directions to set up a new account. 

After you create your account, click “Post a Job.” For “Name your job” 

type ”Editor needed for” and state what type of book you’re writing; 

for example, “Self-Help book.”

Then copy and paste this template in the description section.

Elance/Odesk posting Template

I’m looking for someone with excellent English & 

literary skills to edit the content and copy edit my book.

 

The book has already been through a couple self-

editing phases, but this is the final edit before the book 

will be published on Amazon in a few weeks.

 

It is a_ book that talks about_ .

 

As far as the editing goes, I’m on a pretty short 

deadline, so I need someone who can work quickly and 

focus attention on this project over the next 2 weeks.

 

I need the content and copy edits completed by _ 

(insert date 2 weeks out).

 

The book is_ words,_ chapters, &_ pages.

 

I’m looking for someone with editing experience and 

with interest in this type of book.

 

http://www.elance.com
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I’m working on this book with previous bestsellers, so 

this will be great exposure for you and your work.

 

If you’re interested in the project, submit a proposal 

with why you’re interested and your price. Also, please 

include the phrase ”purple cow” at the top of your bid.

If you have any questions, just let me know!

In the description section, be sure to provide the editors with what 

your book is about. For example, “It’s a self-help book that tells about 

how to manage your time for a more productive life.”

Tell the editor that you need them to focus their attention over the 

next couple of weeks on your project and give them a specific due 

date inside of the description of the project. 

That way they know before they even bid on the project that you 

want this done by a certain date.

That’s super important because you want to keep them on track, 

so that this is a quick-moving process. If they know your timeline 

before they submit a proposal, you have less to worry about later on.  

A competent editor who is trying to gain experience will work for 

around $0.005 per word. To determine your budget, either consider 

how much money you are willing to spend or take the total number 

of words in your book and multiply it by 0.005 to get a ballpark 

figure for price you can include in your description.  

Of course, you can find really good editors who’ll work for less than 

this price and lousy editors who will work more. $0.005 per word is 

just a guide to help you figure out what might be reasonable.
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pro Tip #1: 

Ask the editor submitting a proposal to include the phrase ”purple 

cow” in their response so that you can automatically screen out 

people who are submitting to any proposal they see. This will let you 

know who took the time to read your request.

pro Tip #2: 

Include as an attachment a 3-page excerpt from your book and 

request in the job description that candidates do a sample content 

and copy edit of the excerpt in the “track changes” mode and include 

the sample in their bids. This way only the people who seriously 

want to work for you will bid, and you can easily compare the editing 

work of the people who bid.

Next, select the category. I recommend you select “Writing and 

Translation” for the main category and “Editing and Proofreading” 

for the subcategory.

Once you get done with this, it will just take a few hours to get some 

proposals rolling in.

Normally, there’s going to be a couple of proposals that will stick out 

to you. For the freelancers you like, check out their stats and reviews 

by clients. You can interview the people if you want.

You really don’t have to make this more complicated than it is. Just 

look for someone who submits a solid proposal that shows a deeper 

meaning for working with your book and who has solid work 

experience and client reviews.

Pick the best candidate, let them know that it’s going to be a fast-

moving process, set proper expectations clearly on the front end, and 

you’ll be rocking and rolling.

 

If you are using Odesk instead of Elance, the system is very similar. 

Just create an account and follow the directions for posting a job.
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personal Network
We found our editor for The Productive Person through our personal 

network. We put her through a screening process just like we would 

anyone else, and she did great work for us at an affordable price.

 

That’s the advantage of using your network. Sometimes you can find 

someone with serious talent that is just starting out and therefore 

will give you a great deal for the quality they are giving.

 

This is a win-win. It saves you money, and it helps them build their 

portfolio.

pRO TIp: Past English teachers love to edit your books. :)

ACTION: Choose an editor and get them started. 

Whichever strategy you choose to select your editor, do it 

right away. Laboring over if they will be the perfect editor 

will not make the process faster or better. 

Ultimately, you are in charge of the content. The editor is there to 

help you refine the process and support you in making the best book 

you possibly can. 

In the next chapter I will teach you how to avoid choosing a bad 

editor and how to keep them on track and on budget.
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How To Keep From Hiring A Bad 
Editor

Though I have never had an experience with a bad editor on any of 

the books I have written (knock on wood), you obviously want to 

minimize the possibility of it happening to you. 

 

As long as you do your work up front and set clear expectations, 

you’ll be fine.

 

Here are a few pointers to keep from getting a rotten egg: 

•	 They should have solid recommendations and reviews.

•	 Make sure they have experience working on other books like 

yours.

•	 Find out why they want to work with you. It’s best if they have 

an interest beyond just $$$ (Example, interest in the subject, 

building their portfolio, etc.)

•	 Clearly communicate the “voice” your book is written in and 

have them agree to do all their edits within that voice.

 

How To Keep Your Editor On-Time & On Budget
Keeping your editor on time and on budget is all about the 

expectations you set before you hire them.

 

Before you hire an editor, they should be clear on: 

•	 Your budget

•	 The level of editing you want done (Copy and/or Content)

•	 How many words & pages your book is

•	 Your two-week deadline (Can they work as quickly as you need 

them to?)

 

If you’re not in agreement on these things, DON’T HIRE THEM! Get 

all these things out in the open. Agree on them. And then hire them.
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If they can’t deliver on the expectations you’ve set, they’re not a good 

fit for the project.

 

2½ Week Time Constraint
Because the editing process can drag on for so long, we’ve enforced a 

strict time limit inside the Self-Publishing School  —  2½ weeks.

 

This forced time constraint will keep you focused. It’ll help you get 

your book to where it needs to be without editing into eternity and 

wasting precious time and money unnecessarily.

 

Two weeks is a very reasonable amount of time to get your book 

edited as long as you set expectations with your editor upfront.

 

I don’t care how many times you go back and forth with your editor, 

just make sure you get it done in 2½ weeks!

 

FINAL REMINDER: Please, please, PLEASE don’t get 

bogged down in this process and spend a bunch of time 

and money. That’s a rookie mistake.

 

Follow my advice. Buckle down and get this book edited in 2 weeks 

or less, so you will be ready to publish on time.

Timeline for Getting Your Book Edited in 2 Weeks
In order to hit your two-week deadline for editing, the process 

should look like this:

 

Day 1: Hire the editor & get them started

Day 2-3: Editor does first content edit

Day 4-6: You make content changes

Day 7-10: Editor does final content edit/beginning copy edit

Day 11-12: You approve changes & make final tweaks

Day 13-14: Editor does final read-through & copy edit

 

As you see here, you’ll go back and forth with your editor a 

maximum of 3 times.
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This will be plenty as long as you’ve taken some time to do the verbal 

read-through and a little self-editing during that first half of a week.

 

pRO TIp: When you’re working with an editor, make sure 

you both use “track changes” inside Microsoft Word or 

Google docs. This will allow you both to see each and every 

change made, so that you can “approve” or “deny” them.

How to Finish Editing & Get published ASAp
As you are nearing the completion of the editing process, it’s time to 

get ready to release your book.

 

It’s tempting to focus on all of the ways that your book isn’t perfect, 

but remember  —  your book needs to get out into the world, not be 

perfect.

 

How do you get over your limiting beliefs like all of your fears about 

“finishing” your book and getting it published?

 

If you are feeling afraid of rejection and doubts about putting your 

book out into the world, don’t worry because you are not alone. I felt 

the same way when I published my first book.

 

The creative process can basically be summed up like this: 

1) This is going to be awesome! 

2) This is hard. 

3) This is terrible. 

4) I’m terrible. 

5) Hey, not bad. 

6) That was awesome!

 

Get it out there. Just hit “publish.”

 

You could keep editing forever; it will go on and on if you let it. There 

is always something that can be better. Believe me  —  I have been 

down that road and you don’t want to go there.



122

CHApTER 21

Book Formatting And
preparation For Launch



123

Book Formatting And 
preparation For Launch

Next up, you are going to learn how to get your book ready for the 

Kindle platform. It can be confusing the first time you go through it, 

so I have laid out the details for you in a way that is easy to follow. 

 

Simple Formatting For Kindle
Once your book is through the editing process, you will be in the 

home stretch!

 

Here are 2 different routes you can take to get your book formatted 

and listed in the Kindle Store: 

1. Do it yourself (if you’re bootstrapping and on a budget)

2. Hire someone to do it (recommended if you’re willing to spend 

$40–$60)

 

No matter which route you take, there are a couple things you need 

to do before you get started.

 

Here are a few NOs that you need to keep in mind.

 

•	 No italics or bold words: Kindle will sometimes format these in 

strange ways.

•	 No page numbers: different kindle devices handle pages 

differently.

•	 No text wrapping: just let Microsoft Word do its thing.

How to get someone to format your book for cheap
How to get your book formatted is similar to selecting an editor on 

Elance. You can use the template below to make sure that you have 

the needed requirements for a successful experience.
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Elance posting for a Book Formatter 
Similar to posting for an editor you want to make sure they know 

you are on a tight schedule, so be sure to include the specific date 

you need the file.

 

Make sure that they do not apply if they don’t have Kindle 

formatting experience.

 

There are several nuances that they really need to understand in 

order to save you a lot of back and forth.

Also, make sure you specify that you don’t want them using a 

converting software, but rather you want it done manually and are 

willing to go through and check to make sure everything looks good, 

that all of the links work, and that there are no errors.

 

Use the following template to make sure you have all of the above 

requirements:

Elance posting Template For A Book Formatter

Title: Need document converted to epub/mobi file for 

Kindle

 

Body: I need my (PDF/Word Doc) converted to a .mobi or 

.epub file.

 

The file needs to be compatible for submission to Kindle.

 

The (PDF/Word Doc) is insert # of pages .

 

I’m on a tight deadline and need this project finished by 

insert date.
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Please don’t apply if you don’t have any experience 

formatting for Kindle (through Kindle Direct Publishing).

 

I don’t want this done with a converting software. I want 

it done manually by someone who will go through and 

check to make sure everything looks good, all the links are 

correct/clickable, and there are no errors.

 

If you can fulfill the job with the requirements listed above, 

please include the phrase “purple cow” at the top of your 

proposal.

* * Each underlined section is something you’ll have to fill in 

according to your book. * *

There you have it. Just copy and paste the description above to your 

Elance job description and hire your favorite candidate. 

 

preview Your Book & proof For Errors
Once your book is formatted, you will need to check for errors and 

make sure it looks good on Kindle devices.

 

The tool you’ll use for this is called Kindle previewer. This software 

is easy to access from the Kindle website (or by simply doing a Google 

search) and should appear on your screen when the download is 

complete. The best part is  —  it’s free!

 

Kindle Previewer will show you how your book will look in different 

devices as well as check links to make sure they are working.

Once you have finished your preview you are ready to upload your 

file to Kindle.

http://www.amazon.com/gp/feature.html%3FdocId%3D1000765261
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Understanding The Kindle platform
Once you have previewed your book in the Kindle Previewer and 

you have adjusted any errors or had your freelancer fix any issues, 

it is time to upload your book, create your profile in Author Central, 

and sign up for a KDP account.

 

How to Create A KDp
(Kindle Direct publishing) Account
When you’ve reached this point, it’s almost time to upload your book.

 

Before you do that, you will need to create a KDP account, which is 

basically Amazon’s e-book platform for selling and distributing your 

book.

 

First, go to https://kdp.amazon.com/ to get your account created. 

Click on “Sign Up.”

 

You can also sign in using your Amazon account information or you 

can create an Amazon account if you don’t have one.

Follow the process of submitting your book and when you finish ...

CONGRATULATIONS!! You will finally be a published author!

REMINDER: If you are not ready to publish, instead of 

clicking “Save & Publish,” click “Save as Draft” at the end 

of the upload process. Then … 3–5 days before your book 

launch date, click “Save & Publish.”

Author Central
I am going to share something not many authors know about. Doing 

this will set you apart from 99% of authors out there. Even some so-

called “experienced” writers miss this step when putting their books 

in the Amazon store.

https://kdp.amazon.com/
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You won’t be able to create your Author Central account until 

your book is uploaded, so this should be the first thing you do after 

uploading the book.

When you create the account, make sure to add a picture, bio, and all 

the other options available. 

 

It is important to set up this Author Central profile if you want to 

be apart from the pack. Be sure to link to your book, include an 

awesome-looking book description, and make your book page stand 

out above most other authors!

This will allow readers to get to know you better and find all your 

books in one place.
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Building Buzz For Your Book

Building Buzz
Now that you have created your Author Central account and have 

uploaded your book, it’s time to start building an audience that cares. 

You need to begin to generate buzz about the release of your book. 

I am not talking about “hit you in the face” marketing. You know, the 

kind that says, “Hey look at me, I did something great, buy this!” 

I am talking about building a buzz in a way that will have people 

participate in sharing the excitement about your book. 

Sneaky Social Media Marketing
In the weeks before your launch, you will want to build as much 

buzz as possible for your book. 

For most people, the best and easiest way to do this is through social 

media. It’s much easier to get friends and family to rally behind your 

book than it is to get complete strangers.

For my first book, I wasn’t a well-known author, so I didn’t have any 

list of people to send to. I had zero “audience.” Maybe you’re in the 

same boat. 

Even if you are, I’ll show you how you can use social media to give 

your book a big push during launch week, driving tons of downloads 

and sales.

When James and I released The Productive Person, we put our book 

cover designs on Facebook and asked people to give us feedback.

This is a subtle way to engage your audience to care about your work 

and be actively involved in your book.
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If people have input, they will care more about the success of the 

book. 

 

When it is time to launch your book, you will have already have 

your audience’s attention and captured those interested to opt-in to 

your pre-launch funnel. 

As you are finalizing your cover, I recommend you post your top two 

or three choices on social media and ask for input as to which ones 

people like and why. 

Let them vote and have dialogue. When people feel they have input, 

they buy into the idea of your book. They will keep an eye out for 

more updates about how their input impacted your cover. 

Here is an example that we posted in Facebook when launching The 

Productive Person: 

Cover Competition (2–3 weeks before launch):

Hey guys. I need your feedback. It’ll take less than 5 
seconds.

I’m finishing up my book, & I need help picking the 
final cover.

I’ve picked my 3 favorite covers BUT … rather than 
choosing one myself 
(it’s harder than you think), I’d like to leave it up to you.

So … cast your vote by “liking” your favorite one. 

You can also comment with any feedback.

Thanks for being awesome!
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A post like this is highly engaging and asks people to take a stand and 

vote. 

We recommend that you listen to your audience; plus, it’s a great 

way to validate your cover choices. 

Communicating with your audience about the results will also keep 

your book on people’s minds, building anticipation for the launch. 

Create posts for the following events: 

•	 Cover Competition

•	 Share the Results (which cover won)

•	 Pre-release “Get information about when the book is free”

•	 Launch day

•	 Launch Week Celebration

•	 Launch Week “Thank You” 

NINJA HACK: Respond to people’s posts during prime 

time between 6–9 PM. This will boost engagement and 

place the post back in the top of your followers’ newsfeeds.  

Book Marketing Checklist
This is the part that most people worry about. Most people don’t have 

a clue about marketing and book launches.

You might not have a clue about book marketing either. That’s fine. 

I’ll be taking you through everything you need to know when it 

comes to marketing and launching your first book in the coming 

chapters.

I recommend you follow our checklist when you are ready to launch. 

It will help to keep you on track to a bestseller.  A detailed Book 

Marketing Checklist can be found at: http://self-publishingschool.

com/bookmarketingchecklist

http://self-publishingschool.com/bookmarketingchecklist%20
http://self-publishingschool.com/bookmarketingchecklist%20
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pick Your Launch Date 

When you’re done editing and book formatting, you will want to 

choose a publishing date.

People often ask how much longer they need to go from editing/

formatting to publishing. My short answer is 2–3 weeks max. 

I’ve seen some people do these next steps in less than a week, and 

I’ve seen others drag this out for over a month. 

The latter is what I don’t want you to do. 

You’re probably scared to hit “publish.” That’s normal. Just don’t let 

this process drag out for longer than it has to. The longer you wait, 

the more pressure you’ll put on yourself and your book launch. 

The best solution is to go ahead and set a publish date and then tell 

everyone you know about it. 

This will help add an extra layer of accountability, so you can get 

your book published as soon as possible. It might seem intimidating, 

but it’s worth it. Trust me. 

There is nothing like having your feet held to the fire to get you 

working hard to meet your publishing deadline. 
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pre-Launch
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pre-Launch

Building Your “pre-Release List”
Now that you’ve started your social media marketing and set your 

launch date, it’s time to start building your pre-release list.

A pre-release list is a list of people’s emails that are interested in 

buying your book before it comes out. 

The pre-release list is important because it will collect the emails 

from all of your followers that have been a part of your social 

marketing campaign. 

Though there is a bit of a learning curve on building this list, it’s well 

worth it. Having a pre-launch list is a vital way to build a willing and 

interested audience. 

This is the exact group that will support your launch the most, 

and you want to be able to send them an email on launch-day and 

launch-week so that you can be sure they download your book and 

leave reviews.

When we launched The Productive Person, we only had 124 emails, 

but that was 124 people that wanted our book. 

The support of these people (even though it wasn’t that many) helped 

get our book off to a good start by sending us higher up in Amazon 

bestseller ranking … giving us momentum and driving more sales for 

our book.

Write Your Author Bio and Book Description
As you tie up some of the loose ends, the next step is to write your 

author bio and your book description.
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Chances are you might already have a bio of yourself. If so, polish 

that puppy up a little bit, and it’s good to go. If not, go ahead and 

write one.

Once you’ve completed your author bio, it’s time to move on to 

something more important: your book description.

Don’t overthink this. You already have the foundation for a good 

book description at your fingertips. 

Remember the sales-driven intro you read about following our intro-

checklist in Chapter 14: “The Power In Your Punch Comes From Your 

Intro”?

All you have to do is take that and shorten it by pulling out the best 

pieces. You may have to move things around and reword it a little bit, 

but this gives you a concise, sales-driven book description.

IMpORTANT: Don’t forget. You need to grab readers’ 

attention in the opening lines and keep their attention all 

the way to the end.  

Give them a call to action: Tell them to scroll to the top of the page 

and click “Buy now.” 

You want to make sure you end the book description by reminding 

your audience that they are visiting your page for one reason: to buy 

your book. 

Reach Out to podcasters/Influencers (Optional)
If you have completed everything else and want to grow your reach 

with influencers, right before your launch week (at the latest) is a 

great time to do that. 

Writing a simple email with a compelling reason that your book or 

your message will have value to the person’s listeners or readers will 

prompt them to, at the very least, review your book.
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One of our students, Kelsey Humphrey, reached out to Barbara 

Corcoran (from ABC’s Shark Tank). Kelsey asked for a review and 

was given one, even though she had never met Corcoran or had any 

previous contact with her. You can check out that review by viewing 

her book description in Amazon here.

This is just something to keep in mind as you are beginning to wrap 

things up with your book. 

Pre-Launch Week:

Optimize Your Book Listing: Finalize Keywords & Categories

Amazon is going to allow you the use of 7 keywords or keyword 

phrases in KDP select. 

Your keywords should be words that your potential readers will use 

for conducting searches. 

Choose your 7 keywords and include as many of them as you can 

in your book description and title/subtitle (without overdoing it and 

sounding like a robot).

Don’t worry too much about picking the “perfect” keywords. This is 

not an exact science, and you will tweak them later.

pRO TIp: You can also target keywords that focus on 

recent books that are released in your target niche. This 

way you can capitalize on their publicity. Basically, you can 

use a highly successful book’s title as one of your keywords 

so when people search for that book in the Kindle Store, 

your book will show up as well. 

Another thing to consider is selecting the right categories that will 

help you rank high in any given topic. 

http://abc.go.com/shows/shark-tank
http://www.amazon.com/Go-Solo-Business-achieve-solopreneur-ebook/dp/B00NP2ZX9S/ref%3Dsr_1_1%3Fs%3Dbooks%26ie%3DUTF8%26qid%3D1420478376%26sr%3D1-1%26keywords%3Dkelsey%2Bhumphrey
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You’ll want to “cross-categorize” by picking 2 different categories and 

subcategories (ex. “Self Help” AND “Business & Money” instead of 

picking 2 categories under a single big category).

Most people make the fatal mistake of picking two sub-categories 

within the same parent category, for example choosing “Accounting” 

and “Finance” which are in the same parent category “Business & 

Money.” In this way they are cutting their reach in half, especially 

during launch week. What they should have done was choose the 

category “Finance” from within “Business & Money” and the category 

“Stress Management” from within “Self-Help.”

When picking a category in Amazon be sure to focus on the 

bestsellers list for that particular category. Use the subcategories that 

will help you rank at the top of your target niche. 

You will want to get into the categories that you know you can rank 

high for. You want to find a category that isn’t very competitive, so 

you aren’t lost in the massive amount of books sold within Amazon.

If the number one book is 4,000 or higher in the book ranking, it’s a 

green light category. 

You can find these rankings by going into your potential categories, 

clicking on the top books and looking under “product details” on the 

book page.

For example, if you see something like this for the number one book, 

then it is a good idea to place your book in that category: 

You see that this book has an overall ranking of 21,929 in Paid Kindle 

Store. This should tell you that “Graduate School” and “Internships” 

are both green light categories to place your book under because the 

book is ranking higher than 4,000. 
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Click “Save & publish” to publish Your Book 

(3–5 Days Before Launch)

You won’t launch for a few days at this point, but it’s important to 

take care of this stage, so you can prep for your launch.

Here comes the moment of truth … click “Save & Publish.” Trust me, 

it’s gonna feel pretty awesome!

Once this is done, your book will be live in the Kindle Store within 

12–24 hours. 

You will have already set a launch date, so I’m sure you’re curious 

how this whole launch week-thing will work.

Don’t worry, I’ve got you covered in the next chapter. 
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Kindle Book Launch
Blueprint

The 7 Steps You need to Take To 
Make Sure Your launch Goes Off Without A Hitch
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Kindle Book Launch Blueprint 

Setting up your book launch is something that can get a bit 

overwhelming. Don’t worry, I have provided you with a step-by-step 

guide that has brought success to people from all over the world. 

There is nothing in this blueprint that hasn’t been tested by yours 

truly. 

I’ve tested and retested everything. I have screwed things up. I have 

made mistakes. And I’ve analyzed all of it.

Take what I say at face value. Do not try to “outsmart” or “outthink” 

this. 

It is very simple but very powerful. I’ve put everything in here for a 

reason. I don’t want you to make the same mistakes I have. 

I want you to knock your book launch out of the park, the first time.

That being said, there is some flexibility within the blueprint for you 

to make decisions on your own, decisions on what is best for your 

book. 

Follow these steps and you will have a successful launch. 

Step 1: Upload your book 3–5 days before you 
launch your book. 

Not sooner. Not later. 

Upload sooner and you are trimming down your time on the “Hot 

New Releases” list, something you can only be on for the first 30 

days of your book release. 
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Upload later and you are cutting it close and not leaving much room 

for error.

IMpORTANT: Since you are waiting until 3–5 days before 

the launch of your book to upload, you will want to make 

sure your book is formatted correctly at least a week or 

two before you upload. 

Use Kindle Previewer 1–2 weeks before launch to make sure 

everything looks good and is formatted correctly.

Step 2: Raise the price
When you upload your book, set it at an inflated price between 

$2.99–$9.99. 

This will be the price to keep during the five days of “Free Promo,” 

which I’ll explain in detail shortly. 

Kindle does a great job of marketing for you. When the “Free Promo” 

is on, they strikethrough the price and say “You save $2.99” (or 

whatever your list price might be).

The higher the listing price, the higher the perceived value of the 

giveaway during your promo.

 

Here is a picture to show you what  

it looks like on your book page >>>

Step 3: Choose Your promo 
There are 2 different types of promotions you get access to by 

signing up for KDP Select:

1. Free Promo (Up to 5 days of promo/90 days)

2. Kindle Countdown Deals (Up to 7 days of promo/90 days)
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KDP Select renews every 90 days. During each 90-day period, you 

can only run one type of promo: either a “Free Promo” or a “Kindle 

Countdown Deal.”

IMpORTANT: Your book has to be in the Kindle store for 

30 days (at the same price) before you are able to activate a 

“Kindle Countdown Deal.” This means you won’t be able to 

use this promo for your initial launch.

I recommend using the Free promo for your launch. If done 

correctly, this will add the most “Amazon juice” to your launch. It will 

help you get a ton of downloads and have a successful launch week.

The only time I would discourage using the Free Promo is if you are 

an established author or someone with a following big enough to 

really move the needle during launch week. 

If this is the case, I would recommend that you launch your book at 

$0.99 and run a Kindle Countdown Deal at a later date. If you do not 

have a huge following, choose the Free Promo route. 

A Free Promo is great because it will drive tons of downloads and 

will give your book “Amazon juice”. This means you’ll get support 

from Amazon, and they’ll start featuring your book on other people’s 

book pages and sometimes even send out mass emails to people 

telling them to check out your book.

Even though you make no direct money from your free download 

period, your success during this time leads to you making more 

money when your book changes to paid. 

More importantly, it gets the word out to as many people as possible 

about your message, many of whom would have never heard of you 

if it wasn’t for the Free Promo.

This is especially helpful if you have aspirations beyond book sales.
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Step 4: Schedule Your promo
I get this question all the time: 

“What day of the week should I launch my book?”

Traditionally, book launches (and even music album releases) are on 

Tuesdays. 

Book publishers and record labels figured out long ago that this is the 

best day to launch because it’s the day after Monday and for most 

people this means the craziness has somewhat died down. You can 

get people’s attention on Tuesday and market to them all the way up 

until they escape into the weekend.

There’s only one problem though: Friday and Saturday are dead days 

when it comes to buying Kindle books. 

If you’re planning to do a full 5-day promo (which I suggest you 

should), this becomes problematic for a Tuesday launch because two 

of the five days of your promo will happen on dead days. 

That’s no good! Especially since the last two days of your promo are 

the most important.

I’ve faced this problem before. So I did tests on several book launches 

and came up with the 2 best strategies for you to choose from:

1. Launch your book on Tuesday with a 2–3 day promo. 

With this strategy, you have the benefits of launching on Tuesday 

but with a tightly focused promo time.  

 

This leaves less margin for error but creates a higher sense of 

urgency for people to download your book while it is free. 
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2. Launch your book on Sunday with a 5-day promo. 

This is my favorite strategy. It’s a hybrid I have created with tons 

of options. You can tweak it however you need to so that it fits 

your book. 

 

Starting your promo on Sunday means you can get downloads and 

reviews from people before the craziness of the week starts.  

 

It also means that you can get a leg up on the competition by 

climbing the charts before other authors release their books on 

the traditional Tuesday. 

 

At the very latest, your “Free Promo” will end midday on 

Thursday, before the dead days start and before you lose people’s 

attention.

IMpORTANT: No matter when you choose to start your 

promo, always advertise that it will only go for 2 or 3 days 

(pick the amount of days and advertise it before the promo 

starts). 

This gives a sense of urgency for people to download the book while 

it is free for a limited time. 

Then, if your book does well, you have the flexibility to cut off the 

promo after 2 or 3 days.

But, if your book needs a little more time to climb the charts, you can 

let the promo run for a day or two more (or for the full 5 days). 

Each time you stretch the promo out, you have an excuse for more 

promotion. 
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You can say: 

“Hey guys! I decided to keep my book FREE for one more day… just for 

all you stragglers out there. Get it in the next 24 hours while it’s still free!”

It is better to do it this way than to advertise a 5-day “Free Promo,” 

have your book do really well, and not be able to stop the promo 

early (at the right time) because you promised people it would be free 

for 5 days. 

People will be happy if you extend the promo. They will not be happy 

if you cut it short.

I’ve seen an author make this mistake, and it really hurt the 

momentum of their launch. 

IMpORTANT: Make sure to schedule your promo (inside 

KDP) at least 24 hours before you want it to start. 

Step 5: Manually Stop Your promo (At the right 
time)
Most people let their promos run out automatically because they do 

not know any better. Leaving it in Amazon’s hands is the smart thing 

to do, right?

WRONG!

If you leave it in Amazon’s hands, they stop your promo at midnight 

Pacific Time. 

That’s 3 AM on the East Coast!

Do you know anyone who downloads books at 3 AM? I don’t. That 

makes it a really bad time to switch from free to paid.
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Our recommendation is to manually stop your promo between 12–3 

PM Pacific Time.

We do this to take advantage of the 1–3 hours of prime time (when 

most people are browsing Amazon for books) you are given when 

you manually switch from free to paid. 

How it works is simple. 

Your #1 goal during your free launch is to get your book as high in 

the charts as you can.

If you reach the top of the free charts, your book will be seen by 

hundreds of eyeballs a minute. 

Then, when you manually stop your promo and switch it to $0.99, it 

will take 1–3 hours for the change to register in Amazon’s systems. 

Your book will still be on top of the free charts during this valuable 

time!

You will still be getting tons of free traffic and people will think: 

“Well… it’s only $0.99. That’s basically free. I’ll buy it.”

BOOM!

You just got a new customer, all thanks to using the system the right 

way and giving copies of your book away for free. 

IMpORTANT: On the day you manually stop your promo, 

make sure to stop it from 12–3 PM Pacific Time.  

Run your your promo for the full 5 days OR until you hit the top 

#100 in the free Kindle store.

If your book gets in the top 100, that is a huge accomplishment!



147

If and when this happens, manually cut off your promo at that time 

or around lunch Pacific Time the next day.

If your book doesn’t hit the top #100, manually cut off your promo 

around 12 PM Pacific Time on the last day of the “Free Promo.”

WARNING!! Remember that inflated price you set before your Free 

Promo?

You are going to have to change that to $0.99 at least 6–8hrs before 

you manually stop our promo.

When you change the price of your book, Amazon will lock you 

out of making any changes for 6–8hrs. This includes stopping your 

promo.

If you wait too late to make the price change, it will delay when you 

can stop the Free Promo. If this happens, you will miss out on the 1–3 

hour time window you were shooting for. 

I am telling you this because I have made this mistake. I learned this 

one the hard way.

DO NOT wait too long to change your price to $0.99!

Step 6: Keep the price at $0.99 for 1 week
After your “Free Promo” ends, keep your book price at $0.99 for 1 

week.

This will give you time to climb up in the paid charts.

During this time, you should be focused on getting as many reviews 

as possible and on continuing to drive traffic to your book.

This is a great time to have guest posts or podcasts released if you 

have them.
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Step 7: Work up to your normal price
After keeping the book at $0.99 for 1 week, slowly inch up to your 

normal price. 

Go to $1.99 then $2.99 and even higher if you want your price to be 

higher. Keep bumping up the price until resistance is felt. 

Bump up the price a dollar at a time every 5–7 days.

Each time you bump up your price, put a message like this at the top 

of your book description:

“We’ve discounted the price of this book for the next 5 days during 

our launch. Get your copy now before the price goes up to it’s 

normal price of $2.99 on Friday (10/21)!”

If you use the strategy above, be sure to put the date (like I did). 

Why? Because that makes it more believable. 

Authors with low integrity have used this trick before. But instead 

of being honest, they say “the price goes up this Thursday” and leave 

this message up all the time. 

Because of them, people stopped believing it. If you put the date and 

follow through, people know you are serious and are encouraged to 

take action (a.k.a. buy your book). 

The path to Success
Have you ever heard of the “Hot New Releases” inside Amazon?

These charts are a great way to get your foot in the door for the 

categories you are trying to get to the top of in the paid side.

Side note: The paid and free charts inside Amazon are mutually 

exclusive. 
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This means that paid rankings will not be directly affected by how 

many downloads you get during your free period.

So what are “Hot New Releases” (HNR) inside Amazon? 

HNR includes the hottest books that were released in the last 30 

days. The top 3 HNR books appear in a sidebar on Amazon when you 

are looking at the Bestseller list. 

The Result: if you get to the top 3 in HNR, you will drastically 

increase your organic reach. That is why we call it: getting a 

“foothold.” 

This is the first step toward getting to the top 3 in your category. As 

you have probably heard me say, the top 3 positions in a category (or 

in keywords) are where the moolah is at. 

As you can see, being on the HNR list for as long as possible is very 

important. That is why I suggest that you upload your book 3–5 days 

before the launch. 

Because of the new rules with Kindle, your clock starts as soon as 

you hit publish.

Below is a screenshot I took during our launch of The Productive 

Person. This shows the power of leveraging the HNR list.

We started by getting to #1 in HNR (what you see in the sidebar), 

which then allowed us to work our way to #1 on the bestsellers 

charts.

Top 3 books 

Rest of the Top 10 

All other books 

50–60% of book purchases

30–40% of book purchases

fight for the scraps
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Not going to lie  —  I was pretty pumped when I took this screenshot.

1. We were ahead of David Allen’s Getting Things Done (a.k.a. the 

“Productivity Bible”). 

2. Our book was in the #1 spot 3 times on this page!

If someone was looking for a book in “Time Management,” they 

would see our book not one but three times on this page alone!

Don’t you think that would give them the idea that our book is the 

one to buy?

We want the same thing to happen for your book.
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Writing A Book To Create A 
Lifestyle You Love

By now you have seen how writing a book is in your grasp. Though 

there are several moving parts, it’s definitely something you can do. 

In this book, I have taught you how to come up with a book idea  —  

even if starting with nothing  —  how to create a title, mind map, and 

how to outline your chapters. 

You have also learned how to get a book cover designed, find an 

editor, and understand how to game Amazon to make it your own 

money-making machine. 

All of these moving parts are the architecture that you need to write 

a bestselling book and begin accumulating passive income, but that 

doesn’t have to be the end of your journey. 

As I talked about at the beginning of the book, writing a book 

and becoming an author has so much more to offer. It’s only the 

beginning of what you will do! 

Even though I asked you not to focus solely on money when writing 

your first book, it is something that cannot be ignored. 

I have had the pleasure of looking deeply inside the writing of tons 

of books in multiple genres. Not only have I seen first-time writers 

go from never writing a thing in their lives to becoming bestselling 

authors, but I have also watched people gain the ability to live 

lifestyles that they love … all from a book. 

Writing a book is a gateway to so many other great adventures.



153

Kelsey Humphreys who wrote Go Solo: How To Quit The Job You 

Hate And Start A Small Business You Love not only had incredible 

results from her book being a bestseller, but, as I previously 

mentioned, she had Barbara Corcoran from ABC’s Shark Tank write a 

review for her book. 

Writing her book also launched her speaking and coaching career 

to a new level. She is a sought after coach and mentor. Her life will 

never be the same now that she has a book and money she’s made 

from her book and from the business her book brought in have 

easily covered the price of our course and then some within a few 

short months! 

This is just the beginning of her journey. From her book’s success, 

she has an open road to even more speaking and coaching gigs, 

growing her business to higher levels than she ever imagined.

Writing a book will have amazing outcomes for you, just like it did 

for Kelsey. Here are just 7 of the multiple ways writing a book will 

improve your life: 

7 Ways Writing a Book Will Benefit You
I touched on these a little earlier in the book, but I want to recap 

and add personal examples from people I’ve helped to achieve these 

results. 

This should serve as a reminder of exactly how powerful your book 

will be when you get it finished and published.

1. Generating passive Income

The obvious benefit of writing a book is the continual passive income 

that it provides. Each month I get a check from Amazon from the 

sales of all of the books I’ve written. 

http://www.amazon.com/Go-Solo-Business-achieve-solopreneur-ebook/dp/B00NP2ZX9S/
http://www.amazon.com/Go-Solo-Business-achieve-solopreneur-ebook/dp/B00NP2ZX9S/
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Steve Scott, a friend of mine, consistently makes $30–60K in passive 

income each month from his books, so there’s definitely a way to 

make a living off of only book revenue if that’s your goal. 

Self-published authors are currently making more than the big 5 

published authors combined! That shows just how antiquated the 

old publishing model is … and how ripe for the picking things are for 

self-published authors like yourself.

Lise Cartwright, a graduate of our program, is on track to making 

$10K a month in her first year as an author. 

You can make some real income from writing books, but it’s not the 

only way our students have used their books to build their ideal 

lifestyles.

2. Accumulating Leads

Writing a book for some is more about generating leads for their 

businesses, which in turn leads to more income. We have used our 

own books to generate between 15–20 leads a day for our business, 

building a list of over 3,000 buyers in a few short months. 

We have been able to turn those leads into paying customers for our 

businesses.  If you want to start a business or have one already, using 

a book to grow your business can and will lead to huge returns.

 

3. Achieving More Coaching Clients and Speaking Gigs

Prior to writing my first book, I had very little experience speaking 

or coaching, but within months of publishing my first book, I was 

getting paid to do both. 

If coaching or speaking is your bread and butter, there is no better 

way to increase your fee, book more speaking gigs, and get more 

coaching clients. 

http://www.amazon.com/S.J.-Scott/e/B00D60KTC0/
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Writing a book gives you authority and makes you reputable and 

sought after. If you want to be seen as an expert in your field and 

have the leverage to make an impact on your industry, your book 

will position you to do that. 

Many of our graduates, including Kelsey Humphries, have used their 

books to quickly grow their businesses in the coaching, speaking, and 

consulting world. 

Another successful student, Azul Terronez, who wrote The Art of 

Apprenticeship is consulting with Pat Flynn, the founder of  

www.smartpassiveincome.com, to help him make his next book a 

success!

4. Free Exposure and pR 

Having a book will help you get on TV, on podcasts, on radio, in 

newspapers, and on big sites like The Huffington Post.

Because of the marketing techniques in this program our students 

have been featured by TV stations and magazines. 

Jason Treu wrote a pitch to KTXD-TV talking about information in 

his book, Social Wealth. The station quickly responded to him and 

featured him on a holiday episode. He provided audiences with a 

taste of the special relationship advice found in his book. You can 

view the full interview here.

Chelsea Miller published her book, Imperfectly Perfect, that centers 

on issues of self-confidence and was quickly contacted by Women’s 

World Magazine after her book reached number one in multiple 

categories. She was featured as an expert on confidence and self-

esteem where she provided her view on several present-day issues.

The amount of publicity and free exposure you’ll get from your book 

is limitless, and the great part is  —  it’s all FREE. You don’t have to 

  

http://www.amazon.com/Art-Apprenticeship-Industry-Kick-Ass-Killing-ebook/dp/B00OWFJWFI/
http://www.amazon.com/Art-Apprenticeship-Industry-Kick-Ass-Killing-ebook/dp/B00OWFJWFI/
http://www.smartpassiveincome.com
http://www.ktxdtv.com/story/27480150/life-coach-author-jason-treu%3Fconfig%3DH264


156

pay a dime, but your business (and you) will be put in front of 

hundreds of thousands of people, giving you celebrity status and 

boosting your authority. 

For the first article featuring me in The Huffington Post, I didn’t do 

anything. The editor reached out to me for an interview. You’ll see 

these kind of things start to happen to you once your get your book 

out there. 

If you have a low marketing budget or just wanna get your business 

or name out there, a book is by far THE BEST WAY to get press, 

exposure, and PR.

5. Grow Your Business or Build a Business From Scratch

Within a year of writing my first book, I built a 6-figure business 

off of one measly, little 54-page book … and I got a potential 7-figure 

digital publishing offer in the process!

When I wrote the book, I had no idea what business I would be in, 

and I had no real intentions of selling the thing.

A book may not be a business, but you can easily make it into one. 

I’ve seen books used to sell more products and services in each of 

these industries: sustainability, health coaching, seo services, health 

and nutrition, chiropractic services, and financial services.

These are just a few examples. No matter what industry you are in, 

a book can and will work for you to take your business to the next 

level.

Jason Treu came to the Self-Publishing School already having a book, 

and he wanted to see how using our strategies could help him grow 

his business. 

http://www.huffingtonpost.com/2014/04/23/gchat-is-runing-your-life_n_5174307.html
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Our course gave him such powerful strategies that his book, Social 

Wealth, performed better than he could have ever imagined. He had 

over 20,000 downloads in the first 2 months, which is unheard of 

from most first time authors.

He has been number 1 in 4 different “Business” and “Self-help” 

categories on Amazon. He continues to stay on the top of the charts 

and is using his book as a proof point in launching his coaching 

business. 

6. Grow Your Network

Need to get your foot in the door to land that big deal or build that 

important relationship? A book is your way in!

These days, a book is like a glorified business card. Even if you take 

someone’s business card, how often do you throw it away? 

But … when was the last time you threw away a book? It’s probably 

been awhile, right? You kind of feel guilty doing it.

Other people do the same thing, even the top dogs in your industry!

So what do they do if they don’t throw it away? They put it 

somewhere … probably on a shelf or table in their office. 

The result is every time they see the book they think of YOU!

I’ve used this technique to get in with company CEOs, to land high-

level mentors, and to start relationships with people I admire and 

respect.

To sum it all up, people respect you and are much more eager to do 

business with you if you’re a bestselling author that hands them a 

book instead of another face handing them another business card.

http://www.amazon.com/Social-Wealth-Extraordinary-Relationships-Transforming-ebook/dp/B00N9CA1QY/
http://www.amazon.com/Social-Wealth-Extraordinary-Relationships-Transforming-ebook/dp/B00N9CA1QY/
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If you’re ready to take your networking to the next level, whether 

it’s at your next networking event or reaching out to someone you 

respect and admire, a book is the best way to get your foot in the 

door.

7. Grow your local business

Think about it  —  if you’re trying to sell yourself and your local 

business, there’s nothing that says “I’m an expert” and “You should 

do business with me” more than being a bestselling author on the 

topic.

If you’re an author on the topic of work you do, the prospect is 

AUTOMATICALLY going to trust you WAY more than anyone else 

they talk to, even if they have never even read a word of your book. 

Whether you run your own business as a realtor, a plumber, 

a personal trainer, a restaurant owner, or landscaping and 

construction contractor, a book is THE differentiator between you 

and your competitors.
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Bigger Than A Book
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Bigger Than A Book

Recently, I went on a cruise to the Bahamas, to celebrate the success 

of my former company with over 130 of the top achievers.

It was during that weekend that my life was turned upside down. It 

was totally unexpected, and it changed my life forever. 

While on the cruise one of my friends, Kendall, died tragically right 

in front of me. He was 20 years old. 

After everything happened, I was an emotional wreck.

As we pulled into port and got back into range of cell reception, I 

turned my phone back on. I was struggling to wrap my mind around 

all that had happened.

A few minutes later, as the texts began to pile up, I received more 

tragic news. I’d been told that my grandma (Nanny, as I called her) 

had also passed away while I was gone.

As you can imagine, this was A LOT to handle …

In the span of 3 days I not only lost my grandma … but I also saw my 

friend Kendall unexpectedly die.

I’d never really had anything like that happen to me before, so I 

didn’t know how to handle it. 

A couple jarring events like that will really stop you right in your 

tracks and make you think about what really matters.

I wrestled with tons of thoughts, all swirling through my head, in the 

weeks that followed.
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But the one that stuck with me the most was this: “What am I doing 

with my life that really matters?”

It’s funny because we tend to think that EVERY SINGLE THING 

we’re doing is important and meaningful. 

I had thought the same thing …

...and all this made me realize that most of what I was doing was 

unimportant.

It raised my BS meter and, over the course of several days, as I cried I 

thought about the meaning of life and what I was doing to make the 

world a better place.

In my personal life, I wanted to spend more quality time with my 

friends and family while I could.

In business, I wanted to spend less time doing things I didn’t enjoy  —  

like prospecting  —  so I could focus on helping clients.

In this moment, I realized that the work I was doing to help people 

write and publish their first books was the only work that really 

mattered ... because it helps people leave a legacy and change others’ 

lives COMPLETELY for the better.

Because when you write a book, it isn’t just a book … it’s so much 

more than that. 

The actual books people have launched were a small part of 

something greater; they were keys for unlocking SO MUCH MORE in 

the authors’ lives.

Following my advice and encouragement, my friend Kendall had just 

finished writing a book, Mastering A Career Fair, before he died … 

but he never got to publish it.

http://www.amazon.com/Mastering-Career-Fair-Landing-College-ebook/dp/B00ROG1SW2/
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Along with the help of my friends, we made sure that it was 

published just a few weeks ago, so his legacy can live on forever.

But for me, that’s not enough. 

It’s become my life mission to share this process with as many people 

as possible because I believe you have a book inside you that you 

need to get out into the world.

No Longer Feel Like A Failure
One of our students, Azul Terronez, was a middle school teacher for 

nearly 20 years. He has taught thousands of kids to love writing. He 

had always told his students that they all could be writers if they 

wanted to be. 

But deep down he was feeling like a failure because he had never 

written and published a book, which was one of his dreams. 

When he joined the Self-Publishing School, it lit a fire under him to 

complete a book in 90 days from start to finish. 

Not only did he finish, but his book, The Art of Apprenticeship, 

became a bestseller. He now has the pride of knowing that he is a 

writer and a published author. He has found new meaning in writing 

and has fallen back in love with the subject he’s taught for so many 

years.

Estonian Writes Book In Second Language
Tarvo Tobbi is an Estonian entrepreneur that has always wanted to 

write a book. He had a goal of writing a book before he turned 30, 

and he did it! 

Because of the success of his book, he plans to start a self-

development company based on the information he has compiled. 

Even though English is not his first language, he was able to write 

his first book and plans for three more. 

http://www.amazon.com/Art-Apprenticeship-Industry-Kick-Ass-Killing-ebook/dp/B00OWFJWFI/ref%3Dsr_1_6%3Fs%3Dbooks%26ie%3DUTF8%26qid%3D1420486525%26sr%3D1-6%26keywords%3Dazul
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He is a great example to his family and friends in Estonia and gains 

more attention than his competitors because of the success of his 

books. 

Imagine what it’d feel like to be a bestselling author ... to earn 

instant respect, command attention and higher fees, and know that 

something you created can outlast you.

Your book can be the cornerstone of newfound confidence, success, 

passive income, business growth, a platform to speak on, more 

coaching clients … you name it.

Books are the single most powerful tool to promote and market 

your business, raise you to celebrity status in your field, attract 

better customers (who come to you), and give you more freedom and 

happiness.
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It’s Your Turn To publish
Turn Your Computer Into A Money-printing Machine
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It’s Your Turn To publish

By reading this book, you now have everything you need to write 

and publish a bestseller.

If you follow what I’ve laid out in this book exactly, you will be 

a BESTSELLING author  —  I guarantee it! You have zero percent 

chance of your book being a flop.  

I wrote this book because I wanted to share the process of creating a 

bestseller without experiencing all of the mistakes that I made early 

on. 

Follow this exact blueprint that has already helped so many people 

all around the world become authors. It’s virtually bulletproof. 

The next step is up to you. 

The key is to take action; take the first step and begin the process of 

writing. Make the commitment to yourself. Decide today that you 

will write a book. 

If I can go from being a college dropout to being a bestselling author, 

so can you. 

If Lise Cartwright, a freelancer, can publish her seventh bestselling 

book in six months, so can you. 

If Azul Terronez, a school teacher, can write a bestseller, so can you. 

If Jason Treu, an entrepreneur, can be a bestselling author, so can 

you. 

If Tarvo Tobbi, an Estonian businessman, can write a book in English 

(with very little English-writing experience), so can you. 



166

If Chelsea Miller, a 20-year-old college student, can write a chart-

topping bestseller that helps young women around the country 

improve their confidence, so can you. 

You may have some late nights or early mornings. You may miss a 

few of your favorite TV shows but know that the possibilities that 

will arise from being a bestseller will outweigh the small things that 

you may temporarily give up. 

I could have coasted, making more money from writing my own 

books and keeping my winning system secret, but I have a bigger 

purpose. 

I am sharing my system through this book to help people create 

lifestyles that they want and help people like you leave behind a 

legacy, like my friend Kendall. 

I created Self-Publishing School to further help people write their 

books and grow their businesses … and it’s changing people’s lives 

around the world.  

You picked up this book for a reason. It sparked your interest 

because you have something to share, a story to tell. Whatever your 

motivation is, write your book and make your lasting impression on 

the world. 

It’s now your turn to publish. 

Although you have everything you need to publish your own book, 

you may be looking for more help. 

I encourage you to check out my program, Self-publishing School. I 

promise it will be the best investment you ever make in yourself.

The program will give you in-depth information, checklists, and step-

by-step instructions that are impossible to include in a single book.

http://www.self-publishingschool.com/
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If you’re serious about publishing your book and growing your 

business, this program will help you get there, just like it has for so 

many others.

If you’re interested in the program, I’ve created a 4-video training 

series that will teach you even more about writing and launching 

your book, and it will also give you further information on the 

program.

Check out the video training program here:  

http://self-publishingschool.com/videotrainingprogram

Regardless of whether you join the program or not, I want to hear 

your success stories!

I hope that you will send me a note when you publish your book, 

telling me how you are doing and how your life has changed as a 

result of writing your book. 

You can reach me at chandler@self-publishingschool.com.  

Here’s to your success!

Chandler Bolt

http://self-publishingschool.com/videotrainingprogram
mailto:chandler%40self-publishingschool.com?subject=


URGENT pLEA!

 

Thank You For Downloading My Book!

I really appreciate all of your feedback, and

I love hearing what you have to say.

I need your input to make the next version better.

Please leave me a helpful review on Amazon letting me know 

what you thought of the book.

Thanks so much!!

~ Chandler Bolt


