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Executive Summary
These are not one-trick pony payments services. 

Introducing the PYMNTS.com Payments as a Service 
Tracker™, powered by Cayan. 

With Payments as a Service, we’re focusing on 
payment providers, but beyond the traditional 
definition. Payments as a Service is when the provider 
actually enables merchants to readily integrate both 
payments and broader solutions for their customers. 
It’s the addition of these additional services, like 
loyalty and rewards programs, technology (e.g. 
beacons and QR codes), as well as data and analytics, 
combined with payments itself and the ability of a 
provider to at least scale to service multiple locations 
that creates the category. 
 
Think of Payments as a Service providers and 
newsmakers as the high-tech Swiss Army knives of 
payment services — and they’re likely cutting paths 
toward being providers with even greater capabilities 
in the future. 
 

In the Payments as a Service Tracker, in the 
foreseeable future, you can expect monthly news 
highlights around mergers and acquisitions.  
 
The Payments as a Service Tracker will serve as a 
monthly report designed to give an overview of the 
trends and activities of merchant platforms that 
not only enable payment processing of new and 
old technologies, but that also integrates with other 
features that make the merchant’s experience easier, 
such as customer engagement, security, omnichannel 
retail experience, analytics, inventory management, 
software and hardware management, and more. 
(Read more about the Payments as a Service Tracker 
in the “About” section of the Tracker.) 
 
Happy reading!
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Retailers can be stuck in “calcified” ways of process
ing payments and tracking consumer behavior, often 
frustrating buyers at the point of sale. Here’s how
two executives at software as a service firms working 
with retailers — Eric Olafson, SVP at Demandware, 
and Michael Maurer, CEO of Teamwork Retail, see as 
the driving forces behind tech transitions.

In retail and in omnichannel, the customer is  
every thing. And the focus on the customer is what 
drives software firms as they partner with retailers  
to transition to and embrace more efficient  
payments technology. 

Which is a big departure from the good old days of 
plastic cards and countertop terminals and shopping 
only in a physical store. 

Which meant that, if you were an ISV, payments wasn’t 
something that you had to worry much about — since 
what retailers really needed was specific functionality 
that was all about retail store operations — inventory, 
pricing, sales and loyalty. Connecting across silos, and  
integrating to payments — plastic, mobile and currency-
like loyalty programs and points — wasn’t given much 
of a thought since it wasn’t really necessary. 

That’s the perspective of two technology executives — 
Eric Olafson, SVP of software solutions for Demandware, 
and Michael Maurer, CEO of Teamwork Retail — who 
reflected on the intersection of retail and payments in 
a recent conversation with MPD CEO Karen Webster. 

The consensus was that retailers have their work 
cut out for them today in seeking, maintaining and 
accessing consumer data in a way that meets 

Beyond EMV, Retailers Need To Adopt Better Payments Tech – Sometimes With Help

customer expectations for a seamless retail 
experience  — whether that’s online, offline or through 
a transaction that melds the two.

According to Olafson, who noted that his firm has 
been “building retail software for chains both large and 
midsized for years,” the technology needs of a retailer 
that seeks to expand presence beyond traditional bricks 
and mortar, or existing online presence to also build in 
better payments functionality, can be a daunting one.

“Once you click into this it becomes enormously 
complex… retailers are smart people and when you 
tell them they should do omnichannel, they just roll 
their eyes and they say, ‘OK, how do I do this exactly?’ 
[The key is] how do I deal with this offline and do
this in a store?’

Those questions come against a backdrop where  
the relationship between retail software firms such  
as Olafson’s have been over the course of several 
years shying away from focusing on the payment side 
of the retailer/consumer relationship. That’s because 
the retailers themselves had been largely in place with 
their own systems, and usually long-standing legacy 
ones, including POS systems, where time and effort 
had been spent developing payment systems that 
were, as Olafson put it, “indigenous to their products.” 

But such legacy systems have shown their limitations, 
especially as the consumer has moved beyond solely 
in-store visits and has embraced online shopping, too. 
Today’s consumer expects a tangible trail of their own 
shopping history across a retailer — including rewards 
programs and loyalty programs — to help inform  
a seamless experience. 
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In that event, said Olafson, Demandware and other  
retail software firms must work with its retail customers 
on payments integration, because, as he noted, “if 
we are to make software to support the omnichannel 
experience, then we have to get upfront close and 
personal with payments… nothing happens easily 
in a store given the closed nature [of the payments 
system] that is calcified.”

When asked by Webster whether the push by retailers 
to move beyond siloed systems has been on their
own volition, Olafson stated that the process has 
been “a consumer-driven challenge,” with businesses 
needing to know what their customers are doing 
across the franchise at all times, even as purchases 
might be very segmented, say by food purchases or 
much higher-end buys. 

Increasingly important, he said, is the mindset by  
the retailer and the technology firms that partner with 
them to ensure that “at all costs the customer’s needs 
are met,” especially in a continuum where buying may 
start online yet an item may be picked up in-store.

“It is not a casual thing to rip and replace what you 
are doing in a store,” Olafson said. “But when the 
customer speaks loud enough, the retailer reacts.”

Addressing payments specifically, Teamwork’s 
Mauerer stated that security, and specifically data 
safety, continue to be among the most prevalent 
challenges in the retail space. He noted that the U.S. 
lags its global peers when it comes to EMV; at the 
same time they must accommodate and integrate 
alternatives to plastic and traditional payments, 
spurred by Apple Pay and loyalty programs. 

As such, the issue of liability — which might be thought 
of as “vinegar” — and increased customer transactions 
due to satisfying payment options — which he said 
could be thought of as “sugar” — work together to 
drive retailers to embrace new software as a service 
platforms, especially in specialty retail. The focus,  
said Mauerer, “must be to engage customers no matter 
where they are,” he said. He further speculated that the 
expectation and onus on retailers is that they should 
be able to look up transactions, see that something 
was bought online or in-store (and even in another 
retail chain location), and if merchandise is being 
returned, it should be possible to do an exchange  
and credit the proper form of payment method.     

Which supports the demand for what is now called  
“payments as a service” — the providers and platforms 
that become the single point of contact for software 
players to leverage that manage the complexity of 
payments for them. And not only managing it, but 
keeping on top of what retailers need to be able to 
accommodate in their stores, while keeping ISVs out 
of PCI scope (and problems). 

With the emergence of payments in a service capacity, 
said Olafson, retailers recognize the value that 
ease of payments can offer and adjust according, 
becoming “exceptionally interested in the consumer 
experience in the store,” while being able to “greet 
them at the [consumer’s] level,” with where items can 
be purchased online and then picked up in person. 
And why, he emphasized, payments as a service 
providers, are essential. They just make it easy for 
players like Demandware to give retailers the tools 
they need to integrate payments into the increasingly 
integrated and seamless consumer experience that 
their customers seek.
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Around the Payments as a Service World – February Highlights
Payments as a Service is steadily emerging and we’re atop the news and trends as the space evolves.
 
And evolution, as it turns out, often happens quickly through mergers and acquisitions – when companies with 
complementary offerings combine forces to bring increasingly all-in-one solutions to the marketplace.  
 
One recent example of a large, notable acquisition featured in the News section of the Tracker is payment 
service provider TSYS’ recent agreement to acquire TransFirst, a portfolio company and merchant services 
provider, for $2.35 billion. At the forefront of this acquisition is the goal of supporting the types of offerings 
that will enhance an end user’s experience on the front end, while also optimizing a merchant’s back end.
 
In the area of POS/POS Integration news, Retail Realm and Cayan announced their partnership in January, 
which will allow Retail Realm, by way of integration to Cayan’s Genius Platform, to now accept the newest 
types of payments (including mobile payments), while offering secure transactions through an EMV and PCI-
compliant system. Today’s retailers expect to have easy-to-use choices, said Rachel Smith, Retail Realm’s 
Director of Sales in North America, in the company’s press release announcing the integration.
 
There are mergers and acquisitions and then there are their second cousins, among them: arrangements. In 
the world of Payments as a Service, Apple Pay and Square recently created a notable ripple when Apple began 
selling Square’s Apple Pay reader, which was released last November, in both its physical store locations 
and online. The arrangement serves as a mutually beneficial promotion for both of the company’s products, 
with Apple expanding consumer awareness of Apple Pay and Square getting its new product in front of more 
consumers, including small and medium-sized businesses.
 
The Payments as a Service Tracker features the latest news related to the players moving and defining the 
category. For more news, check out the News section of the Tracker.

February Tracker, By-the-Numbers
In the inaugural issue of the Tracker, we’ve profiled 18 global Payments as a Service providers to highlight the 
players contributing to the activities and movements taking place across the segments that comprise the 
burgeoning ecosystem. In ensuing releases, we will continue to add to and update the provider directory to 
keep up-to-date tabs on the ever-evolving space.
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Payments Acceptance and Processing
Mobeewave and Global Payments agree to offer mobile payment acceptance solution
Global Payments Inc., a provider of electronic transaction processing services and Mobeewave, a Montreal-
based payment technology services company, have announced a partnership to offer Global Payments’ 
Canadian customers a new mobile payment acceptance solution that will enable secure, in-person payment 
transactions. The solution will allow clients to make transactions with any contactless credit card or mobile 
wallet on an NFC-enabled mobile device, without using additional hardware.

Wirecard expands mPOS card acceptance
Wirecard, an international provider of outsourcing and white label solutions for electronic payment 
transactions, announced the adoption of the Austrian till system obligation, which is part of a fiscal reform, 
in order to push forward its mPOS card acceptance expansion. The scheme, coined “accept by Wirecard,” will 
transform smartphones and tablets into mobile till systems and will fulfill local requirements stipulated by the 
Austrian Federal Fiscal Code and the directive on till systems. “accept by Wirecard” reads Chip and PIN cards 
and will enable merchants to securely and quickly process cash and card transactions, in line with the fiscal 
requirements. The solution also offers a daily transaction overview, personal account management, local tax 
rates and the option to cancel payments or refunds. 

MERKUR to deploy NCR self-checkouts and software
NCR Corporation, a developer of consumer transaction technologies, recently announced that Merkur, an 
Austrian supermarket chain, will deploy 100 NCR selfcheckout solutions with associated NCR selfcheckout 
software in 45 stores this year. NCR self-checkout technology enhances customer service by reducing wait 
time at checkout.

POS/POS Integration
Retail Realm, Cayan partner to tackle POS challenges 
Retail Realm, a retail-centric software developer and distributor, announced their integration to Cayan’s
Genius Platform, a cloud-based payments solution that integrates payments acceptance capabilities with 
many business technology features. With this new integration, Retail Realm will now accept the newest 
payment types, including mobile payments, and offer a secure transaction process through an EMV and
PCI-compliant system.

FreedomPay launches first integrated Pay-At-Table solution in US with PCI-validated P2PE, EMV and NFC
FreedomPay, a secure payment technology provider, recently announced the launch of its Pay-At-Table fully 
integrated solution with the POS at the merchant´s location. The solution will enable restaurant guests
to pay at the table, speeding up checkout. The new solution accepts secured payments with PCI-validated
Point-to-Point Encryption (PCI P2PE) and supports EMV chip cards and NFC mobile wallets such as
Apple Pay, Android Pay and Samsung Pay.
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Thinfilm and Tata announce partnership to integrate NFC and POS technologies for retail
Thinfilm, a Norwegian printed electronics company, recently announced a new partnership with Tata Consulting 
Services to combine Thinfilm’s near field communication (NFC) technology and Tata’s solutions for retail. 
Tata will incorporate Thinfilm´s NFC OpenSense and NFC Barcode technologies into its TCS OmniStore POS 
platform and the TCS Optumera products. This integration will enable shoppers to receive product information 
and promotional offers by tapping items with their smartphones. The offering is intended to improve the 
consumer experience, increase consumer engagement levels and build loyalty.

ProPay integrates with Tabs3 to provide electronic payments software for law firms
ProPay, a TSYS payment solutions provider, recently announced its integration with Tabs3 Software, a provider 
of software products for law firms, to offer a fully integrated client billpay solution, which is fully compliant 
with Payment Card Industry Data Security Standards (PCI DSS). By signing up online and entering payment 
data only one time, law firms will be able to accept debit and credit card payments as well as electronic fund 
transfers. According to the TSYS press release, the integration will provide law firms with an easytouse and 
secure way for clients to pay their invoices, helping to accelerate the operational process.

Beam Software announces integration with BillingTree services
Beam Software, a management technology company, recently announced integration with BillingTree 
payments provider. BillingTrees´ Payrazr payment solution suite will integrate within the Beam collection 
software, delivering a cloud-based portfolio management solution. The integration will allow joint customers 
to offer different types of payment options, including IVR and online payment portals, to accept payments in a 
secure way, among other perks.

Wirecard and SugarTrends to offer a multi-channel shopping experience
The provider of electronic payment transaction solution Wirecard has announced a partnership with 
SugarTrends GmbH, a social commercial network, to provide merchants with an omnichannel retail service, 
integrating online and offline channels. Retailers selling products using SugarTrends.com will now be able to 
integrate their existing POS system to Wirecard’s platform, ConnectedPOS, without replacing the checkout 
device. According to the Wirecard press release, this integration will also help retailers obtain an enhanced 
understanding of their customers´ buying preferences and improve customer engagement practices.

Cayan partners with Demandware Technology for ominchannel solution
Cayan recently announced that is has become a Demandware Technology Partner. The partnership integrates 
the Demandware Commerce Cloud and Cayan’s Genius Platform to power commerce and in-store payments 
on the Demandware Digital and Demandware Store solutions. Additionally, it allows Demandware clients using 
the company’s Commerce Cloud access to an omnichannel solution, which, according to the company press 
release, improves customer engagement and enables faster business growth.
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Saratoga Casino and Raceway select Agilysys solution suite to optimize the guest lifecycle
Agilysys Inc., a global provider of innovative point-of-sale and management technology solutions, announced 
in January that Saratoga Casino and Raceway, a destination attraction in Saratoga Springs, New York, has 
selected an Agilysys solution suite to increase efficiency and improve guest service. Among others, Saratoga 
Casino and Raceway will use the InfoGenesis POS solution, which provides a POS system that combines an 
easytouse terminal and a tablet touchscreen app with industryleading offline capabilities such as realtime 
reporting, multi-language capabilities, and support for a wide variety of food and beverage offerings.

Ingenico Group provides BENZINA petrol stations with payment and management solutions
BENZINA, the largest petrol station network operator in the Czech Republic, recently selected Ingenico Group 
to deploy a complete payment and fleet card management solution and 24/7 technical support to its 339 
locations. According to the Ingenico announcement, the in-store solution will improve BENZINA customers 
purchasing experiences while also optimizing operations across the network by integrating a contactless 
smart PIN pad, filling station cash register software with multicard acceptance and selfservice systemization, 
and a customized payment and fleet card management application.

Hardware/Software
Square’s Apple Pay reader now sold at the Apple store
Square, the mobile payments company, recently released a payment device that not only accepts payments 
from smartphones and EMV credit cards, but also enables merchants to accept Apple Pay transactions. This 
credit card reader is now on sale at the Apple store, which is mutually beneficial for both companies. Apple will 
help Square boost its new credit card reader, and Square will help Apple expand Apple Pay into smaller shops. 

Total Merchant Services´ Groovv Terminal One smart payments system now sold on Amazon
Total Merchant Services, a payment services and solutions provider, recently announced that Groovv Terminal 
One will be sold on Amazon.com. Groovv Terminal One accepts multiple payment types, including EMV chip 
cards and magnetic stripe cards as well as NFC payments, Apple Pay, Android Pay and Samsung Pay. The 
device also offers credit card fraud protection, with the system encrypting sensitive card data at the terminal.

Security and Operations
Vend announces partnership with iZettle to add its EMV card reader to Register iPad app
Vend, a Web-based POS and retail management software provider, has partnered with iZettle, a mobile 
payments provider, to integrate its EMV card reader to the Vend Register iPad app. According to Vends´ vice 
president of sales, the partnership creates an easy-to-use platform that will enhance shoppers’ experiences, 
allowing them to buy from sales assistants as they move around the store, while also allowing retailers to 
process fast and secure payments.
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Focus POS and Mercury Payment Systems partner to offer EMV solution
Provider of restaurant point of sale software, Focus POS, recently announced a partnership with the Vantiv 
payments processing company, Mercury Payment Systems, to provide customers with a new semi-integrated 
solution that will include EMV, end-to-end encryption, NFC payments acceptance and tokenization features.

Apriva completed EMV certification for Ingenico terminal line
Apriva, a provider of end-to-end wireless transaction processing solutions, recently completed EMV 
certification with Global Payments for Ingenico’s Telium2 devices connecting through the Apriva Gateway, 
bringing the latest security technology to its customers. The certification includes credit cards such as Visa, 
MasterCard, American Express and Discover, as well as U.S. debit cards. Furthermore, it covers contactless 
transactions from Visa, MasterCard and American Express.

Merchant Link achieves EMV certification with Chase Paymentech and First Data
Merchant Link, provider of cloud-based payment gateway and data security solutions, recently announced that 
its TransactionLink product, together with Verifone VX family devices, has achieved U.S. EMV certification from 
Chase Paymentech and First Data. Merchant Link is now certified for EMV Chip and PIN card acceptance for 
retail, restaurant and lodging.

General Payments as a Service
TSYS to acquire TransFirst to establish leadership position in merchant solutions
Payment solutions provider TSYS recently announced an agreement to acquire TransFirst, a Vista portfolio 
company and merchant solutions provider. TransFirst offers end-to-end customized and multi-channel 
products to more than 235,000 SMBs in the U.S. By acquiring TransFirst, TSYS will become the sixth largest 
U.S. acquirer, supporting more than 645,000 merchant stores. The transaction is valued at almost $2.35 billion 
and is expected to close in Q2 2016.

BluePay acquires Billhighway
BluePay, a provider of technology-enabled payment processing, has acquired Billhighway, a financial 
management platform that integrates payment processing for associations and large notforprofit 
organizations. Financial terms weren’t disclosed. Billhighway will continue to be led by its chairman and 
founder, Vince Thomas.

Heartland Payment Systems acquires Beanstalk Data
Payment processing services provider Heartland Payment has acquired Beanstalk Data, a provider of 
marketing and customer engagement platforms for restaurants in the U.S. Financial terms were undisclosed. 
The acquisition will enable Heartland to integrate its marketing and engagement systems with its POS and 
eCommerce solutions.
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Scoring breakdown
The score included in the report evaluates the different capabilities each provider offers. Different weights 
were assigned to each feature, depending on which ones improve and make the merchant experience easier 
through payments processing and also by helping in every aspect of selling and buying. The weights range 
from 25% to 5%.

  Payments Acceptance and Processing: 25% of weight
  Involves the different types of payments the providers accept and was segmented in
  Mobile Wallets, Gift Cards, Open loop cards, Closed loop cards and ACH payments. 

  POS: 25% of weight
  Evaluates the features that enable merchants to accept payments easily in a store or online
  (Online Ordering, Omnichannel and Physical POS Integration). 

  Engagement and Marketing: 20% of weight
  Includes capabilities offered to help companies capture and engage customers, and in turn
  making them more loyal (such as Rewards, Coupons, Beacons, CRM and Social Media).

  Security: 15% of weight
  Evaluates the features offered to prevent fraud and to enable safer and more accurate
  identification of consumers or businesses. The subcategories included are: PCI Compliant,
  Tokenization and Fraud Management, and Analytics.

  Hardware: 5% of weight
  Takes into consideration if the provider offers a device to process payments.

  Operations: 5% of weight
  Evaluates different capabilities offered to administrate the business, such as Inventory
  Management, Dynamic Pricing, Analytic Informs and Catalogue.

  Software: 5% of weight
  Evaluates which type of software management the provider offers. The software can be
  Cloud Architecture, Local/client/terminal or other.

Directory listings begin on next page 
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Payments Acceptance

14

Total Score

77

Company: Agilysys
Founded in: 1963
Headquarters: USA

Status: Publicy Traded
Net Revenue: €1.403 billion
(2014)

Engagement & Marketing

7
Type of Payment

17
Type of Security

15

Type of Hardware

5
Operations

3
Software Management

2
Total Score

63

Agilysys is a developer and marketer of proprietary enterprise software, services and solutions to the 
hospitality industry. The company specializes in point-of-sale, property management, inventory & procurement, 
workforce management and mobile & wireless solutions and services. Its POS solution, InfoGenesis, integrates 
with other applications, including property management, inventory and procurement, self-service options, and 
property activities. It also provides data analytics and accepted technologies, including EMV chip cards and 
NFC contactless payments. As for security, Agilysys is a PCIcompliant firm and utilizes tokenization and fraud 
management tools.

Company: Aurus Inc.
Founded in: 2000
Headquarters: USA

Status: Publicy Traded

Payments Acceptance

14
Engagement & Marketing

14
Type of Payment

25
Type of Security

15

Type of Hardware

5
Operations

1
Software Management

0

Aurus Pay is a payment processing platform integrated with major payment processors in the United States 
and 11 countries around the world. Aurus Pay processes payments from credit and debit cards (EMV), NFC, 
and Apple Pay. It also enables mobile and online ordering. Some capabilities from the platform include digital 
messaging and marketing, personalized campaign management, digital couponing, and loyalty programs. 
Aurus security products include AurusShield, which takes the POS out of PCI Scope. It uses tokenization, P2P 
encryption and supports various fraud and risk management techniques. The firm is PCI certified.
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Cayan is a provider of payment technologies and features Cayan Genius service, which aggregates and 
integrates every conceivable transaction technology, payment type and customer program into a single 
platform. Genius operates as a customer engagement platform interface when customers pay. Some 
payments this gateway accepts are: credit card, debit card, gift card, loyalty card, chip cards (EMV),
NFC, Apple Pay, Android Pay and Samsung Pay. Genius allows both online and in-store ordering and also 
provides analytics from its screen marketing. Security capabilities include tokenization, P2P encryption
and PCI compliance.

Total Score

71

Company: Bindo
Founded in: 2010
Headquarters: USA

Status: Privately Held

Payments Acceptance

22
Engagement & Marketing

16
Type of Payment

17
Type of Security

10

Type of Hardware

0
Operations

4
Software Management

2
Total Score

71

Bindo is a cloud-based iPad POS solution for large and small retailers. Bindo’s platform accepts cash, credit 
cards including chip cards (EMV), and other mobile payments such as Apple Pay. The service provides a 
complete CRM system that includes customer directory, management of feedback, gift cards, store credit and 
analytics. It also provides a storefront that allows users to sell online. Bindo’s multi-store management also 
allows users to manage their catalog and unify their customer database. Bindo is a PCIcompliant firm with 
fully encrypted data and tokenization at the point-of-sale.

Company: Cayan
Founded in: 1998
Headquarters: USA

Status: Privately Held

Payments Acceptance

18
Engagement & Marketing

16
Type of Payment

17
Type of Security

10

Type of Hardware

5
Operations

3
Software Management

2
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Total Score

48

Company: Ingenico Group
Founded in: 1980
Headquarters: France

Status: Publicly Traded
Annual Revenue: €1.403 billion
(2014)

Payments Acceptance

18
Engagement & Marketing

10
Type of Payment

25
Type of Security

0

Type of Hardware

0
Operations

1
Software Management

0
Total Score

54

Ingenico Group is global provider of seamless payments, providing solutions to empower commerce across 
all channels, in-store, online and mobile. Accepted Ingenico payments include credit and debit cards, EMV 
chip cards, closed-loop payment networks, contactless or NFC technologies, e-wallets and QR code payment 
solutions. In addition, Ingenico has a full range of customer loyalty solutions including loyalty card and loyalty 
program management, prepaid card and gift card management, customer data analysis, marketing campaign 
management, and more. Its platform solution is PCI compliant.

Company: National Bankcard
Founded in: 2013
Headquarters: USA

Status: Privately Held

Payments Acceptance

18
Engagement & Marketing

10
Type of Payment

17
Type of Security

0

Type of Hardware

0
Operations

1
Software Management

2

National Bankcard Services is an electronic payment provider that processes transactions by credit cards, 
debit cards, EBT and mobile wallets like Apple Pay. Supported technologies are EMV, NFC and magnetic strip. 
The platform provides its users with a loyalty reward program and a gift card program, as well as an online 
reporting service. It uses encryption to securely store merchant information.
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Total Score

61

Company: NCR Corporation
Founded in: 1884
Headquarters: USA

Status: Publicly Traded
Net Income: $191 million
(2014)

Payments Acceptance

9
Engagement & Marketing

7
Type of Payment

17
Type of Security

10

Type of Hardware

5
Operations

3
Software Management

2
Total Score

53

NCR Corporation is a payment SaaS solution provider, supporting payments that include credit and debit cards 
with EMV chip, mobile payments and e-wallets. The platform offers in-store, mobile and online payments, 
loyalty management, inventory management an online catalog, and more. NCR is a PCIcompliant firm that 
uses P2P encryption and tokenization.

Company: Payline Data
Founded in: 2009
Headquarters: USA

Status: Privately Held

Payments Acceptance

14
Engagement & Marketing

7
Type of Payment

25
Type of Security

10

Type of Hardware

0
Operations

3
Software Management

2

Payline Data is a payment processor with small-to-medium business solutions. Payline accepts credit and 
debit card payments as well as EMV chip cards and all types of mobile payments that use NFC technology, 
such as Apple Pay. Some of Payline’s features include inventory management, multi-store management, 
loyalty capabilities and analytics. It also provides solutions for physical, online and mobile stores. Payline uses 
tokenization to store customer data and also provides a fraud prevention service.
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Total Score

31

Company: PayStand
Founded in: 2013
Headquarters: USA

Status: Privately Held

Payments Acceptance

5
Engagement & Marketing

3
Type of Payment

17
Type of Security

5

Type of Hardware

0
Operations

0
Software Management

0
Total Score

30

PayStand offers payments as a service, which accepts eChecks, eCash and credit cards, for a flat monthly 
subscription. PayStand provides merchants with complete contact information as well as APIs to link CRM. 
PayStand turns an iPhone into a mobile POS with the card reader and, considering it’s a PCI Level 1certified 
payment processor, PayStand adheres to the latest security and fraud prevention standards.

Company: Poynt
Founded in: 2013
Headquarters: USA

Status: Privately Held

Payments Acceptance

18
Engagement & Marketing

0
Type of Payment

8
Type of Security

5

Type of Hardware

0
Operations

0
Software Management

0

Poynt is a payment as a service provider that allows merchants to accept credit cards (through magnetic 
stripe or EMV), gift cards and other mobile wallets such as Apple Pay and Google Wallet. Poynt’s hardware and 
software have both received PCI PTS, PCIDSS and EMV certification.
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Total Score

36

Company: Revel Systems
Founded in: 2010
Headquarters: USA

Status: Privately Held

Payments Acceptance

12
Engagement & Marketing

10
Type of Payment

25
Type of Security

10

Type of Hardware

5
Operations

4
Software Management

2
Total Score

68

Revel Systems is an iPad Point of Sale platform provider that combines cloud-based technology and the 
mobility of the Apple iPad. Supported payments include swipe cards, QR code, mobile wallets and gift or 
reward cards. Some of Revel’s capabilities include integrated payroll, inventory tracking, CRM, hardware 
integration, online catalog and analytics reporting. Security features include encryption, PCI compliance and 
fraud techniques.

Company: Square
Founded in: 2009
Headquarters: USA

Net Income: $1.1 billion
(2014)

Payments Acceptance

8
Engagement & Marketing

10
Type of Payment

8
Type of Security

0

Type of Hardware

5
Operations

3
Software Management

2

Square’s register service is a point of sale that allows merchants to accept credit cards and track inventory. It 
also provides financial and marketing services, including small business financing and customer engagement 
tools. With Square, merchants can monitor sales and create sales reports. It also provides merchants with 
analytics and feedback. Square Register works on a smartphone or a tablet, and upgrades automatically. It 
currently has no security and fraud features.
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Total Score

55

Company: Toshiba Global
Commerce Solutions
Founded in: 2012

Headquarters: USA
Status: Privately Held

Payments Acceptance

14
Engagement & Marketing

10
Type of Payment

25
Type of Security

10

Type of Hardware

5
Operations

1
Software Management

2
Total Score

67

Toshiba Global Commerce Solutions is a retail integrated in-store solution, which supports debit, credit, check, 
gift cards, EBT transactions, EMV chip cards, and contactless payments, among other payment methods. 
Toshiba’s POS can integrate its software with applications for customer loyalty, inventory management, and 
multi-channel transactions, including Web-based applications. Retailers can also establish an enterprise-level 
electronic marketing program. Its security features include P2P encryption and tokenization.

Company: Total Merchant 
Services
Founded in: 1996

Headquarters: USA
Status: Privately Held

Payments Acceptance

9
Engagement & Marketing

11
Type of Payment

25
Type of Security

10

Type of Hardware

0
Operations

0
Software Management

0

Total Merchant Services is a credit card merchant account acquirer that enables businesses to accept all 
major credit cards, debit cards, checks and EBT. For marketing functionalities, it has a loyalty card program 
as well as a gift card program. Total Merchant Services integrates multi-application credit card readers and 
processing terminals, which transmits from a retail terminal, to wireless and mobile. In addition to the physical 
credit card terminals, Total Merchant Services offers a virtual terminal to run transactions online and an 
eCommerce solution to connect a user’s website to a variety of shopping carts. For security, the platform is PCI 
compliant and identifies suspicious transactions with builtin fraud tools.
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Total Score

19

Company: TSYS Merchant 
Solutions
Founded in: 1983

Headquarters: USA
Net Income: $322 million
(2014)

Payments Acceptance

18
Engagement & Marketing

11
Type of Payment

17
Type of Security

10

Type of Hardware

0
Operations

3
Software Management

2
Total Score

61

TSYS Merchant Solutions is a payment acceptance solutions provider that offers services that range from 
regular credit card processing to new technologies such as contactless payments and EMV. Its merchant 
solution includes marketing features such as the option for users to establish a reward and gift card program, 
and it also integrates with an online dashboard that allows users to monitor reviews in social media. For its 
operations solutions, the tablet POS and the ShopKeep POS offer different functionalities such as inventory 
management and customer sales tracking. It also has multiple solutions for online payment processing. To 
protect customers, the platform uses encryption and tokenization and it’s also PCI compliant.

Company: Vantiv
Founded in: 1971
Headquarters: USA

Status: Publicly Traded
Annual Revenue: €1.607 billion
(2014)

Payments Acceptance

19
Engagement & Marketing

0
Type of Payment

0
Type of Security

0

Type of Hardware

0
Operations

0
Software Management

0

Vantiv’s integrated payment processing solution, formerly known as Mercury Pay, is a POS platform that 
supports the most common payment types like credit, debit, check, EBT and gift cards, as well as EMV chip 
cards. The platform is a cloud-based delivery model for customer acquisition and retention. Features include 
protecting card data with PCI-DSS requirements. The solution also provides reporting analytics.
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Total Score

47

Company: Vend
Founded in: 2010
Headquarters: New Zealand

Status: Privately Held

Payments Acceptance

12
Engagement & Marketing

16
Type of Payment

25
Type of Security

5

Type of Hardware

5
Operations

5
Software Management

2
Total Score

70

Vend is retail POS software that accepts credit and debit cards, cash, and gift cards, as well as contactless 
payments such as Apple Pay. Its platform includes operation functionalities such as inventory management 
for physical and online stores, product catalog, pricing management and data analytics. The platform also 
includes a loyalty program as well as email marketing. Vend is a PCIcompliant firm which includes a 256bit 
SSL certificate and offers a hardware support team.

Company: Verifone
Founded in: 1981
Headquarters: USA

Status: Publicly Traded

Payments Acceptance

18
Engagement & Marketing

10
Type of Payment

8
Type of Security

10

Type of Hardware

0
Operations

1
Software Management

0

Verifone is a payment and commerce solutions provider, which offers a payment as a service solution that 
combines hardware, software, and services into a flexible managed services suite with a costpredictable 
subscription model that allows merchants to accept chip cards (EMV) and NFC/wallets with loyalty and 
rewards transactions. It has an omnichannel general integration, which provides analytics and reporting. The 
platform uses E2EE/tokenization, data encryption and it’s PCI compliant.
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PYMNTS Payments as a Service Tracker
The PYMNTS.com Payments as a Service Tracker™ is a monthly report designed to give an overview of 
the trends and activities of merchant platforms that not only enable payment processing of new and old 
technologies, but that also integrates with other features that make the merchant’s experience easier such as 
customer engagement, security, omnichannel retail experience, analytics, inventory management, software and 
hardware management, and more.

The tracker will also include the latest news and highlights about key players of the payments as a service 
space, as well as a directory describing key providers and their capabilities and a scoring for each firm.

Scoring
We evaluate companies based on the types of payments they accept, the type of customer engagement 
platforms they offer, the type of POS available, their security measures, their operation features, and their 
hardware and software management capabilities.

The companies that were included in the analysis support the following types of payments:
  ‧ Mobile wallets (Apple Pay, Android Pay, PayPal, Samsung Pay)
  ‧ Gift Cards
  ‧ Standard open loop cards (Visa, MasterCard)
  ‧ Closed loop/private label (American Express, Discover)
  ‧ ACH/direct debit
  ‧ EMV Chip Cards

The customer engagement capabilities that these companies offer are:
  ‧ Loyalty/Rewards programs
  ‧ Coupons
  ‧ Beacons
  ‧ CRM 
  ‧ Social Media integration

The types of POS services they offered are:
  ‧ Online ordering
  ‧ Omnichannel
  ‧ Physical POS Integration

Consumer authentication and security features include:
  ‧ PCI 
  ‧ Tokenization
  ‧ Fraud management and analytics
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Firms’ operations capabilities include:
  ‧ Catalogue
  ‧ Inventory management
  ‧ Dynamic Pricing
  ‧ Analytics

Software management platform was evaluated based on the type of software:
  ‧ Cloud architecture
  ‧ Local/Client/Terminal
  ‧ Others

Scores for the hardware management category were based on whether or not they offered a device 
management service.






PYMNTS.com
PYMNTS.com is reinventing the way in which companies in payments share relevant information about the 
initiatives that shape the future of payments and commerce and make news.  
 
This powerful B2B platform is the No. 1 site for the payments and broader commerce ecosystem by traffic 
and the premier source of information about “what’s next” in payments. C-suite and VP level executives turn 
to it daily for these insights, making the PYMNTS.com audience the most valuable in the industry. It provides 
an interactive platform for companies to demonstrate thought leadership, popularize products and, most 
importantly, capture the mindshare of global decision-makers. PYMNTS.com… where the best minds and best 
content meet on the Web to learn “what’s next” in payments and commerce.
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The PYMNTS.com Payments as a Service Tracker™ may be updated periodically. While reasonable efforts 
are made to keep the content accurate and up-to-date, PYMNTS.COM: MAKES NO REPRESENTATIONS 
OR WARRANTIES OF ANY KIND, EXPRESS OR IMPLIED, REGARDING THE CORRECTNESS, ACCURACY, 
COMPLETENESS, ADEQUACY, OR RELIABILITY OF OR THE USE OF OR RESULTS THAT MAY BE GENERATED 
FROM THE USE OF THE INFORMATION OR THAT THE CONTENT WILL SATISFY YOUR REQUIREMENTS OR 
EXPECTATIONS. THE CONTENT IS PROVIDED “AS IS” AND ON AN “AS AVAILABLE” BASIS. YOU EXPRESSLY 
AGREE THAT YOUR USE OF THE CONTENT IS AT YOUR SOLE RISK. PYMNTS.COM SHALL HAVE NO LIABILITY 
FOR ANY INTERRUPTIONS IN THE CONTENT THAT IS PROVIDED AND DISCLAIMS ALL WARRANTIES WITH 
REGARD TO THE CONTENT, INCLUDING THE IMPLIED WARRANTIES OF MERCHANTABILITY AND FITNESS 
FOR A PARTICULAR PURPOSE, AND NON-INFRINGEMENT AND TITLE. SOME JURISDICTIONS DO NOT ALLOW 
THE EXCLUSION OF CERTAIN WARRANTIES, AND, IN SUCH CASES, THE STATED EXCLUSIONS DO NOT APPLY. 
PYMNTS.COM RESERVES THE RIGHT AND SHOULD NOT BE LIABLE SHOULD IT EXERCISE ITS RIGHT TO 
MODIFY, INTERRUPT, OR DISCONTINUE THE AVAILABILITY OF THE CONTENT OR ANY COMPONENT
OF IT WITH OR WITHOUT NOTICE. 

PYMNTS.COM SHALL NOT BE LIABLE FOR ANY DAMAGES WHATSOEVER, AND, IN PARTICULAR, SHALL 
NOT BE LIABLE FOR ANY SPECIAL, INDIRECT, CONSEQUENTIAL, OR INCIDENTAL DAMAGES, OR DAMAGES 
FOR LOST PROFITS, LOSS OF REVENUE, OR LOSS OF USE, ARISING OUT OF OR RELATED TO THE CONTENT, 
WHETHER SUCH DAMAGES ARISE IN CONTRACT, NEGLIGENCE, TORT, UNDER STATUTE, IN EQUITY, AT LAW, 
OR OTHERWISE, EVEN IF PYMNTS.COM HAS BEEN ADVISED OF THE POSSIBILITY OF SUCH DAMAGES.
SOME JURISDICTIONS DO NOT ALLOW FOR THE LIMITATION OR EXCLUSION OF LIABILITY FOR INCIDENTAL 
OR CONSEQUENTIAL DAMAGES, AND IN SUCH CASES SOME OF THE ABOVE LIMITATIONS DO NOT 
APPLY. THE ABOVE DISCLAIMERS AND LIMITATIONS ARE PROVIDED BY PYMNTS.COM AND ITS PARENTS, 
AFFILIATED AND RELATED COMPANIES, CONTRACTORS, AND SPONSORS, AND EACH OF ITS RESPECTIVE 
DIRECTORS, OFFICERS, MEMBERS, EMPLOYEES, AGENTS, CONTENT COMPONENT PROVIDERS,
LICENSORS, AND ADVISERS.

Components of the content original to and the compilation produced by PYMNTS.COM is the property of 
PYMNTS.COM and cannot be reproduced without its prior written permission. 

You agree to indemnify and hold harmless, PYMNTS.COM, its parents, affiliated and related companies, 
contractors and sponsors, and each of its respective directors, officers, members, employees, agents, content 
component providers, licensors, and advisers, from and against any and all claims, actions, demands, liabilities, 
costs, and expenses, including, without limitation, reasonable attorneys’ fees, resulting from your breach of 
any provision of this Agreement, your access to or use of the content provided to you, the PYMNTS.COM 
services, or any third party’s rights, including, but not limited to, copyright, patent, other proprietary rights, and 
defamation law. You agree to cooperate fully with PYMNTS.COM in developing and asserting any available 
defenses in connection with a claim subject to indemnification by you under this Agreement.
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