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SO… Where are the investors?

Investors are not hiding. However, they won’t walk up to you and introduce 
themselves. That would be nice, wouldn’t it?

“Hi, my name is Joe and I’m an investor. I want to let you use my money in your 
deals!”

But that won’t typically happen. The great news is that there is a way to get 
investors to let you use their cash and credit in your deals… and it’s not brain 
surgery. 

First you have to spot them. Second, you have to get their attention. 

Here is a checklist of 40 places you can go to find investors… and it’s just the tip 
of the iceberg. Once you read through it, you should start looking at things a 
little differently. For example, your next trip to the supermarket might take on 
a whole new meaning!

Social Media

While there are lots of places online where you can go to find investors, the 
places where you’re most active is where you should begin. Here are a few ex-
cellent places where investors hang out:

Linked In – This is an excellent place for professionals to “link” to one an-
other. Plus there are great groups you can join that want to hear your 
viewpoints. You can write blog pieces, too, which garners you a larger fol-
lowing. If you have an expertise, why not share it. Investors are there, read-
ing and linking. It doesn’t hurt to request contact. 
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Facebook –Plenty of investors are on Facebook. Believe it! You can contact 
them and they can contact you easily. Join groups that have the same 
interests you do, strike up conversations, and comment on other people’s 
comments and pictures. See what happens next!

Twitter – This is a little different when it comes to finding investors. It 
actually requires advertising, though you can certainly reach out directly 
to investors… but only once they are following you. Advertising is a more 
direct path, but it also requires a bit of an advertising budget. 

YouTube – Have you loaded videos you’ve created to your own channel? 
That’s a great way to start. But even if you don’t have your own channel, 
chances are strong that investors are out there looking at the same in-
formation you’re looking at. Culling through the videos takes time, but it 
could be worth it. You can find investors making comments under videos 
(yours and those posted by other people). You have to know what words 
to listen for to help you realize they are actually investors, but I promise 
that information is like low-hanging fruit. (It’s inside the Lead Machine, a 
video course which is well worth your time to take.)

Speciality Websites

Cash Flow Diary isn’t the only website dedicated to the topic of Real Estate 
Investing and entrepreneurialism. You want to participate in other sites where 
there is a community of likeminded individuals, including investors! Here are 
just a few…

Active Rain – This is a community of real estate professionals who ex-
change ideas to grow their business. This site gives you a way to mingle 
with agents and other real estate industry contributors.
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Bigger Pockets – This is a phenomenal site that brings investors of all 
types together. There’s a wide range of Real Estate Investing topics to 
choose from, and an even wider base of people with whom you can net-
work. There are investors of all types on this site. Plus, they have a great 
podcast!

Quota – Another great place to share ideas and find likeminded people, 
there are investors posting and reading on this site, too. It’s worth a look. 

Connected Investors – Want a way to connect with off-market properties, 
investors and funding sources? This site provides just such a community. 
Give it a whirl. 

Networking Clubs (Paid)

You can spend a lot of time online and it won’t be nearly as productive as get-
ting out into the real world to meet living, breathing human beings (a.k.a., in-
vestors). Attending events can be greatly rewarding, but likely the experiences 
won’t be free. Fortunately, there are plenty of free experiences to be had in the 
real world that put you in direct line with investors. This includes both paid and 
free real-world events you want to be a part of to meet investors.

Believe it or not, once you’re a member of one or more of these paid member-
ship-based groups you will meet investors. You won’t be able to avoid them. 
They might be sitting right next to you at the table. Or the fellow networking 
group member next to you knows investors. It happens to work that way a lot. 
Here are just a few:
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Business Networking International (BNI) – You get ample time to show 
off your expertise in front of the group and behind an event table in this 
group. Do your research to see who is in the group and what time it 
meets each week. This group is all about business and entrepreneurship. 
You meet a lot of interesting people who have a similar goal to yours… 
which is to put themselves out to the world for more exposure. 

Le Tip – This is an interesting group, because it encourages its members 
to refer business to one another. You might not realize it, but one of the 
professionals you want to see in this group is a busy hair stylist. These pro-
fessionals are in front of all sorts of clients day and night, many of whom 
are investors. Think about it. The investor is in the chair and she’s talking 
to her stylist who happens to know you (and you can solve that client’s 
problems through your deals)… a little magic can happen. You choose 
the meeting time and location that’s best for you. A big tip for you is to 
choose one with a hair stylist in the mix! 

Toastmasters – Hands down, one of the BEST groups to join, Toastmas-
ters won’t just put you in direct line to investors but it also gives you the 
opportunity to better your speaking skills (that you can use at events, 
which brings even more investors your way). If you’re not a member of 
Toastmasters, that should be a top priority. The level of individual in the 
room in your group is usually high-quality. You’ll meet all sorts of business 
owners and professionals. You’ll also meet politicians and public speak-
ers who are there to better their speaking skills. And guess what? Many of 
them happen to be investors. (Or know investors.)
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Rotary Club – It’s easy to find a Rotary Club near you. Join to interact with 
all sorts of people from your county, including community leaders who 
can tell you what’s happening in your neighborhood, and others who can 
be pretty helpful in your quest to be the best P.I.G. (professional informa-
tion gatherer) you can be. Investors are in this group; referrals come from 
the people in this group. 

American Legion – Are you a veteran? Are you a veteran’s son or daugh-
ter? Are you married to a veteran? Excellent. Join the American Legion! 
In Orange County, Calif., there is one of the nicest American Legions in 
the country. You get to join the Yacht Club at this location, which means 
you’re welcome at yacht clubs across America. The Orange County Legion 
is on a harbor in Newport Beach! The members are friendly and have a lot 
in common. Many are older individuals who wisely put their money away 
for retirement. There are lots of retiree members. Translated, that means 
potential investors for your deals. But you have to get to know these peo-
ple first. When you make a great impression on a couple of members, 
chances are pretty good that they’ll refer you to their friends. For veterans 
and those eligible for membership in this exclusive group, it’s well worth 
the annual dues, which are extremely reasonable. (Plus, as a member of 
one “hall” you are welcome at ANY other American Legion anywhere in 
the country!) 

Free or Low-Cost Networking Groups

Different from a paid membership-based group, the following offer tremen-
dous real-world networking opportunities yet are free or cost little to attend 
(or host). If you don’t have a budget to work with as a new Real Estate Investor, 
you have to get creative when building your leads lists. Your time is well spent 
participating in free activities that put you in touch with investors and help you 
build your reputation as a true problem-solver. 
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Cashflow 101 games – Anyone who has ever heard of J. Massey or knows 
any part of his story also knows he built his business on playing Robert Ki-
yosaki’s Cashflow 101 game! Today he leads games that include anywhere 
from 60 to 200 individuals, but he wasn’t always such a pro. Just like you, 
he had to learn his way around the game and learn how to lead others in 
playing it. Why you want to play this game is in the answer to one ques-
tion:  Who do you think will be interested in playing this particular game? 
(If you want to know more about this game, how to set up a room for a 
big game you’re hosting or anything else remotely involving the benefits 
of playing this game and hosting games, we have a course for that inside 
the Cashflow Core Membership!) 

Meetup.com groups – Anything you’re involved in and enjoy can likely be 
found in a local Meetup event. If you want to attend other people’s Cash-
flow 101 games, look in Meetup. Want to host your own games? Start a 
group in Meetup. Want to find investors who are also interested in other 
hobbies and activities? Guess what? Meetup.com is a great place to meet 
them. 

Real Estate groups – Just do a search for “Real Estate Investing events” in 
your favorite search engine to find out where these events are. They are 
happening all of the time… maybe every day, according to where you live. 
They may be hosted by organizations or individuals who are also inter-
ested in investing. They could be hosted in Meetup.com, or a university, 
or any other group you can think of. The point of attending such events 
is that you get to network with investors. You can ask questions from the 
back of the room, too, which lets everyone else know you understand 
investing (or the topic being presented) and might just be a go-to person. 
Be brave. Give it a try!
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Entrepreneurial groups – Just the same as in Real Estate Investing 
groups, there are plenty of events for all things entrepreneurial! Investors 
come in all shapes and sizes from all walks of life. Many are entrepreneurs 
and/or entrepreneurial-minded. How better to meet them than by at-
tending entrepreneurial-specific events?

Expensive hobby enthusiast settings – There are groups and clubs ded-
icated to expensive hobbies. Why “expensive”? If you attend events or 
participate in groups and clubs with those who spend a lot of money on 
their hobbies and activities, that tells you something… They just might 
have money and they might just be open to investing in your deals once 
they know you. There is a time-cost factor you have to be aware of here, 
but it’s well worth the effort. There’s also an actual cost factor, but if you’re 
into an expensive hobby already, why not use it to gain entrance to in-
vestors? There are plenty of expensive hobbies, including fitness, photog-
raphy, remote-control planes and other vehicles, crochet and quilting, 
cooking, stamp collecting, automobiles, travel, horseback riding, boating 
and fishing, golf, and… well, you get the idea.  

Professionals and Their Associations

There seems to be an association or organization behind every profession. 
There are monthly and annual events that these groups host. There are large 
events you can attend and small local events. Maybe you’re invited to free 
lunches to meet different professionals. Why not attend? You will learn new 
things and meet new people (a.k.a., investors). The great thing about getting 
to know different professionals is that they know lots and lots of individuals to 
whom they will refer you once they know what you do. (That’s where your ele-
vator pitch comes in pretty handy.) The associations worth looking into and the 
professionals you want to get to know are:
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Divorce Attorneys – Their clients may need to sell the family home and 
might just need new places to live (rent or own). 

Estate Planners – What do their clients need? All sorts of things. Real 
Estate Investing should be a part of everyone’s plan. What to do with the 
Real Estate the client already has should be a big one on your radar, be-
cause you want to deal with aging investors. You can offer solutions to the 
problems they have inside their legacy plans.

CPAs/Accountants/Enrolled Agents – Their clients may need to put their 
savings and retirement monies into great investments that provide lon-
ger-term yield with a bigger ROI than their current accounts provide. 
To me that means Real Estate, because you can always give them more 
ROI than they are getting in most retirement accounts and certainly just 
about any savings account in the country. (What is the interest I a typical 
savings account or IRA these days?) Of course, helping them through the 
process takes an understanding of how self-directed IRAs work, but that’s 
a learned skill.  

Chiropractors, Dentists and Medical Professionals – Yes, these people 
are investors. Beyond that they also know lots of other professionals and 
chat openly with their patients. Can you spell “referral sources”?

Teachers – Ever heard of the teachers’ lounge? Well, what goes on behind 
that closed door in all schools across the globe? That’s right. Chit chat 
about this and that, and who they know that might help the other teach-
ers. Excellent. This applies to the university and college campus setting, 
too. (Plus, did you know that you can speak at school events about finan-
cial intelligence? And you can offer to host fun Cashflow 101 games at 
schools and colleges across this great nation?)
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Firemen – Again, this partly goes to the referral source thing, but if you 
think about it… who might know where recent fires have been in your 
town or the cities where you’re wanting to invest? A fire is a source of pain 
and a possible source of revenue for you. Nothing stops you from taking a 
tray of cookies to your hard-working fire department and getting to know 
the crew. This is a long-term investment of your time, but what worth 
anything isn’t? Plus, firemen are paid well (as they should be) and might 
be interested in working with you. 

Trades People – If you think about it, who is an ideal person that can be 
a mouthpiece for what you do than the individual who enters other peo-
ple’s houses? And who is a better person to let you know about proper-
ties with issues than those trades people doing improvements or repairs 
to those properties? They are in the know about what’s going on in your 
neighborhood or any neighborhood! Where there are problems investors 
are sure to follow. 

Retail Stores

When you go out into the world to do a bit of shopping, who mans the count-
ers and registers? People. Who shops in these retail establishments? People. 
Who do you strike up conversations with in these places? People. What are 
investors? People! Here are a few top retail establishments where you can find 
investors:

•	 Apple
•	 Barnes	&	Noble
•	 Nordstrom
•	 Tesla	
•	 Starbucks
•	 Precious	metals	coin	shops
•	 Gun	stores
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Miscellaneous

Franchise Expos – You might not think this is an excellent place to find 
investors, but think about it. Why are people attending this type of event? 
They’re looking for ways to invest their hard-earned cash to get a whole 
lot more back in returns. Franchises are challenging to get into and keep 
running (because there are lots and lots of rules that must be followed). 
Typically, they’re also really expensive. Real Estate transactions are a 
whole lot less complicated and the returns are good. Real Estate is also a 
proven market; franchises fail all the time. Chat with attendees at these 
events. Let them know you’re there to help them solve their problem!

Podcasts – Find Real Estate Investing-related and entrepreneurial pod-
casts (like Cash Flow Diary) to find investors. Better yet, if you are at an 
expert level in investing or business, start your own podcast. That helps 
investors find you. That’s one reason you want a healthy presence online, 
which includes minimally a simple site with your message and goals stat-
ed clearly, and a presence in social media. (You want investors to know 
about you, right?)

Your Very Own Blog – You want a following of investors? Why not post 
what you know in a blog? Provide case studies if you can (but get the 
other person’s permission first). Or talk about the deals you’ve done more 
in a generic sense. Become the problem-solver. Ask questions. Get people 
to comment. Invite them to contact you. It will take a while to build your 
brand, but a blog helps. 

If you have any questions about this list or want more information about how 
to build your lists of leads and how to speak to investors, head over to www.
cashflowdiary.com/training or drop us a line at info@cashflowdiary.com! 
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