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#10 | The Importance of Original Content 
 
Thank you for joining us on this episode of The Chill Business Journey. Today I want to talk to 
you about the importance of creating Original Content. Many small businesses often have this 
piece of content lacking in their marketing strategy. Therefore, I wanted to shine a little light on 
this area. 
 
If you have any kind of digital presence on the Internet, then the best way for your business to 
be found and grow is through original content. Today I’m going to share with you 3 main 
reasons to create this original content, as well as the 3 main types of Original content you can 
create. 
 
Let’s start with the three main types of original content you can create. The first is a blog for 
your website. This is in written format and is a great way to build up SEO for your site (which we 
will get to in a moment). If you do well with the written word, then by all means, write away. 
Just be sure you are being strategic in what you are writing. The reasons for that will be 
explained when I talk about the 3 reasons you should be creating original content. 
 
The second type of content you can create is a podcast. While there are over 660,000 podcasts 
out there, do not let this discourage you. According to Podcasting Insights, 51% of the US 
population has listened to a podcast (which is up from 44% last year). 49% of podcast listening 
is done at home with 22% done in the car. That is some seriously captivated audiences! The 
average listener listens to 7 shows per week and 80% of listeners listen to all or most of each 
podcast episode. So there is some serious loyalty going on in the podcast world.  
 
You are getting this information on a podcast, so you can tell we think highly of them.  
 
The third type of original content you can create is videos. Videos are definitely on the rise as 
the most consumed type of content. Here are some stats shared by Impact: they shared that 
Cisco projected more than 80% of all internet traffic will be video by 2021. That’s in just two 
years people! They also shared that Forbes released 90% of consumers say video helps them 
make buying decisions.  And 64% of consumers say seeing a video makes them more likely to 
buy.  
 
And the great thing about video today is that people want to see the more vulnerable, non-
professional type videos. It makes them feel a connection to the person they are watching. So 
don’t be afraid of making those videos! 
 
Side note… if you go the route of podcast or video remember to create some sort of landing 
place on your website for this content. For instance, we create a show notes page for each 
episode of this podcast. This way we are still driving people to our website. Also, you’ll want to 
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store them somewhere. You can easily use a hosting site like Libsyn for audio files and YouTube 
or Vimeo for your video files. This way you are not using up your hosting storage on your 
website for those larger file types. I’ll put a link to Libsyn on the show notes page so you can 
check it out should you go the audio route.  
 
Now let’s talk about 3 reasons why you want to be creating original content. 
 
#1 SEO 
The first one is all about SEO love for your website. While I am not going to get into a lot of 
details surrounding SEO, I will share some important tips about original content and SEO. 
 
Major search engines use crawlers. These crawlers scour all websites on the internet all the 
time. One thing they are always looking for is new content. If you created a new website 
primed with all your major keywords, the crawlers would be all over it. They would come back 
often to see what new juicy information they could serve to folks searching on the Internet.  
 
Let’s say once your site went live, you never really did anything with it. Maybe the first week or 
so you found some grammatical corrections that needed to be made, but nothing else really. 
Those first few weeks, the crawlers are going to be coming back to see what may be new. Once 
they realize that you are not putting new content on your website, they will stop coming by so 
often. Until eventually, they are hardly checking your site at all. This is bad news as all those 
potential customers that are searching on terms you worked so hard to get into your website 
will never see it. Sure, it may get listed, but probably on page 20 of search results (which we 
know no one ever gets to). 
 
If you were to publish a blog, video or podcast each week, then those crawlers will certainly 
have something to chew on! Now the catch here is that if you decide to do a video or podcast, I 
highly recommend you create a show notes page for each episode. This will allow you to get the 
keywords that are tied to those productions put down in print form. This is so those crawlers 
can find them.  
 
There are definitely two schools of thought on how long these show notes pages should be. If 
you have the time to write out a longer form post, then you may want to go for it. It will 
certainly help with SEO. However, I tend to write shorter ones for Chill as I feel that folks don’t 
really spend a lot of time reading longer texts. I do just enough for the crawlers to have some 
content to chew on and be a place to provide any links or downloads I refer to in the episode. 
 
 
#2 Social Media 
The second reason you want to be creating original content on your website is it allows you to 
share this fresh new content on your social media accounts. I touched on this in last week’s 
episode which was all about Editorial Calendars (I’ll put a link in the show notes to that 
recording). In that episode I gave an example of the various things we do after an episode is 
published of The Chill Business Journey. Because we produce recordings each week, we are 
able to share those recordings on our social accounts each week as well. This allows us to 
create posts that are of original content we created. Instead of just sharing content that others 
have created. 
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We should all be using our social media accounts as tools to send people to our websites. 
Should any of the major platforms be gone tomorrow or your account gets shut down, then 
how are you ever going to reach those customers you found on those platforms? It would be 
very difficult. That is why you need to be sending them to your website where you can capture 
their contact information. Even though I shared a link to an article I wrote a few years ago in 
last week’s episode, I’m going to put that link in this show’s page as well. 
 
You can also create mini off-shoots of your original content to share on social media. Meaning if 
you produce blogs or podcasts, then you could create a live video on your social accounts 
sharing tidbits of that content. For instance, we do a Facebook Live every Monday that talks 
about the previous week’s podcasts. Then we download that video and upload it to YouTube to 
get extra exposure. One day we will have the tools in place to do simulcasts, but until then, this 
is our process.  
 
#3 Build authority 
The third reason to create Original Content is to build your authority in your field. Think of the 
last time that you searched for a professional to provide a certain service for you. What was the 
first thing you did during the research phase? You probably did a Google search to see if they 
had a website. And if they did have a website, you went to it to check out what type of 
information they provided on their site. 
 
You may have also done a search on the major social channels to see if they had a presence on 
them as well. You may have been searching to see things like how long they have been in 
business. Or if they have written any blogs that talk about the solution you are seeking. Or you 
could be checking that there is current content on their social sites, which in turns means they 
are simply still in business. 
 
No matter the reasons behind your search, you more than likely did some type of it. 
 
As you grow your Original Content, you are simultaneously building your authority. As you grow 
your audience and get in front of more and more people, you grow your exposure. With a solid 
foundation of your knowledge in your industry, you have the potential for doors to be open to 
you to grow your business even more. Like speaking engagements, book opportunities, larger 
contracts, collaborations and more. The ways in which you can grow your business are almost 
limitless when you become known as THE authority in your field.  
 
Now, you may be thinking, “This all sounds great Dianna, but how much Original Content do I 
need to be creating?” Sadly, I do not have a crystal ball to be able to tell every business owner 
how much content they need to be creating and at what frequency. You will need to be the one 
to determine what type of bandwidth you have for the creation of this content. As well as 
determining what type of content resonates the best with your ideal audience. 
 
At the least, you should be creating something once a month. Whether that is a blog, podcast 
or video. And maybe that is the frequency you start with. Depending on how fast you are, it 
should only take you 2-4 hours to create any one of those types. Over time, you will find that 
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you are able to get through the creation process a little faster with each piece you create in the 
beginning.  
 
Once you find that you’re able to create content more efficiently, then you may want to revisit 
how often you publish it. You may then want to increase it to twice a month. And then 
eventually get up to once a week. Some businesses create content multiple times a week, but 
usually for small business owners, they find there just are not enough hours in the week to get 
everything done. So, don’t push yourself to do more than you can realistically do. 
 
Here at Chill, we started with our shorter 2-5 minute podcast, Chill Digital Marketing’s Week In 
Review. After 8 months of producing that weekly podcast, we felt confident that we could add 
to it, and now have this podcast we do as well. After a few weeks of creating this podcast, then 
we added in doing the weekly Facebook Live on Mondays to review the podcast. Then a couple 
of months later, we started uploading those videos to YouTube as well. So you can see here, we 
introduced a new piece to the process after we got comfortable with the flow. 
 
When you are getting started with creating your Original Content, think about which type feels 
easier to produce blogs, podcasts or videos. For instance, we used to publish one blog post per 
month. However, as I got into podcasting, I realized it just came easier to me to create podcasts 
than to write blog posts. I can’t explain why, but it just is. And now we produce 2 podcasts each 
week. 
 
So you should be thinking about what type of content is easier for you to create. And if you feel 
you can’t decide…well, start with one and see how it goes. There is nothing written in the rule 
books that says you can’t change down the road and try another format. I never in a thousand 
years thought that I would be getting into podcasting. I always thought my voice sounded 
horrible when it was recorded. Obviously, I’ve gotten over that self-doubt! 
 
The biggest thing to keep in mind when you are creating your content is that you need to be 
consistent in whichever frequency you set out to do. If you are scattered in your publishing 
times, then your audience will not know when they should be on the lookout for your latest 
release of information. 
 
Remember, you are building your authority through this whole process of creation, so you don’t 
want to come across as flakey and unreliable. You are creating the foundation that you are the 
go-to person in your industry.  
 
Start with fewer publications (like once a month) as you can ALWAYS increase it over time. Get 
comfortable in the creation process from inception to publication. And remember, it doesn’t 
stop with just creating the content, then you must blast it out on all the other channels you 
have a presence on. 
 
Another tip to keep in mind no matter which format you choose, video is getting more love 
online. This doesn’t mean that the other two formats are worthless. It just means you should 
also incorporate some type of video in your overall creation strategy. Remember that I shared 
after The Chill Business Journey recordings are released, I always do a Monday video live on 
Facebook. Then I repurpose that video on YouTube later that same day. But these are short 3-5 
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minute videos that summarize the podcast. I also add in any current things going on as well. I 
may share technical issues we are having, or something about the current weather (as we will 
get snow storms in CO which could affect the quality of the live video). 
 
If you choose video as your medium of sharing information, then you could take snippets from 
the main content to create shorter social media videos to upload on the social platforms. 
 
So that does it for this episode on the Importance of Original Content. I hope you found this 
information valuable for you and your business. Please leave us a review on whichever channel 
you listened to this episode. You may also be interested in our little sister podcast: Chill Digital 
Marketing’s Week in Review, where we cover all the latest news involving the major social 
platforms. That podcast comes out every Friday morning and can be found on most podcast 
players as well as wherever you listen to this podcast. We also post the recordings on our 
website at www.chilldigitalmarketing.com/weekinreview   
 
Don’t forget to head over to this episodes show notes at: www.chilldigitalmarketing.com/10 
where you can get the links to items mentioned in this episode. Thanks for joining us and we’ll 
see you next week! 

 
 
 


