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‘Thrive’ communicates the idea that SIGGRAPH is never content with 

just meeting the status quo, and that it strives to push its members to 

challenge themselves, ultimately creating mind-blowing experiences 

that extend past the conference venue doors.

OUR TAGLINE

THRIVE
CONNECTED  •  SELF-SUSTAINING •  INFINITE



LOGO
DESIGN
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SYMBOLISM &  
THE MARK
OVERVIEW

Exploring the concept of construction as 
a means of thriving, this concept features 
bold isometric illustration to create a 
self-sustaining community. Building 
upon shared ideas, successes, and 
experiences ensures the individual, and 
thus the collective, will thrive. The two are 
symbiotically linked and must elevate one 
another to progress together. 

ISOMETRIC STRUCTURE

With no end and no beginning, the 
isometric structure is a true embodiment 
of endless growth. The hard-cut shading 
speaks to individual pieces added 
overtime while the three-dimensional 
shape references SIGGRAPH’s multi-
faceted position within the industry.

ROUNDEL

Nestled between the isometric structure 
is the classic SIGGRAPH roundel, taking 
its place as a catalyst for innovation and 
growth, as well as providing stability to 
the entire construction.



ROBOTO  
ABCDEFGHIJKLMNOPQRSTUVWXYZ

ROBOTO CONDENSED  
ABCDEFGHIJKLMNOPQRSTUVWXYZ

ROBOTO  
ABCDEFGHIJKLMNOPQRSTUVWXYZ

ROBOTO CONDENSED  
ABCDEFGHIJKLMNOPQRSTUVWXYZ

BRAND 
TYPOGRAPHY

The following fonts will be used across 
various channels and will cover a variety 
of use cases including;

PRINT

The print font is to be leveraged in 
physical pieces of collateral, signage 
and other tangible items. This font will 
sometimes differ from the logo font to 
ensure readability in large text areas.

DIGITAL

The digital font will be used to allow 
ultimate flexibility in editing and viewing 
for your consumers across websites, 
applications, and other displays on 
desktop and mobile devices.

This concept’s typography is centered around the 
condensed, structured letterforms that also employ a 
touch of soft curves that mirror the logo and isometric 
illustrations present throughout the brand.
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COLOR
STUDY

PMS COOL GRAY 1 
#F1F0F0 
241/241/241 
04/04/03/00 

PMS 7549 
#FAA225 
250/162/36 
00/42/96/00 

PMS 3533 
#56BD85 
87/189/134 
65/00/64/00

PMS 2727 
#4B5BA9 
76/92/169 
80/72/00/00

PMS 2685 
#34215B 
52/33/91 
93/100/32/26

PMS 709 
#EF495C 
239/73/92 
00/87/56/00

Largely pulled from the natural world, this concept’s color palette echoes the sunny 
disposition of a perfect summer day. This speaks to positive outlooks and bright horizons in 
the future as well as to thriving ecosystems.

PMS 426 
#303030 
48/48/47 
70/63/63/61



COLOR 
THEMES
COLOR THEMES / COLOR USE

Only the approved SIGGRAPH 2019 color 
palette should be used.

When using the color palette, consider 
consistency in what the colors represent. 
Overall color use in sections or materials 
should reflect this standard to retain brand 
integrity and color harmony. 

PMS 7549 
#FAA225 
250/162/36 
00/42/96/00 

PMS 2727 
#4B5BA9 
76/92/169 
80/72/00/00

PMS 288 
#282F75 
40/47/117 
100/97/22/9

PMS 2685 
#34215B 
52/33/91 
93/100/32/26

Base Color, Programs

Events

Submissions

Social Media
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PHOTOGRAPHY

FULL COLOR

When possible, photos should display 
more than one person to create a sense 
of community. The photo treatment 
should be high in saturation and contrast. 
Subjects should be engaged with people or 
technology, or have focus that directs the 
viewer’s eye towards key content. 

The use of photography within the SIGGRAPH 2019 branding should be intentional and 
accompanied by impact supportive copy. Photography should only be used in cases where 
iconography and graphic elements cannot be used. Photos should feel personal, conveying 
a sense of action, as well as thought provoking. They should also communicate the visionary 
and forward-thinking nature of the conference.
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PROGRAM & EVENT
ICONOGRAPHY

All program and event iconography is final. To maintain integrity, icons should not be 
altered. This includes adding or removing elements, changing colors used, and scaling 
disproportionately. Icons can live on either light or dark backgrounds, but ideally in situations 
of high contrast to maintain detail and structure.

ADAPTIVE TECHNOLOGY

ACM SIGGRAPH AWARDS

APPY HOUR

ACM SIGGRAPH 
ORGANIZATION EVENTS

ART GALLERY

ACM SIGGRAPH THEATER 
EVENTS

ART PAPERS

DOCTORAL CONSORTIUM

BIRDS OF A FEATHER

EXHIBITOR SESSIONS

BUSINESS SYMPOSIUM

EXPERIENCE 
PRESENTATIONS

COMPUTER ANIMATION 
FESTIVAL

KEYNOTE SESSION

COURSES CREATIVE DEVELOPMENT

LIVE STREAMING SESSIONS

EDUCATOR’S FORUM

PRODUCTION GALLERY

ELECTRONIC THEATER

RECEPTION

EMERGING TECHNOLOGIES

SPECIAL ACTIVITIES

EXPERIENCE HALL

TECHNICAL PAPERS FAST 
FORWARD

GAMES

THESIS FAST FORWARD

INTERNATIONAL RESOURCES 
CENTER

JOB FAIR PANELS POSTERS

PRODUCTION SESSIONS REAL-TIME LIVE! SIGGRAPH NEXT STUDENT VOLUNTEERS STUDIO TALKS TECHNICAL PAPERS VIRTUAL, AUGMENTED AND 
MIXED REALITY

VR THEATER

For a unique and dynamic approach, all 
program and event icons are made to 
follow an isometric grid, activating the 
SIGGRAPH 2019 conference color palette. 
See the full list of program and event 
iconography to the right.

To maintain integrity, icons should not be 
altered. This includes adding or removing 
elements, changing colors used, and 
scaling disproportionately. Icons can live 
on either light or dark backgrounds, but 
ideally in situations of high contrast to 
maintain detail and structure.

To enhance an icon a platform environment 
can be added to the standard set of 
iconography. This treatment also helps 
bridge the gap between photographic 
and text elements. The primary set of 
platforms include purple (for programs), 
blue (for events), & light grey (general use). 

computer animation festival
production sessions

appy hour
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SUBMISSIONS
ICONOGRAPHY

All submissions iconography is final. To maintain integrity, icons should not be altered. This 
includes adding or removing elements, changing colors used, and scaling disproportionately.

Submissions icons still follow the same 
isometric form, but are outlined. This 
conceptually portrays programs as 
incomplete without the submissions  
from the individuals that partake in  
these programs. 

For submissions, icons should only appear 
in their outlined form. Submissions can 
also feature deadline text and the name of 
the program within a dark blue (#282F75) 
circle and wireframe platform. When 
accompanying icons with other submission 
icons, the weight of the icons lines must be 
the same for consistency and cohesion. 

normal state hover state

deadline

03 APR
deadline

03 APR

computer animation 
festival

computer animation 
festival

ADAPTIVE TECHNOLOGY APPY HOUR ART GALLERY ART PAPERS BIRDS OF A FEATHER BUSINESS SYMPOSIUM COMPUTER ANIMATION 
FESTIVAL

COURSES EDUCATOR’S FORUM EDUCATOR’S FORUM: GROOVY 
GRAPHICS ASSIGNMENTS

ELECTRONIC THEATER EMERGING TECHNOLOGIES EXPERIENCE HALL GAMES

INTERNATIONAL RESOURCES 
CENTER

JOB FAIR PANELS POSTERS PRODUCTION SESSIONS REAL-TIME LIVE! SIGGRAPH NEXT

STUDENT VOLUNTEERS STUDIO TALKS TECHNICAL PAPERS THESIS VIRTUAL, AUGMENTED AND 
MIXED REALITY

VR THEATER
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ICONOGRAPHY 
MISUSE To uphold integrity of the SIGGRAPH 2019 conference brand, the following uses of iconography 

are prohibited.

DO NOT

1. Place icons on similar color backgrounds.

2. Alter colors of icons. Or use unapproved 
color palettes.

3. Use submission icons in fully illustrated 
and colored environments.

4. Apply main icon over busy section of 
artwork. Main icon may overlap busy 
section but must be seated within its 
own space. Icons can be used within an 
environment, but main icons must be 
called out.

5. Use any other color than white for 
submission icon outlines or use any  
other color than blue (#2c3075) for the  
icon background.

6. Use icons that are not in 3D Isometric 
form. The only exception to this rule is 
social media iconography.

7. Use unapproved effects or shadows.

8. Scale disproportionately or alter the 
angles outside of the isometric grid.

1

7

4 5

8

6

2 3

11



SCENES

FULL COLOR SCENES WITH TEXT

When using full color scenes with text, a 
cut of the environment must occur on an 
isometric angle with the full color scene 
placed on the lower right side of the cut  — 
some overlap of the scenes into the solid left 
side can occur for visual interest. Text should 
be placed on a solid background on the upper 
to middle left side of the cut. 

OVERLAPPING TEXT WITH SCENES

When overlapping text with scenes on a cut 
environment, the environment is flipped to 
the same side as the text, both being applied 
to the upper to middle left side of the cut. A 
color overlay must be applied for legibility. 
A full color icon on the right side to support 
content will add a splash of interest and 
balance to the composition.
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SHADOWS

Most assets should also be accompanied 
by a shadow when set in a scene. Shadows 
must follow the isometric grid and style, 
and must be sharp around the edges, 
rather than blurred. All shadows must 
be colored #A5A4A4 with a 25% opacity, 
blending mode “MULTIPLY”.

SCENES:  
SCENE BUILDER 
LIBRARY
SCALE

Scaling of assets helps with the playful 
approach of the visual language set in the 
2019 SIGGRAPH brand. Some items may 
be portrayed as “larger than life” while 
others remain true to scale. People, trees, 
and other standard environmental items 
should remain true to scale while objects 
in technology, books, and other interactive 
items are allowed to be scaled to “larger 
than life” as long as it directly supports the 
message of accompanying content. 

COLOR

All colors used should follow the 
SIGGRAPH 2019 color palette. Additional 
colors may be added to defining features, 
but must adhere to similar saturation 
levels and be complimentary of the applied 
color palette (example: hair color, tints and 
shades to show depth).

Illustrative graphic assets are used to populate isometric scenes. There are many ways in 
which graphic assets, scenes, and illustrations can be used to deliver and support a strong, 
clear message. All illustrations MUST come from the Scene Building Library.
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SCENES: 
COLOR OVERLAYS
COLOR OVERLAYS

Only the approved SIGGRAPH 2019 color 
palette should be used.

Color overlays can be applied when setting 
text over scenes to maximize legibility. 
Consistent color use should be followed by 
referring to the color themes page.

APPLYING A COLOR OVERLAY IN PHOTOSHOP

1. Set the background color.

2. Place the scene on a new layer.

3. Set a new layer on top of the scene layer 
to the same color as the background color. 
This can be done using “Solid Fill” or using 
the rectangle shape, depending on the  
use case.

4. Set the new layer’s blending mode to 
“COLOR” at 100% opacity.

5. Right click and duplicate that color layer.

6. Set the duplicated color layer’s blending 
mode back to “NORMAL” at 80% opacity. 

1

4 5 6

2 3
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EMAIL
SIGNATURE

Download and place the signature file into 
your email client.
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POSTER

Download the SIGGRAPH 2019 Poster.

16


	Button 11: 
	Button 12: 
	Button 17: 
	Button 15: 
	Button 16: 
	Button 10: 
	Button 3: 
	Button 18: 


