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Go from doing agile = (I'm forced to THINK)
g to being agile.
Tone: Challenging

Hello SirMadam, / | :
If vou want to create a truly agile business, yvou need to change the way you _ BO rl ng g I S th IS how T H EY

conceive, prioritize, build and launch new innovations. Without the right buy

75% of transformation programs fail because thev don't create th ﬁar}'- WO UId ex press What they
groundswell of support.
want? (probably not)

Download "How to Create Groundswell for an Agile Transformation” to
understand more #out how orgamizational support can make or break vour agile
transformation.

What's the BENEFIT?

(“understanding more” may
not be dramatic enough... vs.
“avoiding common pitfalls™)
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SUGGESTIONS
Qo " _ Clear & compelling

I_I | A simple way to / ALT:

g Svoid agile tafure Lessons learned from agile failure

The shocking truth about agile

Can you afford to fail? 75% of transformation programs do.

The way you conceive, prioritize and launch new innovations is forced A Ilttle knOWH fa Ct that COUId

to change when committing to agile. That means gaining buy-in from . .

Vol e sabotage your agile project

Here is a step-bv-steg guide to making sure you aviod disaster. Don't

PESESCEE IR0 Why so many agile programs FAIL
See the steps ®

Are you forgetting this piece when
planning for agile?

Why did this perform better? If the above is not clear enough get in touch:
jeff@communications-edge.com
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