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Look, Sound And Feel:

A Quick Guide To 

Branding Your Spiritual  

Biz

Let’s talk about brands, baby!
Branding. 

It’s one of those words that makes a lot of biz owners want to down a bottle of 

Chardonnay, curl up and conk out for a nice, looong nap. 

I feel your pain. But as your Biz Mentor, I’m officially insisting that you get over it.

Branding is actually very simple.
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When you create a “brand” for your business, it simply means that you are making 

specific, intentional choices about…

- How your business looks. (Your style, fonts, color palette, logo, photos, images.)

- How your business sounds. (The tone that you use in your writing. Your vocabulary. 

Your slang, or lack thereof. Your stance. Your attitude.)

- How your business makes people feel. (Energized, calm, focused, revved up, 

motivated, compassionate, kind, hopeful, entertained… whatever you want!)

Look. Sound. Feel. 

Three words. Very simple.
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Now, before you start congratulating me on my brilliance, please know: I didn’t make 

this shit up on my own. 

Nearly all branding experts agree that the look, sound and feel of your business are the 

most important elements of your brand. 

You’ll find these three words echoed across tons of branding blogs, books and 

frameworks.

In this official communication brief from a top university, they state:

“The brand is our story. It captures how we want to look, sound and feel.”

There you have it. 
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So, when biz experts say things like: 

“You need to define your brand!” or “You’ve got to clarify your brand!” 

What they are really saying is:

“You need to make choices about how you want your business to look, sound and feel 

— and then commit to those choices, so that the look, sound and feel that you’re going 

for is happening consistently.”

Not too complicated, right?

So: how do YOU want your business to look, sound and feel?

This worksheet will help you to figure it out!
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QUESTIONS TO ANSWER:

- Who (or what) inspires you right now?

Any heroes come to mind? Products you dig? Companies that you’re obsessed with? 

Write ‘em down. These are good indicators of the direction your brand should be 

heading. Your taste defines who you are!
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- Who (or what) is totally gross and repellant to you?

These guys? Clear markers of what your brand should NOT look, sound or feel like.

- When you write to your clients and customers — in emails, on your website, on social 

media — how do you want your writing to sound and feel? 

Do you want your writing to sound and feel… like a letter from an encouraging friend? 

Like a bold smack of truth? Like a mother soothing a child? Like a motivational pep talk 

from a hard-ass college athletic coach? Like a text from a hysterical BFF who is 

completely wild and uncensored? 

Hint: don’t choose a writing style that will be really hard and unnatural for you to 

sustain! 

For example: if you’re a super calm, zen, chilled out earth mama, it’s going to be pretty 

tough for you to channel the voice of a “hard-ass college athletic coach” in your writing. 

You want your business writing to sound like the best version of who you naturally are 

— not a strained imitation of someone you’re not.
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- If a song started playing every time you walk into a room — a song that represents 

what you really wanna say to your clients and customers — what song would that be?

- If you won $100,000 to design the business website, shop or office space of your 

dreams, what would it look like?
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NEXT: FILL IN THE BLANKS:

I want my business / website / online presence / marketing materials to look like: 

I want my writing / communication to sound like:

When people visit my business, click over to my website, or check out my work, I want 

them to feel like:

YES! 

You just nailed down the look, sound and feel that you’re going for — at least, right now.
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Businesses do evolve over time — and brands evolve, too.

One or two years from now? You might have a different look, sound and feel that you’re 

aiming for. But the essence of who you are will remain the same. 

Think about an artist like Madonna. So many evolutions. Yet she’s still Madonna 

throughout every reinvention. 

Her taste may change. Her style may change. Her undergarment preferences may 

change. But her essence remains the same:

She’s a confident, kick-ass performer who doesn’t care what anybody thinks — and she 

wants her fans to embrace a similar “love yourself + screw the haters!” attitude about 

life, too. 

Which leads me to… one final question for you. (Turn the page….)
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- Who are you… at your core? What is the unchanging essence of you?

Fill out these phrases to help nail it down:

I am a ____________ and I believe that the point of life is to ____________. 

My ____________ may change, but my ____________ remains the same.

If I could invite all of my customers and clients to embrace a particular attitude about 

life, it would be ____________.
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NIIIIIICE WORK.

I hope you’re feeling clear and excited about how you want your business to look, sound 

and feel — and who you are, at your core.

 

Hopefully, “branding” isn’t feeling so scary anymore! 

Bring this completed workbook to your next phone call with me and we’ll walk through 

all of your responses, together. If you have any lingering uncertainties about your brand, 

I’m happy to offer some clarity.

Keep operating like a BO$$. Work hard. Play hard. Talk soon!

Theresa

PS. I didn’t magically wake up one morning and go, “Bam! I totally get what branding is 

all about. Thanks, universe!” 

My stance on branding has been informed by some very smart peeps — people I’ve 

hired, learned from, and whose work I have devoured. Eternal gratitude for these pros.
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If you want to learn more about branding — and see a few examples of biz owners who 

have built very clear, recognizable brands — I recommend getting to know:

- Abby Kerr. http://abbykerr.com/ (An expert on honing your brand “voice” through your 

writing.)

- Melissa Cassera. http://melissacassera.com/ (A total genius when it comes to creating 

a raging, addicted, obsessed fan base for your biz.)

- Shenee Howard. http://heyshenee.com/ (Hop on her mailing list for weekly tips on 

creating sizzling “brand chemistry.”)

- Victoria Prozan. http://victoriaprozan.com/ (She can help you find the “golden message 

that your clients long to hear.”)

Happy exploring + researching. 

Catch ya soon!
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About Theresa Reed

The Tarot Lady:

Ready to transform? Get the tools.
If this ebook stoked your biz  fire, you might enjoy a 1-on-1 reading with me — in-
person, over the phone, or via email.

My intuitive readings are designed to swiftly illuminate your current circumstances, 
explore possible choices & outcomes, and unfurl the ideal roadmap to the future you 
want to create. My style is frank, forthright and practical — no astro-babble or arcane 
lingo. It’s all about clarity & empowerment — not gloomy omens or impending doom (as 
you'll soon discover, most types of doom are delightfully avoidable).

All the pricing & booking details are over here — and I’ve got some juicy new packages 
for folks who want to pre-book a series of weekly or monthly readings in advance. 

And for aspiring Tarot professionals, I offer personalized business mentoring & 
training, with an emphasis on social media strategies and client attraction techniques. 
Explore my mentoring services, right here.  And don’t forget to check out my monthly 
free podcast with cohost Bri Saussy for metaphysical pros: Talking Shop.

Here's to the cards, and here's to your choices...
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Notes
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