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How To Set Up Your Etsy Shop 
to Maximize Your Profits 

by Nancy Alexander 
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ETSY INTENSIVES RECAP 

SESSION 1 
Getting Started 
 Shop Name and User name 
Getting Paid 
Banners 
 

SESSION 2 
Photos 
Policies 
Options page 
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ETSY SEO 

4 

SEARCH ENGINE OPTIMIZATION 
 

 SEO is the process of ranking high in GOOGLE SEARCH 

GOAL: Show up on page 1 when product is searched 

 Showing up on page 1 brings more traffic to ETSY  

 Search engines are frequently changing search terms 
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ETSY SEO  
(Search Engine Optimization) 
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BE RELEVANT TO BE FOUND IN ETSY SEARCH 
 

Always think like a shopper or buyer 

GOAL: To be found on page 1 or certainly page 2  
in ETSY search 

 Each listing should start with a list of keywords & 
keyword phrases (long-tail keywords) 

 Shoppers search with color, size, season, and/or 
theme in mind 
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ETSY SEO  
(Search Engine Optimization) 
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BE RELEVANT, BE FOUND IN ETSY SEARCH 
 

 Keywords and keyword phrases are important in 
item listings, titles, and tags 

 Two important SEO elements for Etsy Shop Pages 

o Shop Title  

o Shop Announcement 



Your Logo 

ETSY SEO 

 Use keywords in the exact order they might be searched 

 Long Tail Keywords are important 

 The more specific the keywords, the more likely you  
will be found in Etsy search 

 Synonym Examples:   

• “pink outdoor wreath” 

• “orange pink wreath” 

• “pink tulip wreath” 

 No commas between “long tail keywords” 
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KEYWORD RESEARCH 
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ETSY SEO 
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The words that 
appear are exact 
search terms by 

customers 
 

Investigate 
Similar Shops for 
more keywords 

Etsy Search Bar Dropdown Menu 
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ETSY ALGORITHM 

Use shop stats to find keywords 
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USE SHOP STATS TO FIND KEYWORDS 
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CHECK KEYWORDS TO SEE HOW MANY  
PRODUCTS YOU WILL BE COMPETING WITH 
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ETSY RELATED  
 

See other related keywords that could work for you 
Don’t be afraid to check your competitors listing tags 
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ETSY SEO 
RELEVANT KEYWORDS 

 

Choose only one phrase per listing you want to 
rank for 

Long-tail keywords & keyword phrases have 
very little competition  

 If you research and choose the correct long-tail 
keywords & phrases, they will rank high 

 If you do this correctly and consistently, and 
your chances of a sale are very high 

 
12 



Your Logo 

ETSY SEO 
RELEVANT KEYWORDS  

(Targeted Keyword Search Sites) 
 
https://adwords.google.com/KeywordPlanner 

http://backlinko.com/google-keyword-planner 

http://tools.seochat.com/tools/suggest-tool/ 

http://www.internetmarketingninjas.com/search/ 

http://keywordtool.io/ 

http://ubersuggest.org/ 

http://www.semrush.com/ 

http://www.keyworddiscovery.com 
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ETSY SEO 

Use your Keyword Phrase at the beginning of 
your listing title 

Those same keywords which are found in your 
title need to be used in tags 

Your aim is not to accumulate the most views 
Your aim is to attract the right views from 

people interested in your specific product. 
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RELEVANT KEYWORDS 
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ETSYGADGET.com 

A tool used to check if a listing is relevant for the keyword phrase you are targeting 
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ETSY RELEVANCY 
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ETSYGADGET.com 
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ETSY RELEVANCY ETSYGADGET.com 
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Shop name without spaces 
Targeted Keyword Phrases 
for All Listings 
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INFO & APPEARANCE 
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SHOP TITLE 
 Shop Title is known as a Tag or Slogan 
 It is limited to 55 characters 
 Should specifically describe what you sell using relevant 

keywords 
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INFO & APPEARANCE 
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SHOP ANNOUNCEMENT 
 

 First 160 Characters 
Important 

Only 2 lines – choose 
keywords & keyword 
phrases wisely 

 It is text found under 
Page Title in search 
engine results 
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INFO & APPEARANCE 

SHOP ANNOUNCEMENT 
Meta Description 

 

Meta Description is the 160 characters;  
which is less than 2 lines 

Meta Description is your Shop 
Announcement found under Shop Title 

 

20 



Your Logo 

INFO & APPEARANCE 
SHOP ANNOUNCEMENT 

 

Google Search displays Meta Description to 
describe your shop in their search results 

 You’ll find this under your shop announcement & 
product description when working in ETSY 
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INFO & APPEARANCE 
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PREVIEW EXAMPLE OF A GOOGLE SEARCH RESULT IN ETSY 

EXAMPLE FOUND IN ACTUAL GOOGLE PREVIEW SEARCH ITSELF 
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INFO & APPEARANCE 
SHOP ANNOUNCEMENT 

 

 Be careful how you use the first 160 characters  

 Getting further into your announcement, you can 
be friendly with words like:  Welcome, Hi, or Hello… 

 Here is where you can talk more creatively 

Make sure your keywords focus on your products so 
they will draw potential customers into your shop 
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INFO & APPEARANCE 

SHOP ANNOUNCEMENT 
 

 Talk more creatively about “YOU” (Know, Like, Trust) 

 Introduce new items and new collections 

 Announce a current or upcoming sale 

 Offer a “Coupon Code” or even “Free Shipping” 

 Shop announcement does not need to be long, but… 

 You can expand more in other places such as  
“About”, “Message to Buyers”,  and “Policy” pages 
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SHOP SECTIONS 

You have 10 shop sections 
Clear, Precise, help shoppers find what they want 
 Sections use up to 24 characters 
Use specific words.. “Deco Mesh Spring Wreath” 
Google uses sections as titles of landing pages 

(You’ll be found on more pages in Google Search by using 
more sections) 

Many shop sections give you more links 
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SHOP SECTIONS 

Add Shop section URLs as links to descriptions  

 Someone might search for a product that is the 
same as your shop section 

 If they do, you’ll rank higher in search than those 
who do not have descriptive shop sections 

Think of your shop sections as tags – example: 
(Use deco mesh spring wreaths, instead of wreath) 

Use bitly.com to shorten links 
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SHOP SECTIONS 
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Screenshot of a Shop 
That Needs 

Improvement With  
Shop Sections 

 
Titles are too Vague 

More Keywords 
Needed Like Wedding, 
Bride, Bridesmaid, etc. 
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HOMEWORK 
1. Start a list with all the words and phrases you can think of 

describing your product or item 
2. Go to the Etsy search bar; type in targeted keyword phrases; 

see how many products come up in each search.  
3. This helps develop a strategy for what keywords you want to 

rank for on Etsy search. 
4. If you have any listings on Etsy right now, go to: 

http://www.etsygadget.com. 
5. Enter shop name and targeted title words used.   
6. Use the “am I relevant” tool to see what page your product 

is listed on. 
7. Fill out your shop title, announcement and shop sections 
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DJ Wreath Creations (shop opened 10-20-13) 

CRITIQUES 

Diane Fischer 
    

BANNER: Cute, little 
too whimsical for 
Halloween 
 
SHOP SECTIONS:  
Fill these out 
 
ANNOUNCEMENT: 
Needs to be 
Keyword Rich  
 
INVENTORY 
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DJ Wreath Creations (shop opened 10-20-13) 

CRITIQUES 

 Banner: It is really cute and would look great 
promoting spring/summer, but I would like to see 
something for fall 

 Shop Section: Need more sections filled out using  
2 to 4 long tail keywords 

Announcement:  Should have keyword rich words 
describing what you sell 

Add more inventory as soon as possible 
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DJ Wreath Creations (shop opened 10-20-13) 

CRITIQUES 

 Policies:  Filled out well 

Great Job on the “About” page and “Profile” page 

 Photo backgrounds need to lightened up a little 

 Listing Titles need to be keyword rich with keyword 
phrases (use about four to five of them) 

Use all of the 140 characters to best describe your 
wreaths  
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DJ Wreath Creations (shop opened 10-20-13) 

CRITIQUES 

NEW TITLE 
 
Black Mesh Halloween 
Wreath,  
Spooky Wreath, 
Skeleton Wreath,  
Deco Mesh Halloween 
Wreath,  Day of the 
Dead Wreath 
 
(Skeleton in original 
listing misspelled) 
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