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List building can feel artificial and overwhelming at first. After all, you need to use 
conscious strategies to make your sharing feel natural and authentic. 

Keep your focus on your ideal subscriber, and your list building will feel natural 
and authentic—and remember that strategies are just particularly effective ways to 
share. 

1. Consider using a ‘Welcome Mat’ 

 

This is one of the newest types of pop-ups, available when you sign up for 
SumoMe. You can create the same type concept with other services such as 
ConvertKit.  

As in the example above, it takes up the visitor’s entire screen so they are 
compelled to focus on your call to action.  

As with all pop-up types, make sure you test your Welcome Mat, once it’s 
installed, to see how effective it is in getting results. 

2. Find the Right Pop-up Option 

It’s not enough to create a pop-up for your landing page: Find the pop-up type 
that draws the most response from your ideal visitor. Start by realizing there is 
more than one pop-up type! You can install: 

o Entry pop-ups 

o Exit pop-up 

o Pop-ups that appear after a visitor has been on your web page for a 
specific length of time (set by you) 

https://sumome.com/app/welcome-mat?src=stories-grow-email-list
http://mbsy.co/convertkit/20078774
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o Pop-ups that only appear when a visitor takes a specific action (such as 
clicking on your Pricing options) 

o Light-boxes 

o Ribbon pop-ups that appear at the top of the screen 

o Floating or fluid popups that you can set to appear anywhere above the 
fold on your website 

3. Make Sure You Create a Specific Landing Page 

Don’t just send visitors to your Home Page. (If you do, make sure it is set up as 
a Landing Page!) 

4. Realize Your Sidebar is NOT a ‘Landing Page’ 

Don’t rely solely on a sidebar sign-up web form. Create a separate landing 
page, and send people there.  

Your sidebar sign-up box should be regarded as an extra strategy; not as your 
primary sign-up vehicle 

5. Put Calls to Action in Your Graphics 

Never, ever post an image quote, for example, without including either a call to 
action within the graphic—or accompanying it. 

At the very least, do brand it with your website URL. 

The same goes for infographics, cover photos (where allowed), pie charts, 
diagrams and even just images, if you can make this look natural and timely. 

6. Include a Call to Action in your Sign-up Gift 

Even if you don’t have a ‘next product’ ready, recognize that your sign-up gift 
is prime real estate for list building. 

At the very least, finish with a message such as: “You’ve downloaded my nifty 
[XX ways to XX something”]. If you’ve found it useful, please share it with your 
peeps.” (Then include your SHARING BUTTONS.) 
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7. ALWAYS Use Sharing Buttons 

 

Don’t just put sharing buttons on your website; put them on every post, gift, 
landing page and email! (Check out AddThis for the latest in free, powerful, 
mobile-responsive buttons.)  

8. Create Exciting Affiliate Contests 

“Exciting” should be a concept never far from your mind, when engaging with 
your followers and subscribers. 

If you have affiliates, recognize the goldmine they can prove to be, and 
provide them with rewards, recognition—and really fun contests. 

Use apps such as Wishpond to specifically create referral promotions.  

9. Arrange a Giveaway 

A great way to grow your reach (Use apps such as Rafflecopter or Woobox 
that make arranging Giveaways easy!)  

10.  Write Yourself a List 

Entitle it “101 Ways to Help My Subscribers”—and use it as a fast reference 
whenever you want to: 

o Write a post 

o Create a product 

o Share something on Facebook 

o Find a resource they can use 

http://www.addthis.com/
https://www.wishpond.com/
https://www.wishpond.com/referral-promotion/
https://www.rafflecopter.com/
https://woobox.com/
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o Decide what to do for them next 

o Write a new email series 

o Create a mini-course 

o Are asked a question an item on your list answers 

11.  Create a Mini-Course 

Speaking of mini-courses, after you’ve started building your list and you are 
tracking your feedback, use it to create a seven-part email mini-course and 
landing page as your next follow-up series. 

Email mini-courses are ridiculously easy to do, and take far less preparation 
and resources than putting together, say, a webinar; or writing a book. 

The key lies in making sure there is a measurable result or achievement at the 
end of the course. 

12.  Archive Your Tips and Image Quotes 

Create separate sections on your website for these items, and each time you 
post or email a tip or image quote created by you, archive it in its respective 
section. 

Periodically direct your followers and subscribers to these sections, once 
you’ve built up a decent collection of tips and image quotes. 

13.  Create a FAQ page 

Whenever a follower or a subscriber asks you a question, add both the 
question and your answer to your FAQ page. 

This is a great way to become a “turn-to” resource for your ideal subscriber … 
and you can use your Tips and Image Quotes archives, as well as your FAQ 
page, to generate post, product and gift ideas for your subscribers. 

14. Create a Media Page 

Make it easy for bloggers to write about you and make it easy for potential JV 
partners to make a decision about you by providing a professional media page 
on your website; including essential details and graphics you guess they would 
like to access the most. 
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15.  Maximize Your ‘Real Estate’ 

Include links, share buttons and calls-to-action at the end of digital products, 
Thank You pages, Download Pages and everywhere you make contact! 

(Take a look through all your content and figure out what types you aren’t 
maximizing yet?) 

16.  Focus on Your Ideal Subscriber 

This is basic, but often forgotten as we get swept away with “branding” 
ourselves. It really IS all about your subscriber: With how much she identifies 
with you, relates to you, turns to you for solutions she trusts. 

Even when you are writing your About Page bio or sharing photos of triumphs, 
only share the bits that she will find particularly relevant—and emotionally 
stirring. 

Constantly remind yourself: 

o It’s not about showcasing your achievements: It’s about showing her what 
she can achieve. 

o It’s not about proving you’re an expert: It’s simply about helping her get to 
her goal. 

17.  Pre-Sell 

Don’t just spring a product on your followers and subscribers: Start talking it up 
before it’s even finished. 

You can do this on social posts, blog posts and in emails. Ask for feedback; 
share the creation process; feature impromptu, short polls; and tell your story—
WHY you wanted to create it and what you hope it will do (for those who invest 
in it or download it). 

18. Use Feedback Forms After Events or Workshops 

A great way to collect enthusiastic signups: Use the momentum you’ve 
gathered at the end of a webinar, guest speaking gig or a live workshop to 
distribute feedback forms asking simple questions like “what was your best 
takeaway from today?” or “which of these three topics are you most interested 
in?”—and include a slot for their email addresses if they “want to hear 
more/about the next event”. 
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19.  Super-power Your Buzz Creation 

Don’t just rely on posting, blogging and sending out the odd email about 
upcoming events, packages or products.  

o Create a product related to your upcoming promotion: One that will 
enhance people’s enjoyment of it or provide a “taste” 

o Create a Facebook Group around the specific topic the product, event or 
package will address 

o Use services such as BuzzStream to magnify and accelerate your buzz!  

20.  Conduct a Survey—with an Incentive 

Don’t just send out surveys: Promise people something delectable in 
exchange for answering your survey. 

Use apps such as SurveyMonkey or Typeform for extra eye-appeal … or even 
create a simple “respond to this email” type survey, for a low-tech quickie 
approach.  

21.  Create a SlideShare Presentation 

SlideShare is an under-rated way of sharing nowadays—but highly effective, if 
you prepare a strong presentation on an in-demand topic. (Check your Tip, 
FAQ or Image Quote Archives for ideas.) 

The key to using it to grow your subscriber list: Include a call to action and link 
at with your Presentation. (And remember to add another specific incentive—
e.g. “Ten More Tips on XX”—to make sure they click through.)  

Twenty-one tips may seem like a lot, but these are just a smattering of 
suggestions for adding more subscribers, when you consider how many 
opportunities, tools and other strategies are out there. 

Start with these—but do get into the habit of looking for opportunities to help 
your subscribers every single day. 

After all, that’s what it is really all about! 

http://www.buzzstream.com/
https://www.surveymonkey.com/
https://www.typeform.com/examples/surveys/
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Resource	  List	  
	  

Using the right software, services, shortcuts and tools can help boost your list-
building efforts significantly—and immediately: However, it’s important to 
remember that all the resources in the world won’t help… until you start taking 
those first steps and get building. Let’s start with the absolute basics; then take 
a look at other proven cool tools.  

1. ConvertKit 

Currently ConvertKit is what I use for landing pages, opt-ins and broadcasts. It 
is a newer service that is quickly taking the online marketing arena by storm. 
What makes ConvertKit so attractive is the tagging and automation features 
allowing you to easily segment your list and the drop and drag functionality 
that makes it user friendly.  
 
 Pricing: $29 / Month for up to 1K subscribers.  
 

2. Aweber  
 
Aweber offers all the latest templates for everything from newsletters to web 
forms, mobile interaction and access, a drag-and-drop editor, up-to-date 
tutorials and top-notch customer support, all for the sum of less than $20 per 
month. In addition to Live support, there is a vast Knowledgebase, free live 
webinars, and “tons” of blog articles you can search through. 

	  
Pricing:	  Starts	  at	  $19	  USD	  for	  up	  to	  500	  subscribers.	  30-‐day	  free	  trial.	  
	  

3. MailChimp 
 

Easy drag-and-drop “designer”, analytics, multiple mobile apps, integration 
with platforms such as WooCommerce and Salesforce. Also offers MailChimp 
Subscribe so you can capture tablet signups, and MailChimp Snap, so you can 
send “quick, photo-based emails” to your subscribers.  (Note that full 
automation is not available until you upgrade to a paid program.) 
 
 Pricing: Free up to 2,000 subscribers and 1,200 emails per month.  
	  

4. ConstantContact  
 

Yet another well-established autoresponder option.   
 
Pricing: Starts at $20 USD per month (60-day free trial). 
 

http://mbsy.co/convertkit/20078774
http://coachglue.com/r/aweber
https://mailchimp.com/
https://www.constantcontact.com/index.jsp
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5. GetResponse  
 
The third of three top autoresponders with excellent records and reputations. 
GetResponse is famous for allowing you to create landing pages and webinars 
within it, as well as having all the features you would expect in a professional-
level autoresponder (including handy infographics and guides)—and 
instructions on migrating your list from Aweber. 
 
Pricing: Starts at $15 USD per month for up to 2,500 subscribers. 30-day free 
trial. 
 

Each of these autoresponders practices exponential pricing. The formula also 
differs for each one, so that the most inexpensive when you start list-building will 
not necessarily be the most inexpensive as you grow, so to give you a better idea 
of where they will stack up once you start to collect serious numbers, here’s a  
comparison at 2,501 subscribers: 

 
ConvertKit Aweber Mailchimp GetResponse Constant 

Contact 
$49 monthly $49 monthly $35 monthly $25 monthly $60 monthly 
 

6. LeadPages®  
 
LeadPages was voted the # 1 top list-building tool by sixty marketers during a 
survey done by RobbieRichards.com. Dashboard-based system of easy, drag-
and-drop templates—completely customizable without any web design or 
coding knowledge at all into powerful, graphically-gorgeous landing pages, 
thank you pages, sales pages and more. 
 
Pricing: $37 per month ($25 USD, if paid annually).  
 

7. Instapage  
 
Instapage is a simpler and less expensive alternative to LeadPages®. It’s a 
good alternative for those who are not tech-savvy; or who don’t want to create 
multitudes of landing pages.  
 
Templates are top-quality and mobile-responsive. (Upgrade for A/B split 
testing and integration with commercial platforms like Infusionsoft.) 
 
Pricing:  Starts at $29 per month (paid annually). Free 30-day trial. 
 
 
 

https://www.getresponse.com/
http://www.robbierichards.com/about/
https://instapage.com/
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8. Unbounce  
 

Unbounce is another popular LeadPages® alternative that includes templates 
with video backgrounds, as well as lightbox templates. 
 
Pricing: Starts at $49 USD per month. 30-day free trial. 
	  

9. OptinMonster  
 

OptinMonster Contains a monster selection of templates and options for 
building powerful web forms and pop-ups of all types. And its 2.18 second load 
time beats SumoMe’s 3.33 seconds. 
 
Pricing: Starts at $19 USD monthly ($9 if paid annually) 
	  

10. SumoMe  
 

SumoMe is a suite of list-building tools that includes pop-ups, “smart bars” that 
stay at the top of your landing page screen containing your call to action and a 
“welcome mat”—a landing page with one call to action that appears when 
people land on your site. 100% mobile responsive, A/B split testing, .GIF and 
video-friendly.  
 
Pricing: Free for one single site. Paid plans start at $29 USD per month (paid 
annually). Free trial. 
 

11.  AmbitionAlly  
Formerly known as PopUp Ally, AmbitionAlly calls itself a “more polite” pop-up 
web form that you can customize—including deciding on exactly when it 
should appear in your visitor’s browsing experience. 
 
Pricing: Starts at $59 per month (paid annually).  

12. OptinSkin  
 

OptinSkin includes opt-in forms plugin that offers split testing, eighteen default 
designs, a “fade” feature, the ability to place skins anywhere on your blog and 
it integrates with all major email autoresponders. Works on posts, pages and 
custom templates files—plus many more options. 
 
Pricing: $67 USD for one website (one-time payment). Offers a 60-day money-
back guarantee. 
 
 
 
 

http://unbounce.com/
http://optinmonster.com/
https://sumome.com/
http://nathalielussier.com/adirect/?p=a33335150&w=papro
http://optinskin.com/
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13. Wishpond 
 
Create contests, landing pages, forms and promotions with Wishpond. 
Wishpond includes A/B split testing, automated marketing and lead 
management. 
 
Pricing:  $45 USD per month. 14-day free trial.  
 

14. JustUno  
 

JustUno is a pop-up creator that allows you to do things like create exit offers, 
use promo codes and install discount buttons, as well as create advanced 
forms, use mobile integration, verify ages and run unlimited promotions. 
 
Pricing: $19 per month. 14-day free trial. 
 

15. Instagram for Business  
 

Increase engagement with Instagram for Business, using photographs to 
reinforce your brand and your story. Catch the eyes of your ideal subscribers 
with your own unique photographs. 
  
Instagram for Business allows you to promote your posts directly from 
Instagram and offers powerful business Insights. You can also set up Instagram 
advertising right from Instagram for Business. 
 

16. Buzzstream  
 
This powerful tool helps you research influencers, manage your relationships, 
and conduct outreach that’s personalized and efficient.” 
 
Pricing: Starts at $24 USD per month. 14-day free trial. 
 

17. MeetEdgar  
 

MetEdgar is a content management platform that helps you automate, 
repurpose and make the most of your web content. Promises to “double your 
traffic”.  
 
Categorizes and sorts your posts, creating a content library which it then 
rotates and shares. An “intelligent” program, it measures the effects of posts 
and helps you share your best content. 
 
Pricing: Starts at $49 USD per month. 
 

https://www.wishpond.com/main/
https://www.justuno.com/
https://business.instagram.com/
http://www.buzzstream.com/
https://meetedgar.com/
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18. VideoMakerFX  
 
Easily create professional-looking videos for your landing pages, using effects 
such as animation and whiteboard. 
 
Pricing: Currently on special at time of writing for $47 USD (one-time payment 
for life).  
	  

19. Canva  
 

Template-based design software. Log in with Facebook, Google+ or email and 
choose from all sorts of template designs to create your own infographics, 
image quotes, Facebook Cover photos, book covers, banners and more. 
 
Pricing: Free—but some templates are paid ones. 
	  

20. Big Stock Photo  
 

Reliable, top-quality stock photo, vector art and video site. You can either buy 
credits, or subscribe to plan that allows you to download a certain number of 
images per day. 
 
Pricing: Starts at 10 image credits for $35 USD or 5 images per day at $79 USD 
per month. 

21. Pixabay 
 

Photograph and clipart site, free for commercial and personal use. Does not 
specify if model releases were used, so do your due diligence and use with 
caution (as with all free clipart sites). 
 

What makes a good list-building resource?  
 
Any tool, app or piece of software that helps you make a stronger connection. The 
key is to select resources that you find easy to use—and whose results your 
audience responds to. 
 
Not only do tools like these help you build your list, they save you time, allowing 
you to spend more time on things that matter—like interacting with your ideal 
audience.  
 
There’s no more need to do things the hard way. Choose your ideal list-building 
tools and enjoy the results! 

 

http://coachglue.com/r/easy-videos/
https://www.canva.com/
http://www.bigstockphoto.com/
https://pixabay.com/

