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 YOUR NEXT CUSTOMER ATTRACTION EBOOK  
Worksheet 

So glad you opened this! I want you to dive in, but first, a couple things. 
 
Put your inner critique in the closet.  
You’ve got to just get in touch with your customer.  
How do they talk? 
How would you talk to them? 
 
If you are a journalist, an English major, or tend to be the grammar police, you’ve 
got a special challenge. 
 
You are not going to be a good copy writer – one who can write email in a way 
that sells if you allow the “rules” you learned in school so well to get in the way. 
We don’t talk like that. This isn’t a thesis, a grant proposal, or even a newspaper 
article. 
 
Copy is communication in the way that reaches your customer in your voice. That 
means you speaking in print words in your voice in a way that your customer 
feels like you are inside her head. 
 
That said. This copywriting thing? Needs YOU. Don’t give it to someone who 
does not know your business, the emotions behind your customers motivations 
or the way that YOU and your business deliver, the voice and personality you 
have.  
 
If you’re not the boss or the owner, then before you write, be sure that you have 
done all the background digging so you know this business, not just your 
personality, especially if you are a part of a big organization. You may need to 
school your boss or boss’ boss about the difference between copy that sells and 
that kind of copy that is grammar-perfect and proper which does not.  
 
Now begin.  
 
Define your target market. List the age range and gender. Are they in school, 
working full time or part time? Are they retired? Married, single, divorced? 
Struggling with a budget or plenty of disposal income? What do they value?  
Who is it? If you were naming your customer, what’s her name (or his name) 
 
What problems do she have? 
What does she complain about? 
What does she wish would go away? 
 
Now start writing titles 
What would be possible titles that use numbers or how-to? Write at least 10 
possible titles. Write 20 if you can.  
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Write 5 that include numbers.  
Write 5 that start with how-to. 
Write 5 that are a question. 
Write 5 that shock or are opposite the usual.  
Write 5 that are clichés.  
 
Keep your eye on your program. What program that you have or want to 
create are you trying to seed? How will this ebook give a prospect a quick win 
and the program be the fully expanded solution?  
 
1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 
10. 
 
Now add a subtitle to each one of them.  
 
For example, you write a book (from the post example at 
fitnessmarketingmastery.com) Cardio-Baby: 5 Workouts for Moms, (I added 
the 5) to make it more clear and enticing your subtitle could be, At-home no-
equipment workouts in 30-minutes or less. 
 
Brainstorm on the Subtitles for your book: 
1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 
10. 
 
 
Now you’re promising a lot more. There’s one last thing for the cover that you 
might want to add. This is the small print but it matters. Add a, “so you can.” 
Finish the book title by completing this sentence: So you can….  
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In our example above, think about what a new mom wants. Here’s how I’d write 
it, just a first quick idea.  
So you can get your body back after baby. 
 
So using my example, here’s the book title:  
 

Cardio-Baby: 5 Workouts for Mom 
At-home no-equipment workouts in 30-minutes or less 

So you can get your body back after baby 
 

Come up with at least 5 So that you can… finishes 
1. 
2. 
3. 
4. 
5. 
 
Next? Go search for a royalty-free image (this means you’re going to buy a 
stock photo or have a photo shoot with some cute baby and new mama).  
Ask someone on fiverr.com to create a cover for an ebook for you with your title, 
image and your name as the author.  
You can hold off on that and wait until you have the inside of the book too.  
 
Now write the book. Don’t sweat this part! Look, in the Cardio-Baby example 
there’s five workouts. You can do one per page. You need a little introduction 
note like a preface. Then close with resources (including your new class that 
gives them more and even better results), and research you used. You can add a 
coupon code for a discount on a product or service. That’s a great way to track 
the effectiveness of your book.  
 
That’s a total of 7 pages plus a cover. You can do that in about an hour! 
 
Let it sit. Come back and proofread. Have someone else proofread (not for 
English lit) but for effectiveness and yes, spelling and any URLS that aren’t 
correct – that will cost you. Ask someone the book targets if it is helpful. Ask if 
you missed anything or anything is unclear. Be sure to add your website at the 
bottom of each page.  
 
Then send it off and get a proof back. Be specific in what content you want on 
each page. A graphic designer on fiverr.com may charge you $25-50 for a project 
like this, but they aren’t going to advise you on layout. They’ll carry out the 
directions you give them.  
 
Get this done. You may hate it in 6 months and want to do it over. But you’ll 
never get to version 2.0 if you don’t do one. And this one will help you get more 
customers if you know your customer at all.  


