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Part I -- Getting Online

Get Your Goals Straight,
Your Content Noticed, and

Your Writing Career Off the Ground
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There are thousands of gurus out there telling your how to get noticed. Many are brilliant

writers and marketers and they really know their stuff.

Except...

Except that they have forgotten what it is like to be really new at the publicity game. They talk

about increasing their social media presence practically overnight using certain techniques.

But what they don't tell you is that they already had hundreds of thousands of followers before

they implemented these tricks and tips.

If you're a newbie, you need a whole different set of tools

to get your presence noticed.

So don't waste your time buying software or purchasing subscriptions unless you already have

a moderate following. Instead, you need a clear goal, a willingness to put a little effort to move

closer to it, and the ability to follow a few simple instructions.

LET'S GET STARTED!
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You're a writer.

That means you already know that you want to write. But do you want to be a bestselling
novelist? Quit your day job and be a freelance writer? Write articles for magazines? Blog about
your passions? Perhaps you even want to teach writing or help other writers get published.

The number one mistake of newbie writers is to neglect to set their path from the get-
go. The platform of a novelist will be very different from that of a content writer, and so will the
type of audience each attracts and the type of outreach that will be successful for individual
end goals.

Don't skip this step!

If you do, you will waste countless hours and lots of money either moving in the wrong
direction or treading water aimlessly. So pour yourself a coffee (or tea, or soft drink, or vodka)
and think on it. Write your goal in the space below. If you need help, contact me at
gottabeeme@gmail.com and I'll help you find a goal that fits your talents and aspirations.

MY GOAL:_______________________________________________

________________________________________________________

________________________________________________________

Step 1: Define Your Goals
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Stop and do this
step NOW,

before moving
on to Step 3.

Every writer needs a home. In this case, a home on the internet where you will center your
outreach plans, build your brand, and showcase your talent. Many new writers start reaching
out before they've fully formed their brand -- don't be one of them.

I made this mistake and I don't want you to!

I published a book (which became an Amazon bestseller) and only then scrambled around

getting a website together, so I lost momentum with visitors who encountered a half-finished

landing page. Then, I switched gears altogether and decided I needed another website to

serve my real goal -- helping other writers. There is so much competition online that you only

have seconds to make that connection. People who land on an unprofessional or haphazard

website will conclude that it represents you and your work and not bother to check back.

This doesn't mean you have to pay a designer thousands of dollars to set up a site for

you. It can be simple, with few bells and whistles.

Just make sure that it looks intentional.

Step 2: Create Your Home Base
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Step 3: Announce Your Presence

You have your website and you're ready to let people know where you are. Make sure that all
of your materials coordinate. If it's appropriate for your goal, get a logo designed and get
business card printed. After all, not all business is conducted online.

If you haven't already, create social media accounts for your website/business. At a minimum,
consider Twitter and Facebook. Make sure that the headers for both of those accounts have a
common look to them. Below are my Twitter and Facebook pages. See how they have a
common design?
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Also, get an email "signature" set up that will help distribute your brand and message to
everyone you email. It's free exposure -- don't let it go to waste! Again, keep in mind that you
want a similar look for all your brand materials. Check out the screen shot of my email
signature, below. See how it coordinates with my Twitter and Facebook presences?

The social media icons are clickable and will take interested readers right to my
Twitter, LinkedIn, Facebook, YouTube and Pinterest pages.



The Writer's Guide to Getting Noticed, Part I ©2016 Nikki Bee Williams, LLC 7

You need to have a plan -- especially as a newbie. You don't have time to do all the marketing
tasks that are out there to choose from. And, unless you have some well-invested relatives,
you probably don't have the resources to hire "people" to do the marketing for you.

That means you need to find out where your target audience is hanging out and focus on those
areas.

If you are an aspiring novelist, make sure you have a Goodreads profile and take time to
comment on the chat boards. Motivational writers or freelancers might want to focus on their
LinkedIn profiles and post good content on their boards. I find more action on Twitter than
Facebook for my target audience, so I focus my efforts there. However, (and this is a nugget
someone else charges hundreds of dollars for), don't overlook Pinterest. Material pinned there
gets 300 times the traffic as material on Facebook -- and you don't have to pay for it!

Here's a quick list of places you can get the word out about your book, brand, or services.
Besides the usual suspects, like:

There are also several surprising newcomers that you can get in on the ground floor with --
check the next page for those!

Step 4: Design Your Outreach Plan
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Ground Floor Opportunities to Showcase Your Brand
There are two entries into the social sharing market that deserve some attention.

One is Medium, a community of readers and writers offering unique perspectives on ideas
large and small. It is a blog-sharing platform created by Twitter co-founder Evan Williams. You
can sign up for free, create a profile, and start publishing articles or posts on any topic you like.
They even have venues like Made Up Words for fiction writers who want to get their stories
told. They share top rated posts on their own blog and on Instagram and Twitter -- a great way
to multiply your exposure.

Another newcomer that promises to be a boon for writers is Perspectivo. This is an online
space where you can support others toward their goals (or get help for your own) and add your
perspective in the form of links. There's lots of chatter on this platform about writing fiction and
non-fiction and plenty of ways to get your name out their either as an author, writer, or teacher.

Here's a quick overview: You can create a goal, such as "become a freelance writer" or choose
from goals already available, such as "write a book". Then pick "want to do" "am doing" or
“done it” to interact with others to give and receive unique perspectives on how to reach the
goal. For each goal listed, you become part of a group of people with the same goal. Different
people add perspectives presented as questions to bring members closer to the goal. For each
perspective, members of the group can recommend or add a link. Meet people who share your
goals, and together find new opportunities to achieve them. Add your unique perspective and
links to help others reach their goals. With new functionality being added all the time, this
platform promises to deliver strong connections and authoritative voices.
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Step 5: Reach Out and ENGAGE

A Plan for All Writers

It doesn't matter whether you
plan on writing fiction, non-fiction,
novels, short stories, articles or
content, engagement with your
audience is key.

People follow others they trust. In
order to have trust, you must first
have a relationship.

A healthy relationship is one that
goes both ways. Make sure to
help your audience in any way
you can. Be approachable, be
consistent, and be NICE.

Now that you've got your goal in sight, your website
up and running, and your brand unified and tidy, it's
time for the real work to begin.

The critical element is YOU. You must have a
genuine wish to reach out and connect with your
audience. If you are insincere or come across like a
marketer, you won't have the kind of success you
need. Here's how to do this:

Be Helpful

Give advice and provide links and resources on social
media and in the comments sections of blogs--yours
and others.

Be Relevant

Keep conversations current -- don't comment on
issues long resolved and make sure that your
conversations revolve around items topical to your
audience's area of interest.

Give Them Good Content

No matter what your goal, as a writer you are
marketing to people who love to read. It may be your
newest novel, an article, or a self-help book you've
written, but at all times you need to give them what
they are looking for: interesting, well-written, timely
content.
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The Best Resources for Newbie Writers and Authors
Building and Growing an Online Platform

Best Website Hosting:
FatCow
GreenGeeks
(I've used Host Gator and GoDaddy with miserable results. Both FatCow and GreenGeeks
have fantastic customer service and tech support and they are eco-conscious companies.
GreenGeeks touts total USA-based help.

Best Website Builder:
WordPress
(Sitebuilder, Weebly, Wix, Squarespace if you just can't stand WordPress)

Social Media Must-Have Software:
Canva
This awesome program makes powerful designs for all platforms. Build your brand with
custom-made logos, buttons, headers and more. Standardize posts for Twitter and Facebook
and create custom images for your blog posts. Can't say enough about it -- it's a must-have.
Standard platform: FREE.

Free Images for Websites, Blogs, and Commercial Use:
Oh how I wish I'd known about these when I started! Here's a handy-dandy list of places where
you can get images, photos, vectors, and other graphics for absolutely FREE--even if you want
to use them commercially! Here are my favorite image sites:

FreeImages.com
Pixabay.com
Pexels.com
Unsplash.com
Morguefile.com
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Skitter Photo.com
Freerangestock.com
FreeImages.com
Gratisography.com
Life of Pix.com
StockPhotosforFree.com
Albumarium.com
PicJumbo.com
Upicm.com.com

Social Media Management Software
I used to use Crowdfire to manage my Twitter account, but I've since found SocialOomph and
it can manage all of my social media accounts, including scheduling posts. However, there are
several that are worth checking out:

Mavsocial -- Free for small businesses
Friends + Me -- Free (paid starts at $5 per month)
SocialOomph -- Free (paid starts at around $36 per month)

NOW WHAT?
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Now that I've given you some tools to use, the rest is up to you. Here's a suggested plan of action for
you to follow. If you need more in-depth guidance, check out my step-by-step courses at
gottabeewriting.com. These will give you in-depth instructions on how to get your online presence up
and running.

Determine Your Writing Focus
(novelist, freelancer, articles, content, etc.)

Design a Website

Sign up for Social Accounts

Find out Where Your Audience Hangs Out

ENGAGE!


