Webinars:  
Raising capital online
with webinars
Your (not so) secret weapon for crowdfunding success

Traditional sources of raising capital
involve a lot of in person meetings. So
much so that Crunchbase recently
referred to the old mechanism of raising
capital as “death by 1000 coffees.” 


As Jason Frishman, Founder and CEO of Netcapital in Boston
notes, this method involves jumping from meeting to meeting
with potentially qualified investors who will listen to your pitch
and decide if they want to invest in your company.


So what do companies do when they don’t have the time to
meet with that many investors and how do they pivot when the
current COVID-19 pandemic has eliminated the ability to have
in-person meetings? 


Well, companies can turn to crowdfunding for a completely
online source of raising capital. The entire process from
engaging with prospective investors to completing the
investment can be done from home with a decent internet
connection.



So how do you as a company get in
of those investors to present

front

your pitch?



Online advertising, social media, and email newsletters are all
great promotional tools to direct prospective investors to your
campaign page. Once they arrive on your page, you can use a
strong campaign video and pitch deck to give them the
information they need to make an investment decision.



However, it's difficult to answer every investor question in a video
or a pitch deck, and you do lose the face to face interaction with
investors. So there's another tool that should be included in your
crowdfunding toolkit...



Webinars!

Webinars give you the ability to meet
with hundreds of potential investors at
once.


It also gives investors the opportunity to ask questions directly to
you. This helps to increase engagement and to build trust
between the management team of the company and the
investors you are looking to onboard. 



The most common form of a crowdfunding webinar is a pitch
presentation. You can walk investors through your pitch deck as
you would at any live speaking event or coffee meeting. And by
leaving some room at the end of the presentation for questions,
investors can ask any questions they may have, which might
even be the most important part of the presentation. 



If you can’t get to all the questions, make sure to provide
responses to them in your post webinar email to the attendees.

You could also host additional webinars to
help complement your overall pitch, without
overwhelming investors with the same
information. 


Consider hosting a product demonstration; interview people within
your industry to discuss the overall market and then highlight your
positioning and unique selling proposition; even ask some customers
to join to give a testimonial on your product or service.



Here’s why we think you should be putting webinars at
the forefront of your promotion strategy:

Accessibility

Authenticity

Action

Automation

“

Give hundreds of
prospective
investors the
opportunity to

Accessibility
Crowdfunding makes the private capital markets accessible

hear your pitch for

to everyone. Rather than having one-on-one meetings or

free...

seminars that are restricted to a single location, you can
make your pitch available to everyone through a webinar.
You can give hundreds of prospective investors the
opportunity to hear your pitch for free and you can also
repurpose the pitch by making the recording available for
later viewings via your social media channels.

“

Authenticity

Create a greater sense of trust and
transparency between companies and
their prospective investors...

In our recent pitch deck article, we discussed how pitching
in-person utilizes anecdotes and stories to really create a sense
of authenticity. We don’t always get to convey those stories
through a pitch deck, but a webinar gives you the opportunity to
show the authenticity of the person or people behind the
company. This creates a greater sense of trust and transparency
between companies and their prospective investors. Depending
on the type of webinar, it can also be an opportunity to help
grow your thought leadership in the industry.


“

Webinars can have
up to 20-40%
conversion rates...

Action
As with all of your crowdfunding promotional
activities, the objective of a webinar is to get
prospective investors to take action and invest (or at
the very least visit your page to give your campaign a
follow). Indigo Marketing Agency did an analysis of
webinars for financial advisors and found that
webinars can have up to 20-40% conversion rates
versus the 2-5% conversion rate for email marketing.
So although they can require more effort to put
together, you could be looking at a more impactful
return for your campaign.


Automation
Promoting your crowdfunding campaign can be time consuming
and for some companies they may not have the internal
bandwidth to execute on all the activities they have planned.
Webinars offer the ability to automate more of your
communications. Not only does it help grow your email list by
having attendees register for the event but you can also email
the webinar out to your larger email list and promote it through
the campaign page for greater visibility. Another option to
consider is editing your webinar into smaller, focused sections,
which can be scheduled over the course of a few weeks on social
media.



“

Automate 

more of your
communications..
.

We’ve been moving towards a more
digital environment for years. 


In the last few months, that adoption of technology has
accelerated both for businesses and for personal use. 


Webinars are a great way to communicate with a lot of
people while still maintaining that vital sense of
connection - and that sense of connection is what makes
crowdfunding such an impactful form of raising capital.

Planning the Webinar

Setting up the Webinar

Know your audience and set your topic


Choose the right platform for your business


It’s important to have a clear understanding of who you want to be

There are so many different webinar platforms available on the

joining this webinar. This will help you develop your messaging so you

market. There’s Zoom, WebEx, GoToWebinar and more, so evaluate

can set a topic that will resonate.



the benefits of each system and choose the one that will work best
for your company and your computer.



Set a date and time that works for your audience

Keep in mind the timezones of your attendees. Also consider what time

Consider what’s visible behind you in the camera frame


would work best for them, whether it be during business hours, after

Whether you’re hosting the webinar at the office or at home, we

work or on a weekend.



recommend having a clear background and featuring company
promotional materials where possible.



Start promoting your webinar early

Once you’ve set the date and time for your webinar should begin

Close all tabs on your computer that aren’t required for your

promotion to your network and those who aren’t yet familiar with your

presentation


brand. Give yourself a few weeks to increase your exposure and

The webinar attendees don’t need to see all the projects you have

increase registrations.



Prepare by having a clear game plan in mind and practice
beforehand


on the go. Make sure you have the webinar open, your investor
presentation and email if needed but consider closing applications
such as Slack and Facebook.



Consider adapting your pitch deck to fit the format of the webinar and

Do you have the right equipment to host the Webinar


be prepared with a script. We also recommend doing a practice

Webinars can be quite a production and it’s important to have the

webinar a day or two in advance. This is particularly important for those
who have less experience with webinars and for those for will have
multiple team members speaking who are in different locations.


Hosting the Webinar

proper equipment. Phil Nottingham, a Brand and Video Marketing
Strategist, provides some recommendations for cameras,
microphones, and lights to help you pull off a great webinar.



Closing the Webinar

Start the webinar on time but give everyone time to join


Have a clear call to action


By starting the webinar even just 3 minutes late, you could lose

If the goal of your webinar is investments for your crowdfunding

attendees. Ensure you are able to start the webinar at the listed time but

campaign, close the webinar by asking people to invest. Also, make

do give everyone a few minutes to join before moving into the

sure it’s clear for them how to do that. Have your campaign

presentation. Consider making introductions and telling a relevant story.



clearly displayed as well as your contact information for further

URL

questions.



Make sure the presentation is clear and on-brand

Having a presentation that looks good is incredibly valuable for a

End the webinar for all attendees when its

finished


webinar. You don’t want the text to be too small to read or to have

The last thing we want as webinar hosts is to finish the presentation

clashing colours that make it difficult for attendees to focus. Also keep in

and begin switching screens before we have shut everything down.

mind that the design of the presentation should match your brand.



You shouldn’t have any additional tabs open but be sure to close the
webinar for everyone before getting back into your daily activities.



Leave time for questions and be prepared 

Giving investors the opportunity to ask a company questions is one of

Follow-up

with attendees post webinar


the most important components of a webinar during your crowdfunding

Send out an email after the webinar to thank everyone for joining.

campaign. Set aside a designated amount of time and don’t be afraid to

Use

ask the first question. Not everyone is comfortable being the first one to

address during the

speak so prepare some questions in advance and begin with those to

feedback so you can learn for the next webinar, and you can send

ease the environment.



the recording of the webinar to anyone who couldn’t attend or who

this as an opportunity to answer any questions you couldn;t
Q&A,

you could include a survey to get some

may want to watch it again.



Expect the unexpected and roll with the punches

Imagine your webinar going perfectly but also anticipate that
everything may not go as planned. There could be some technical
difficulties, you may forget to mention something or you may be
asked questions you weren’t expecting. Approach them with
patience and keep moving forward.



Repurpose

the webinar for greater reach


A webinar is an incredible tool for engaging with investors and it can
have more than a one-time use. You can share your webinar across
your social media channels and as an update on your campaign
page. You could also edit the webinar into smaller sections for a
more targeted promotion approach. 














Thanks for downloading our guide! 




You’re all set to host your very own
Crowdfunding Webinar :)

