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LAUNCH EMAIL CHECKLIST
This checklist covers some of the essential information and materials you need to put emails together for your crowdfunding campaign. Fill in each of the fields with the relevant information, review them with your campaign advisor, and then put them together into a final draft.
If you’re planning to launch a campaign on FrontFundr soon, then this information is great to use as the building blocks for the launch announcement. But you can, of course, use the information for any other promotional or launch emails you have going out to your own network. The same key messaging and materials are applicable throughout a crowdfunding campaign.

COMPONENT 1: VISUALS
Add each brand asset under the relevant bullet point.

· Your logo (your logo can stand alone as a header or be embedded on the header image).

[Add logo here]


· A header image to go right at the top of your email (ideal dimensions are banner sizing and the format should be either a JPEG or PNG).

[Add header image here]


· Any other pictures you have relating to your business (your product/ service, your team, your founders - ones with people often work best!).

[Add additional pictures here]



Keep in mind that the email shouldn’t be too long. Try to add visuals that are engaging but that don’t overly extend the length of the email.
COMPONENT 2: TEXT

Your mission and vision (aka what you do and why you do it). Google is pretty much a benchmark here, but there’s plenty of inspiration available. Aim for one or two sentences for each.

· Mission: ____________________________________________________________________________________________________________________________________________________________

· Vision:
____________________________________________________________________________________________________________________________________________________________

A list of your top USPs (aim for five). If you’re struggling to hit that number check this guide for inspiration.

· Unique Selling Proposition #1
____________________________________________________________________________________________________________________________________________________________

· Unique Selling Proposition #2
____________________________________________________________________________________________________________________________________________________________

· Unique Selling Proposition #3
____________________________________________________________________________________________________________________________________________________________

· Unique Selling Proposition #4
____________________________________________________________________________________________________________________________________________________________

· Unique Selling Proposition #5
____________________________________________________________________________________________________________________________________________________________
Your founder’s story. A great way to bring your message to life by adding a personal touch. Check out this one from Mohamad at Manzil to help get you started. 

There’s no need to write a whole article on this (though you’re welcome to do so, if you’d like!). As a minimum aim for a paragraph of five to six sentences, and remember to let their personality shine!

· Founder’s Story: ____________________________________________________________________________________________________________________________________________________________
____________________________________________________________________________________________________________________________________________________________



Reasons to invest. You’ll need at least three or four reasons that will really nudge people toward checking out your campaign page. These should be different to your USPs, and focused specifically on your campaign. 

· Reasons to Invest #1
____________________________________________________________________________________________________________________________________________________________

· Reasons to Invest #2
____________________________________________________________________________________________________________________________________________________________

· Reasons to Invest #3
____________________________________________________________________________________________________________________________________________________________

· Reasons to Invest #4
____________________________________________________________________________________________________________________________________________________________


Your ask. You need to define exactly what the investment opportunity is you’re offering, and make clear what the investment is that you’re asking for. Again, this does not have to be very long, three to five sentences will do. Make sure you cover the following in it:
· What is the minimum investment?
· How much are you looking to raise?
· Are there any additional incentives, and how do they work? 
(RRSP eligibility, reward schemes and perk packages for investors, etc.)

· The Ask: ____________________________________________________________________________________________________________________________________________________________
____________________________________________________________________________________________________________________________________________________________



COMPONENT 3: AUDIENCE

Your audience. Once you’ve finalized your overall email, it’s important to customize the messaging for various investor groups. For example, the key messaging and tone of an email to your family will often be slightly different than what you communicate to customers. 

· Who is the audience? (existing or potential investors, customers, friends and family, etc.)
______________________________________________________________________________
· What key messages are most relevant? (each email should be slightly tailored to the audience)
______________________________________________________________________________
· When is the best time to reach them? (which week of the raise and day/time of the week) 
______________________________________________________________________________
· How many times will you follow up with this group? (two emails, email and phone calls, etc.) 
______________________________________________________________________________


This launch email checklist is designed to get those in your community excited about the investment opportunity. If you have any questions, please reach out to your campaign advisor at any time.
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