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HOW TO CREATIVELY USE HASHTAGS TO ENGAGE 
BUYERS ON INSTAGRAM WITH MELISSA CAMILLERI 

THRIVE BY DESIGN WITH TRACY MATTHEWS 
 

“Because I think that I don’t have like some magic touch. It’s totally strategies 
that can be learned, that you can hone to your particular message and your 

particular business.” 
 
You’re listening to Thrive-By-Design business marketing and lifestyle 
strategies for your jewelry brand to flourish and thrive. Let’s get started.  
 
Tracy: Welcome, welcome everyone. I’m Tracy Matthews and you’re 

listening to the Thrive by Design podcast. My mission is to give you 
the best business marketing and lifestyle strategies for your jewelry 
business to flourish and thrive and today I’m super excited because 
I’m talking about a super fun topic, Instagram and how to creatively 
use hashtags to engage buyers on Instagram with Melissa Camilleri 
of Compliment Inc. Well Melissa I’m so excited to have you here. 
Thanks for coming. 

 
Melissa: Thank you so much for having me. I love chatting with you guys. 
 
Tracy: Whoo. So before we get started into the sort of nuts and bolts of 

how to use creative hashtags I’m really excited. Let me just 
introduce you to people who are new to you. How does that 
sound? 

 
Melissa: Sure, sounds great. 
 
Tracy: Okay perfect. So Melissa Camilleri is a former high school English 

and avid teacher turned designer, CEO of Compliment Inc. A 
jewelry and gift brand that seeks to uplift women through kind 
words or compliments included with each of her pieces. After 
increasing her sales by 400% in 2014 through the use of Instagram, 
Melissa created the twenty-one day instacourse to help fellow 
makers, designers, and small business owners leverage the social 
media platform to build better relationships, increase engagement 
with potential clients, and skyrocket sales. 
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 Well before we move on I just want to congratulate you by 
increasing your business by 400% in 2014. That’s amazing. 

 
Melissa: Thank you. 
 
Tracy: That is amazing. 
 
Melissa: It was really, really fantastic when it happened and sometimes you 

know when you’re in the thick of it you’re just like oh my gosh is any 
of this working? All of the efforts that I’m putting out there is 
anybody even hearing this and then you look back at your numbers 
and you’re like oh okay things are not as bad as they seem at the 
moment. Things are pretty great so yeah and then 2015 has been 
even better than last year so and I really do attribute a lot of that to 
the reach that I’ve been able to get on Instagram. I love it, I love the 
platform yeah. 

 
Tracy: Yeah. You’re doing a great job at it.  
 
Melissa: Thank you. 
 
Tracy: So why don’t you, let’s just dive in. Why don’t you tell me a little bit 

about yourself and your business Compliment? 
 
Melissa: Okay so Compliment started Thanksgiving weekend. I had the idea, 

I launched it. I put up a little website Thanksgiving weekend 2011 
and it was when I was a teacher full time and I was making jewelry 
for students and to like match their homecoming dresses. 

 
Tracy: Mm-hmm (affirmative). 
 
Melissa: And one thing led to another, the word spread and the kids who I 

was working with [3:00] they were predominantly from 
disadvantaged backgrounds and so I thought hmm maybe I could 
sell these rings a little bit more money to the wealthier 
neighborhood school and then take the proceeds and create a 
scholarship program for my kids and so I thought I was going to be 
a teacher forever and this is what I’d planned to do but word 
spread in the community fast enough that I was able to grow a 
brand a little bit but then I was able to meet you and Robin and 
embark on the Flourish and Thrive journey and I learned a little bit 
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more about sales and about marketing and at that time Instagram 
was pretty hot. 

 
 So it’s still just starting out but I saw a lot of brands were starting 

out there so I learned by trial and error and in 2014 I got really clear 
on a message on Instagram and things have really catapulted since 
then so I’m not full time in my business working as a designer and 
I’ve learned that I love marketing and I love working, finding my 
ideal client, talking with her, getting to know her really well, and 
then making things that will really resonate with her. So that is just a 
fun little puzzle I feel like I’m never maybe going to master 
necessarily but it’s enough to keep me engaged as a learner and 
experimenter. It’s really fun. 

 
 So since then I’ve also helped a lot of designers, makers, small 

business owners in all different industries share their message on 
Instagram because I think that I don’t have like some magic touch. 
It’s totally strategies that can be learned. That you can hone to your 
particular message and your particular business in order to reach 
the people that you want to reach. So I’m all about sharing, 
collaborating, and helping people reach the people that they need 
to in order to make more sales so that’s a huge passion of mine. So 
it’s like I’m teaching still but kind of just in a different environment. 

 
Tracy: Yes and you are a natural teacher. I’ve taken your course. 
 
Melissa: Thank you. 
 
Tracy: You’re very good. 
 
Melissa: Yeah thanks. 
 
Tracy: So why Instagram? I mean I know you kind of touched it briefly but 

tell me a little bit more in depth why Instagram and why you believe 
in the platform so much to grow a jewelry business? 

 
Melissa: Yeah absolutely. So Instagram is such a visual platform unlike 

Facebook or Pinterest which are also wonderful platforms but 
Instagram is all about the photograph and I appreciate that as a 
designer, as a maker because what we do is very visual and so it’s 
easier for us as designers I think to share our message visually with 
our clients just by the nature of what we do. We’re making a 
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product. I also love it because it’s hugely, hugely and vastly 
growing. There are three hundred million plus active users on 
Instagram. Three hundred million like that’s just and astronomical 
number right? 

 
Tracy: That’s crazy. 
 
Melissa: And so if you think that oh well I have this niche for design that 

maybe my people are on there. I completely disagree. Everybody 
has a potential client on Instagram [6:00] because it’s just that 
many people. So the trick is figuring out where those people are 
hanging out, what they’re seeing in their feed, and how do you 
wedge yourself into that conversation in an authentic and engaging 
way; not being like hey look at me, hey look at me. I’m never about 
spam it’s all about authentic engagement, and I feel like Instagram 
is the platform that really allows for that more so than Pinterest in 
the way that Pinterest is pretty much all visual. It’s very much less 
interactive I think than Instagram. 

 
Tracy: Yes. 
 
Melissa: And Facebook is great, but it’s so hard to get noticed in a feed now 

with all the algorithms and everything that Instagram is still a place 
where you can meet and make friends with people and build 
relationships visually and through the comments. So that’s why I 
really appreciate. It gives me direct access to my clients and my 
clients direct access to me and I love it.  

 
Tracy: I love it too. It’s the first thing I look at in the morning. It’s pretty 

pathetic. 
 
Melissa: Yeah so it’s you I can speak to. I consider that working hours but it’s 

nice to be working when you’re laying in your bed still and just kind 
of scroll through and see what’s up. Yeah it’s cool. 

 
Tracy: Like how many likes did I get and who comes to my thing. 
 
Melissa: Yeah. 
 
Tracy: And who can I reply back to. 
 
Melissa: Exactly. It’s good. 
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Tracy: Okay so one of the important things when you’re trying to grow a 

following or get your pictures found on Instagram is using the 
hashtag. 

 
Melissa: Right. 
 
Tracy: So why do we need in plain terms why do we need to be 

hashtagging and can you just sort of dial it down for people who 
are new and maybe talk about a little bit more in depth why the 
hashtag is so important? 

 
Melissa: Yes, absolutely. So a hashtag I think we all probably know what it 

looks like. It’s like that pound sign with a word or a phrase that 
comes after it and essentially what you’re doing when you’re 
hashtagging something is you’re filing it away in a category. So for 
those us who were around before the internet was big imagine a 
filing cabinet that has a bunch of file folders. So if you hashtagged 
your picture with let’s say #flourishbydesign then every other 
picture that was also hashtagged with Flourish by Design ends up 
in the same file folder if that makes sense. 

 
Tracy: Yeah. 
 
Melissa: So then when you click on a hashtag, those are clickable links that 

take you to another feed where all of the pictures hashtagged with 
the same word or phrase end up in one feed and that’s how you 
can discover new people, that’s how people can discover you, and 
you can have some strategy in your hashtags in order to be found 
by the people who are looking for the unique thing that you offer in 
your design business, in your jewelry design business. 

 
Tracy: Do you have a hashtag for Compliment? 
 
Melissa: I do. I have a couple so I use #ShopCompliment and that is 

something that I actually put, I had printed on a sticker that goes 
out with all of my packages. So on the front of my package when 
I’m mailing something out it says tag this and share your photos on 
Instagram #ShopCompliment and then [9:00] my app mention sign 
@Compliment and then I also do #werisebyliftingothers because 
that’s my trademark tag line for my business. 
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Tracy: Mm-hmm (affirmative). 
 
Melissa: And I think that that gets to the value system of what I’m 

conveying. I’m trying to convey that message and then the vehicle 
that I’m conveying that through is jewelry and so I’m connecting 
with people who believe in my value system as well through that 
#werisebyliftingothers. 

 
Tracy: We rise by lifting others. That’s amazing and you know I always 

draw inspiration from you to inspire other designers because I think 
that you’ve done things so well and this is a conversation for maybe 
another day but I love how you’ve integrated your core values into 
your hashtagging system which is amazing. 

 
Melissa: Yeah. In fact I think that that has been a strategy that has really 

benefited me well because I used to be only hashtagging like 
necklace, earrings, ring, Swarovski. 

 
Tracy: Mm-hmm (affirmative). 
 
Melissa: Or the materials I was using or wire wrapped or you know 

describing the actual products but what I found was that I wasn’t 
connecting with the people who were going to buy from me. I was 
connecting with other designers and that’s fabulous too because I 
do want to have a community of designers who support my brand 
just like I want to support other designers as well. I don’t only wear 
my pieces you know. 

 
Tracy: Absolutely. 
 
Melissa: But I’m probably not a jewelry designer’s target market either 

because I make my own so I want to find people who are looking to 
buy. So when they see Compliment they think this is exactly the, 
this product line was made for me. I don’t know how she knows me 
but she knows me and this is for me and so I found that by 
connecting through values like hashtagging my value systems or 
what my brand is about has been much more effective in terms of 
connecting with potential clients. 

 
Tracy: That’s brilliant. Connecting through values I love that. I just had like 

four ideas for hashtags while we’re talking. 
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Melissa: Oh good gosh I love that. I love that. 
 
Tracy: What’s the most common frustration you hear from designers in 

your course regarding hashtags because for those of you who don’t 
know already who didn’t catch on ship but Melissa has an 
instacourse which is amazing. I highly recommend it if you haven’t 
taken it yet. So what is one of the common frustrations you hear 
about hashtags in your course? 

 
Melissa: Yeah. This goes for jewelry designers as well as makers of all kinds 

or even anybody who is hashtagging within their industry. So I have 
a lot of health coaches in my thing so when you’re hashtagging for 
example; let’s get specific with jewelry designers. You’ll #jewelry or 
#design, or #jewelrydesign and the people who tend to be 
following those or using those hashtags and then looking in the 
feed are other jewelry designers if that makes sense. 

 
Tracy: Yes. 
 
Melissa: So you’re ideal client is not probably a jewelry [12:00] designer. I 

mean like yours Tracy yours is for Flourish and Thrive. 
 
Tracy: Right, right but that’s different yeah. 
 
Melissa: But if you’re trying to sell your product you’re not going to sell it to 

another designer. 
 
Tracy: Yeah. 
 
Melissa: So you need to get a little bit more creative in terms of how you’re 

hashtagging things. So that’s probably my number one complaint is 
I’m gaining new followers but they’re all people within my industry 
and not potential clients. They’re just colleagues or peers and I think 
hands down that’s the one because they’re like why are my sales 
not happening if I’m doing all of these hashtags, but it’s just not as 
strategic as it could be so. 

 
Tracy: Okay cool. I love that but so what do you do about that? How do 

you; what are some of the solutions to that problem? 
 
Melissa: Yeah so everything I mean if you have taken any marketing course I 

know Flourish and Thrive covers this. I know all the other marketing 
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courses I’ve taken cover this as well is that everything starts with 
your ideal clients or your dream clients so you want to be thinking 
about what makes that person three dimensional? Of course they 
want to find jewelry yes and of course they have money to pay for 
jewelry yes those are a given but what else makes that one person 
that you’re really thinking of in your mind every time that you’re 
writing copy, every time you’re posting something. What makes 
that person tick? What’s their profession maybe, what’s their value 
system, what TV shows do they watch, what conferences does she 
attend, what other products is she following?  

 
And so what I have found works really well when I’m thinking about 
my ideal client is I know that I’ve done the whole like avatar thing. 
I’ve written out where she works and what her husband’s name is, 
and her kids and all that and then I’ll go through with a highlighter 
with the copy that I’ve written about my ideal client and highlight 
any words or phrases that continually pop up or synonyms of those 
words. So that might include my client comes home from teaching 
every day. I know that my ideal client is a teacher. She loves 
education. She’s an educator in some way. So she comes home 
from school, she flips on Oprah, she gets her kids a snack, and she 
listens to Oprah in the background as she’s doing her home stuff. 

 
So for me hashtagging Oprah would probably be a good idea 
because I know my ideal client is engaged in that conversation. 

 
Tracy: Right. 
 
Melissa: If that makes sense. 
 
Tracy: Brilliant, brilliant. That’s great. 
 
Melissa: Which reminds me I should probably hashtag Oprah soon because I 

haven’t done that in a while. I do use a lot of teacher hashtags 
because I know my ideal client is a teacher and when she’s on 
Instagram she’s probably looking at her other teacher friends as 
well. So if she’s on her Instagram and she’s kind of flipping through 
her feed and as a consumer or like consumer of information I want 
my picture to show up there. I want my picture to show up in front 
of her face when she doesn’t even know she’s looking for jewelry. 

 
Tracy: Mm-hmm (affirmative). 
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Melissa: What she’s looking for is just inspiration or teacher talk or 

something that makes her feel good and boom [15:00] Compliment 
to the rescue. So I need to figure out for my personal brand where 
my clients are looking besides jewelry because I don’t think that 
many buyers go hmm I really want to buy a piece of jewelry for my 
friend. 

 
Tracy: Right. 
 
Melissa: For her birthday so I’m going to search all these jewelry hashtags. I 

don’t think it works that way. 
 
Tracy: That is such a great approach. I love that. So you talked briefly 

about how for a teacher for example how it helps you reach 
potential clients. Do you want to expand on that a little bit more? 
Other ways where it could help potentially reach your ideal clients 
or dream clients? 

 
Melissa: Sure so one of the ways that I suggest to the people in my course 

or people who I’ve coached privately through Instagram is to 
hashtag things like your location. So where are you based? Do you 
have a big shop local trend in your community? If so you should be 
hashtagging your particular town however if you know I work with 
a lot of people who are like I live in the middle of nowhere and I 
have very avant-garde jewelry so a lot of my clients live in New 
York or London or San Francisco so I feel like they should be 
hashtagging those locations because that’s where those people live 
looking at locations, looking at maybe conferences that your ideal 
client would attend because usually conferences have a unique 
hashtag and then going through those hashtags; not just using the 
hashtags from a content creator’s perspective like I’m going to 
hashtag this picture and leave it at that.  

 
What you can do is take it a step further and engage. So perhaps 
you used, you posted a picture of your jewelry and you know a lot 
of your clients are at a architectural conference because you have a 
lot of architects that happen to love your jewelry. So go through 
that architectural hashtag, click on it and it becomes a feed and go 
through and like all of those pictures and start commenting on 
those pictures and you don’t have to follow everyone in that feed. 
You don’t have to follow anyone if you don’t want to but interacting 
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with those pictures with an authentic comment like oh my gosh I 
also love that architect or I don’t know I don’t speak architectural 
language so that’s probably a bad example but figuring out how 
you can engage somebody in a conversation because it’s really just 
like going to a virtual networking event if you think of it that way. 

 
So you have to talk to people, you have to engage with people 
because that’s how you make friends in real life. So if you can be 
friendly online you have to let people know that you exist. So liking 
their photos, commenting on their photos that’s a great way to let 
people know that you exist and so hopefully people will follow you 
and engage with your story that way if you do those things. 

 
Tracy: Amazing. I love that. So what are some of your favorite hashtag 

ideas? I’m just curious. Yeah I’ve come up with so many ideas 
[18:00] just being on this call. I’m so curious about your answer for 
this. 

 
Melissa: I think personally I really do love searching teacher hashtags 

because I have such an educational component so for people who 
are not familiar with my brand five percent of all my purchases 
since day one goes to a scholarship program that I have for girls in 
my community to help them go to college and so I really find that 
teachers resonate a lot with my brand because they’re educators. 
So I like to do profession hashtags. 

 
Tracy: Okay. 
 
Melissa: I also really like like I was talking about the location hashtags. I think 

that that’s really important because there’s something, there is a 
value system in shopping local and a value system in buying from a 
maker and something that’s handmade so typically city locations 
are good for that but one of my favorite things to do in terms of 
hashes it’s not really using a hashtag necessarily it’s looking through 
like if you go to Instagram which I’m going to do this right now just 
so I make sure that I’m saying it properly. So if you go into the 
hashtag, I’m sorry. So if you go into the Instagram app and you click 
on the little magnifying glass that takes you to a search page or to 
an explore page at the very top there’s a line that says trending 
tags. 
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 So those change each day. Sometimes by the hour and every time I 
open my Instagram there is new trending tags. So if I click on that 
and you can kind of swipe to the left and I’m on an IPhone so I’m 
not sure if. 

 
Tracy: Yeah. 
 
Melissa: It’s exactly the same but you can see what’s hashtagging or the 

trending tags and its trending tags it’s not necessarily worldwide. It 
could be trending tags for the people who Instagram has deemed 
sort of in your niche or sort of would be interested in what you’re 
doing or in the conversation of the people that you’ve liked because 
they use all of Facebook’s algorithms. So not to get too techy about 
this but if you look at the trending tags, I click on them and I say oh 
cool so my first trending tag is #lastdayofsummer because that’s 
when we’re recording this right now and I think oh shoot I want to 
be in that feed. So that gives me an idea. I want to 
#lastdayofsummer on the next picture that I post. I also might want 
to go through this and say oh are these people; does this look like 
something that my ideal client would be into? I might go through 
and like and comment on the first ten pictures that I see in that 
feed. 

 
 So that’s just using it as an engagement tool is looking at those 

trending tags and this is a pretty new update for Instagram. It’s only 
been around like this for maybe a couple of months. Below those 
trending tags you will also see something that says explore posts. 
Now these explore posts are different for each account. [21:00] 
They are based on the Instagram algorithms of who you’re liking, 
who you’re commenting on, people who also follow the people who 
you’re following. So this is a great way to connect with people who 
will probably be interested in the things that you’re doing because 
Instagram has deemed them like related to what your posting. 

 
Tracy: Mm-hmm (affirmative). 
 
Melissa: Or related to the people who you’re liking.  So I love going through 

that and just commenting on people’s feeds or liking people’s stuff. 
That’s the easiest way to build engagement and that’s the way that 
I’ve built my following and that’s the way that I build sales. So when 
I go through my explore posts I do see a lot of jewelry, but I also 
see yoga and I also see those kind of trendy pictures of a laptop 
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with a latte and those things that you happen to see on Instagram 
kind of a lot these days but those are people who are attracted to 
my brand as well. So if I’m liking and commenting there then I’m 
showing people hey I exist, check out my brand, and they’ve 
already been chosen for me as people who will probably be into 
what I’m promoting. 

 
Tracy: Very, very cool. I’m like sitting here on Instagram right now. I’m like 

in the middle of it. 
 
Melissa: Kind of mesmerized? 
 
Tracy: Yeah. No totally mesmerized by all of this. I love it. I’m like wow 

yeah the explore thing and the trending tags and I’m going to go 
hashtag something last day of summer right now. 

 
Melissa: Yeah so something to also keep in mind is that there used to be for 

people who’ve been on Instagram for a while it used to be that if 
you hashtagged something kind of deep in your feed like maybe 
you posted it a week ago and then you would hashtag it it would 
show up chronologically in that hashtag feed from when you 
hashtagged the picture okay so this is kind of confusing but let’s 
say I posted something a week ago and then today I go in and I 
hashtag last day of summer. So then I go over to the last day of 
summer hashtag and it would be the first one I see right there. But 
that’s not how Instagram works anymore which is kind of a 
bummer. So you just have to be aware that your hashtagged 
pictures are not going to show up when you took the picture. 

 
Tracy: Mm-hmm (affirmative). 
 
Melissa: As opposed to when you’ve hashtagged the picture. 
 
Tracy: So when you took the picture meaning? 
 
Melissa: When it posted. 
 
Tracy: Okay so it doesn’t geo tag when it was? 
 
Melissa: No. 
 
Tracy: I’m going to hashtag last day of summer my Amalfi Coast picture. 



 

 
This document is owned and distributed by Flourish & Thrive Academy. It may not be sold or 
otherwise distributed without expressed written consent. | © 2015 | Flourish & Thrive Academy 

 
Melissa: Well so yeah but that’s what I’m saying like you were on the Amalfi 

Coast a month ago right or just a couple of weeks ago? 
 
Tracy: Yeah but I just did a TBT. It won’t, it’ll be way back but. 
 
Melissa: Oh yeah. So it might be like if you’re doing something like a hashtag 

for example #love has like five hundred million hashtags with love. 
So you’re going to be buried immediately and if you hashtag 
something with love after the fact no one is going to see that. 

 
Tracy: Okay. Good to know. That’s great advice. 
 
Melissa: Yeah, thanks. 
 
Tracy: Okay, cool. [24:00] 
 
Melissa: The two things that I would like to mention if it’s okay with you. 
 
Tracy: Yeah. 
 
Melissa: I was going to say use a time hack so you don’t get sucked into 

things. 
 
Tracy: Yeah okay so okay perfect. 
 
Melissa: And then one more would be about creating your own hashtag. 
 
Tracy: Alright so I want to ask you a few more questions. What are some 

of the time hacks for people who don’t have a ton of time to spend 
on Instagram? They’re focused on really doing other things in their 
business or whatever. What are your favorite time hacks? 

 
Melissa: Yeah okay so I would say chunk out the things that you have to do 

on Instagram into like ten minute segments. So you know that you 
have to post and that takes time to think of your caption and edit 
your picture or whatever so take ten minutes and do that maybe in 
the morning and then if you have a way that you can multitask 
your; like maybe your hashtag searching or your liking and your 
commenting. I like to do that in ten minute chunks. So I set a timer 
on my phone is what I do and then if I’m a passenger in the car 
somewhere I’ll just say okay I need to spend ten minutes doing this 
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really quick can we just like listen to music instead of having a 
conversation. I do that with my fiancé like Instagramming hold 
please and then I’ll take ten minutes and just interact with people or 
if I’m on the train I’ll do that or if I’m on a treadmill I can do that 
because it’s like instead of just sitting or while I’m watching TV 
where I don’t have to be totally focused. I try and just do things in 
ten minute increments and that makes me not spend all freaking 
day on Instagram because it can take forever. 

 
 Also if you have a group of hashtags that you really love to use. 

You’ve figured out who your ideal client is and where she’s kind of 
hanging out on Instagram and you like to use those particular 
hashtags I save a list in my notes section on my phone. So I have a 
notes app on my phone or Evernote or one of those apps that 
keeps your stuff straight and then I just copy and paste it into a 
comment below my original caption. So I’ll post a picture, I’ll post 
my caption, and then in one comment below that I’ll copy and paste 
my hashtag list. 

 
Tracy: Awesome. Is there anything else that you’d like to add? 
 
Melissa: In general yes. I think it’s really beneficial for brands to create their 

own hashtag and it could be your brand name but it could be 
something a little bit more fun or value related to your particular 
brand but that’s a great way to crowd source photos for you to 
post. So that when you’re sending your jewelry out to your clients 
and they’re falling in love with your brand you want to encourage 
them to take pictures and share on their feed and then hashtag 
your unique hashtag whatever that is so that you can repost those 
pictures. So it generates content for you as well. 

Tracy: That’s amazing. Okay so this has been such a great conversation 
Melissa. Thank you so much for being here and sharing with us 
more about how we can get creative with our hashtags because I 
think it’s important. Where can everyone find you? 

 
Melissa: You can find me online www.shopcompliment.com or [27:00] on 

Instagram I would love to connect with you I’m at 
#shopcompliment and I love to follow back but just let me know 
that you heard me on the podcast or that you’re a member of 
Flourish and Thrive Academy or whatever so we can engage that 
way because I like to actually know the people who I’m following 
and who are following me back so yeah you can find me there. 

http://www.shopcompliment.com/
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Tracy: Awesome and you have something, a little freebie for us to help 

grow your Instagram right? 
 
Melissa: Yes. I created a little free download for everybody listening today. 

It’s called “Three Easy Ways to Grow Your Influence on Instagram.” 
So there’s even more tips and tricks and ideas for you to reach your 
potential clients and I know you guys have that available for 
download through your community. 

 
Tracy: Absolutely. You can get that at 

www.flourishthriveacademy.com/iggrowth and it will also be 
available in the show notes on the website. Thanks again for being 
here Melissa. This has been awesome. 

 
Melissa: Yeah thank you so much for having me. It’s always a pleasure. 
 

 

http://www.flourishthriveacademy.com/iggrowth

