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HOW TO BUILD A PERSONAL BRAND  
WITH HANNAH BECKER 

THRIVE BY DESIGN WITH TRACY MATTHEWS 
 

A lot of that has been networking and then taking on smaller projects to show 
examples of what I can do to then get bigger projects. 

 
 

You’re listening to Thrive-By-Design business marketing and lifestyle strategies 
for your jewelry brand to flourish and thrive. Let’s get started.  
 
Tracy: Today I am really excited to be here on the Thrive-By-Design 

podcast with a very special guest but before I introduce my 
guest today I wanted to say hey it’s Tracy Matthews the Chief 
Visionary Officer and Creative Director over at Flourish and 
Thrive Academy and I’m excited because today I have a super 
fun, super hilarious, and super amazing Hannah Becker on the 
show with us today and for those of you who don’t know 
Hannah she is I don’t know Hannah I’d probably call you a jack 
of all trades sort of in the jewelry industry. You do a lot of 
different things like we were talking about before the call. But 
she became; I found about Hannah because she has this great 
Instagram account called Diamond Doodles and about a week 
or two after I started follow Diamond Doodles I met Hannah at 
a WJA event. 

 
 So Hannah I’m so excited to have you here. 
 
Hannah: Thank you so much. 
 
Tracy: To talk about well I’m so excited to have you here Hannah just 

to talk about how to build a personal brand but we’ve been 
talking for a long time about having you on the show so I’m 
even more excited and grateful that you have taken the time 
today to chat with the audience. Thanks for being here. 

 
Hannah: Thanks for having me. 
 
Tracy: Awesome. So before we get started I’m just going to ask you 

or I’m not going to ask you anything yet. I’ll ask you some 
questions in a moment but I’m going to do a little bit of a 
formal introduction so for people who haven’t heard of you or 
who want to get to know you better can learn more about you. 
So Hannah Becker graduated in 2011 from Bard College with a 
BA in Art History. After working in branding and social media 
she attended the GIA as part of the first jewelry design and 
technology class and earned her Graduate Gemologist 
Certification there as well. She worked as a production 
assistant for a diamond jewelry company while beginning to 
build her Instagram based business Diamond Doodles. 
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Currently Hannah works full time as the CEO of Diamond 
Doodles.  

 
That’s awesome Hannah. Well first of all welcome again but I 
think it’s awesome now that you have your own personal 
brand Diamond Doodles because it’s such a cool concept. 

 
Hannah: Yeah I thought it was; it’s very fulfilling. Working for yourself is 

kind  of a blessing and a curse some days but I really enjoy it 
and I think I’ve just been learning so much continually through 
the steps of owning my own business. It’s been a lot of fun. 

 
Tracy: Awesome. So before we kind of dive in to some of the 

questions about building a personal brand why don’t you tell 
us a little bit more about yourself and your journey and kind of 
how you came to where you are today because [3:00] I know 
it’s an interesting one. 

 
Hannah: Definitely. It’s always an interesting topic. So I had been 

working after I graduated from college doing a number of little 
jobs trying to figure out exactly where my passions lied. I was 
an art history undergrad. I did my senior thesis on glitter as an 
artists’ medium. So I’ve always loved sparkly things. I think it’s 
an important thing for people to know about me. 

 
Tracy: You know what’s so cool. I love that you had glitter paintings 

because one of my first pieces of art that I ever invested in was 
a glitter painting by this guy Rene Garcia. 

 
Hannah: That’s interesting. 
 
Tracy: Yeah it’s so fun. That’s so cool. I didn’t know that about you. 

Okay so sorry to interrupt but. 
 
Hannah: No. I like the interruptions. So I was working. I was doing a few 

like did some appraising. Sort of different things within the art 
world and then ultimately landed on working with a friend 
doing some web design and branding projects for small 
businesses trying to just sort of again do something a little 
entrepreneurial. I like working for myself trying to build 
something while still kind of exploring what felt fulfilling work 
wise for me. While I was doing that this is such a funny story to 
me now. I went with my brother to pick out the engagement 
ring for his fiancé and we went to this jeweler where my dad 
got my mom’s engagement ring. This kind of very mom and 
pop family jeweler in Philadelphia and he was showing us 
diamonds. I was looking at these diamonds. I was so fascinated 
looking at inclusions, using a lube felt super special and as I 
was sitting there he was telling me about GIA and how things 
are certified and so after I left I was so intrigued I went home, I 
looked up GIA, and I was like oh hey yeah here’s a career path 
in this industry. You don’t have to be related to somebody to 
go into the jewelry industry. This seems like a cool thing. 
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Tracy: That’s so funny that that’s how you; I had no idea. I’ve never 
heard that story before so that’s so funny but that’s how you 
got into or decided your interest was sparked with GIA and 
how you ended up going there. 

 
Hannah: Yeah. In high school I had done a lot of hand beading. I used to 

go buy a bunch of crystals again I told you I really love shiny 
things and just would make some jewelry for myself. So it’s not 
entirely out of left field but basically right after I found out and 
did all this research on the GIA within I would say it was about 
two and a half months I decided I’m going to; I’m just going to 
go for it. It helps being young when you start to just like decide 
to entirely change your career path. 

 
Tracy: Yeah right. 
 
Hannah: So I was like oh I’m like a year and a half, two years out of 

college. This isn’t so insane. So I went to Carlsbad to do my 
GIA education. I started by doing the JDT class which for 
people who don’t know is six months of about eight hours a 
day of CAD training. So I was sitting around doing a lot of 
computer modeling able to create some of my own visions as 
3D pieces. Hadn’t really had anything put through production 
but I was learning a lot about manufacturing. [6:00] I’d also 
always wanted to do the Graduate Gemology Course so right 
after I finished that I enrolled in my GDG and so after about a 
little over a year I finished all of my coursework, looking for 
jobs again, and I ended up coming back to the East Coast. I’m 
from Philadelphia so to help people out. 

 
 So I came back to the East Coast. I got a job working for a 

wonderful company Gumuchian in New York City. I was 
working in production and it was really fabulous because it 
gave me an opportunity to be really hands on working with 
bench jewelers, learning from bench jewelers and sort of 
bolstering all the education I had had in my CAD courses with 
production. So while I was there and this is kind of the slightly 
tantalizing part of my story is that while I was working in 
production I would occasionally daydream let’s say while 
sorting parcels and creating; just separating diamonds for 
different pieces or while doing quality control on certain pieces 
and so I would sort of see shapes basically kind of like cloud 
gazing a little bit. I would start seeing shapes in the diamond 
Melee I was working with and I would doodle like a little design 
around the diamond Melee but all on my sorting pad. 

 
 So I clicked a few pictures of these as I was working on them 

and I would post them to my personal Instagram account and 
then as people started to seem more and more interested I 
would become more deliberate. I would take my lunch hour. I 
would pull stones out and I would sit down and really go for 
something. Sometimes I would stay an hour after work just to 
have an opportunity to play with stones when I wasn’t 
supposed to be doing something else. 
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Tracy: You know what’s so funny about that is I’m sure that after it 

started to catch on with Diamond Doodles because you’re now 
at 18 or 19 thousand followers right on Instagram? 

 
Hannah: Mm-hmm (affirmative). Yeah. 
 
Tracy: That your bosses were like Hannah you’re supposed to be 

working right now and you’re snapping these photos and 
posting them to Instagram. 

 
Hannah: Well yeah and I wasn’t supposed to use my cell phone. There’s 

so many like fraught things with the fact that this was what I 
was doing during working hours. So really that’s why I did 
pretty quickly on when I wanted to start doing things that 
were; once I realized this was something I was interested in 
doing I started to really take aside time that was my time to 
work on it but it was really wonderful the company I was 
working for as long as I was being respectful of their property, 
as long as I was doing it when I had free time they were totally 
down with me sort of exploring what I was interested in doing 
which isn’t something you always get so that was really nice to 
have. 

 
 And I had been doing sort of when I look at where Diamond 

Doodles started and then I think to things I was doing even 
farther before that I found recently this crazy piece I had from 
high school where I did Fine Arts; had a class every day in Fine 
Arts when I was in high school. So I had this weird canvas that 
I’d painted and then took all plastic rhinestones and created 
like a tree landscape on this hard [9:00] piece; it was like 
canvas board. So I think this is something that’s always been 
floating around somehow in my mind and then finally once I 
got my hands I’d just like to say upgraded on some diamonds 
and gemstones I really put this into full production. So I started 
in about July of 2014 I guess playing with Diamond Doodles 
and then by September I realized this needs its own account. 

 
Tracy: Yeah. 
 
Hannah: I don’t think people want to see Diamond Doodles and then 

also me and my friends hanging out so. 
Tracy: Yeah. 
 
Hannah: Its part of personal branding is knowing when to. 
 
Tracy: When to pull it. 
 
Hannah: Yeah. 
 
Tracy: Right. 
 
Hannah: So in about September I gave it its own account and then from 

there it’s only sort of grown and then so when I was working in 
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production for that company I was filling in for somebody on 
maternity. That job ended in December and I decided to sort 
of take the leap and start working for myself. 

 
Tracy: That’s so cool. I love it. I’m such an entrepreneur. I love to hear 

other people’s stories of I’m going for it. I’m just going to do it 
and it’s so fun to see your evolution which is cool. So I love 
hearing how Diamond Doodles really took off. So you started 
July 2015? 

 
Hannah: 14. 
 
Tracy: 2014 that’s right. Okay cool and now you’re kind of doing; 

you’ve turned this into a personal brand right and now you’re 
positioning yourself as this jewelry industry expert. Tell us a 
little bit more about how; some of the tips that you have for 
building a personal brand. 

 
Hannah: So it’s interesting. I think a lot of what you guys even talk 

about in Flourish and Thrive with identifying your dream 
customer. Is very important into building a strong brand. I think 
you have to know yourself by knowing who your audience is 
and then kind of creating this; branding is sort of; it’s a voice. 
So it’s your visual and sort of vocal written identity that you 
present to people and so in the same way that you want to 
make sure that my product is speaking to my end consumer 
you want your brand to be speaking to your end audience. 

 
Tracy: Right. Awesome, awesome. 
 
Hannah: So sort of even those exercises of like my dream consumer is a 

woman between these ages. She’s like hip and into this kind of 
stuff but also finds this entertaining. These kind of projects are 
still really beneficial I think when you’re considering your brand 
as well as your customer. 

 
Tracy: I think getting even more specific than that though. 
 
Hannah: Mm-hmm (affirmative). 
 
Tracy: It’s like really nailing down the specific age, the specific name, 

the specific. I was reading something from Caitlin. I think her 
last name is pronounced Bacher, B-a-c-h-e-r. Somehow I got 
on her email list. I probably opted in to something because I’m 
always curious to see what. 

 
Hannah: Yeah I sign up for far too many emails. 
 
Tracy: I know and then I’m like no more but she was sending 

something out about identifying your dream client recently 
and it was something to the effect like alright that’s cool it’s a 
woman in her 30s to 40s who is into yoga. Now there’s two 
[12:00] kinds of yoga people. There’s yoga people who like 
too; are really serious and into yoga. They’re kind of like the 
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hippy yogi’s or there is the yoga people who like to drink wine 
and talk about doing yoga but don’t really do it. 

 
Hannah: The hot mom yogi. 
 
Tracy: So you need to even get more specific like that. So what are 

they really doing? Is it someone who’s actually really 
purchasing high end luxury fashion or are they just people who 
admire it and aspire to do that? There’s a difference between 
those two kinds of people who are really into fashion you know 
what I mean?  

 
Hannah: Totally. 
 
Tracy: So thinking about really specific where are they shopping? 

What are they doing? What are the specific details of their life 
and that really helps you kind of speak to them and have your 
message sort of communicate with them. 

 
Hannah: Totally. Something I always find really helpful whether it’s 

branding or just sort of when you’re taking on a new platform 
so specifically I work so much in social media. When you start 
to try; if you feel sort of inundated and even if you don’t feel 
inundated when you start to use different social media 
platforms my greatest process and piece of advice to people is 
to look for accounts whether they’re exactly or direct 
competitors or accounts who just have an esthetic you really 
like, people who you think use this social media platform to its 
highest extent and kind of see what they’re doing. Look for 
patterns in the way that they post and the kind of stuff that 
they create and use other people; even people who have awful 
accounts. I think learning from people’s mistakes is just as 
great as learning from people’s successes. Kind of using this to 
figure out where you fit in or how you can put this brand that 
you’ve already built in other; like in the real world how to make 
that digital. 

 
Tracy: Right. Absolutely. I love that. So what are some other things 

that you would recommend from a branding perspective on 
how people can really shine and stand out by creating a 
personal brand? What are some of the steps that you took in 
addition to really knowing your dream client and stuff? 

 
Hannah: So some of what I think; so for me I think my process is a little 

backwards almost. I kind of just started doing Diamond 
Doodles. People were receptive to it and then kind of amoeba 
like I sort of expanded and saw what places I could go and 
when I don’t get positive reception for certain things I back off 
of that. I try another method, see if it works, and then sort of 
retool either how I’m posting or what kind of content I’m 
creating. For a very long time I didn’t share any pictures of 
myself on my social media account because I don’t think at the 
very beginning anybody was super interested in who I was. At 
this point people are sort of interested when I go traveling to 
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see me in a location as opposed to just straight Diamond 
Doodles or visually appealing photos.  

 
 So I think some of it is sort of trial and error but at the same 

time you kind of; I think [15:00] it’s good to start establishing 
patterns and habits from the beginning and then once you get 
to feel strong with what you’re creating, how often you’re 
posting, this kind of stuff then you can start to as well try other 
things. When I was saying this how I sort of worked backwards 
branding I feel like right now I’m trying to figure out exactly 
what Diamond Doodles is in a way where if I were to suggest 
to other people how to do it I wouldn’t say just like jump in and 
try anything. 

 
Tracy: Yeah. 
 
Hannah: Because I think that will feel like wasting a lot of time. You 

won’t necessarily have a concerted effort for how to figure out 
if what you’re doing is being successful. So I think that would 
end up causing a lot more frustration but for me sort of some 
of it was just like it was a hobby. I was doing it for fun so I 
didn’t feel as concerned about being super analytical about it 
from the beginning. Even though the whole time as I was 
working on things I was definitely analyzing what I was doing. 
So right now even I’m trying to figure out when people ask me 
what does Diamond Doodles do it’s sort of everything. 

 
Tracy: Yeah. 
 
Hannah: And anything that can be creatively done within the jewelry 

industry. But within that as I try things I’m like absolutely do I 
not want to do that again. 

 
Tracy: Right. 
 
Hannah: This is something I’d love to do again and so I think especially 

for designers because you know yourself, you know your 
product, you know what your goals are sales wise. You’re 
looking to either entirely retail online or you’re looking to find 
people to sell in stores. You have these sort of objectives 
ahead of time so they’re a lot easier to kind of create these 
small goals whether you’re contacting people for sales or using 
social media as a tool to build your brand. 

 
Tracy: Awesome. So you talked a lot about building this Instagram 

following which is amazing. 
 
Hannah: Mm-hmm (affirmative). 
 
Tracy: I’ve watched it grow which is super fun. I think I started 

following you when you had like a thousand followers. It was a 
long time ago. 
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Hannah: Probably. We met so early on it’s funny to think about how 
much it’s grown since then. 

 
Tracy: I know. I’m like you’re Diamond Doodles. 
 
Hannah: You were one of the first people who knew me as that as 

opposed to just Hannah hey. It was quite intriguing. I really 
was; I was so new. 

 
Tracy: It’s so funny. Well I mean I feel like the people in the jewel; we 

met at a WJA event so I feel like the people who are involved 
in that organization really all have known each other for a long 
time and although I’ve been in the jewelry industry for a long 
time I’ve never been; wasn’t really part of that organization 
until about two years ago. So it’s interesting to walk into an 
organization where everyone has known each other for a long 
time and you’re like the newby. I’m like ah but I really have 
been around for a long time but no one knows who you are so 
if I recognize one person I’m like oh my God that’s so cool. 

 
Hannah: Yeah absolutely. Well especially in New York where everything 

is so large it’s hard to see the same people even all the time. 
 
Tracy: I know. Totally. Totally. So I’m curious how did you use; you 

grew this Instagram platform, you started creating this 
personal brand that was related to the jewelry industry with all 
your Diamond Doodles. How did you start to leverage [18:00] 
that because now you’re doing speaking gigs and not 
necessarily all the designers want to do speaking gigs or 
something probably most of them don’t. But I think it’s really 
just like exploring opportunities and options that are in front of 
you and thinking outside of the box about what is possible. So 
how did you start to leverage that to sort of get these 
alternative options to kind of do other things industry related? 

 
Hannah: So a lot of that has been networking and then taking on 

smaller projects to show examples of what I can do to then get 
bigger projects. So networking is something that I’ve never 
been uncomfortable with which is beneficial to me but I know 
is something that’s very hard for other people. I find the 
jewelry industry to be so welcoming in a lot of ways where 
when you first approach it it doesn’t necessarily seem like it 
will be. 

 
Tracy: Right. 
 
Hannah: So some of it has really been things like the Women’s Jewelry 

Association, Trade organizations, going to trade shows. Going 
to trade shows isn’t always a viable option and for some 
people for just different reasons. I mean it can be financially 
expensive and this kind of thing. 

 
Tracy: It’s expensive yeah. 
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Hannah: But I think taking advantage of getting yourself; inserting 
yourself into some of the smaller communities opens doors 
because people really are interested in helping one another 
and sort of building these communities and networks within 
the jewelry industry. So some of it is as much as just talking to 
people asking what they do, telling them what you do, and 
then that sometimes sparks intrigue and ideas between 
people. 

Tracy: I love that. Yeah it all comes down to placing yourself into 
situations where you can make those connections that are 
going to take you to the next level. 

 
Hannah: Mm-hmm (affirmative) and being willing to do it for other 

people is a really big thing. 
 
Tracy: Yeah. So last night this is so random but sort of similar I mean 

you never know where opportunities could arise too. 
 
Hannah: Mm-hmm (affirmative). 
 
Tracy: This is why I’m like you always have to be open. I think in 

November I was; it’s no mystery that I’m single and I’ve been 
dating and last November I was on a waiting for my date at a 
local bar in my area; wine bar and I sat down next to this 
couple and we ended up just chatting randomly and all of a 
sudden the girl goes to the bathroom and the guy pulls me to 
the side and he’s like oh my God I need your help and I was like 
what? All of a sudden the conversation just switched so 
random. I was like what’s going on and he’s like okay I’m about 
to propose to my girlfriend and I need you to take pictures and 
the bartender had this whole plan. The bartender’s sick and 
duh, duh, duh, duh and I was like okay yeah sure I’ll totally hook 
you up as long as my date doesn’t get here before then. Let’s 
figure out how this is going to happen right away and he’s like 
alright well I wanted to do it. He was saying I wanted to do it at 
this time and it was fifteen minutes away and I was like okay 
well that should work.  

 
 This guy says he’s going to be another fifteen minutes so 

hopefully that works. All of a sudden I look over and he’s down 
on one knee before I even expected it and I was like oh my 
gosh get my phone out and I started taking all these [21:00] 
pictures. We stayed in touch after. It was such a fun thing to 
witness and I happened to tell him while his girlfriend was in 
the bathroom I’m like oh my God I would love to do that. I 
actually design engagement rings and wedding bands and so 
this is total serendipity for me. So I meet this couple, totally 
random situation. I’m just sitting here waiting for this guy to 
show up who’s late and last night I ended up meeting with him 
again to talk about designing wedding bands for them and so I 
think that that story you just never know when putting yourself 
out there is going to result in something completely different 
than what you expected but bring your personal brand on the 
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path of getting more clients or opening yourself up to new 
opportunities because you just never know. 

 
Hannah: Yeah that story is so perfect. 
 
Tracy: So funny. 
 
Hannah: And I do think some of it is just being confident enough in 

what you do to; that was so serendipitous for sure but just 
being confident enough to tell people this is what I do. I’m 
proud of what I do. I like what I do. Let me show it to you. 
Sometimes I feel like a weird braggy mom. 

 
Tracy: Yeah. 
 
Hannah: I get kind of nervous showing people what I do and 

occasionally; it’s always good also if you get nervous about 
this to have a friend who’s super into being willing to tell 
somebody about what you do. 

 
Tracy: Yeah. 
 
Hannah: I often have friends who I trade off with. They’ll tell somebody 

what I do, I’ll tell them what they do and it feels a little bit less I 
don’t know I guess it’s a hard thing to talk to people so 
positively about yourself but especially since I have this funny 
project Diamond Doodles is so goofy sometimes. 

 
Tracy: Yeah. 
 
Hannah: That telling people within this very formal fine jewelry industry 

for a while was just felt insane. I was like these people 
definitely think I’m a lunatic. Half of them have no idea what I 
do. I kept for a very long time getting this crazy question of so 
where do you make money? 

 
Tracy: Yeah exactly. 
 
Hannah: And for a while I was like honestly right now I don’t know but 

it’s worth what I’m doing right now so let’s see. 
 
Tracy: Exactly. 
 
Hannah: But during those times I think always just keeping a positive 

attitude knowing that I believed in what I was doing and being 
willing to show other people that really paid off even though 
you get those nerves about talking about yourself a little bit. 

 
Tracy: Totally and you know I think in this particular situation and 

most of the situations that I put myself in it’s like I’m not 
pitching what I’m doing to those people. It’s just sharing what I 
did. I mean for me that situation was like oh my God this is a 
sign that something good is along the way. I mean I love 
people who are in love and engagement stories and all that 
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stuff. I mean it’s probably why I design engagement rings but 
for me it’s like I just told them that I design engagement rings 
and wedding bands. 

 
Hannah: Yeah. 
 
Tracy: I wasn’t like oh buy it from me kind of thing. It just was a 

natural progression because they were like. 
 
Hannah: Totally. 
 
Tracy: This seems like it’s meant to be and so they wanted to meet 

with me to talk about the ring so. 
 
Hannah: That’s wonderful yeah. 
 
Tracy: So it’s just like I feel like you never know what could be around 

the corner and building a personal brand is really being 
confident in talking about what you do [24:00] and with 
confidence. 

 
Hannah: And always having business cards on you. 
 
Tracy: Yes and always having business cards. Great tip Hannah. 
 
Hannah: I had to have more business cards FedExed to my hotel last 

year while I was in Vegas for the JCK show because I would 
rather pay 90 dollars for shipping then end up with no 
business cards. 

 
Tracy: Yeah. Smart move. There you go. So I’m going to segway the 

conversation really quickly. We don’t have to spend too much 
time on this. I know you’re doing a talk out West I think about 
alternative careers in the jewelry industry. So why don’t you 
talk a little bit more about that because I know a lot of 
designers come into this process of they start making jewelry 
as a hobby maybe or they’re actually trained metalsmiths and 
are an art jewelers or everyone’s coming into it from a different 
way and they feel like maybe they have a very specific path 
but there’s potentially a lot more opportunities out there if 
you’re building a personal brand of different ways to actually 
be involved in the jewelry industry without maybe starting at 
the same path or barking up the same path that you started on 
I think is what I’m trying to say. 

 
Hannah: Totally. So this talk that I’m going to be doing is next week 

actually. 
 
Tracy: It will probably have already happened though by the time this 

goes live. 
 
Hannah: So the talk I’m doing is in San Francisco for the Northern 

California Chapter of the Women’s Jewelry Association and I 
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will be speaking with Benjamin Guttery. He’s the handle 
(@thirdcoastgems) on Instagram. 

 
Tracy: Love him. 
 
Hannah: He’s wonderful. He’s a self described and totally worthy of this 

title brand advocate for jewelry designers and Angie Crabtree 
who if you haven’t seen her work you should check it out. She 
paints large scale diamonds with oil paints. They’re really 
fantastic. 

 
Tracy: Such cool stuff. 
 
Hannah: So the three of us all have sort of very different paths and 

takes on the jewelry industry. Benjamin started working in 
jewelry sales a number of years ago. I want to say five years 
ago. He really got a training in sales working in a store, working 
on custom orders, so he really knew all of that stuff but was 
really passionate about designer jewelry. So almost three years 
ago now he started Third Coast Gems. It’s an Instagram 
account where he just posts pictures of jewelry he’s fascinated 
with, loves. Really celebrates designers and their craft and just 
their ingenuity and so he now he went to GIA also last year to 
get his GG. He’s also kind of a geeky stone guy as well. 

 
Tracy: He’s a gem bestie. #gembestie. 
 
Hannah: A gem bestie. He’s definitely one of my #besties and he’s now; 

this is now his career. So he does different projects for 
different people; some marketing. He’s still exploring exactly 
again the edges of what he can take on and what he wants to 
work in. Which is again something really great and also very 
daunting sometimes [27:00] so he’ll be there speaking with 
me and then Angie only within the past I think year decided to 
start painting diamonds. She had no association with the 
jewelry before that. She is a fine artist and she had been 
interested in basically representing different commodities and 
sort of luxury and ended up falling into this path of painting 
diamonds. As soon as she started; again we’re all people who 
have found an audience through using social media and 
Instagram specifically. She sort of found the jewelry 
community through that and has now been gaining some 
really great and really crazy commissions for her work through 
basically just fine jewelry industry folk. 

 
Tracy: Her stuff is amazing. It’s so cool. 
 
Hannah: Crazy. 
 
Tracy: I love it. So cool. Awesome. 
 
Hannah: If I were to talk more about alternative careers I think there is a 

lot if you think about the jewelry industry in the same way as 
any other industry so we’re starting to become more 
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modernized. People are starting to focus a lot more on their 
technology. I think there are plenty of opportunities for people 
to insert themselves into new ways in the industry. Everybody 
is constantly talking about the breakdown between 
Ecommerce and brick and mortar retail and so many jewelry 
companies need new websites. I think working in the digital 
field within the jewelry industry would be a great way also for 
people to sort of find alternative paths into this industry. 

 
Tracy: Awesome. I love it. Well thanks for sharing that and I wish I 

could be at that talk. I’m actually going to be speaking at a 
conference; well this is next week I’m going to be speaking at 
the conference when you’re in San Francisco but. 

 
Hannah: Well we can tape it. 
 
Tracy: Yeah. You’re going to tape it. 
 
Hannah: I hope so. 
 
Tracy: Okay cool. I want to watch it later. 
 
Hannah: Yeah. 
 
Tracy: I missed Angie when she was in town random link but and 

Benjamin is just so cool. He knows who everyone is when I met 
him for the first time in person because I’m assuming I’ll meet 
him again. 

 
Hannah: Mm-hmm (affirmative) definitely. 
 
Tracy: He’s like oh my God hi. I was like who are you because I’ve only 

seen your hands. 
 
Hannah: Very true and he’s also a giant. People don’t realize that he’s 

6’8” and he’s such like a big presence. 
 
Tracy: Oh he’s so amazing. 
 
Hannah: He is online, in person, and everywhere. 
 
Tracy: So great. I’m going to have him on the show next and Angie; 

so all of them. 
 
Hannah: Definitely. 
 
Tracy: Hannah thank you so much for being here today. So I know I 

really want everyone to check out Diamond Doodles so tell us 
where we can find you on Instagram and then also your 
website and stuff if people wanted to learn more. 

 
Hannah: So to find me on Instagram I’m @diamondoodles. That has one 

D in the middle so it’s d-i-a-m-o-n-d-o-o-d-l-e-s. Funny story 
about building a personal brand I wanted to be Diamond 
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Doodles as two words with two D’s but it’s a Labradoodle 
breeders handle. So instead I had to pass up on that spelling. 

 
Tracy: Darn it. One less D. 
 
Hannah: One less D you guys and then the same spelling 

www.diamondoodles.com you can find me online. I have a 
whole line of [30:00] fun and sort of whimsical gemstones 
pens, stickers. I’m expanding my product this summer which 
will be very fun. 

 
Tracy: Awesome. 
 
Hannah: So you can see links there to find anything if you want to shop. 
 
Tracy: Awesome. Well thanks for sharing that Hannah so great to 

have you on the show today. I’m so glad this worked out 
finally. 

 
Hannah: Yeah. 
 
Tracy: It’s so funny to (30:22 unclear). 
 
Hannah: Right it was hard. 
 
 

 


