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BLOGGING TIPS TO INCREASE WEBSITE TRAFFIC 
THRIVE BY DESIGN WITH TRACY MATTHEWS 

 

The more you blog and the more that you can show what your brand is all about 
by posting on your blog, the more it’s going to help people commit to their 

buying decisions.	

You’re listening to Thrive-By-Design business marketing and lifestyle strategies 
for your jewelry brand to flourish and thrive. Let’s get started.  
 
Tracy: Hi there it’s Tracy Matthews. Welcome to the Thrive-By-Design 

podcast. Today I’m going to be talking about a topic that is really 
interesting and fascinating to me because it’s something that has 
helped me increase conversions and get traffic to my website and of 
course convert eventually sales for my custom jewelry business. So 
I’m really excited to talk about Blogging Tips for Increasing Website 
Traffic.  

 So today it’s Episode #57. I can’t believe that we’ve already gotten to 
57 episodes, and I wanted to pick this topic about blogging because 
we just wrapped up a really amazing event. It was a free training 
series and a bootcamp called the Sales Amplifier Bootcamp that we 
hosted over at Flourish and Thrive Academy and it was specifically 
obviously for jewelry designers, makers and other jewelers who are 
trying to grow their jewelry business and build revenue in their 
business. So it was a super fun bootcamp that we ended up 
announcing at the end of it a new course offering that we created 
called Supercharge Your Sales.  

 It’s all about sales planning and getting yourself on track to make 
daily sales in your jewelry business. So while we were in that 
bootcamp we got a lot of questions about blogging and why you 
need to blog, and people I think have this really big misconception 
about why you would want to blog for your jewelry business, why 
you would want to have a blog on your website and the importance 
of having a blog that’s actually connected to your website rather 
than on another platform and how to blog based on what you’re 
doing to increase your exposure online, offline and basically 
anywhere in your business. Blogging can be really important. I know 
this firsthand.  I’m going to share a few stories with you throughout 
this podcast about my experience with blogging and how it’s helped 
me grow my jewelry business.  

 I’m excited to dive in and we’re going to dive in in just a moment, but 
before we do I wanted to take a quick moment for a word from our 
sponsor. Let me tell you a little bit about our sponsor for the 
podcast, and I love this sponsor because they are doing so many 
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amazing things for the jewelry community. Our sponsor today is 
halsteadbead.com and let me tell you a few reasons why I love them 
so much. First of all we’ve partnered with them on several occasions 
to co-promote and help each other spread the word about 
businesses. I love what Halstead is doing for the jewelry the 
community for the primary reason that they host [3:00] this 
amazing grant opportunity every year to emerging designers to the 
tune of $7,5000. 

 So you basically have this amazing opportunity to share your 
business plan with them and if you win the competition, you can land 
&7,500 as an investment in your business. How cool is that? There 
are a ton of other reasons why I love Halstead too, why we love 
Halstead over here at Flourish and Thrive Academy. If you aren’t 
shopping there yet, make sure you do. Go check out 
www.halsteadbead.com. They are a wholesale jewelry supply 
company specializing in chain, findings, charms and other must have 
items for professional jewelry makers and designers. Their new 
website is super cool, it’s awesome and it helps you reorder your 
favorite supplies from your mobile phone, tablet or computer.  

 How cool is it, you’re out, you realize you’re out of jump rings. You 
can just get on there, order up your jump rings and chain and there 
you go. You don’t have to get on your computer. You can just order 
it from your phone. Browse their collection of outstanding products 
over at www.halsteadbead.com. Halstead is so dedicated to helping 
designers grow and scale their businesses, and they’re a family 
owned company, and they’re just all around good peeps, and we 
want to buy from people that we love. So definitely go check it out.  

 We have a special offer for the Thrive-By-Design and Flourish and 
Thrive Communities. Receive $10 off of an order of $100 or more 
using the discount code FTA2016. This discount code expires 
October 31, 2016.  Hillary Halstead Scott will also be on the panel of 
our live event, Flourish and Thrive Live, as I mentioned. She’s going 
to be talking all things business which is super cool. She has a wealth 
of knowledge. She comes from a family owned jewelry company but 
also has a great understanding of the business side of the jewelry 
business so she’s going to be giving us some great insights there. So 
make sure you check out www.halsteadbead.com and go on over to 
their website right now or right after you finish listening to this 
podcast.  

 Alright so let’s dive in to some Blogging Tips for Increasing Traffic to 
Your Website. So I think the most important topic to cover in the 
beginning here is really why do you even want to blog in the first 
place on your website. I think people are really confused. They get 
overwhelmed by coming up with ideas to write. They don’t know 
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what to write or how to write it and even what to put in those blog 
posts, and it becomes this overwhelming thing when I think people 
are just really over thinking the purpose of why you want to blog on 
your website. In fact I am the perfect example of someone who was 
not really using a blog in the right way in the beginning. So if you 
want to check it out, you can go check out my first blog. It’s called 
www.tracymatthewsdesignsinc.blogspot.com. It’s super funny. 
You’re going to see some blog posts from 2008 and 2009 when I 
was teaching yoga and also designing jewelry. [6:00] I honestly had 
a lot of fun writing on that blog, but I wasn’t really blogging for a 
purpose at that time. 

 A lot of times it was inspirational stuff that was more connected to 
yoga than it was to my jewelry business, even announcements and 
stuff that were okay for a blog but it really wasn’t blogging for a 
purpose because I didn’t understand how to use my blog to drive 
traffic and sales to my website and grow my jewelry business. So 
you can check it out and have a good laugh. I’m looking at it right 
now and the first blog post you’re going to see is something that 
says Just Say Yes, and then you’re going to see an announcement 
for a sample sale that I had and some other inspirational pieces that I 
wrote. I think this is so funny. I’m looking back at these, I digress. Just 
go look at it later and check out my first attempt at blogging which 
had a lot to do with yoga and jewelry, but mostly with the 
combination and yoga and jewelry and how that intersected in my 
life at that time.  So blast from the past, we all have to start 
somewhere.  

 So I’m a perfect example of someone who maybe didn’t do it really 
for the right purpose in the beginning, but learned throughout the 
years how to blog a little bit better for my jewelry business. Now I 
have to be honest. Because I am so involved in blogging and 
creating content for Flourish and Thrive Academy, I am not probably 
blogging enough for my jewelry business these days. I always have 
great ideas. In fact I have a running blog title or concept file in my 
Evernote and I also have a running blog concept and title notes in 
my phone and so I’m always jotting it down, but sometimes I get a 
little lazy about posting. So I’m going to probably start queuing up. 
I’m going to make myself accountable here  queuing up some blog 
post content and scheduling it so that I can practice what I preach 
here.  

 I’m with you, I know that it’s extra work. I totally understand it. I’m 
not making excuses for the fact that I am running two businesses 
and two blogs, but I do know how important having a jewelry blog 
connected to your website is to get traffic there. Here’s the reason 
why I understand this. I have one blog post on my website. It’s a rose 
cut diamond post that’s on my website now at 
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www.tracymatthews.com, and that is responsible for driving a ton of 
traffic for people looking for rose cut engagement rings to my 
website. In fact I get inquiries about rose cut engagement rings, rose 
cut diamond engagement rings, probably several times a month. I 
might not go as far as to push on a weekly basis, but there are times 
when I get literally inquiries every week about rose cut diamonds and 
designing rose cut diamond engagement rings.  

 So that’s a great example of the power of consistent blogging. So I 
wanted to talk a little bit about the reasons why you want to 
consistently blog. The first reason that you want to consistently 
[9:00] blog is because search engines pick up websites that have 
content that’s updated regularly. So when you’re posting a blog 
every week or every month it deems your site as relevant and it 
wants to rank it higher in the search engines. So that’s the first 
reason which is really important. So think about it. If you could come 
up with a blog topic for every week, it didn’t even have to have that 
much information on it. You could just have a couple of keywords 
sprinkled throughout the blog and a lot of picture. If you’re just 
posting content on a weekly basis, over time that’s going to help 
your website come up higher and when people are searching for 
whatever keywords, they might be searching for your jewelry, 
whether it be handmade jewelry or custom jewelry design in New 
York City or whatever it might be, rose cut diamond engagement 
rings, yoga jewelry, whatever it is that you do.  

 The next thing that consistently blogging does is that it increases 
SEO on your website. So it’s similar to the first one where consistent 
content helps improve the ranking. Also using the right keywords 
helps improve your ranking. So there’s this great tool. I want you 
guys to all check it out right now. It’s called 
www.answerthepublic.com. I’m going to post that link in the show 
notes as well because it’s a really incredible resource. You can type in 
a keyword and it will literally spit out a word cloud of 15 or 20 
potential blog post topics that you can use for that keyword to use 
as a title for your blog post.  

 So the title of your blog post is one of the things that picks up on 
SEO. So while I don’t encourage you guys to focus totally on SEO as 
a key main source of driving traffic to your website because it’s so 
competitive and you would have to spend a lot of money and a lot of 
time doing that to actually focus your whole strategy for website 
traffic on SEO, but this is still a great. So I want you to think about 
that. How this might improve your SEO on your website.  

 So just for fun I typed in to Answer the Public “custom jewelry” 
because I just wanted to see what came up, and this is giving me 
some great ideas of things I can write for my blog post. Where can I 
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buy custom jewelry? Where can I order custom jewelry or how 
custom jewelry is made or how does custom jewelry work. That’s 
probably not a blog post title that you would do but you could 
reframe that into something like how the process of custom jewelry 
works or something like that. So this is a great tool but I want you to 
think when you’re writing your blog posts about things you can write 
about and create titles or headlines from that are going to be the 
types of things that people are searching for so that your website 
ranks a little bit higher in the search engines. So it’s a great tool for 
SEO and it really does improve the SEO on your site. 

 The next thing that it does is it helps your dream clients connect with 
you. So if people [12:00] are landing on your site, one of the first 
pages that they go to learn about you is your about page so you 
want to make sure that that’s amazing. However, if they’re nosey and 
they’re looking around and it looks like you have a really cool blog 
and you’re featuring content on your homepage, they might be 
curious and want to go to your blog and check it out. If you’re 
writing really stellar content that helps connect to the audience and 
you’re showing your personality, you’re sort of showing who you are 
as a brand or what your business is as a brand, it helps people 
determine if you are right for them or not and it helps educate their 
buying decisions. It helps them decide if they want to buy from you 
and it’s a great selling tool. So I think that the more you blog and the 
more that you can show what your brand is all about by posting on 
your blog, the more it’s going to help people connect to their buying 
decisions.  

 Now one of the things that we heard over and over in the Sales 
Amplifier Bootcamp and that we’ve heard over the years in our 
Flourish and Thrive Academy communities are that people get a ton 
of website traffic or what they consider a ton, but their sales when 
people get on their website, people are converting to buyers. So 
they’re confused about why that’s happening. So these are great 
tools like something like a blog is a great tool to help people decide 
if your jewelry is right for them or not. Usually the reason why people 
don’t buy right away is because they aren’t really sure if your 
product is really right for them or not, and writing consistent content 
that is written for your dream clients can help them make that 
decision. This is a topic for another day, but another reason why 
people might not be converting, because it’s not just about the blog, 
is the way your website is set up, but that’s a whole other topic for 
another day and we’ll cover that in a different podcast. 

 So another reason you want to consistently blog is this is an 
opportunity for you to educate your customers about their buying 
decisions or about your company or about your jewelry. So instance I 
design fine jewelry and I design all custom jewelry. On my website 
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I’m specializing in rose cut diamonds, that’s one of my specialties and 
heirloom redesign. So I have blog posts on all of those things so that 
when people are looking for it and they want to learn more about 
redesigning family heirlooms, they can understand a little bit more 
about my process and how I work. I also have a blog post on my 
website about the 4 C’s of Selecting a Diamond because I have a lot 
of customers that have asked me for education about diamonds.  

 They’ve done a little bit on their own, but they want to hear it from 
me. So I wrote a blog post about it so I can quickly send people there 
for more education if I don’t have time to pop on the phone with 
them right away. So there’s lots of alternative uses. If you have 
jewelry that’s functional in a specific way, possibly you can wear it 
multiple ways. That’s something how you can educate your 
customers. Giving basically a two for one necklace or something that 
can be worn short or long, or if you have something that’s functional 
in another way or it has healing gemstone properties or it has a 
deeper meaning or [15:00] something else or maybe it’s even just 
that it’s handmade or hand crafted. All of these things are things you 
can feature on your blog and educate your customers more about 
your brand and your jewelry. Help them to connect with you as a 
designer and then help them to decide if they want to purchase from 
you or not.  

 It also builds the know, like and trust factor. So this is an important 
one. Building that know, like and trust factor because there’s so 
many jewelry brands out there. With Etsy there’s thousands of 
jewelry designers, thousands and thousands all over the world who 
are selling things for a dollar and then there’s someone who is selling 
something similar for $100. How can they decide? What’s the 
difference between the one that’s a dollar and $100? When you’re 
blogging consistently they get to know who you are and they get to 
start to trust in who you are. You can do this in many ways. You can 
create videos on your blog that can really show who you are as a 
brand and your personality. You can give them tutorials on how to 
clean the jewelry or how to wear it. All these things help build 
confidence in your customers’ buying decisions and they help build 
that know, like and trust factor so that people trust that they’re 
buying from a reputable source.  

 Another reason blogging can be really important is because it offers 
you an opportunity to give tutorials and how-tos that are directly 
related to your jewelry and your brand. So it could be how the piece 
is made. It could be how to care for the jewelry. One of my favorite 
opt-in offers that I ever had on my jewelry website was a jewelry 
care cleaning guide. That’s a great thing to blog about because 
people are always searching how to care for my pearls or how to 
care for my silver jewelry that’s tarnishing. There’s a lot of different 
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things or angles that you can take in that specific vein or direction 
about caring for jewelry and teaching them about the functionality of 
the work that you do, teaching them how to store it or care for it or 
make the jewelry last longer because these are all things that people 
are Googling anyway.  

 Think about one of the last things that you Googled. What was it 
related to? Was it about something that maybe brought you to a 
website that had nothing to really do with the education of how to 
do whatever it was that you were Googling for, but then it brought 
you somewhere where you’re like there’s this other thing that I might 
be interested in and you go searching around the website. So it’s a 
great tool to use your blog as a tutorial section or how to section. So 
great way to give customers more value and to get them really 
invested in your brand.  

 Another reason why blogging is really important is because jewelry is 
really a confidence builder and a fashion piece. You can teach people 
how to style your jewelry with other things in their wardrobe and you 
can do this in multiple different ways. We’re basically all in the 
fashion industry. Anyone who is in the jewelry world, what you’re 
creating is really important and of value to people who value jewelry, 
and what that value means to them. So think about [18:00] different 
ways that you can use your blog to create fashion and style advice 
about how you can wear it.  

 One of our designers, Andrea Kelly of Andrea Kelly Designs, she 
designs yoga inspired jewelry. One of the things I really loved is 
every holiday season or whenever there’s a specific holiday she 
creates a style guide and a gift guide. So she shows how to wear it 
and then she’ll also create another blog post about a gift guide and 
she curates it with other things that you can actually wear her 
jewelry with and features other places where you can buy things that 
sort of go along with her brand. So it really starts to create this 
culture of a lifestyle fit, and it helps people identify if your jewelry is 
right for them or not because if they’re connecting with the lifestyle 
that you’re providing or the lifestyle that you’re sharing, it’s a great 
way to get people to actually buy.  

 The next thing that you definitely want to consider when you are 
blogging, another reason why to do this is that it can become a 
platform for social proof and I think this is really important because 
you can feature clients on your blog. You can feature happy 
customers. You can tell the story the client and how they came 
across your jewelry. So here’s an example. I haven’t done this lately 
and I want to get back to it because I love the idea. In the beginning 
when I was really focused blogging a lot for my jewelry business I 
would ask clients who were happy with my service to share the story 



 

 
This document is owned and distributed by Flourish & Thrive Academy. It may not be sold or 
otherwise distributed without expressed written consent. | © 2016| Flourish & Thrive Academy 

of how they met each other and why they decided to get engaged, 
and they shared the story of their process, of their journey through 
dating and falling in love and how they got engaged and stuff like 
that and it was just like really a special interest thing.  

 At the end there would just be a short section about their experience 
working with me. And so that was a great way to feature not only 
my clients but to also share the experience that they had working 
with me so it’s basically like social proof. One of my clients, Kelly and 
Tyler, which they’re insanely awesome. I love them so much. They 
created an entire video about their engagement and gave me a plug 
in the video and I ended up putting that on my website. Super cool, 
great testimony of them working with me and they’re both super 
creative people anyway. I loved it. There’s so many ways that you 
can feature clients on your blog that doesn’t have to make them feel 
uncomfortable or they’re putting themselves out there. So think 
about using client testimonials or client stories or client case studies 
to sort of share what the experience of your jewelry is like because it 
really is an experiential  thing.  

 Another reason why consistent blogging can drive consistent traffic 
to your website, consistent blogging-consistent traffic, is because it 
creates shareable content. So this information, content that you can 
share across all your social media platforms. You can share it with 
editors. You can share it with other bloggers. It creates interest in 
your brand. So think about how you’re doing this. You want to be 
creating [21:00] things that are shareable and create this sharing 
economy for your jewelry business. In our Laying the Foundation 
course the whole last module is all about the sharing economy, about 
getting your brand advocates or people that become brand 
advocates and start sharing your work, and that starts with you 
sharing your original blog content and getting them to share it too. 
So it’s just a great way to kind of go viral and get basically referrals 
from other people.  If you’re writing things that people like about or 
they find interesting, the chances of them sharing it with their friends 
and their family and their network is very, very high. So it’s a great 
way to increase sharability for your brand.  

 So let me recap these great topics here and then we’re going to 
move on to a slightly different topic about website traffic. So we 
want to make sure we’re blogging because it increases our website’s 
searchability and makes your website seem more relevant to the 
search engines. It also improves SEO if you’re using keywords and I 
shared that great resource, www.answerthepublic.com so that you 
can type in keywords and get some ideas for blog post titles. It helps 
your dream clients connect with you so that when they do land on 
your website and they’re searching through your content they can 
decide whether or not that your brand is right for them and that your 
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jewelry is right for them or not.  It gives you the opportunity to 
educate your customers and get people on your site and convert 
that traffic into sales. It builds that know, like and trust factor which 
is really important. The more you blog, the more you’re putting 
yourself out there, the more you’re sharing your story, the more 
you’re sharing your work and your process, the more people are 
going to trust you and trust the buying process. 

 It’ offers you an opportunity to educate your customers so that they 
know more about why your jewelry is priced the way it is, more 
about your process, more about how the functionality of your 
jewelry and how to clean it etc. It also allows you an opportunity to 
give styling advice. Remember we are in somewhat of the fashion 
industry. You need to educate people about how to wear it and that 
eventually can create content that people want to share which is our 
last one. It’s also a great place to feature client testimonials and 
social proof so that you can get basically testimonies from your 
existing clients which also builds that know, like and trust factor. 
Then it creates sharable content. So if people are sharing your blog, 
that’s an opportunity to get more traffic to your website. 

 So I hope you enjoy these little tips for getting more traffic, but I 
wanted to talk about another piece of the puzzle about integrating 
your blog into your website because I think this is really important 
for increasing traffic. Earlier in the podcast I mentioned my first 
jewelry blog which is actually a blogger blog. It was not integrated 
into my website and that was a big mistake. Even though my blog 
was a little bit silly and not necessarily totally directly related to what 
I was building as a brand, I didn’t realize that blogging on a separate 
platform [24:00] outside of my jewelry business, outside of my 
jewelry website was sort of defeating the purpose of having a blog 
because if your blog is not connected to your website, you might be 
building SEO and relevance for your blog but not for your website in 
which you actually want to do is build the relevance for your website 
so people can get on your website and eventually buy. So do you get 
what I mean? 

 Let me share another example. I had that first blogger, BlogSpot, but 
when I ended up starting over and starting a new website, when I 
had my first tracymatthewsnyc.com website before I had 
www.tracymatthews.com, I had a yoga and jewelry website that you 
could enter from two ways. So you could choose if you wanted to 
learn about yoga or jewelry. My website was actually built on a 
platform called Joomla which was not super blogger friendly. Little 
did I know that it wasn’t the best website platform for me or easy to 
even use for that matter, but I ended up building a blog into that site 
that was actually not connected to the site. It was a WordPress blog 
and it had Joomla website. So literally even you could click blog, it 
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took you to another URL so it wasn’t increasing the SEO for that 
website. In fact the way that website was originally built wasn’t really 
built for traffic and conversions. It was a beautiful site. I love the way 
it looked but it wasn’t something I was getting kinds of consistent 
sales that I wanted from it.  

 So it wasn’t until I learned that having your blog connected to your 
website was important that I ended up switching over to a 
WordPress site. So on my second iteration of the website, I’ve had 
four or five websites in six years, the second version of the website 
was a WordPress site that was not as pretty necessarily as that first 
website that I had. I really wish I had screenshots of that somewhere. 
Didn’t think forward enough to do that.  The second iteration of my 
website wasn’t necessarily as pretty, but it was way more functional 
and it was converting traffic much better because of the way it was 
set up but also because a blog was integrated into my actual 
website. So my WordPress site had a WordPress blog, it all worked 
together. You weren’t leaving the site to go on my blog. It was 
integrated into my website. 

 So that’s really important and today at www.tracymatthews.com I 
still have a WordPress site. It’s custom designed so I love the way it 
looks. I personally love it. It’s working to convert sales because of 
how I have it set up and my use of video and also my use of 
blogging. So I wanted to mention that because there’s a lot of things 
that you can do to your website to use your blog effectively, but the 
one thing that you really want to remember is to build your blog in 
your website platform. So I’m going to share with you some of our 
favorite platforms to this. I know I already mentioned WordPress. 
That’s the platform I use, and for those of you doing e-commerce, 
WordPress also integrates with a Woocommerce shopping cart, if 
that’s something you want to plug in there.  

 Then you can also use something that’s [27:00] a little bit more 
simple like the platform Shopify which I’m going to tell you a little 
more about momentarily, but Shopify has a fully integrated blogging 
software that you can plug in to your site as an application on their 
site. Shopify is a great ecommerce platform that we really love over 
here at Flourish and Thrive Academy. It’s easy to set up and we love 
Shopify so much that we negotiated a special offer with Shopify to 
get 10% off your Shopify purchase and also a three week free trial. So 
you can start with the free trial and then if you decide to stay on, you 
get 10% off of your monthly fee with Shopify. I like Shopify because 
it’s a low cost solution in order to get into a website quickly, but I 
also like it because it has a fully integrated blog which I think is really 
amazing.  
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 Shopify I feel like in a lot of ways is ahead of the curve because they 
have all these simple to integrate apps like abandon shopping cart 
sequences, SEO plugins, other things that are going to really help the 
searchability and get more traffic onto your website so I can’t say 
enough great things about Shopify. Even though I haven’t personally 
used it, I love what other jewelry designers are going with it. Super 
great. 

 So Square Space is another website platform that also has fully 
integrated blog features that you can plug without a third party 
which I think is really really important. There’s another website option 
called Magenta and they have a lot of tools for integration for a 
plugin on their website without a third party app. You can also plug 
in a third party app, but I would really urge you guys to use a 
platform that has a fully integrated blogging tool in the website. 
Super, super important.  

 At the end of the day you want to make sure that you’re doing your 
research when you’re selecting your blogging platform, and make 
sure that your blog is fully integrated into your site and make sure 
you are thinking strategically about the reasons why you’re blogging 
and how you can use your blog to increase traffic and increase 
conversions to sales from your website. You might not be thinking 
about the term conversion necessarily but that’s really what it’s 
about is turning those people who are Looky Loos browsing around 
your site. You want to turn those people into buyers and create a 
whole raving fan base of dream clients who are shopping and buying 
from you all the time.  

 So I hope all of this was useful in getting you to understand why 
blogging is really important for building website traffic and helping 
increase conversions on your website. I want to hear from you guys 
though. So if you’re listening to this over on 
www.flourishthriveacademy.com website, and you’re over on our 
podcast blog, I want you to tell me in the comments below if you’re 
blogging right now and if so, how’s it going. If you’re not blogging, 
what are your hesitations into getting your blog integrated into your 
website and up and running. So tell me that please, please, please. If 
you’re listening on iTunes, [30:00] would love to hear from you. So 
you can give us a little rating or review, tell us what you think. We 
love reading the reviews. Some of them are just so heartfelt and so 
wonderful and some of them are even quite funny. One person 
reviewed and said I said I’m excited too much. If that’s the worst 
piece of criticism that I can get is saying that I’m excited, I’m excited 
for that.  

 Anyway thanks so much for listening today guys. I have some great 
content coming up in the next few weeks. Thanks for listening. Hope 
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this helps you with your blogging and make sure that you tune in 
next week because in next week’s episode I’m going to be covering 
all about what to write on your blog. So I’m going to go more in-
depth about blogging topics you can use to make it really easy. I’m 
also going to have a downloadable resource that you can pick up 
and have a little checklist on there so that you can be inspired for 
blogging every single day of the week or at least once a month. 
Alright you guys. Thanks for listening and until next time, this is 
Tracy Matthews signing off.  

 


