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LAST MINUTE PR PLACEMENT TIPS AND STRATEGIES FOR 
HOLIDAY SALES INTO 2017 WITH SABINA HITCHEN 

THRIVE BY DESIGN WITH TRACY MATTHEWS 

I always suggest people even if it’s on a spreadsheet; you DIY yourself. Create 
campaign plans quarterly. 

 

You’re listening to Thrive-By-Design business marketing and lifestyle strategies 
for your jewelry brand to flourish and thrive. Let’s get started.  
 
Tracy: Welcome to the Thrive-by-Design podcast episode number 65. 

Today I have a treat for you. Oh by the way this is Tracy Matthews of 
Flourish and Thrive Academy. I’m your Chief Visionary Officer and 
your key ringleader over at FNTA and I’m here today to talk a little 
bit about PR with my very special guest, Sabina Hitchen. So I had 
Sabina on the show a couple of months ago and if you didn’t listen to 
that make sure that you do. It’s episode number 52 and it’s all about 
building sales and PR confidence. So super awesome episode. 
Definitely something that you want to check out. Today we’re talking 
about something a little bit different though because Sabina is a PR 
master. She’s represented over the years many, many jewelry brands 
and now she teaches entrepreneurs including jewelry brands how to 
have successful PR campaigns in their company and Sabina was one 
of the speakers at Flourish and Thrive Live and it was really fun to 
have her and watch her in the flesh because this woman has so much 
energy and so much knowledge and just really like a burst of a new 
way to kind of look at your PR and to really take action on creating a 
PR strategy and really getting some PR momentum in your business. 

 
 So today we’re going to talk all about last minute PR tips and 

strategies to create buzz for the holiday season because you still 
have some time with the short lead PR. So you are going to love this 
interview. Make sure that you get a pen and paper out and take a lot 
of notes because it’s going to be really, really good. Before we get 
started and dive right in I would love to take a word from our 
sponsor. 

 
 Today’s sponsor is www.ninadesigns.com. Nina Designs is one of our 

preferred vendors over here at Flourish and Thrive Academy and we 
just love their business for a lot of reasons. First of all they are really 
committed to supporting small business and we are so committed to 
supporting small business especially jewelry design that we really like 
to share with our audience people who are doing really good in the 
world. I also love Nina, the owner of the company because she is a 
jewelry designer herself and she has created all these beautiful 
charms and pendants just for jewelry designers and they’re also 
great suppliers of leather, silk, tassels, you name it. Great stuff over 
there and you know us we love sharing great deals [3:00] with our 
audience. So head on over to www.ninadesigns.com. If you have a 
wholesale business fill up your basket, check out, enter the code 
thrive at checkout and receive ten dollars off your order. Remember 
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this is a one-time use code so head on over to www.ninadesigns.com 
fill up your basket, enter the code thrive at checkout and get ten 
dollars off. 

 
Tracy: Alright let’s get started with the interview. You’re going to really love 

what Sabina has to say. Today you guys are in for a little treat. I’ve 
asked Sabina Hitchen of www.sabinaknows.com to come back and 
talk to us about PR and Sabina was one of our speakers at our LIVE 
event back in September and she was one of the highlights of the 
event. I mean there were tons of highlights but Sabina’s energy 
seriously was something to be noticed. She was just so amazing and 
we got to talking after the event and we were talking about PR and 
things that you can do now for the holidays and also things that you 
should be thinking about to plan your 2017 holiday plan so I wanted 
to or excuse me your 2017 PR plan; not holiday plan. I’m still so stuck 
in holiday mindset. 

 
Sabina: Yeah. 
 
Tracy: I wanted to ask her back because we had a great conversation and I 

know that you are going to get so many nuggets today about things 
that you can be doing right now not only to get short lead PR but 
also some things that you should be thinking about to really plan 
your 2017 year as far as PR goes. So Sabina thank you so much for 
being here again. 

 
Sabina: You are so welcome. I’m excited to be back with all of you. 
 
Tracy: Well we are obsessed with Sabina. She has an infectious energy and 

just like the hot pink dresses and the hot pink lipstick that she wears 
in all of her stuff that’s how I feel about her because she’s just like a 
burst of enjoyment and energy and such great knowledge. So Sabina 
before we dive into some of the questions I have for you today I’d 
love to just read a formal introduction in case this is the first time 
someone’s hearing about you is that cool? 

 
Sabina: Totally, completely. 
 
Tracy: Awesome. Sabina Hitchen is the founder of www.sabinaknows.com 

which is packed with fluff free content and classes created to help 
business owners get publicity effectively, efficiently, and confidently. 
A former Midwestern high school teacher and curriculum designer 
she turned a desire for a big apple chapter in her life into a career in 
public relations in New York City that saw her start an agency which 
specialized in small business owners and experts including jewelry 
brands of all sizes and styles. Since 2008 she’s channeled her 
teaching skills into educating and empowering entrepreneurs online. 
Providing them with the tools, training courses, free PR classes, and 
education they need to share their businesses with the press and the 
world. Sabina’s clients and students are regulars in the press [6:00] 
appearing everywhere from the O list to the Today show, People 
Style Watch, to In Style Magazine, Refinery 29, to Vogue Inc., to 
Entrepreneur Magazine.  
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 Find Sabina and all of her PR support at www.sabinaknows.com and 
@SabinaKnows across social media. Wow that is quite a bio. Sabina 
thanks so much for being here. 

 
Sabina: It’s a lot but you know at the end of the day all I need to remember is 

I love PR and I love to teach. That’s my jam. 
 
Tracy: And she is a great teacher so we are in for a treat. So Sabina why 

don’t you tell us a little bit more about your journey and how you 
kind of fell into PR because I think you have an interesting story. 

 
Sabina: It really is. So like you said I started out as a teacher. A lot of us; 

probably a lot of your listeners before they were designing jewelry 
were perhaps doing something else and I was teaching. I realized I 
really loved to teach but high school was not my jam. Though I got a 
lot of great skills I use today. I learned how to teach. I went on to the 
Bill Gates Foundation and I designed education curriculum so I really 
got a handle on teaching and I love the way when you make 
education accessible to people it can really change their life and that 
was driven home to me when I was a teacher. Then I did like a lot of 
us I was like I need to live in New York. I just feel it. So I picked up 
and moved here with no plan. I’ll be real and I just sort of followed 
my gut and I did. I got a job. Someone said they are looking for 
someone to work in the PR department at Escotta the fashion house 
and I didn’t know what PR was. I didn’t know what Escotta was. I 
knew nothing. I just Googled PR and showed up at the job. 

 
 But I realized it was really like a lucky accident and I fell in love with 

PR. So I married those two jobs recently and I now teach small 
business owners PR because to me it’s not a luxury. It’s a necessity if 
you’re going to grow a business. You need to differentiate, you need 
to make sure your customers can find you. You want to have; if 
you’re a jewelry designer you need to be in those magazines, on 
those blogs, on those celebrities but unless you have a publicist for a 
long time that was really difficult. So I wanted to use my skills at 
teaching and my really decades long work in PR to help them do 
that. So that’s what I do full time now and I freaking love it and you 
know that and I do free classes every other week. I have lots of 
goodies on my site because I think it’s important that everyone has a 
chance to share what they’re creating and so it has to be accessible 
to them. 

 
Tracy: Absolutely. So I am just obsessed with the way that you teach 

because it’s so exciting. So I’m excited to have you come teach us a 
little bit today. 

 
Sabina: Yes. 
 
Tracy: Ok cool. So as we know we are like in full swing for the holiday 

season right. 
 
Sabina: Yes. 
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Tracy: And we were talking before the show that sometimes designers wait 
till the last minute to try and get exposure for their brand and then 
they’re sort of left without any PR because they’re not really focusing 
on the right types of PR [9:00] or they’ve missed sort of the longer 
lead publications. 

 
Sabina: Mm-hmm (affirmative). 
 
Tracy: That require six months out or whatever. So when we were talking 

we were talking a little bit about short lead PR. So can you describe 
or tell us a little bit more about what short lead PR means and then 
some of the opportunities available? 

 
Sabina: Yeah. So in PR there’s two kinds of leads basically. Short lead and 

long lead is what you’re going to be looking at and long lead are the 
things that happen far from now. So those are the monthly 
magazines. The ones that come into your mailbox or maybe your 
IPad every month. Real Simple, Oprah etc. those are long lead 
because they work three to six months into the future and then short 
lead is the opposite. It’s sort of what’s happening right now and the 
term short lead can span like blogs and websites. It’s sometimes turn 
over content multiple times a day or perhaps multiple times a week. 
It also includes TV because TV has to have a new story. A news 
station doesn’t go dark for six hours a day because they run out of 
stories and I want the people listening to know they might say well 
TV is not for me. I’m a jewelry designer. 

 
 Whatever city you’re in right now and you’re listening to this podcast 

wherever you are there is a local TV station that loves covering small 
businesses in their area and that’s a great way to get a local 
following so that’s another short lead place to pitch yourself. I love 
short lead because of the nature of it they’re always needing to be 
fed stories. So there’s a lot of opportunities for small business 
owners, entrepreneurs, jewelry designers to get their stories in the 
short lead press. 

 
Tracy: Awesome, awesome. So TV shows, blogs. 
 
Sabina: Newspaper. 
 
Tracy: Newspapers okay awesome and those are great opportunities. I feel 

like a lot of blogs they work. How long do blogs typically; how long is 
their marketing calendar lead for new stories? 

 
Sabina: Here’s the interesting thing. I think and I’m glad you brought this up 

because people hear short lead and they’re like okay well I guess it’s 
like a day or an hour but you’ve got to be cognizant of a few things 
(a) because websites and blogs become such a powerful force in 
media a lot of them do have editorial calendars. So they know what 
they’re; they might not know how they’re going to fill their stories 
but they know what stories they’re going to be doing. They know 
when their Thanksgiving issue will run or they know when their X, Y, 
Z gift guide. They have an idea of that already. So you want to still 
give them; if it’s just a general pitch you want them to get to know 
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your collection, you want to share your new collection or something. 
You can pitch them and you might find yourself depending on their 
stories online anywhere from one day in the future to one week or 
two weeks. 

 
 But I want to caution everyone listening that if you’re fighting for a 

bigger story; maybe a holiday gift guide or something that you know 
a lot of other people. It’s breast cancer awareness month in October 
and you have jewelry that gives back you need to be aware that 
even though that’s short lead whether it’s TV, newspaper, a website 
because it’s such a competitive kind of story [12:00] you’ve got to 
give yourself more time because it’s all about the early bird is getting 
the worm there. 

 
Tracy: Yeah okay cool, great. Thanks for telling us that. So you know when 

people are working on their PR efforts we all have limited time right. 
We have to decide where we spend our time now and we’re going to 
kind of talk about balancing that and keeping momentum in 2017 
momentarily but how much time do you recommend people 
spending on short lead versus long lead PR outreach in a week or 
something like that or how would you advise someone to kind of 
split that up? 

 
Sabina: One thing I do is before even deciding what I am pitching. I divide 

my week up because a lot of the people listening and I’m with you 
and Tracy I know you’re with them too. We wear lots of hats. 

 
Tracy: Yeah. 
 
Sabina: PR isn’t the only thing we’re doing. Hey PR isn’t the only thing I do 

and that’s my job. There’s a lot of other things to make a business 
run. So one thing I do is I say okay in order to actually make this 
happen and not get so overwhelmed that I throw in the towel; I’m 
going to look at my week big picture and everything else I need to fit 
in and I fit in little PR tasks along the way. So for instance on 
Monday’s and this is a true story. This is how I run my business and 
my students run theirs. On Monday’s I allocate some time to do some 
research. I read magazines. I look at blogs because you cannot pitch 
something that you’re not familiar with. You can’t say oh I really want 
to be on www.realsimple.com even though I’ve never seen what it 
looks like or not recently. So Monday I’m researching. You never can 
run out of magazines to read or websites to look at. Even their latest 
issues and I’m also spending a little bit of time writing. So I have a 
pitch or an idea of where I’m going and I’ve got to say to folks I like 
doing that on Monday’s because Monday’s are hard. 

 
 Even when you do what you love let’s be real. So if you have a task 

that awaits you on Monday like hey every Monday from 8:00 A.M. to 
10 or 9 to 11 or whatever 10-12 or only an hour I give myself some 
uninterrupted time to read magazines, look at blogs, do my research. 
It’s a really pleasurable activity. It’s going to give you all kinds of 
ideas and then you’re able to execute so much better. So I do that on 
Monday’s. I also squeeze in a little bit of research time on Friday’s. So 
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then on Tuesday, Wednesday, Thursday to me that is the best time 
to reach out to members of the press. 

 
Tracy: That’s really good to know because I think a lot of people wait till 

Friday because it’s the end of the week and they’re like holy crap I 
didn’t get any PR in. 

 
Sabina: And then you’re like cramming it on the end. 
 
Tracy: Cramming it all in on Friday and people are not really looking at 

stories because they’re done with their week and like on to the next 
thing. 

 
Sabina: So you can squeeze that PR in Tuesday through Thursday but in 

terms of short lead/long lead I’m sorry I didn’t answer that. 
 
Tracy: Oh sorry. 
 
Sabina: You really want to do both. 
 
Tracy: Yeah. 
 
Sabina: Because you can’t limit yourself to one kind of press. 
 
Tracy: Exactly, exactly. Okay cool so is there like a balance? Would you 

focus more; would you just split up your time 50/50? 
 
Sabina: I mean for me sometimes it depends on what my goal is as a brand. 

If I know that I really have hit this holiday. So right now for 2016 the 
magazines, the monthly magazines holiday has pretty much passed. 
[15:00] You’re done there. 

 
Tracy: Yeah. 
 
Sabina: But there’s a lot of short lead coming up. I know they’re not going to 

start talking about holiday gift guides in the short lead until after 
Thanksgiving because that’s like Walgreen’s might be ready but the 
real world isn’t yet. 

 
Tracy: Yeah. 
 
Sabina: So give it a little time but then I’m like in November you can bet I’m 

going to be hustling. I’m spending a lot of time on short lead. More 
time maybe because I know there are people going on TV segments 
like the Today Show telling people what to buy. 

 
Tracy: Exactly. 
 
Sabina: Everything from www.vogue.com to www.refinery29.com are all 

going to be doing segments so I focus my energy there but every 
week if you are really wanting to make a dent in your PR campaign 
you are spending some time pitching short lead and long lead. That 
balance will depend on what you have to offer, what your stories are, 
what your offering are, but if you don’t work on both long leads; time 
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flies. We all know that. So soon it’s going to be 2017 and if you 
haven’t been putting the work in spring accessories stories are going 
to be dropping and you’re not going to be part of them because you 
weren’t reaching out. 

 
Tracy: Yeah. So let’s talk a little bit about that because right now; so when 

this episode airs it’s going to be the first week in November right and 
right now is sort of when magazines are starting to select for 
Valentine’s Day and starting to think about Mother’s Day gift guides 
and stuff like that correct? 

 
Sabina: Correct. I mean well they’re always; I look at three to six months 

ahead. 
 
Tracy: Okay. 
 
Sabina: So I mean but yeah they’re slowly; you want to be ahead of 

especially things like Mother’s Day but they’re going to be doing 
spring. If we’re looking like on average four or five months ahead. 

 
Tracy: Yeah. 
 
Sabina: And they’re going to start pulling that stuff way in advance. You 

want to be not only pitching your collections and offering them to 
them but also I can’t say this enough just reaching out and going 
back and forth with them and following them on social media so you 
are building a relationship with them. So they’re more apt to open 
your emails and see what you have to offer. 

 
Tracy: Okay awesome. So I think one thing that could totally freak designers 

out is we’re in the middle of holiday selling season and they might 
not have their spring collection ready. So do you have any advice for 
designers on that? I have some feedback but I want to see what you 
say about that. 

 
Sabina: I mean if they haven’t got it ready. Well it depends. Some of them 

maybe it’s not their schedules. You better spend your energy 
prepping your short lead stuff; your holiday gift guide pitches, 
maybe it’s Breast Cancer Awareness, your Small Biz Saturday all that 
jazz. That’s what you’re going to be spending time on but otherwise 
if you intend to have things to share you don’t need every sample I’m 
sorry. You don’t need every item to sell but you need your samples 
and your line sheets and your photos and that’s something you want 
to focus on if you’re going to be selling there at that point. You don’t 
have to have the whole collection ready to sell to the universe right 
now. 

 
Tracy: Absolutely. So what I was going to say is that jewelry sometimes is 

season less. 
 
Sabina: Mm-hmm (affirmative) yes. 
 
Tracy: And the editor’s don’t know that it’s your; if they haven’t seen it 

before that it’s maybe from this season if it’s in the right color. 
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Sabina: Also [18:00] there’s actually a Flourish and Thrive gal who I was 

looking at her stuff when we connected recently and I always love 
looking at the people in your groups jewelry and she has her 
collection titled instead of by like spring/summer 17 which is a lot to 
ask for a small business or a designer not doing that. 

 
Tracy: Yeah. 
 
Sabina: She has it titled bullet collection or this collection, that collection. 
 
Tracy: Right. 
 
Sabina: And that way it’s season less in a way it’s just what you’re offering 

and I think; I’m so glad you mentioned that because they’re really just 
looking for pieces to fill a story that they’ve already outlined. They 
don’t necessarily care if it’s your brand new piece especially if they 
don’t know you well anyways. 

 
Tracy: Exactly. So we would just; this is so. I can’t believe I’m admitting this. 

When we were pitching long lead PR because we did a lot of it in 
house when I had Tracy Matthews Designs. We would just change 
the cover when they asked for the line sheet. 

 
Sabina: Yes. Everyone’s done that. Let’s get like a review. We would change 

it. I completely took off the dates on some of my clients things and 
said oh but this is for my fall/winter 2013 and I said how many people 
knew about it and the answer was zero well then it doesn’t matter. 
It’s new to the world and if it makes you feel better when you just 
think people want to see these pieces. Jewelry can really impact 
people in so many ways so it’s your responsibility to get your pieces 
to them even if it means adjusting the cover on your look book. 

 
Tracy: Exactly. So I wanted to kind of backtrack to something we talked 

about and then we’re going to talk about some other things for 2016. 
You briefly grazed over Small Business Saturday, Black Friday, Cyber 
Monday. Do you have any specific ideas or strategies that designers 
can within the next two to three weeks get in a short lead and get 
exposure? 

 
Sabina: Yeah. I think the big things I’ve always noticed for that is if it’s going 

to be a segment on Today Show or something national we just need 
to be real if they’re going to be covering big deals right. 

 
Tracy: Mm-hmm (affirmative). 
 
Sabina: Like Target and all these things but in terms of a product push that is 

going to be something that you want to prepare across. Prepare 
your newsletter feed for, prepare your social media feeds for, I’m 
talking graphics, I’m talking what you’re going to do in the first place. 
You might want to connect with some other designers or just other 
lifestyle brands to plan some cross promotion in collaborations. So 
that’s on the one hand but in terms of your press for something like 
that if it sounds; it might sound big at first but really you can totally 
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do it. That’s when you want to take advantage what this holiday is all 
about and find some local press so you can share and highlight your 
small biz story whether it’s newspaper, whether it’s TV. They are 
going to be looking for small biz Saturday stories or small businesses 
in general because that’s the vibe of that whole pocket at the end of 
November. 

 
 So you can try to invite them into your studio even if it’s in your 

basement or offer to share some tips or some insight on being a 
small business. I would say in terms of your sales and your push the 
press is going to be covering that. It’s going to be either online or 
local but really get your newsletter ready, get your social media 
feeds, and then try to find a story that is more business related about 
your business. [21:00]  

 
Tracy: And that’s such good feedback. So I’m thinking back to a couple 

designers who’ve done some things with short lead press and sort of 
TV things and we had a designer who had the TV crew just come 
into her studio and it’s amazing no matter what your studio looks like 
I feel like a good camera man and a good lighting tech can make 
whatever you have available look like this amazing thing. 

 
Sabina: Completely. It’s so worth it and you know I always say to people. I 

read this. I don’t know if I read an interview or I saw her speaking, 
Sara Blakely from SPANX obviously and she was talking about when 
Oprah did their first interview they wanted to come to her office and 
she’s like it’s my living room floor and my team is my grandma and 
my interners and it was okay because people just want the product. 
So just get together as seen but I think it’s a great way to really; they 
want those stories and national press is going to cover big ticket 
sales. So really work the things you can control because sometimes 
your own blog and your newsletter can be some of your best 
advertisement. 

 
Tracy: Okay great points there and then yeah there’s just a lot you can do. 

So we talked sort of a little bit about longer lead but I know that you 
think that there are so many other things to be thinking about as you 
start to plan for your 2017 PR plan. Can you tell me a little bit more 
about what you think about that? 

 
Sabina: Sure thing. So going into 2017 and just so in case folks are thinking 

2017 what next? Don’t still forget you’ve got a lot of 2016 to still rock. 
 
Tracy: Yes. 
 
Sabina: So though you’re doing your holiday sales you’re remembering 

everything from Breast Cancer Awareness to all of this holiday press 
that people are going to be doing on TV, online so that’s also rocking 
but then and also going into 2017 now I always suggest people even 
if it’s on a spreadsheet your DIY yourself create campaign plans 
quarterly. So you have a three month set of time planned. Even if 
you’re literally working on it on a break on Thanksgiving break or 
something for a few hours because you don’t want things to sneak 
up on you because what often sneaks up on people because we 
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exhale after the big holiday rush and we’re trying to take it easy and 
then we say oh my goodness it’s Valentine’s Day and I realized it 
because there was an article in People Magazine and I missed the 
boat completely. 

 
 So what you want to look at for every month in your campaign plan 

for starters is your short lead. So the stories that are happening right 
now or soon and then your long leads so what’s happening three to 
six months from now. So for your folks looking to 2017 the first thing 
you want to think about which is really short lead is Valentine’s Day 
because for Valentine’s Day stories the press need to be able to tell 
everyone what to buy long before the holiday ever hits so they can 
ship etc, etc. So the first things your folks want to be thinking about 
and I’m talking right now just to get a plan together right because 
you can’t start the plan the day before and think oh my gosh and I’m 
not saying make new pieces. [24:00] I’m saying slowly start 
thinking okay for Valentine’s Day what are my offerings going to be? 
What pieces of mine scream Valentine’s Day treat for her or for him 
or maybe say my pieces are things that girls can buy their friends for 
a Valentine’s Day present and maybe that’s your hook. 

 
 But you want to start thinking what’s my product offering, what is 

my hook going to be,  and then where am I going to send it because 
those are the things you want to be thinking about gradually not 
cramming in the end two or three all nighters in the first week of 
February. So you’re looking at websites you can share, you’re looking 
at TV shows that you would be a good fit for where experts talk 
about Valentine’s or holiday presents. So that’s what you’re looking 
at as we move into 2017 and then remember you’re also looking and 
that’s just for I’d say January or early February and then you’re also 
looking long leads. You’re saying three to six months from the new 
year beginning what are people and they’re really working on a lot of 
spring stories and some might be slowly moving into after that and 
again like you say Tracy spring stories doesn’t mean it has to be your 
spring collection necessarily. Just items that work for that season. 

 
Tracy: Great, great points and we were talking in the pre-interview a little 

bit about award shows that are coming up. So we might not all be 
Harry Winston or Tiffany or something like that where we’re going to 
be able to dress some of the highest profile celebrities but how can 
some designers get jewelry on celebrities for award season? 

 
Sabina: So I’m glad you asked that and that’s why it’s important there again 

thinking about this stuff now. Award season tends to be in the early 
part of the year and I’m talking the big boy awards like Golden 
Globes and Academy Awards and then the Screen Actor’s Guild 
Awards and it goes on and on from there. So what I think is the rule 
of any kind of PR, product placement, anything is the relationship 
and I don’t want you to say that’s not a fun answer but so that 
means they need to start thinking about relationships right now. 
They need to say who are my; who’s a good match for my 
accessories? Be very honest. Who would wear my jewelry? Who 
seems like they’re a good fit? Because then I’m going to start zeroing 
in on them. I’m going to try to find a connection to that person not 
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the day or the week of the awards but months or as far in advance 
as you can because you want to start hunting down their stylists 
which you can do on Google very simply or you want to go to their 
publicist and say I’d love to share some pieces with whoever your 
target celebrity is and I like to remind people if it’s Angelina Jolie 
that’s going to be a journey. So maybe look for someone who might 
not be as difficult to access. 

 
Tracy: So you can find stylists easily enough just by Googling or using 

(26:47 unclear). 
 
Sabina: You totally can. 
 
Tracy: Okay. 
 
Sabina: And then if you can’t; you totally can and then I use IMDB (Internet 

Movie Database) to get to publicists. I mean there’s a few other ones 
but they’re a lot more expensive. So for your needs right now you 
just want to either Google and hunt [27:00] down a celebrity and 
sometimes it’s reading about celebrities. You read about who their 
stylists are or Googling the name of a celebrity and stylist because all 
those stylists are sort of their own personalities now so they have 
their own blogs or they’re on Instagram and talking about it so it’s 
not always difficult to find them and then it’s a matter of getting 
your pieces to them and remember it’s not like pitching the press 
where you’re pitching them. You’re more offering to gift them pieces 
in order to build a relationship. Stylists is more styling right but if 
you’re going straight to a publicist then it’s more gifting. 

 
Tracy: Okay awesome, awesome. I love that. Well wow I mean I feel like my 

head is spinning. There’s so many great little nuggets in here. Short 
lead, PR, what you should be doing right now for your long lead PR, 
how you should be planning, and then also how you can leverage 
some different things like different outside the box thinking things 
like award shows and some of the things that are coming up for 
spring. Holiday’s that are coming up for spring to really get more 
exposure and continue to build momentum with your PR strategy. 
Now I want to hear just Sabina on a final note. What are your 
thoughts about keeping a consistent PR plan because I know that’s a 
struggle for a lot of people? 

 
Sabina: I think it’s so important and I think; it was funny when you were 

saying it is it’s like your head is spinning that’s the solution to me. A 
plan is how do you solve that because you take all the ideas out of 
your head that are having a party; like a RAVE in your head of crazy 
ideas and you’re like okay everyone has a home and you get to go 
here, you get to go here, and then I think putting that; I think a lot of 
us are creatives. We’re idea people and so it’s hard to be like ah I feel 
confined by a plan but it’s not like you’re carving it in cement or 
something. So you can adjust it but no matter how little time you 
have for PR if you say okay here’s a template of my month. A 
campaign plan I’m going to make sure every month I’ve got at least 
one email or story. Maybe it has two emails because you want to 
follow up so one to two emails that is short lead. Something I can 
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talk about now whether sharing earrings or a collection or a spin on 
something timely and then I have one long lead thing going out 
every month. 

 
 It becomes easier and easier the more you do it. You start getting 

used to the people you’re sending it to because the editor’s and the 
people online tend to be the same people you’re reaching out to. So 
you become sort of like; it becomes a flow, a machine but if you 
don’t have a plan you tend to work in spurts and stops and a lot of 
work one night and then panic and then you stop and then you’re 
really not focused. So in a way you’re wasting all that time. So I’d say 
start small but start with a plan. My mantra at my agency for years 
was plan your work and work your plan and it takes a lot of stress 
out because you say well okay this is what I’m doing this month and 
hey if I finish that awesome I can add another thing to the pile but I 
have a specific task for this month for my PR that is going to help 
ladder back to my goals and sell what I needed to sell because 
otherwise you really are wasting your time. 

 
Tracy: I love that. Plan your work and work [30:00] your plan. That’s 

amazing. So important. 
 
Sabina: And it makes sense. I know it’s hard to want to plan. I used to hate 

plans I should say but it’s a lot easier because you have much more 
free time to create and to be creative because you know what you 
need to get done. 

 
Tracy: So Sabina this was incredible. Thank you so much for coming back 

today because Flourish and Thrive loves you. Where can people find 
you and tell us a little bit more about what you have going on right 
now? 

 
Sabina: So you can find me anytime day or night at www.sabinaknows.com 

and then there you can find lots of free classes and also the best way 
to make sure you don’t miss any of the free classes or 
downloadables or all the jazz is just make sure your on my newsletter 
which is www.sabinaknows.com/newsletter. You just pop on there 
and you get a reminder and of course they can hang out with me on 
social. I love chatting on social media and I’m @sabinaknows there 
too. 

 
Tracy: Awesome. Sabina once again thanks so much for being here today. 
 
Sabina: You’re so welcome. Thanks so much. 
 
Tracy: Thanks so much for listening today. Wasn’t Sabina awesome? Oh my 

gosh I’m obsessed. I’m going to have her talk all the time. So make 
sure you go check her out over at www.sabinaknows.com. Also make 
sure that you check out episode52. You can go grab that over at 
www.flourishthriveacademy.com/episodenumber52 and that’s all 
about building sales and PR confidence. If you want to grab the links 
that we mentioned in the show go over to the show notes at 
www.flourishthriveacademy.com/episode65 and you can grab all the 
links and link directly to Sabina’s site. Thanks so much for joining us 
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today. It’s been my pleasure to bring you the Thrive by Design 
podcast and if you haven’t done if yet make sure that you go on over 
to ITunes and give us a little rating and a review. 

 
 You can go over to www.flourishthriveacademy.com/itunes. We’d 

love to hear from you and we really get so much pleasure out of 
reading the reviews. So we’d love for you to give us a little reading 
and a review and tell us what you think. Alright guys until next time 
this is Tracy Matthews signing off. 

	

 


