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THRIVE BY DESIGN WITH TRACY MATTHEWS 
If you have a website, you want to make sure that you verify your website with Pinterest so that 

you can see your impressions and favs and clicks that link back to your website. 

You’re listening to Thrive-By-Design business marketing and lifestyle strategies for your 
jewelry brand to flourish and thrive. Let’s get started.  
 
Tracy: Welcome to the Thrive-By-Design Podcast, Episode #105. This is Tracy 

Matthews here your host today, and I’m thrilled to be here as usual because I’ve 
been a little bit on a recording hiatus, and I’m super pumped to be back here. 
Today I have a really great episode. It’s all about Pinterest. I’ve been getting a lot 
of questions about Pinterest, so I wanted to bring on an expert today, Marissa 
Wood of Blue Fairy Studios, to talk a little bit about how you can grow your 
Pinterest profile and how you can actually use it to boost your sales.  

Today we’re going to walk you through some really easy action steps that are 
going to help you improve your profile, get more exposure for your Pins and 
also get people shopping, maybe even directly on Pinterest. It’s a great episode. 
I was blown away by how much action packed details were packed into a very 
short interview of about 20-something minutes. You’re in for a treat today. 
You’re going to love it, and I’m especially excited because Marissa is doing a 
special guest training for our Diamond Insiders Community in August, this 
month. I’m really excited to have her as a guest mentor,  and if you’re a Diamond 
Insider, you’re in for a treat. You’re super stoked. If you’re not a Diamond 
Insider and you’re interested about learning more, you can get on our wait list. 

I want to dive into the interview. Let me introduce Marissa. Marissa launched 
Blue Fairy Studios in 2015 and works as a Pinterest strategist. When not on 
Pinterest she can usually be found chasing her 3 year old daughter, playing 
video games with her husband or step-son, reading, daydreaming or attempting 
some DIY project she found on, you guessed it, Pinterest. Alright, this episode is 
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awesome. I’m going to dive right in, but before I do I wanted to take a word 
from our sponsor. 

Today’s sponsor for the episode is Shopify. Well, you’re going to find out that 
Marissa love Shopify too and there’s many reasons because it really integrates 
so amazingly with Pinterest. What I really love about Shopify is that it’s just a 
really robust platform that integrates with so many other apps and plugins and 
tools like Pinterest to help grow your business. They’re always improving the 
site. I personally love it because they have really great integrations for upsells 
and downsells and abandon cart sequences that all just work seamlessly. We of 
course are always trying to bring Flourish and Thrive the best deals, our 
designers.  

We negotiated an amazing discount and [3:00] free trial for those of you who 
are not yet signed up for Shopify. So, if you’re thinking about switching web 
platforms or you don’t have a website yet and you’re just getting off of Etsy or 
trying to build another way for people to find you, check it out. You can head on 
over to www.flourishthriveacademy.com/shopify. You can get 10 percent off 
your Shopify subscription, and also get an extended free trial so you can test it 
out to see if it actually is right for you. Alright, without further adieu, let’s dive 
into the episode.  

Alright, I’m excited because I have a great guest on the show today, Marissa 
Wood of Blue Fairy Studios. Marissa, thanks so much for being here today. 

Marissa: Hey, thanks for having me.  

Tracy: I’m really excited. I always talk about how excited I am, but I’m extra excited 
today, and the reason being is that we’ve had a lot of questions about Pinterest 
lately and I’m hoping you can clear some of those up and really highlight how 
jewelry designers and makers and jewelers can use Pinterest to actually grow 
their business and make sales. So, thanks so much for being here because you’re 
a Pinterest expert.  

Marissa: Yeah, yep, Pinterest is what I do.  

Tracy: Pinterest is what you do. Alright cool. I was originally introduced to you by my 
friend Kimra, and I’m really excited to talk to you today because you’ve done 
some amazing things with her Pinterest and really have grown her audience. I 
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would love to hear a little bit more about you, a little bit more about your 
journey and little bit more about how you kind of came into doing Pinterest for 
people and teaching people how to build successful Pinterest businesses. 

Marissa: Yeah, so, I’m a mom and my daughter was born in 2014, and around that time I 
kind of just started looking at ways to get out of the workplace. I wanted to be 
home. I wanted to spend more time with her. I struggle with migraines a lot, and 
so keeping a rigid work schedule and a school schedule and things like that was 
always really difficult for me. Having the flexibility and the freedom to be home 
and also raise my daughter was something that was really important to me. I 
kind of started looking at that before she was born, but then really kind of 
jumped into it right after she was born, shortly after my maternity leave really. 
Kept working for about a year until I eventually quit my job in 2015. I actually 
started on Etsy. 

Tracy: Okay cool, perfect.  

Marissa: Yeah, I actually started out as an Etsy girl. So when I was looking for ways to 
make an income from home that was sort of my first thought. I’m kind of a serial 
DIY-er, so I knew about Etsy, and it was like oh sure, let’s go to Etsy. I was 
thinking about what I could make and sell and I kind of started out with aroma 
therapy pillows and neck wraps because I was already making them for myself. 
I was like why not, they help me with migraines and chronic illnesses, and I 
enjoy them. My shop did really good. I fell into a group, a makers group and 
learned a lot about Etsy, learned a lot about social media marketing to grow 
your Etsy shop and started offering social media services to [6:00] people, 
because I was already doing it for myself. I have this habit of making businesses 
out of things I’m already doing.  

Tracy: Yeah, that’s a great idea. I think it’s amazing. 

Marissa: I offered those services to my fellow Etsy sellers, and then as I sort of went 
along, it was just sort of a natural progression to keep niching down in my 
service business and surpassing my Etsy sales, probably because I wasn’t 
focusing on Etsy so much anymore, but then I started thinking, you know what, I 
really just want to focus on one platform because there’s so many platforms out 
there. I mean, although they’re sort of like the big four, three or four, I really just 
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wanted to focus on one and really get good at that and not have to learn 
everything all the time, because platforms are always changing.  

Pinterest being my first love, I joined Pinterest way back when, the year it 
launched, and you had to be invited and wait weeks to get accepted. So, yeah, 
Pinterest being my first love and also really loving what I did for my clients, I 
just decided to stick with Pinterest. So I dropped everything else, and business 
really just took off after that. It’s just been amazing. It’s been an amazing 
journey and I still really love it. 

Tracy: Do you still have your Etsy shop or you ditched that? 

Marissa: I finally closed it last year. I finally closed it last year because I was starting to 
get holiday orders again, and everybody that sells on Etsy knows that holidays 
are crazy. So, I just couldn’t do it. I couldn’t balance my clients and my sales so I 
closed my Etsy shop before I got too many holiday orders in and that was that. 

Tracy: That’s awesome. Although I’m sure a lot of people are bummed that they don’t 
have their migraine neck wraps and pillows. 

Marissa: I know, I know. I’ve actually had people message me like, I need another one. I’m 
like uh, I don’t do it anymore.  

Tracy: I don’t suffer from migraines, but I do have people close to me who do. It just 
seems so debilitating. 

Marissa: Yeah, they’re really bad. Wouldn’t wish them on anybody.  

Tracy: Let’s move on to a more positive note instead of migraines. You addressed how 
you kind of fell into Pinterest. Why do you have such a passion? What drew you 
into Pinterest and why did you start to love it so much? 

Marissa: I said I was a serial DIY-er, and my background is actually in science, which is 
funny. 

Tracy: Interesting. 

Marissa: Yeah, actually my career was I worked in the healthcare field. I was a laboratory 
technologist so I’ve had a couple different careers. That was my background, but 
I’ve always sort of had this split personality. I equally love science and art and 
creative stuff. So Pinterest, when it came around, it was my creative outlet. It 
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was the place I went to to find ideas and inspiration. You can find anything on 
there really, recipes, all kinds of stuff. It really helped me when I was learning to 
cook when I got married. I found recipes and baking and stuff on that. I don’t 
know, it’s just you can find anything on there. It’s great. 

Tracy: You really can. Yeah, it’s so cool. It becomes such a sales tool and traffic [9:00] 
driving tool for lots of different types of businesses, even product based 
businesses. How was you using it for your Etsy shop? You have this little 
download on that.  

Marissa: I started using it for my Etsy shop shortly—I didn’t use it extremely a lot for my 
Etsy shop. Actually because I started—that’s about the tipping point when I kind 
of tipped into using more services, but I did get a lot of good results. I did get 
Pinterest (9.25 unclear) for my Etsy shop, even as little as I used it, but I would 
post images for my shop, for my products and things like that, on curated 
boards for aroma therapy, different uses for different oils, the other DIY spa 
things. People make scrubs and stuff like that.  

So I used it a lot more for like information education about aroma therapy and 
relaxation techniques, but then I also looped my products in so that it was sort 
of like here is a technique that you can use.  

Tracy: Exactly. That’s so cool. I love that. So, as we know Pinterest is super powerful for 
product based businesses, especially jewelry designers. In fact, we have several 
designers in our community who are getting a ton of traffic from Pinterest. I was 
talking with one of our designers recently and she was mentioning how her 
traffic on her website started declining because someone reported one of her 
Pins, like her highest traffic driving Pin, which is her copyright, but as a 
copyright infringement. So, she’s super bummed. She’s trying to gain that back. 
Let’s talk about why Pinterest is so powerful for product based business. Not 
only for traffic driving but for awareness and all that sort of stuff. 

Marissa: Yeah so one of the things that people think is that Pinterest is a social media sit, 
and it’s really not. It’s really a search engine. It’s kind of like a visual Google. So if 
you have a product that’s a visual product and your value lies in the visual 
nature of this product, the visual appeal, Pinterest is great because you go there 
and you search for stuff. Especially people that are searching and they don’t 
really know what they want and they’re kind of browsing for ideas and 
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inspiration, Pinterest is where they go. Pinterest actually released the statistic 
that says 94 percent of its users say that they use Pinterest to plan a purchase. 

Tracy: Oh wow. 

Marissa: Yeah, so if they’re looking for a gift to buy or they’re looking for, you know, it’s 
not just for DIY and recipes. People go there to look for gifts and stuff like that 
for everybody or for information and things like that. If you’re searching for 
something vague and you don’t really know what you want exactly yet, 
Pinterest is where you go. People are more likely to use Google, if they have a 
very specific query, but on Pinterest they’re essentially window shopping. So if 
you have a product, you obviously want to put that in the window so people can 
(11.41 unclear) for it. 

Tracy: Exactly. I feel like a failure. I don’t think I’m using Pinterest enough for my 
jewelry business. I feel like I could be getting a lot more traffic. I need to get 
back to that.  

Marissa: It can be good for you. 

Tracy: Yeah, I mean, I get a lot of traffic anyway actually from Google, people Googling 
“jewelry designer in NYC”. That’s one of the key [12:00] search terms that I’m 
getting, but I feel like it would just be like tripled if I focused on Pinterest. 

Marissa: Yeah. 

Tracy: I need to learn (12.10 unclear) here, which is interesting. Before we were 
talking, when we talked the first time we talked that you have 5 Key Action 
Steps that people can take to drive sales to their website using Pinterest. Why 
don’t you walk us through some of those action steps. 

Marissa: Yeah, first I would say that it’s really really important that you have a business 
account. I work with a ton of people who are trying to combine their business 
and their personal stuff on the same account and it just doesn’t work. Your 
profile doesn’t carry the same authority with viewers when you’re sending 
those kind of mixed messages. So you really want to have an account specifically 
for your business.  Probably more importantly than that if you are promoting 
anything on Pinterest at all for sale, you have to have a business account 
because it’s against their ToS to have a personal account and try to promote 

 
This document is owned and distributed by Flourish & Thrive Academy. It may not be sold or otherwise 
distributed without expressed written consent. | © 2017| Flourish & Thrive Academy 



 
products. So you really want to sign up for a business account. It’s free. You’re 
going to get all kinds of fun features if you do.  

So the second thing would be if you have a website, like a standalone website, 
not Etsy, if you have a website, you want to make sure that you verify your 
website with Pinterest so that you can see your impressions and saves and 
clicks that link back to your website in your analytics section. It’s kind of 
pointless to have analytics if you can’t track it back to your website. So you want 
to make sure that you verify your website with Pinterest.  

Then from there it’s really all about establishing a good foundation and being 
consistent. You don’t want to Pin just your own content. That’s another pitfall 
that people fall into is just putting boards full of their jewelry and products and 
things like that. It’s not a social site, but you still want to follow that 80/20 rule 
for sharing content. So 20 percent of your own Pins, 80 percent Re-Pins from 
around Pinterest. It’s based on the idea of curating collections of Pins, which is 
called a board. So a board is really a collection of things that are all similar or go 
together. So you want to make sure that you have a good mix of your content 
and other people’s content on your collections.  

While you’re establishing a good foundation, I have general recommendations 
of board counts and Pin counts typically because I call it like a baseline account. 
When you’re first starting out you want to make sure you don’t have any fewer 
than 15 boards on your account with no fewer than 25 Pins on each board to 
start. Those numbers are kind of arbitrary but I had to come up with a standard 
somehow. Really what that does is that it makes your account, because Pinterest 
is so visual, it makes it look visually established, even if you don’t have that 
many followers or any followers, it looks like you’re there with purpose. It kind 
of is a good visual chunk of material. 

So having a minimum number of boards and Pins and using those boards to 
share other people’s content, as well as your own, and then you also have to 
remember that it’s a search engine. So, SEO, search engine optimization, is huge. 
[15:00] It’s really one of the pivotal keys of getting Pinterest to work for you. So 
there’s a couple key locations where you want to have good SEO, and it includes 
your board titles, your board descriptions, your Pin descriptions and your 
biography.  
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Tracy: Okay awesome. 

Marissa: Yeah. Lastly, you just want to be active every day. So you want to make sure that 
something of yours is being Pinned every day. You could raise old Pins, you can 
Pin the same Pins to different boards or group boards, but you want to make 
sure your content is going out every day as well as Re-Pinning the other stuff to 
help both of your boards and attract your target market. 

Tracy: This is all awesome. Let’s recap those five things really quickly. 

Marissa: Yeah. 

Tracy: Okay. I’ll let you just walk through the five things. 

Marissa: One, make sure you have a business account. Two, verify your website. Three, 
use the 80/20 rule for sharing content. Four, have a good foundation, good SEO. 
Five, be active every day. 

Tracy: Love it. Okay awesome. So I wanted to go back to group boards. You mentioned 
this and some people might not really know what that is or how to properly use 
them. Can you share with us a little bit more about how you might use that a 
little bit more? 

Marissa: Group boards are typically boards that have multiple contributors, and they 
generally center around a central topic or sometimes you get group boards that 
aren’t very topic, but generally they have a general theme or a general topic. 
What group boards does is it extends the reach of your Pin. So if you are Pinning 
just to your own private board, you’re going to reach your followers and you’re 
going to reach people that Pinterest decides to show your Pin to and this might 
be based on their Pinning habits and things like that.  

When you Pin to a group board you’re reaching not only your followers, not 
only the smart fee people, but you’re reaching all the contributors on this group 
board who typically use the group boards to Re-Pin to their followers to find 
content, you know, all that content sharing that we have to do. People use group 
boards for that so they can Re-Pin to their followers and things like that. So it 
really just helps extend the reach of that Pin and get more eyes on it, especially 
if you don’t have very many followers.  

 
This document is owned and distributed by Flourish & Thrive Academy. It may not be sold or otherwise 
distributed without expressed written consent. | © 2017| Flourish & Thrive Academy 



 
The caveat to that is that there’s no standard for joining group boards. So 
everybody that makes a group board makes up their own rules for it. If you 
don’t have a lot of followers, sometimes it’s hard to get accepted to a group 
board, but you can just stick with it. There’s a ton of group boards out there. You 
can at least join a few.  

Tracy: How do you find them? 

Marissa: That’s a good question. There’s a couple ways that I recommend. One way is to 
use Board Booster. Board Booster is a Pin scheduling tool. They actually have a 
feature in there that shows you top performing group boards. So you can search 
them that way. Pingroupie.com used to be a really - I don’t really recommend 
that site anymore, but if you can’t find any other way, it’s a last ditch effort, 
pingroupie.com is good for finding group boards. The way that I typically do it is 
chain searching.  

Basically you find an account that is maybe in the same niche as you or has 
content that you would share and you look at their group boards. Then you 
would go through and look at the owner of that group board and [18:00] see 
whatever group boards they offer. So you basically just keep following from 
account to account to board to board to find more and more group boards. It’s 
the easiest way to do it.  

Tracy: Research. 

Marissa: Exactly. It’s the easiest way and it’s the most dangerous way because you will 
waste hours, if you don’t set a timer.  

Tracy: Exactly. Is there a way to sort of save the progress that you made, or is it not so 
much? 

Marissa: As far as like? 

Tracy: Let’s say you’re like, okay I’ve got 30 minutes to do this and you go down a 
rabbit hole and your timer goes off. Can you save how far you’ve gone so you 
don’t have to repeat the process? 

Marissa: No. 

Tracy: You just got to go for it and figure it out. 
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Marissa: Yeah. I just kind of use pen and paper method and I just write down who I was 

looking at or next time go back to their account and start there. 

Tracy: Okay cool. What’s the deal with the Rich Pin, Shopable Pins and Promoted Pins? 
Can you tell us a little bit more about how these work with ecommerce, your 
website and also with Etsy shops? 

Marissa: Yeah. Rich Pins are Pins that have a little bit of extra embedded code built in, 
and you’ll see this in the form of big bold text on Pins. Also for product Pins 
they’ll have prices on it. There’s a couple of different types, but makers are 
concerned about Product Pins obviously. Again Etsy shop, when you Pin directly 
from your Etsy shop your listings are going to be Rich Pins by default, as long as 
you Pin from that first image. I think if you Pin from the second to fifth image, 
sometimes Rich Pins don’t acknowledge that. So if you’re Pinning that first 
image, it should default to a Rich Pin. Shopify websites also make Rich Pins by 
default. So if you’re Pinning a listing from a Shopify website, you may still have 
to apply for the Rich Pin or validate them with the Rich Pin validater, but it 
should be that you don’t have to do anything extra.  

For other websites, you can add a bit of code or use a plugin to create Rich Pins 
from your site. If it’s a product, I think you have to add the code or use a plugin 
for WordPress and things like that. If it’s a blog post, if you use a plugin, it 
usually goes by itself. (20.05 unclear) is a really good plugin for WordPress 
people to help you get your Pins to be rich. 

Basically when you Pin something from Pinterest you have that little 
description area, which is great. I mean you can use that for SEO, but if 
somebody Re-Pins it, they can just delete your description. So what Rich Pin 
does it sort of embeds a little bit of SEO into your Pin for you.  

Tracy: Okay cool, so people can find it even if someone deletes it. 

Marissa: Yeah. 

Tracy: Okay cool. Awesome. 

Marissa: Then Buyable Pins, which I think you said Shopable Pins. They’re the same. 
They are products that you can buy directly from Pinterest. So it’s just a Pin for 
a product that allows the user to add it to a shopping cart or Pinterest calls it a 
bag, and you can checkout from Pinterest. They’re not available to Etsy sellers, 
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but if you use Shopify or a Big Commerce, you can apply to use them for your 
products and think there’s a wait list for demand wear right now, if you’re using 
demand wear. I don’t know what demand wear is but maybe somebody does. 
[21:00] 

Tracy: Wow. I’m on WordPress but I also don’t do ecommerce on my website right 
now, but it just seems like another reason for people - why Shopify is such an 
awesome option for ecommerce.  

Marissa: Yeah, it really makes everything easy because it’s all built in.  

Tracy: Totally, totally. Okay cool. 

Marissa: Then I think Promoted Pins, yeah, Promoted Pins are going to be your ad 
content, just like on any other site. I hear mixed things about Promoted Pins. I 
hear some people get really good results with it, and then I hear other people 
say they don’t get very good results with it or they’ve had issues with a feature 
like duplicating their campaign on accident. I think that you can get good results 
with Promoted Pins, but you could also get good results and good organic reach 
on Pinterest if you’re really taking it seriously and have a good strategy.  I don’t 
currently use Promoted Pins with any of my clients, either past or present, 
because we get good results without using Promoted Pins. The ability is there 
and some people do use them. 

Tracy: Okay awesome. Good to know. I haven’t used them for my jewelry business, but 
I used them for lead magnets for Flourish and Thrive. Like if we have a freebie 
that we’re giving away, just to get it in front of more people. It seems to work 
okay, but we’re still trying to figure out the exact way the elements work. 

Marissa: Yeah, I think if you have something like a Pin that is short term, because 
Pinterest is kind of a long game. Pins get better the older they are. So, if you 
have something that you really want to push fast, I think Promoted Pins could 
be a good way to help that along, but if a Pin is doing good on its own or it’s fine 
to just sit there for a while and kind of … 

Tracy: Marinate. 
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Marissa: Yeah, marinate, if you will. If it’s good to just marinate for a while and your 

content is not going anywhere, then there’s no reason to really promote it. Just 
do the other stuff.  

Tracy: Exactly. Alright cool. Wow, my head is spinning. That was in such a short period 
of time. Such great information. Thank you so much for joining me today 
Marissa.  

Marissa: I’m glad to be here.  

Tracy: Where can everyone find you? 

Marissa: You’re most likely to find me personally in my Facebook group. I’m a Pinterest 
person, but I’m on Facebook a lot because that’s where my people hang out. My 
Facebook group is called Pinterest Mastermind Community. If you just type it in 
the Facebook Search, it’s probably the easiest way to find me. I also have a 
website. It’s www.bluefairystudios.co and I have a lot of good stuff on that 
website, like a blog that is completely just for Pinterest tips. And there’s also a 
resource library. If you click on the menu bar on my website, you can get access 
to a bunch of free tutorial videos and screenshare videos and PDFs and stuff. 

Tracy: Okay awesome. I’m joining your Pinterest group tonight, after we hang up.  

Marissa: I’ll give you a big welcome.  

Tracy: Okay perfect. We will have links for all this stuff on the show notes. Marissa 
thanks so much for joining and I’m really excited because you’re doing a little 
special training for our Diamond Insiders as well. 

Marissa: Yeah, I’m working on that. It will be great. 

Tracy: It’s going to be amazing. Okay, alright Marissa. Thanks for being here today.  

Marissa: Thanks Tracy. 

Tracy: Alright designers it’s Tracy here signing off. Wasn’t that episode amazing. 
Remember to check out our sponsor, Shopify over at 
www.flourishthriveacademy.com/shopify, and make sure that you check out 
Marissa, join her Facebook group and you can check out all the links over on the 
show notes over at www.flourishthriveacademy/episode105. Alright guys, 
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thanks so much for listening today. Until next time, this is Tracy Matthews 
signing off.  
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