
 

How to Rock “Instastories” to Attract Awesome DREAM 
Clients 

THRIVE BY DESIGN WITH TRACY MATTHEWS 
“Know that it’s okay to show up just as you are to talk to your people and connect with your 
dream clients.  They want to know you as a person, and we're always much harsher critics of 

ourselves than anybody else is going to be to us.”  

 
You’re listening to Thrive-By-Design business marketing and lifestyle strategies for your 
jewelry brand to flourish and thrive. Let’s get started.  
 
Intro: You're listening to Thrive by Design, business, marketing, and lifestyle 

strategies for your jewelry brand to Flourish & Thrive.  .  Let's get started.  
Tracy: Welcome to the Thrive by Design podcast episode number 143.  I am Tracy 

Matthews if you didn't know based off my voice.  I am the Chief Visionary Officer 
over at Flourish and Thrive Academy, and I'm also your host for the show today. 
I have a really amazing guest.  She is a Flourish and Thrive lifer.  She's been on 
the show I think like probably five or six times by now, at least, and I have my, 
the lovely Melissa Camilleri Anicich on the show today from the 21 Day Insta 
Course coming to you, and we're going to share with you some super fun ways 
that you can use Insta stories to attract more awesome dream clients to your 
business.  I'm so excited about this episode.  Melissa and I had a blast.  In fact, 
some of the things that she taught, like my mind was blown.  I ended up doing a 
bunch of things not only for Flourish and Thrive Academy that we're putting 
into place, but I'm starting to roll some of these out for my jewelry business too, 
because Insta stories has some really cool features that you can use and she 
gives us some really great ideas for different types of ways, to not only use Insta 
stories, but to keep it permanent on our Instagram to help build engagement 
and following and just tell the story about our brand when someone actually 
lands there, which is super, super exciting.   She is a rockstar, she has a huge 
Instagram following, Melissa's amazing, and that's why next week on April 10th 
I'm going to be hosting her on a free masterclass.  We are going to have all the 
details below, actually in the show notes, so you can head on over to you 
FlourishThriveAcademy.com/episode143, not only to register for the 
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masterclass, but to also get some of the free stuff that we talked about and links 
to everything that we talk about in today's episode.  On this masterclass, Melissa 
is going to be talking about some really awesome content.  She always gives 
amazing actionable content that you can use right away that's super helpful. 
But in this master class is going to be a little bit different because he's going to 
be talking about algorithms shmalgorithms, and also be talking about how you 
might be getting in your own way of your Instagram success.  So don't miss it. 
We will have the link in the show notes but you can also head on over 
FlourishThriveAcademy.com/InstagramSuccess, and that will take you directly 
to opt in to the masterclass that we're going to be hosting next week.  Super 
amazing, don't miss it.  Melissa is amazing, you don't want to miss this 100%. 
For sure, she's great and every time we bring her on people just love her, 
because her teaching style's amazing, because she is a teacher, that's why. 
Alrighty then, let's dive into today's episode, this one's a treat, guys.  

I am excited to be here on Thrive by Design with one of my favorite recurring 
guests, because now I can officially say that.  So fun to have Melissa Camilleri 
Anicich on the show today, and as you know, if you've listened, unless you're 
hiding under a rock in the Flourish and Thrive community, and if you are hiding 
under a rock, no worries, no shame about that, but I wanted to share with you 
how awesome Melissa is, but I'm going to keep it brief because in a reference to 
all these other episodes that we've done together.  Melissa, thanks so much for 
being here today. 

Melissa: Thank you for having me back.  I love you guys. 

Tracy: We love you too.  Melissa, today we're going to talk about how to rock Insta 
stories to attract your dream clients and really create community engagement 
around your brand, and engagement around your brand.  I'm really excited 
because Melissa is a rockstar designer; she has a brand called Compliment Inc 
that is really like social mission brand, that's like how I would describe it in my 
own words.  It's super awesome.  She has a huge Instagram following, she's one 
of our SOS coaches which is great because she is like in demand in our SOS 
coaching program, which is awesome. 

Melissa: It's really nice. 
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Tracy: It's so fun, right?  She's an educator, a Diamond Insiders mentor and like 

seriously right before this in the pre-show, I was like, Melissa, you are like me. 
You do a million things, and you're good at all of them.  I'm not saying that I am, 
but you are. 

Melissa: And just like me, you are good at everything.  

Tracy: Yeah. 

Melissa: No, that's actually not true, but I do have my hands in a lot of different areas, 
and I try and do what I can well, and then dump the stuff that I can't do very 
well.  

Tracy: But I mean it.  We're joking here, but you know, I think the common thread 
between the two of us is that we both, you know, are passionate about a lot of 
different things.  We like having our hands in a couple different fires, and in 
addition to everything that you do, you're also a mom, a wife and you're 
building scholarships for underprivileged girls, which is pretty awesome. 

Melissa: Yeah.  That's like the heart behind everything, so like you keep on hustling to be 
able to live the kind of life you want to live, have the freedom to do the things 
you want to do, and then share the, you know, the blessings that come from that 
with people who need it.  So I am just, I feel so fortunate that I found this 
community.  I say this is every time I'm on, but really, like the trajectory of my 
life changed when I found Flourish and Thrive and Laying the Foundation five 
years ago, and just to see what it's possible out there for somebody like me to 
put my gifts and talents to use and learn how to better serve in my community. 
So I appreciate it very so much.  

Tracy: We appreciate you too.  It’s so awesome to have you so involved, which is pretty 
cool.  So we don't need to go into huge detail, but I already gave you a little 
background, but tell us a little bit about your journey and like why, how you 
kind of came into this whole like Instagram, Insta stories things, dream client 
branding, all that stuff.  

Melissa: Yeah.  Okay, so six years ago I had an idea that I could raise some money for my 
at-risk high school students that I was teaching when I was a full time English 
and avid teacher, I worked with some awesome kids who did everything right in 
high school, and yet were still coming up short on finances when it came to 
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taking the next step, going to college.  So I was making jewelry for fun, I thought 
maybe I could sell this at the neighboring high school up the street to, you know, 
kids and parents who had money, unlike the kids that I was teaching. 

Tracy: Not funny, but...  I didn't mean to. 

Melissa: But it's true, you know, like, I can't sell to my own students because they don't 
have, they need the money so where can I go that people are going to buy my 
stuff, and literally a mile separates like two completely different worlds of, you 
know, where I was teaching.  So I’ll sell up there, I put up a website so people in 
my community can access it easily without having to like call me and see my 
stuff in person, and so I launched in November.  That Christmas I had sold 
$2000 worth of products, and I thought I had just died and gone to heaven 
because I was actually raising money, and I had no real idea that this is going to 
turn into a business, but what I was doing is to the girls who I was making 
these...  I started off making these like wire wraps beaded rings, and I was giving 
them to my students, but with them I was writing these encouraging notes to 
them, because I had seen how they grew into like these really awesome young 
adults, and that's kind of how the idea of how it came to be where the 
compliment comes inside the box that's affirming and uplifting, and you know, 
can give people hope or encourage with the piece of jewelry.  So I kind of built 
my brand on that notion, and then we have expanded our product line, and have 
since been able to award 13 girls partial scholarship money to college.  My 
dream is to grow big enough where I am like giving students like the way that 
Ellen or Oprah, you know, four year tuition.  I'm not quite there yet, but you 
know, every bit counts, and I really do believe in that giving back mentality, 
especially to the community that helped raise me.  So I just feel really fortunate 
that it's grown so much in the last six years and we're still around and we're still 
plugging away and figuring out how to expand and grow every day, so we can 
give more. 

Tracy: You are awesome, and I love it so much, because I have the chills right now 
because you will be giving away a full scholarships like Oprah and Ellen are. 

Melissa: Thank you.  From your mouth to God's ears.  

Tracy: Pretty soon you're going to be like, it's going to Oprah, Ellen and Melissa. 
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Melissa: Like you get a scholarship and you get a scholarship. 

Tracy: Everybody wins. 

Melissa: Everybody, this is so good.  Yeah.  Hopefully.  I mean there's such a need here in 
the U.S.  I think that there is a need everywhere globally, but for people who 
ever work with other, you know, disadvantaged communities here in their own 
neighborhoods it is incredible the difference between the haves and the have 
nots, and so that's kind of my mission throughout my whole career, whether I 
was teaching or doing this design work, is to, you know, kind of bridge that gap, 
help close it a little bit. 

Tracy: That's awesome.  So I'm going to plug a couple of episodes that you've already 
done with us, because we go, we tell other nuances of your story but also give 
amazing value.  So this is our fourth episode, I can't believe it; we've done so 
much together. 

Melissa: I can't either. 

Tracy: I do have some favorite people that I bring back on and off.  They always offer so 
much value.  So make sure, we're going to have these on the show notes, and 
make sure that you check out episode 17: How to Creatively Use Hashtags to 
Engage Buyers on Instagram, episode number 60: How to Spike Holiday Sales 
with Instagram, and episode number 96: How to Navigate the Recent Instagram 
Changes to Recapture Engagement.  And today we were going to add another 
episode to the mix, which will also be linked in the bottom, so we can start the 
tag on our blog, on our podcast blog for MelissaCA, which is like... 

Melissa: Yeah. 

Tracy: Episodes, which is fun. 

Melissa: Yeah, that is fun.  

Tracy: So today we're talking about Insta Stories because it's become, sort of become 
really popular and important part of an Instagram strategy.  Tell us a little bit 
why it's so important to use Instagram stories, and then we're going to dive into 
how you can utilize them the best.  
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Melissa: Sure.  Okay.  So Instagram has a feature that was borrowed originally from 

Snapchat, another social media platform, and why it's so important to show up 
on stories it's like two different facets of Instagram.  We have our normal like 
our grid, our quilts, our feed, you know, where that pictures live, and then we 
have this stories feature where people can quickly scroll through and learn 
more about your brand, but the information for the most part, and I'll get into 
this in a second, lives for just 24 hours.  Some designers I've worked with in the 
past have said, "Why do I put so much work into something that's only going to 
last 24 hours and disappear?" Great question.  It's because that I think is the 
way that people are consuming their Instagram "information" more and more 
every day, that it's just like a quick kind of scroll through, "Hey, what's going on? 
What's happening with my friends, my families, the brands I care about?" And 
then if they have a little bit of longer of time to spend browsing on the phone, 
they'll go through their feed and look at the still shots, or like the pictures that 
people are posting in their grid.  So you always want to show up where the 
people are at, and it's becoming more and more of a popular feature, and 
Instagram included it in to its app because they want people to stay on 
Instagram longer and consume more content there, and it's working.  So we 
want to be sure that we're posting, so that when people are kind of scrolling 
through their stories, we're the ones who are showing up. 

Tracy: Absolutely, absolutely.  Every time I'm on or doing a podcast with you or we 
host you in a training, which we're going to share another training that you're 
going to do for free masterclass at the end of this episode, I'm always like take 
notes and like thinking of ideas.  "Oh, I should be doing this."  

Melissa: I love that. 

Tracy: I love that, too. 

Melissa: You're so good at like taking the ideas and running with them and then saying, 
"Okay, here's what we're going to do now." and I appreciate that.  I love fast 
implements, I think it's fun, 

Tracy: Ten on quick start, I can get anything done fast.  Not so good at other things, but 
that's okay.  We're not good at everything.  Right? 

Melissa: That's right.  

 
This document is owned and distributed by Flourish & Thrive Academy. It may not be sold or otherwise 
distributed without expressed written consent. | © 2018| Flourish & Thrive Academy 



 
Tracy: So what strategies should people be using to build engagement with their 

Instagram accounts using that story feature? 

Melissa: Okay, so one of my favorite things, we know that the algorithms, like the 
dreaded algorithms, everybody... 

Tracy: Dreaded algorithms, yeah. 

Melissa: Right.  Everybody freaks out when they think that, you know, Instagram is 
intentionally limiting our reach, and is that happening?  Yeah, I mean, yes, it is 
happening because obviously as a business they want more and more people to 
boost their posts and to pay for, you know, advertising or whatever, so that 
their photos and stories get more eyes on them.  So that makes sense, but there 
are things that you can do to organically overcome the algorithm, and we know 
this by looking at Facebook pages, at our own Facebook personal pages and on 
Instagram because Facebook owns Instagram.  But if you have a photo, and I'm 
not talking about stories now, I'm talking about like a photo in your feed, that 
has a high amount of likes and a high amount of comments, that the algorithm is 
going to deem your photo relevant in important to more and more people who 
are following you, and therefore you are going to get shown to more of your 
followers that way.  So if you see a post that's not performing well for example, 
like you post one thing and you get 20 likes and you post another thing and 
you're getting like 500 likes, it's because more likes and more comments begat 
more like and more comments.  So how do you stories to make sure you are 
being relevant in terms of what the algorithm deems as important, this is 
probably one of my favorite strategies.  So you may have seen this, you're 
flipping through stories and somebody will post a picture of their feed, but on 
their picture, like a screen shot of like their whole feed, and then post it in their 
story.  Do you know what I'm saying?  That makes sense? 

Tracy: Yeah. 

Melissa: Okay.  And then they take an emoji or something and they cover up the most 
recent photo that they've posted, so it's like a teaser, and then they will say 
something that's says, "Today on Instagram we're talking about whether or not 
you prefer this design over this design, and I really want your vote.  Head over 
to our latest post and let us know your vote." 
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Tracy: Is there a way to link that specifically?  The post in this story?  Or can you not 

link Instagram? 

Melissa: You can link Instagram to...  Only some accounts have the feature to link in your 
stories out, you know, and it's usually the accounts that have...  I've heard that 
it's 10,000 and over for followers that you have the ability to link.  However, you 
don't need to do that, because in your stories, your icon to your page shows up 
in the upper left hand corner, as like a little picture of you.  So you just, you can 
draw an arrow, you can point to it and say, "Go to feed, click here." So when you 
click on, like if I'm on your feed and I click your little face for Tracy Matthews it 
will bring me to your feed where I'm going to see revealed the picture that you 
had hidden on your stories, and I know that my call to action based on your 
stories was to go and vote on the design that I like the best, and I'm going to like 
it and leave a comment, and therefore that photo is going to be tripped up in the 
algorithm as being more relevant, because you're asking for people right there 
in your story.  It's like just another way to promote the feed. 

Tracy: Amazing. 

Melissa: And I have seen such an awesome result from that, and you see other people 
doing it, and I didn't really understand why they were doing it, but like the, 
"Hey, do you want to see like what's behind door number one?" Like with that 
covering, the tease, you know, it's getting people to go see your feed and 
actually respond in a way that you want them to, which is really exciting and a 
super fun strategy to kind of use both your feed and your stories to interact 
together. 

Tracy: I love it. 

Melissa: Yeah. 

Tracy: I love it, oh my gosh. 

Melissa: That's a good one. 

Tracy: That's good. 

Melissa: Yeah. 

Tracy: Any other ideas? 
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Melissa: Okay, so there is an app that I am loving, loving, loving right now that's called 

Adobe Spark.  Have you heard of it?  I mean you've heard of Adobe. 

Tracy: Yeah.  People have been talking about it in our TF group. 

Melissa: Oh my gosh.  I just learned about it a couple weeks ago and it is a free app if you 
don't mind having the Adobe Spark logo on stuff.  I pay $9 a month, so mine 
does not have a logo on it and it unlocks more options, but it is an app you can 
use on your phone and it has a feature specific to stories.  So everything is 
already graphically set up on a template, so that it's the exact right size for your 
Instagram stories. 

Tracy: Okay. 

Melissa: You know sometimes you'll post something from Canva or Pic Monkey or some 
other design program that you might use, and it gets all distorted in your stories 
and it's stretched and you can't fix and it's really annoying.  So Adobe Spark, 
they have like the stories feature already like set the right dimensions, and then 
they have this option where you can animate some of your words like coming in 
or appearing on your screen, and it just look so, so pro.  I saw people doing this 
and I had no clue how they were getting these awesome animations to look... 
You know, so it's like a video, but it's with your text and it's just so cool.  Like 
your pictures can float in, and it's really visually appealing without being overly 
cheesy.  and it's through Adobe Spark.  So there's a free option that does, you 
know, plenty good, but if you want to pay the $9 upgrade to get their logo off, 
you know, there is that option, too.  So Adobe Spark, we can...  I'm sure you can 
link to that. 

Tracy: Yeah, we'll link that for sure.  Amazing. 

Melissa: Okay, so I'm really loving that one, I think that that's really a fabulous tool.  I 
also, now this might make people laugh because I'm a designer, I should 
probably know how to do this stuff, but I really like designing in Canva, it's easy. 
So you guys promote Canva?  I don't know.  Like you might... 

Tracy: We, I mean, we suggest Canva all the time, we think it's amazing. 
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Melissa: Yeah, it's a great tool, and they have on the phone app, the dimensions already 

set up for stories, but it's not on the computer app.  Well it's really hard for me 
to design on my phone, just as like technically speaking. 

Tracy: I agree, it's harder to design on the phone. 

Melissa: It really is, and so in Canva what I have been able to do is like maybe make a 
picture that is not to the stories dimensions and hopefully it stretches in a way 
that everybody can still read what I have to say, and it's like a total, you know, a 
dorky work around that doesn't look very professional, however I just found a 
woman, and she's actually in my Instagram group, and she creates, she's like a 
wiz on Canva, and she creates templates for stories where like all the graphic 
elements are already there, and then you just update with colors and font and 
your own photos to brand it to you, but like they're already...  The designs are 
already there, and it's so awesome, and I think it was $19. 

Tracy: What app is this again? 

Melissa: This is not an app, this is through a graphic designer that she has like a bundle 
that you can buy. 

Tracy: Amazing. 

Melissa: Her name is, the company name is Nicollette Styles and I just buy a template 
pack from hers, it gets it right into my Canva and I updated it to, you know, be 
branded, it complements colors or whatever, and I just shared this in my 
Instagram group, and people are going crazy for it because the graphical 
elements to create a nice looking story, I don't know why, but it takes me for 
ever.  So this, it's branded to me, it looks professional, I can have other people 
help me create graphics within this like framework, and then I have like a whole 
host of photos on my camera roll, or in my Dropbox or whatever, that I can post 
into my Insta stories without having to like spend forever designing them right 
on the spot, because who has time that. 

Tracy: That is amazing, oh my gosh.  I can't wait said like have all these steps.  I feel like 
you're giving us like little nuggets of gold. 

Melissa: I'm trying.  I mean that's what I'm hoping to do.  I'll make sure you guys get the 
link to that so you can see it.  Other fun story ideas, have you used any, like on 
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your own stories, have you used any of the gifs, like animated gifs that are now 
available? 

Tracy: Do you mean from Instagram or just? 

Melissa: Yeah, from Instagram.  So like when you go to post a story and you click... 

Tracy: I haven't done it, I don't think. 

Melissa: Oh my gosh, they're so... 

Tracy: Wait, like the location thing?  Wait, I'm going to get my phone now. 

Melissa: Yeah, okay.  Where you would find the location, so let's say you take a picture in 
stories, I'm going to do this right now so I can walk everybody through it.  You 
take a picture in stories, you're going to load it into your story, and then up at 
the top there are those little icons that you can like, it looks like a little happy 
face.  Do you know what I'm saying? 

Tracy: I'm getting on it.  Okay, stories. 

Melissa: Okay, so then there's little happy face looking square thing that you can click on 
and it'll bring location... 

Tracy: Oh yeah, I have used this. 

Melissa: Temperature outside, the clock or whatever.  Well recently, I mean this has been 
around for like a couple of months, but you can click on "gif" and it shows you 
all these like cute little funky things that you can add to your stories.  And the 
reason why, like I wouldn't normally do this on my Instagram feed, like I 
wouldn't put these cheesy things, but there's something really cool and low-key 
and informal about stories that you can be like a little bit more... 

Tracy: Goofy. 

Melissa: Yeah, silly, goofy, without being so off-brand where it's like, "What is this crap?" 
You know?  It's very laid back on stories, and most of your stories, with the 
exception of highlights, which we'll talk about in a second, disappear.  So after 
24 hours no one sees those anyways, but in the meantime it's very entertaining 
for the people who are kind of following your day behind the scenes. 
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Tracy: I don't think I have a gif option. 

Melissa: Really? 

Tracy: Oh, here it is.  Oh my gosh.  Oh my gosh, I'm doing it right now. 

Melissa: Yeah, do it.  Okay.  So there are, what's fun is that like if you search "sparkle", 
there are these little animations for different sparkles that come up, which is 
really huge for jewelry designers.  Right?  Because if you're posting a picture, 
that's like really a beautiful piece of art that you've created, if it goes with your 
brand, or you have like any element of whimsy or you can be a little bit silly, you 
can add a little sparkle around one of your jewels.  

Tracy: I'm doing it right now. 

Melissa: Yeah, it's really cute. 

Tracy: Oh my gosh, it has this "Happy Valentine's Day".  Oh my gosh. 

Melissa: Yeah, and it allows you to kind of show up and be present for like all of those 
wacky holidays that we like to coordinate to our marketing.  So this is like side 
note, outside of Instagram, but TimeAndDate.com is a great resource for people 
to use to kind of look and see, you know, if there is a holiday coming up that 
coordinates with your brand like National Donut Day or like January 24th, I 
don't know if anybody knows this, but it's National Compliment Day, so 
obviously I had to do something about that. 

Tracy: Yeah. 

Melissa: And I had a post that gif in my feed, but then I also like made a big deal about it 
on stories, and so I can post some of these gifs or some of these like little funky 
things to get people's attention in my stories in order for people to go to my 
feed and interact with me there. 

Tracy: I love it, this is so great.  Now I'm like going down a rabbit hole. 

Melissa: I know, it's really nice. 

Tracy: As I, designer Australia says "a rabbit warren", which I never heard of before. 

Melissa: That is so cute.  That's really funny. 
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Tracy: Rabbit warren. 

Melissa: Yeah, never heard of it.  I want to talk a little bit about story highlights, because 
that's a little bit of a newer feature, and we can use those strategically as well. 
The best use of story highlights that I've seen...  So like if you click on your own 
feed, you can see that there is a plus button in a circle that says "new", and you 
can add to the highlights.  Now mine is a work in progress right now because 
I'm designing highlights to be more intentional.  So you know how we always 
talk about having a welcome series or an indoctrination series on our email 
lists? 

Tracy: Mhm. 

Melissa: Okay.  So you can use your stories highlights as the same thing, and walk people 
through the customer journey or the pieces of information that you really need 
them to know about your brand and make those in your story highlights. 

Tracy: That's so good. 

Melissa: Isn't that awesome?  Okay, one designer, I want to give a shout out to in Flourish 
and Thrive community who is doing this really, really well, and she just posted 
this in the last couple weeks, is Wendy Hively from Charlie Madison Originals. 

Tracy: Yeah, she's great.  Yeah. 

Melissa: Oh my gosh, her story highlights right now are off the hook, because here is 
what she does.  She has an "about" page, like "about" story, so she walks 
through and tells people through the different clips, 10 second clips of her story 
what Charlie Madison Originals is about.  Brilliant, right? 

Tracy: I love it.  

Melissa: Then she has one that's about her family, because her company is named after 
her two daughters. 

Tracy: Yeah. 

Melissa: And so she talks little bit out family and behind the scenes, and that's kind of 
how her brand built.  She goes through another one and talks about her military 
give back initiative to military families.  And so it's really walking somebody 
through basically an indoctrination series or a nurture sequence through your 
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story highlights, and I just think that is so, so smart.  So if you have like a really 
active blog connected to your brand, you can a link, you know your stories 
highlights could be a picture of like your ten most recent blog post encouraging 
people to go and check them out on your website.  You can use this in such a 
creative way, or like a gift guide.  You can post stories highlight for a holiday gift 
guide with your products. 

Tracy: So good. 

Melissa: Isn't that awesome? 

Tracy: So good.  

Melissa: Yes. 

Tracy: My mind is reeling...I'm like, "Oh my gosh, I could do you like each step of the 
custom jewelry process, my about page." I'm like thinking of things for Flourish 
and Thrive, too.  Can you delete highlights? 

Melissa: You can.  You can go in edit them too, so like if one little clip of the highlight that 
you shared...  So let me just explain this.  A highlight is, you can house them in 
like different categories, so you can have multiple highlights living, but within 
each highlight you can have multiple stories.  So it's like pages of a book almost 
under each chapter, if that makes sense. 

Tracy: Oh my gosh, so good. 

Melissa: You can go in and basically rip a page out of your story and delete one that 
doesn't fit.  Like if you are promoting something and you wanted to keep all of 
those, but like the discount code isn't valid anymore, you can delete that one bit 
of the story out and edit your highlights that way.  But the difference between... 
Just in case anybody isn't familiar with like the lingo, your highlights are a place 
where you can save your stories to live for longer than 24 hours.  They live as 
long as you keep them there. 

Tracy: Oh my gosh, awesome, awesome.  I love it. 

Melissa: Yeah.  So that is like, I think the biggest thing in, and I'm going to talk about this 
more in my Instagram class rewrite, is using that stories highlight as the 
indoctrination series, so that you can have your a link to your email sign up 
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right in there.  It gives you like the opportunity to have something living that 
people can scroll through really fast without having to like go back deep in your 
feed and read every single post you've ever done on Instagram to get a sense of 
what your brand is about. 

Tracy: Totally.  That's so good, so good.  I'm like thinking of so many things right now, 
I'm actually taking notes.  I need to focus on this.  So good. 

Melissa: Yeah, that's a fun one.  So I'm actually in the process of re-working my stories 
highlights, and one of the best practices that I've seen around this is that making 
the cover for your story branded to you.  So right now, as we're recording this, 
my stories are not branded to me.  If you go to Charlie Madison Originals 
Instagram, her stories are branded.  So her cover of the stories all look like they 
coordinate, so it's like this beautiful little mini feed that you can click through, 
and it's branded to her company, and I just think that that is a really good use of 
the limited space that we have in Instagram to make sure that every place that 
you're showing up, whether it's your stories, your highlights or your feed is 
100% branded to you, and that you stand out among all the other, you know, 
500,000,000, 700,000,000 people that are on Instagram.  

Tracy: That's amazing, I love it, that's so great.  So what's your best advice to...  I mean I 
had to overcome this like many years ago, because like most of the stuff that we 
do for Flourish and Thrive is video, and just like got over the fact that I'm not 
going to always look perfect, and sometimes I'm going to have a double chin, or 
I'm going to look like I'm tired or sitting in the dark.  

Melissa: Totally.  Or in a closet, right? 

Tracy: Or in a closet like I'm sitting in right now, because we were talking before and 
we both record our podcast in the closet, so.  

Melissa: Yeah.  It's really good for sound quality, just FYI, if you ever want to start a 
podcast.  

Tracy: All my clothes absorb all the bouncing around noise.  So anyway, with that being 
said, what are some great ways for people to get over a fear of actually being on 
video?  Because like some of it is about showing behind the scenes and yourself. 

Melissa: Yeah.  Okay, so kind of the gateway to getting used to video is recording 
something where the camera is not facing you just yet, and you are doing a 
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voice, like you're narrating a voiceover of something else you're showing on the 
other side of the camera.  So like that is a good way to dip your toe in the water 
to live videos, so you're not just posting stills, or you know, animated pictures, 
you're actually posting some video, because video does get a lot of views and 
interaction.  So maybe you're narrating your workspace, showing behind the 
scenes, you're holding up a piece of jewelry in your hand.  At least your voice is 
on there.  Okay?  So that's like step one, try that out, see how that feels.  It might 
feel really, really weird, and I'm a super introverted person so it's very hard for 
me to overcome this whole like video thing.  Most days I have not like done my 
hair or makeup and I have a kid hanging on me, so it's not like great, it's not 
perfect for video at all.  However, I am the face of my brand, and I know that 
people buy from me because they feel like they know me and trust me and have 
an idea of who I am and what I'm about.  And that's really how we sell anything, 
is that people have to know us and trust us and buy into what our why is and 
why somebody would choose our stuff over, you know, buying it elsewhere.  So 
how do you build trust most quickly, is obviously people can see you and feel 
like they know you online without having necessarily having to meet you face to 
face before they purchase from you.  So you do kind of have to get used to this 
whole idea of video because it is, that's the way of the future.  So what I like to 
do is a practice run where I set up my phone, if I can, propped up against 
something so I don't have to do the whole like selfie arm holding my phone out 
and worrying about a double chin or, you know, a weird angle or whatever, so I 
try and set it up, you know propped up against maybe the back of my computer 
screen or something so I can feel more confident about my angle and I'll start 
practicing just on my camera roll.  So not actually in the Instagram story app, 
but like I'll record a ten second video just like I was going to record a video of 
my kid or something, you know, like in my camera app on my phone.  And then 
just practice that way.  And if it's not horrible, then I'll go and I'll post that video 
on my Insta story.  Now remember, like your Insta stories can only be in 10 
second increment.  So if you start recording something for practice that's a 
minute and a half long, it's going to get cut off after the first ten second so you're 
going to have to go back and post the rest of it.  And that's just a good way to 
start practicing becoming comfortable.  Eventually, like any skill, like learning 
how to ride a bike or jumping rope or whatever, the more you do it, like playing 
the piano, the more you do it the better you're going to get, and the less you're 
going to care about the perfection.  It's just done is better than perfect, showing 
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up is better than perfect.  And in fact, there were still lucky because we are 
living at a time where people are kind of reeling against perfection anyways. 
You know, like people want to see behind the scenes and the for real behind it. 
Now if you have a really high-end brands and your workspace is a disaster and 
you have a cat laying on top of half of your materials, probably not something 
you want to see or want to show on your video, because it is maybe pulling the 
curtain back a little too far, but showing your face, and especially if you're in 
location that your dream clients shop or like to travel to you or experience, and 
you know, all of those things there are additional ways that you can connect.  So 
trying just to be brave and saying, "I'm just going to do it, and the more I do it 
the better I'm going to get and the less hokey I'm going to feel about this." And 
know that it only lives for 24 hours, then it disappears, doesn't live forever.  So 
you don't want to go back and relive some embarrassing story.  And if you hate 
it, you delete it and you start again.  

Tracy: Do you know how many stories I have deleted over the time, I'm like, "Oh my 
God, that was terrible."  

Melissa: Oh, same, totally the same where I'm like, "Oh, this is cute, I actually did my hair 
today." and then you can see like right up my nose or something.  Having a 
tripod, even like a mini desk tripod that you can buy an Amazon for like under 
10 bucks it's really helpful in order to like go hands free if you feel weird about 
holding your phone out.  You know, like for me I can't get my phone far enough 
away from my face, my arms are too short, so I like having a selfie stick or 
having a tripod set up so I can record.  Like there's a hands free option on 
Instagram where you can hit "record" and then your hands can be busy making 
something and you can be talking about it, that's always a good tip.  But just like 
anything, make a commitment to yourself that says "by the end of today I'm 
going to post a video of myself." And if you have to go and put on, you know, a 
swipe of mascara or something, you know, slap some lipstick on to feel more 
confident at first, then go ahead and do that, but know that it is way okay to 
show up just as you are to talk to your people and connect with you dream 
clients.  Especially if your dream clients share something in common with you, 
they want to know you as a person whether or not you are showing up perfect 
in our own mind.  And we're always, always much harsher critics of ourselves 
than anybody else than anybody else is going to be to us.  
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Tracy: That's such a good reminder, because it's so true, and I think they love the 

imperfection, they love the stupid, silly stuff.  I think it doesn't have to be 
perfect, you just have to get going.  That's something that used to come out of 
the mouth of Ryan Leveque, my mentor, one of my mentors. 

Melissa: Yeah. 

Tracy: Over and over again, does not have to be perfect, you just have to get it going, 
and I've heard it from a lot of really amazing mentors over and over again, same 
type of thing.  It's like that perfection thing is what's going to freeze you from 
moving your business forward, so this is great, great advice.  Wow, Melissa that 
is awesome.  I have already posted a story while we were talking, and while I 
was listening to you, because it's so exciting.  I'm going to go in change all my 
highlights and get that working.  I'm meeting with someone who's going to help 
me with some social media tonight, so I'm really excited. 

Melissa: Yeah, that needs to be on the to-do list. 

Tracy: On the to-do list, she's going to be helping me with my personal brand, so I'm 
excited about it.  I'm going to share this podcast with her right away. 

Melissa: Yay.  

Tracy: So you have some exciting things in the work, why don't you tell us a little bit 
about that. 

Melissa: Yeah.  Okay, so have an Instagram course, it's called The 21 Day Insta Course.  I 
know a lot of people in the Flourish and Thrive community are alum of it and 
have had great success in it. 

Tracy: Such great stuff. 

Melissa: Yeah, and it's a really fun, supportive community that goes with it, because 
we're just really focused on everybody growing their brands on, specifically on 
Instagram and using really sound marketing strategies, nothing gimmicky or 
like none of that "follow unfollow" garbage, it's really about building 
relationships, online specifically in Instagram.  And people who have signed up 
in the past get lifetime access to any time that I release a revision.  Well there's 
been so... 
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Tracy: So many. 

Melissa: So many changes since the last time I rewrote the course about six months ago 
that I am working on a massive revision, or I by the time this airs, hopefully it 
ought to be done, but the course has gone through a massive revision to include 
more about Instagram stories, because that has really grown as a feature on the 
platform, and to update certain strategies that are going to get you to be a little 
bit more algorithm-proof, and including more strategies that our community 
has tried and practiced and learned from and refined and has shared their 
knowledge.  I'm super excited about that.  And then in addition to that, I'm 
creating like, or I have created by the time that this has come up, because it's in 
the works right now, a mini course, an addendum to the 21 Day Insta Course 
that's all focused on stories, because there's so many different strategies that 
are specific to stories beyond just like the initial "How To Use Instagram To 
Build A Brand".  So that is also going to be available.  The revision of the course, 
so if you're listening and you are an alum, it's so great, I hope that you'll take it 
again when it goes live. 

Tracy: Yes.  I will be. 

Melissa: Oh, good.  There's new learning, there's a huge beautiful styled workbook that 
goes with it to keep track of the things that we're learning, and so many of the 
strategies that we talk about, like hashtags or geo tags or how to leave captions 
on people's posts that engage and entice response.  Those are repeatable 
strategies that we might have just forgotten to use.  You know, it's not like you 
do it once and then everything is magically fixed or built or you have a massive 
following, it's these little habits that we want to practice day in and day out. 
Once you do it once you have to keep on repeating that thing, and that's why a 
lot of people choose to go through the course every time it's released, just is a 
good refresher to get you jump started again, to really improve your 
engagement each time you go through it.  So that is the big thing happening 
right now that's coming out.  We're going to do a masterclass together, too, 
which is great, my favorite time of year.  

Tracy: All on Insta stories.  So if you want to check out Melissa's 21 Day Insta Course 
you can head on over to FlourishThriveAcademy.com/Compliment and we will 
definitely post that in the show notes as well, so don't you worry your little face 
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off.  And we're going to be doing an entire masterclass about Insta stories. 
Right? 

Melissa: Right, exactly.  So we're going to take a deep dive into stories, you know, more 
so obviously than we were able to do want to podcast because there's going to 
be visuals where you can actually see slides in a screen share of a phone, it's 
going to be a lot more... 

Tracy: Examples. 

Melissa: Yeah.  Easy to see examples.  In the masterclass, there's always like just such 
good nuggets that come out in interaction with people where they can ask 
questions, etc.  So I hope that you guys will sign up and say take that, because 
it's fun to get more people on the other side of the computer.  

Tracy: It's going to be amazing.  I can't wait.  Melissa, thank you so much for being here. 
We'll have all the details for the master class in the show notes, and we'll be 
sharing it as well in a lot of additional ways, but if you haven't checked out, 
highly recommend you check out The 21 Day Insta Course.  You can head over 
to FlourishThriveAcademy.com/Compliment.  You will not regret it, it is such an 
amazing value, and Melissa, I know, since she is a coach in our community and 
she coaches our SOS students like nobody's business, she's great.  She offers so 
much value for free and she's amazing in any way. 

Melissa: Thank you. 

Tracy: So whether you join our course or join us for the masterclass, or do both, which 
I highly recommend both, it's going to be totally worth your time.  Thank you 
darling for being here today. 

Melissa: Oh my gosh, thank you for having me, it was a pleasure. 

Tracy: Wasn't that amazing?  I would love to know what you're going to actually take 
action on.  Insta stories is amazing and I hope that you do some things to tweak 
your highlights and use some of the things to improve your graphics and have 
fun with it, because that's what it's all about.  I'm excited to see what you come 
up with; it's going to be fun.  Anyway, if you'd like to join us for the masterclass 
that Melissa is hosting next week, head on over to 
FlourishThriveAcademy.com/InstagramSuccess.  I will also have this linked in 
the show notes, that's FlourishThriveAcademy.com/InstagramSuccess.  We will 
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have all the links and downloads and everything that we spoke about between 
Melissa and I linked also in the show notes, so you can grab that over at 
FlourishThriveAcademy.com/episode143, and grab all those goodies, the free 
download and all the amazingness that we're giving you.  If you're ready to join 
Melissa's 21 Day Insta Course now, I know she's completely upgraded and 
up-leveled it, everyone who's taken this course in Flourish and Thrive 
community has had amazing success.  We've seen people go from 1000 
followers to 10,000 followers in a very short period of time.  She is awesome.  So 
check it out, head on over to FlourishThriveAcademy.com/Compliment and join 
the Instagram revolution with Melissa.  Alright, I'm going to sign off for now, 
take care I'm looking forward to hosting you in the masterclass next week. 
Please register, make sure you sign up now.  Alright, bye. 
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