
 

Your Guide to Attracting Killer Holiday Press 
THRIVE BY DESIGN WITH TRACY MATTHEWS 

“When you know how to take action you can knock the competition out because they're not 
executing the right way, they're not prepared the right way, so they're able to fall along the 

sidelines, whereas you will roll up there like a PR pro with all these strategies that will help you 
get their attention more quickly.” 

You’re listening to Thrive-By-Design business marketing and lifestyle strategies for your 
jewelry brand to flourish and thrive. Let’s get started.  
 
Intro: You're listening to Thrive by Design, business, marketing, and lifestyle 

strategies for your jewelry brand to Flourish & Thrive.  .  Let's get started.  
Tracy: Welcome to the Thrive by Design podcast episode 155.  Hey there, it's Tracy 

Matthews, the Chief Visionary Officer over at Flourish and Thrive Academy and 
your host today fort Thrive by Design, and I love having guests.  If you noticed 
I've been doing a lot of interviews in these last few episodes.  Today's guest is 
no exception to her awesomeness, Sabina Hitchen is on the show again with us 
today and we're going to be talking about your guide to attracting killer holiday 
press.  Just for your jewelry brand and some fun things, and few little tips that 
Sabina is going to share with us.  She's also going to be sharing with us a free 
masterclass that she's having at the end of June, June 20th in fact with the 
Flourish and Thrive community, and this is basically the top 10 things that she 
recommends so that you can get killer press this holiday season.  We'll be 
mentioning this more in the episode.  But definitely check that out.  So for those 
of you who don't know Sabina, she is a PR maven and immediately we were just 
talking about this in the post notes.  She reached out to Tommy a couple of years 
ago, we have connected on Facebook years and years ago, maybe like 10 years 
ago when Facebook just started.  She was just starting her PR thing, she was like 
working with getting some exposure for emerging jewelry designers, I have my 
jewelry business, I've been in business for quite a while.  Back then you just 
connected with random strangers on Facebook, made relationships, became 
friends and all that stuff.  Fast forward maybe like, I don't know, seven, eight 
years ahead, maybe seven years ahead, Sabina just reached out to me.  She was 
like, "I know lots have changed in both of our careers over the past six or seven 
years or whatever it has been, but I really love what you're doing over at 
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Flourish and Thrive, you're doing such a great job and I love how you're 
inspiring the jewelry community." So we just decided to pop on the phone and 
catch up and see sort of what each other was doing.  I always loved Sabina's 
energy, and it just shines through, you're going to hear it shining through this 
microphone.  Over the past couple of years, I've had her sneak out our live event 
and she is like the hit of the show.  She's so great, the way she teaches is just so 
straightforward and easy to learn, and she gets you excited about taking action 
and moving forward in your business, and especially with PR.  I know a lot of 
you get nervous or you feel like "I'm not ready or it's not the right time", but I 
trust you, like you're never going to feel ready and Sabina gives you just like 
really easy way is to go out and get there.  And right now is the time you get 
these things going.  And so Sabina of course is speaking at Flourish and Thrive 
Live, again next year.  Last year's attendees, there were so many of them.  We 
had some really great influencers who end up showing out in addition to Sabina, 
I should say, and the thing that I love the most about these events is that it's an 
opportunity for our designers to connect with people who are making huge 
changes in the jewelry space, and also connectors who can get you exposure. 
And so last year we had amazing influencers, Pamela Pekerman and Dawn Del 
Russo.  We'll have some amazing influencers again this year, and they're doing 
tons of press for Jennifer Ciraulo, Erin Pelicano and a whole list of other 
designers that we're going to be mentioning and seeding throughout this 
episode, because it's just really a great opportunity.  So if you're interested in 
joining us, we would love to invite you to join us for Flourish and Thrive Live, 
I'm going to talk a little bit more bit more about it in the episode today with 
Sabina, we're chit chatting about it in the beginning of the episode as you'll hear. 
Make sure you pick up your tickets.  You don't want to miss out, we're almost 
sold out, and this is like one of those networking events that you really just 
don't want to miss.  Plus you can meet me and Robin, the rest of the Flourish 
and Thrive coaches, and connect with some of your peers and community 
members here at Flourish and Thrive.  

So I am very excited to be here today, and we're going to dive in just a moment, 
but I'd like to take a word from one of our sponsors who will also be on our live 
events, Halstead Inc.  Halstead is a really amazing jewelry supply company, and 
one of the things that I love about Halstead is their commitment to small 
business.  And the thing that's cool, you know, Halstead has been around for 
many, many years.  They have been leaders in the wholesale jewelry space, they 
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sell chain, they sell wholesale jewelry supplies, they sell raw materials, they 
specialize in a lot of silver bindings and supplies for your jewelry business I 
should say.  But beyond, they're family owned business and we really love 
supporting smaller companies, because it's a great way to pay it forward.  Most 
of the designers here in the Flourish and Thrive community are very small 
independent designers who are just trying to get their brand out there in not 
only their local communities, maybe also in a bigger way, but it's that small 
family vibe, that small business culture that really runs through and through.  So 
I just love that and one of the things that is really amazing about what Halsted 
does is every year they host this grant opportunity where you can apply if 
you've been in business for under three years, you're U.S.-based company, you 
have a collection that's primarily designed in silver, you can apply for grant 
where you can win $7500 in seed money for your business and a $1000 in 
supplies.  They also honor those rewards, so they end up having all these runner 
ups, which is really, really amazing and pretty awesome.  Just to pay it forward, 
they wanted to offer that Thrive by Design community $10 off your first order 
so you can head over to Halstedbead.com by July 30th and enter the word 
"THRIVE" to get $10 off your first order.  Alright, Halstead's awesome, makes 
sure you check them out.  Come to the live event, you can meet Hillary, she's 
amazing, the CEO of the company.  You can also meet me and Sabina.  So let's 
dive in. 

Tracy: Well today I'm really excited because one of my favorites is on the show today, 
and you all love her as much as I do.  Sabina Hitchen, welcome to Thrive by 
Design. 

Sabina: I'm so excited to be here, you're one of my favorites too. 

Tracy: Yay.  Well now we're playing favorites, you know we had to have you on to talk 
about this topic because in June, I'm saying this topic because we've talked 
about this topic so many times, in June is the time that we got to start thinking 
about holiday press, holiday gifts guides, holiday sales, all things, all day, all 
holiday.  So we've done a couple podcasts about how to get into holiday gift 
guides and stuff like that in the past.  Together, and we've got other experts on 
here talking about holiday gift guides, but things are changing so much and so 
quickly these days that we feel like we need a little refresh.  Wouldn't you 
agree? 
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Sabina: I agree, and it's also like knowledge is power and it's like Xanax at the same 

time, so if you can prepare now, especially like you said Tracy, the media world 
is ever changing, magazines have switched publishers, people have moved, so 
people you might have thought you were pitching from last year might not even 
be there, so there's a lot of prep work to do because if we prep now, then when 
you're ready to start executing it's not going to feel rushed, and as a jewelry 
designer this is like peak come and get it time.  You want to be on your game. 

Tracy: It's like you can search cherry picking if you're like doing this in enough time to 
get the best placements.  Right? 

Sabina: Yeah, you can because if you are strategic and know how to do this, you should 
know you have a lot more power than you think you do.  The people who come 
late to the parties are the ones who suffer, but if you are preparing now, you're 
going to have so many opportunities and we're going to tell you guys what to do 
because there are some moves you can make that are going to increase your 
chances of getting publicity compared to people who aren't making these 
actions steps. 

Tracy: Exactly.  So just before we kind of dive in, because I know that both of us are like 
chomping at the bit, we're going to start spilling all the beans like right away.  So 
I just want to give you a little background and then I'm going to ask you a quick 
question about your background in a second.  But Sabina is one of our SOS 
coaches here at Flourish and Thrive Academy.  She's also a mentor in our 
Diamond Insiders community.  She is our go to PR expert for a variety of 
reasons.  She's also speaking at the Flourish and Thrive Live event.  I remember 
the first time we had Sabina talk at Flourish and Thrive Live, literally she had 
everyone in the audience screaming the word "bullets", and I'm not going to 
spill the beans and tell you why, but it was like your talk was like so energized, 
so informative and I think out of our exit reviews who were at the conference; 
what people who are most excited about what you're teaching.  So I love having 
you on the podcast, I love having you on the Facebook Live shows, I specially 
love having you speak because you are just not only a wealth of knowledge, but 
you know the ins and outs of PR, you've been doing it forever, you're a great 
teacher.  So welcome back, it's awesome to have you here. 

Sabina: So good to be here.  I have a huge, huge place in my heart for the Flourish and 
Thrive community, and it's like a huge pleasure to talk to all of you and let me 
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just say before Tracy goes on, people who listen to these podcasts and take 
action and show up at the live event, we seed them getting press, so it's always 
exciting to share these tips with you and pray you take action because that's 
what makes things possible. 

Tracy: Yeah.  And so for those of you don't know about Flourish and Thrive Live, it is 
happening September 26th and 27th here in New York City.  Sabina is going to 
be a speaker; we have some really amazing speakers lined up.  Last year you 
introduced me to some amazing experts which we're going to bring in some 
experts and this year, too.  Pamela Pekerman and Dawn Del Russo, and they 
connected so amazingly with the audience.  I know that some of our students 
even, Jennifer Ciraulo of Blooming Lotus Jewelry and so many others, you 
probably remember about her than I do, got a ton of press after that just by 
being there in the room and connecting with those influencers. 

Sabina: 100%.  I just saw Erin Pelicano’s jewelry on Pamela Pekerman’s Mother's Day 
stories.  Like I see Flourish and Thrive members all over the place. 

Tracy: Yeah, and so it's really important, I know that it is an investment to come to 
New York City and sometimes if you don't live in the area ,if you can drive in or 
take a train in or whatever, but you know, it's really worth it.  This is an 
investment in your business and an investment in your growth, and the 
designers who show up and take action, their business is transformed, and 
that's why we have people coming back every single year.  Plus, everyone just 
wants to hang out with Sabina because she's so cool.  

Sabina: I got a lot of energy, guys. 

Tracy: Lots of energy.  Okay, so Sabina is the creator of Press for Success for Jewelry 
Designers, we're going to link to share that with you a little bit more at the end 
of the podcast and in the show notes we'll share more about that.  Sabina is also 
going to be telling us about an amazing new masterclass, but we're not going to 
tell you about it yet.  But before we kind of dive into this episode why you give 
us a quick background for those who don't know who you are. 

Sabina: So really quickly, teaching, it's funny.  The things I love most in life beyond my 
family and my dogs are teaching and public relations, those are my big loves. 
And so prior to teaching public relations I actually was an educator.  I taught 
history and I designed education curriculum.  I've been teaching since my 20's. 
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Then I moved to New York City, long story very short, I started a public 
relations agency after working in the PR industry, specialized in entrepreneurs, 
jewelry designers, startups, experts.  I have since then been teaching 
entrepreneurs all kinds how to get publicity and our students have been seen 
everywhere from The Today Show to Oprah magazine InStyle, Refinery29, you 
name it.  So to me the biggest satisfaction in connecting with all of you is just 
knowing that A+B can =C.  So when I can teach you and you decide to apply 
what I teach you, your chances are high that you will get publicity, and so that's 
why I'm here today, and that's why I'll be at Flourish and Thrive to show you 
that once you have the tools and take action great things can happen.  One of my 
other passions beyond teaching PR is teaching you to be courageous and to go 
for it.  We'll give you some ways to do that today, and tell you how you can keep 
doing that with us in the future. 

Tracy: It's amazing.  You are amazing and I just love you so much. 

Sabina: I love being here.  I'm just so psyched and I love hearing all your stories, so keep 
sharing it.  When you guys are taking action on what we're teaching, you please 
tweet it, Tracy and I, or Instagram us, let us know what you're doing because 
this is where the magic happens when you decide to not just think about it, but 
actually do it. 

Tracy: I love it.  At least once a week Sabina texts me and send me a picture, she's like, 
"Look who just got featured.  Look who just got featured because they're taking 
action." 

Sabina: Yes. 

Tracy: Our SOS students, members from our Flourish and Thrive Live event, members 
who have taken your course, so it's just members of Flourish and Thrive bigger 
community who're taking your course.  So I just love it.  Keep those coming, girl, 
because it gets me so excited and I know you get.  I think the thing about like 
what Sabina and I love, and I'm just putting words into your mouth the most, is I 
think we're here to teach you guys how to you do you stuff, but if the thing that 
gets us the most pumped, it's not necessarily like collecting money from you 
guys like taking our courses or something like that, it's honestly like seeing you 
get results.  Like we geek out on this, and I know that being a part of our 
community, investing in things like our live event, being in a coaching program 
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it's an investment in your business.  The entire reason that we're doing this is to 
help you grow, and that is the most important thing.  So if you can get that mind 
shift into place and surround yourself with mentors like us...  I just called myself 
a mentor, that's kind of funny. 

Sabina: You are.  You are my mentor these days, yeah. 

Tracy: But if you surround yourself with people who are really committed to your 
success, because you might not see it but we really are, like we get so pumped to 
see you guys get results.  In fact, before this I was doing a Facebook Live, and by 
the time this episode airs this masterclass will be over, but I was doing a 
Facebook live, sharing a story of how a designer texted me the other day and did 
$11,804 in sales, when usually in April she would have done...  She was basically 
like adding up her April numbers, doing her bookkeeping, and normally in April 
she would have done like $6,000, and she's like, "This is everything that you've 
taught me to do.  It's finally actually like, I'm seeing like there are results of all 
this work that I put it."  So I just want to give you guys hope that whatever it is 
that you desire and dream to have in your business, if you're one of those 
people who wants to move forward quickly, stick with us, because Sabina and I 
and the rest of the Flourish and Thrive coaches, and other mentors in our 
extended community that we consistently bring here, we're really committed to 
having you guys, watching you guys grow and seeing the results.  Honestly, we 
get so pumped.  I wish that we could just record ourselves on the back end. 

Sabina: I was messaging you yesterday and I have another one that I will message you 
after this, you guys we're not exaggerating, because we posted on our social and 
our Insta stories, but it's so gratifying, and I think that is what true service in 
teaching is, like everyone has something they do that they do their business that 
gets them excited.  This is what gets us excited, and I just can't wait to hear 
more of your stories, honestly.  This is the big time that you want to have those 
stories, because the worst is when you have the opportunity to do something 
and you just didn't take action.  So stick with us, we're going to not only get you 
the strategy, we're going to pump you up because half of PR is like a mental 
game. 

Tracy: Totally. 
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Sabina: I get it, I understand, and so we're going to give you a mental strength to do it as 

well. 

Tracy: Totally, totally, totally.  So, so true.  So let's dive into the questions or else this is 
going to be like a three hour podcast. 

Sabina: We're that excited. 

Tracy: I know, because that's how pumped we are about everything that we do.  So real 
quick, why is it so important to start in June?  Right now.  Let's clear it up 
because it seems so early for people that are like, "Why would I want to start 
holiday outreach in June, six months away?" 

Sabina: It does.  There are two big reasons.  First of all guys and gals, we know how time 
flies.  I'm sure if you were raising your hands I could see you and I'd be like, 
"Who cannot believe it's mid-May?"  I still feel like it should be February.  So you 
need to start now because there are several steps you need to take before you 
actually start even sending emails to the press and you don't want to cram those 
into a stressed out weekend, because you won't have quality work.  So you need 
to start preparing now so you feel good about what you have to offer, and you 
want to start preparing now as well because come July, it is often called 
Christmas in July in the world of PR because people hit it, they start pitching the 
press and it becomes this like avalanche of people going after the press.  And 
when I say people I mean jewelry designers like you, and also publicists who 
represent jewelry designer.  So there is like an onslaught on the press, on the 
magazine editors because they begin preparing their holiday gift guide issues in 
July.  So you need to start preparing now, so when it comes for July and you 
start pitching you aren't frantic because again, every year the competition gets 
bigger and greater, because so many people want these opportunities at the 
same time.  Guess what?  When you know how to take action, you can knock the 
competition out, because they're not sending things the right way, they're not 
executing the right way, they're not prepared the right way, and so they will fall 
along the sidelines, whereas you will roll up there like a PR pro with all these 
strategies that will help you get their attention more quickly. 

Tracy: Awesome, awesome.  Okay.  So thank you for sharing that.  We're just like 
driving the point home, like you need to be ahead of the game in order to get 
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this going.  Okay, cool.  So what type of PR opportunities are we preparing for? 
Because there's a lot of different options these days. 

Sabina: There are, and what I want you to know about is when we think about holiday, 
we automatically say to ourselves, "Okay, it's holiday gift guides."  And that's 
true.  And folks, that goes across like we're talking about magazines now 
because they're preparing, but everything you're going to do to prepare with us 
right now you can reuse then what the .com and TV and the newspaper start 
looking for holiday stories in November so all the work you're doing now, you 
do the work once, you execute multiple times.  So of course there are the holiday 
gift guides, but what I also want you to think of, because it will impact all of the 
creation you're doing, all of the materials you're making and pitches you're 
writing is.  This is also a huge opportunity for jewelry designer because we're 
talking about holiday party fashion, New Year's Eve fashion.  Like what are you 
wearing to your New Year's Eve party?  What are you wearing to the holiday 
parties?  Tips, like everyone is buying jewelry for their significant other, so do 
you have some tips on how to shop for an engagement ring or how to shop for 
jewelry for your husband or wife, like all of those different kinds of stories, if 
you prepare now, imagine you're in Oprah Magazine's holiday gift guide, but 
you're also in Glamour magazine on what to wear on New Year's Eve, and you're 
also sharing tips in Men's Health about how to pick out an engagement ring. 
That is some rock star status stuff you can do you start preparing now. 

Tracy: So, so true.  Other thing that is super cool is that there are so many other things 
that you can pitch too, like if you have a summer inspired collection where you 
sell mostly in the summer, I know a lot of the designers in our community live 
and work in like seasonal communities, this is a great time to pitch for holiday 
resort, because a lot of people, especially if you live in a cold state like New York 
City, are going on vacations in tropical places and they want that cool stuff. 

Sabina: Yes. 

Tracy: December issues and January issues typically have a lot of resort-ish looking 
stuff. 

Sabina: Exactly, and if you know that now you can assign yourself days, "Okay, I'm going 
to prepare for resort this day, look through my holiday gift guide plans this day." 
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and then when it comes to executing you've got it all tidy in little boxes.  Then 
it's just about making time for your PR priority. 

Tracy: Absolutely.  Okay.  So before we even talk about PR pitching strategies, what are 
some of the things that designers need to have in place in order to do that?  Like 
materials or are there other things that they need to be setting up before they 
start outreaching? 

Sabina: Heck yeah.  To me, because PR has so many moving parts, it's best to streamline 
everything you're doing so you don't feel this anxiety building up.  Business is 
hard enough, and if you can control as much as you can in PR, since there are 
clearly things you cannot control, it's not advertised, you cannot pay for an 
outcome to happen, so instead we do everything we can to make that journey 
pleasant and streamlined.  So things I'd love for you to start doing the minute 
you hear this podcast, number one, you want to decide, "Okay, what are my 
offerings going to be?"  And those might be offerings in sort of different buckets, 
if you will.  Tracy was saying there are resort stories, there are holiday cocktail 
party stories, there are gifts for dad stories, there are all these different stories 
you need to say, "What are the different stories I would love to put myself in the 
running for?  What could I pitch?" And then start thinking, "Which of my 
products, which might pieces, what of my jewelry will I be offering for that?" 
And you might have a few different options for that, so you need to start 
preparing for that.  I don't just mean in your head, you need to say to yourself, 
"Do I need to do any photography because I need these products on white 
background?" that's essential right now, so you need to say, "What do I need to 
do?  Do I need to get products on my backgrounds; do I have my line sheets with 
retail prices that show these products?  Is my website fully functioning to show 
this off?" Another thing you want to do starting now, because cramming things 
into like the day before you want to start thing it’s not how we do PR 
successfully.  So what I'd love to see you do as well is wherever you house your 
media contacts, and if you don't it's time to create something for it, because you 
need.  And Tracy and I will tell you how you can get access to one that we've 
made for you later, but either way you need a spreadsheet type document 
where you're going to start putting your holiday gift guide goals, so you want to 
add a column to wherever you house all your media contacts, and that is your 
holiday gift guide or holiday outreach column.  Nothing else goes there.  What I 
want you to do just now before you even know who the people are that you're 
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pitching, you want you to start writing down the places, the media homes if you 
will, that you fantasize about being in, that you strategically think, "I belong in 
these places." Because if you start that now, like plopping in InStyle, Red Book, 
Vogue, Town and Country, whatever your magazine dreams are, start doing that 
now.  Gradually that list is going to fill up instead of a night before you're trying 
to think of every magazine you need to be in.  So you're starting to do that work 
now.  But again, what you really want to begin with is, "What do I have to offer?" 
Because until you know that, you don't really know where you can pitch 
yourself, right? So really give yourself a heart to heart and say, "What will I have 
ready to go, white background photos when holiday gift guide outreach time 
comes along?" 

Tracy: Awesome, awesome.  Why is it essential that jewelry designers don't wait until 
July before reaching out to press and pitching? 

Sabina: Oh my gosh.  So this to me is something that I wish I could like blast into every 
jewelry designers to do list, and that is you can't just show up around July, 
whatever when they're starting to pitch holiday gift guide, an unknown name 
and expect instant attention.  That's not how life works.  If a stranger comes up 
to you and asks you to do a favor for them and you don't know them, or if 
someone emails you don't recognize their name, they're not the first person 
you're going to respond to.  What you need to know is that PR is an ongoing 
thing.  Not just on the holidays, not just when it's a Mother's Day.  Because I 
think sometimes jewelry designers are like, "I'm only in a pitch when I have a 
new collection or there's a gift guide I want to be in or a specific story." but 
really your PR work, if you want it to be successful, needs to be an ongoing 
thing.  You need to be ongoing building relationships with the press, starting to 
introduce them to your jewelry business and other pieces, and then when 
holiday rolls around, they recognize your name.  You've been tweeting with 
them, you've been Instagramming with them, you've reached out to them and 
introduced your jewelry company in the past, so you aren't a stranger.  That 
goes for all always.  If you have pieces that are on your website right now that 
you can sell, that you wish the press was looking at, you don't wait until holiday 
to let them know.  You start reaching out and doing your PR work now, so when 
July comes and they're like, "Oh, it's Sarah.  Oh, it's Jessica.  I recognize her, I 
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love connecting with her on Instagram, I love seeing her past pitches, let's open 
her email." 

Tracy: Exactly.  Okay.  So what are the most competitive things to go after? 

Sabina: Like in terms of press? 

Tracy: Yeah, I mean like just certain stories that might be more competitive than 
others? 

Sabina: Two things.  Holiday gift guide and the like what to wear to holidays parties are 
going to be the most competitive.  And so you want to be ready to make it so 
easy to say yes to you for those things.  And one way that you can do that, and 
this I see from top jewelry publicists that I am friends with, that I used to work 
with is let's say you know for sure you want to be in some of these holiday gift 
guides and you have pieces you are ready for, I want you to not only of course 
like connecting with the press on social media now in advance and reaching out 
to them, but for your holiday work you want to make like digital PDF visuals of 
exactly what you want to offer them for holiday.  So instead of just giving them a 
link to your jewelry when it's time to go, let's say you have six pieces that you 
know are perfect for holiday gifting, those need to be in a beautiful digital photo, 
just like a collage or something.  It doesn't be high tech, you can probably use 
Canva or PicMonkey or anything you use to make graphics, Photoshop, 
whatever you r jam is.  You want to have a beautiful "Holiday by the Fox in 
Stone" or something or "Holiday by Erin Pelicano Jewelry", and very specific 
what you have to offer.  If it's for cocktail parties, you want to have their 
statement earrings and those layering necklaces or the arm candy or the ring, 
stackable rings.  What would someone wear to a holiday party, let them 
visualize that, because for someone to go digging on your website, that's going 
to be so hard.  You want to roll up to O Magazine and Glamour and Marie Claire 
and all of these places with a beautiful visual about "This is what somebody 
should wear to a holiday cocktail party".  Like do the work for them, show them 
what it will look like because those are the most competitive stories, so you 
want to have the competitive advantage by giving them everything sort of spoon 
fed to them.  And again, if you are doing your research and you know, "Okay, my 
price points are $250 and under" you will be able to target certain magazines.  If 
you have $500 and over that's great, because Vogue exists, and W and InStyle 
and Marie Claire, and they have high price point offerings as well, and you want 
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to have beautiful PDF graphic sheets representing those pieces, so you are 
streamlined it easy for them to say yes to. 

Tracy: So I think the one struggle that a lot of designers have is that they're like, "Oh, 
my collections aren't ready yet."  Do you need new pieces to be pitching for 
holiday? 

Sabina: That's an awesome question.  I say no.  Unless you have saturated the world of 
PR and media, like they're like, "If I see one more pendant from Christina", it's 
been in the press everywhere, then no.  But if you have not been saturating the 
press and they do not know you, they do not know if something from last season 
or not right now.  If the world hasn't been exposed to it, why hold it in the back? 
Right?  What you should really be saying to yourself isn't not like, "Oh gosh, I 
have nothing new so I can't reach out."  It's more of, "What do I have of value for 
this story idea?"  Like you would have really amazing earrings or statement 
pieces that would be great for a cocktail party, don't hold them back because 
you designed them a year and a half ago.  If you haven't pitched them to the 
press or had a lot of coverage, it's okay to bring them into the story.  This could 
be their debut.  It was on your website, it was like a soft launch, and now you're 
going to go hard launch it by actually pitching it to the press, otherwise those 
pieces just sit there hiding from the world, and they're so fantastic. 

Tracy: Totally, totally, totally.  This is such a great reminder is that jewelry is like 
season-less for the most part, unless it's like a super colorful thing that's like 
really you can tell that it's summer and/or super wintery looking. 

Sabina: Yeah, yeah. 

Tracy: You don't need to worry so much.  Just because we're trying to pull things 
together, like we pulled so many things in from previous seasons for the next 
season and we just like swap up a few things.  You don't have to always the 
reinvent the wheel just to get press. 

Sabina: Especially if they don't know you by name.  And remember, the press is 
changing a lot.  I'm sure you get little whispers of it here and there, even if 
you're not fully engaged in the media world yet.  InStyle magazine has 
publishers; all these different people do, so that means that the editorial staff 
has been changing.  New gals who were maybe in college two years ago are now 
writing holiday stories.  There's a whole new world for you to share yourself 
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with.  Unless you say, "Gosh, I have been inundating them with pitches about 
this collection and they've just said no or pass."  If that's the case, maybe try to 
find something new, but you have not been back in forth with the press yet, this 
is new to the world.  I think it's always so important to remember what's new to 
us, what we think we've seen a million times because we're in our business 
every day isn't new to the world.  Your key is just saying, "What pieces work 
with this story?"  Instead of like, "Oh my gosh..." And they don't have to all be 
from the same collection.  If you have a few different collections, you want to 
pull pieces together, put them on a PDF and say, "This is what I have to offer for 
gifts for dad, for holiday."  So be it.  It's all about presenting value to your ideal 
readers and customers. 

Tracy: Awesome, awesome.  That's so, so true.  Okay.  So I have another question about 
this, because I think people think that pitching holiday gift guides is different 
and they're confused or is it, is it not, like what's the difference and is there a 
different kind of approach you should be taking? 

Sabina: I think it's like yes and no, I always say to people.  So number one, some things 
always stay the same.  Like building relationships is key.  Start that now.  Look 
at who the jewelry and accessory editors are, look at who those people are 
when you are going after them, and you'll be going after and start bonding with 
them on social media, messaging them, etc.  Just to get on their radar.  Those 
things are always the same.  Another thing that will remain the same for you, so 
doesn't have to be stressful is, you're not having to overthink, "Okay, what kind 
of pitch am I going to do?"  It's the same kind of pitch that I have taught some of 
you through Tracy and Flourish and Thrive for a couple of years now, we call it 
the PSS pitch, the perfectly simple and successful pitch.  Tracy and I can't tell 
you how to learn what that looks shortly.  Some things are the same.  Every 
pitch, especially for holiday time must have a follow up.  So those things are sort 
of the always, like you should be starting to follow different jewelry editors 
online, you should be thinking, "Okay, I need to make sure I know how to write 
this kind of pitch."  So that's a no-brainer, it's still the same, but what is really 
different I feel like it is intense.  I only say that because this is like a big money 
making issue for a lot of these magazines.  People need guidance purchasing 
things, they shop for gift guides, we do the thinking for them in gift guides. 
Because of that you need to sort of, I always sort of say like you need to put on 
your Olympic competitor mode hat, or something and say, "I am going to go 
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after this and I'm going to pitch once, I'm going to follow up, I'm might even 
follow up twice just because this is so important to me.  I'd rather like apologize 
than find out they missed my email if they say like 'enough emails'."  It's more 
about saying, "I'm going to be laser focused, I'm going to be intense" because if 
there's a lot of people fighting for this real estate, but I am focused and give it 
my all, the reward could be huge for you.  I mean like an O List, and we've had 
students have landed at O List holiday gift guide.  

Tracy: Oh my gosh. 

Sabina: Game changer.  That's what's important.  Also just, another sort of difference is, 
I feel like sometimes our own worst enemies are our minds sometimes.  So we 
psych ourselves out of the chance to get holiday press because we think that's 
too big for us or that's for businesses who might have a publicist, and that's just 
simply not true.  It's for businesses who are strategic and politely aggressive 
and know that it's going to be intense.  So if someone doesn't follow up with you 
need a lead don't take it personally, say, "I better schedule a follow up because I 
want this this badly." 

Tracy: Yeah.  Okay. 

Sabina: I feel like a big secret when you want to get press, and I said this when I think 
we were talking about something else in a past conversation or podcast or 
webinar, but how once I was blown away, someone was actually pitching me 
because I do some on air segments and it was for bridal jewelry story, and the 
publicist had put together this beautiful sheet of all these like jewelry for the 
bride, jewelry for the bridesmaids.  It was so easy; I didn't have to do the 
thinking.  Like we mentioned before, that's what I want you to do, is make 
specific lines sheets for holiday, and that means it's always retail pricing, 
because press do not need to know what your wholesale prices are, but you're 
really doing the thinking for them, so they don't have to do the digging.  What I'd 
love you all to start doing now as you're thinking of what pieces you'll be 
offering, saying, "Okay I'm going to get together a one pager with great visuals 
of my products for $100 and under.", if you have that to offer.  $150 and under if 
you have that to offer.  Gifts for dad, gift for mom.  I like to predict what I think 
the stories will be, and it's pretty easy to do that, because they repeat the same 
kind of stories for holiday every time, and then I put together those visuals for 
them, and that's what you really want to do.  Don't just rely on your same line 
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sheets you always use, spice it up for holiday, and again, guide where they're 
looking, because you know the piece that tend to be showstoppers for you, and 
this is the season to drop out those pieces.  

Tracy: It's like making the editor's job easy to pick your product. 

Sabina: Here's another thing to remember, this isn't always who's the best, it is who is 
the first and gets to them and fits into their story.  So they don't have the luxury 
of waiting until October when you decide to show up with your stunning pieces 
that would have been a great stocking stuffer, or something, like a luxury 
stocking stuffer.  You need to be there early; you need to fit into what they want, 
so you need to have those visuals ready.  Here's another thing, like you might 
have a few different versions of both your resort offerings, your cocktail party 
offerings, because I know plenty of Flourish and Thrive tribe gals and guys who 
have pieces that are under $200 and also have pieces that are over $350 or so, 
so you might have one sheet you use for the Town and Country, Vogue, W, 
Harper's BAZAAR world and you have another one you use for the Red Book 
and That Space.  Like Real Simple and That Space.  So prepare those things now, 
because then it's very much a copy-paste, attach, customize it a little bit, but you 
can work like a streamline machine instead of every time copying, pasting links 
and photos.  That is when the stress comes in. 

Tracy: Absolutely.  How can we, or how can you I should say, help our listeners just 
increase their chances, not only of getting some PR for holiday, but just PR in 
general? 

Sabina: Okay, it is we, Tracy, because we roll up here together with all these things we 
have for all of you.  That's one thing I want to say as well, like what Tracy said is 
so right, it has to start before.  Again, if you just don't have your site ready yet 
and that's okay, it'll be ready in July, I get it, you can't do PR right now.  What 
you can do is start building relationships on social media, but for the rest of you, 
your PR action taking needs to start now.  So Tracy and I have all kinds of 
resources, and I know you'll let them know how we can help you prepare now, 
because we want you to have the skills so you can start reaching out, you can 
start learning how to write these pitches, so when you're pressing "send" on 
your holiday gift guide, you've already got some outreach under your belt, and 
also just feel confident about what your pitches look like.  Because when you 
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feel confident you're going to go after those more aggressively.  We have two 
solid ways to help you start making that happen this very moment. 

Tracy: I'm so excited because you're doing a masterclass with Jess, I'm going to 
hopefully be there, but I'll be in Europe, so I don't know what my internet 
connection is going to be like, but you are doing a masterclass of the top 10 
ways, things you can do now actually to get killer holiday press and sales. 
Because once you're getting those awesome placements, especially in gift 
guides, or things that are tracking back to your website, you start making sales 
from them, which is super awesome. 

Sabina: And you build relationships that you keep turning into future press, which is 
also solid. 

Tracy: Absolutely.  Relationships you can keep turning in to future press.  And Sabina, 
why don't you talk like a little bit about that?  It's going to be on June 20th 1 PM 
Eastern. 

Sabina: Yes.  So what we're going to do is we have 10 things you can do to get killer 
press, and we're going to cover the action steps you can take and also we're 
going to be talking about those things you can do to get press for the gift guides, 
for all those styling and cocktail party stories, and also moving into the resort 
fashion.  And what's great is you'll be able to start taking action on the steps 
immediately after the masterclass.  Those are steps you can use not only to get 
the magazine press you want, but also you'll be able to apply those steps to 
future holiday stories in the .coms, in your local hometown newspaper. 
Everybody loves a hometown jewelry designer around holiday time, and that's, 
spoiler alert, going to be one of my favorites tips is how you can really prepare 
now, so that when it's time, like a little bit closer to Christmas than the holidays 
when you want to start building buzz in your hometown, in your home 
community.  Maybe you fantasize about a local TV station coming in and 
showing you in action, because that sells jewelry, my friends.  We're going to 
show you how to do that.  Like some really...  Tracy was right.  It's not just like 
10 steps to get press, it's 10 steps to get killer press. 

Tracy: Killer press.  
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Sabina: Including very sexy local press.  That is what I call #PRsexy.  Because local press 

changes everything, but being able to know a local jewelry designer, that's like a 
game changer for you. 

Tracy: So we'll have that link over at the show notes, but you can also register right 
away over at FlourishThriveAcademy.com/killerpress.  Check it out; don't miss 
out on this amazing masterclass.  Sabina also has an amazing PR course for 
jewelry designers; it's called Press for Success for Jewelry Designers.  You can 
check that out over at FlourishThriveAcademy.com/pressforsuccess, I'll have a 
link in the show notes.  But Sabina, tell us more about that, because some of 
these little shout outs and celebrations that you're giving me all the time for our 
jewelry designers in our community have a lot to do with this class.  Right? 

Sabina: They do.  This class is like what I have dreamed about making for jewelry 
designers and makers of all kinds for so long, and we originally released I think 
at the end of March, and let me tell you, hand to the universe, even this morning 
I got a message from a Carla Copia who is another jewelry designer from your 
world, who's already on part two of the course and kicking but.  Some people 
have already completed it.  It's a step by step visual, you watch each episode, 
like a half an hour episode of how to do PR from "I don't know what's going on" 
too "I'm also"...  And it takes you all the way to how to leverage the publicity 
you're going to get because you're taking this course, and it is no joke, every 
single week students are not only using the skills from the course to land 
publicity, but their confidence levels are like through the roof, and that is the 
game changer in business.  So you watch the episodes, and each episode builds 
on the next one, so what you're doing is you're not just learning, you're taking 
action at the end of each episode to build your own PR campaign plan, to build 
the pitches.  And the other thing is it is fully loaded with samples and scripts and 
templates and tools, so it sort of like everything you need to do to become your 
own PR pro for your business.  And again, Tracy has a link for you; we have 
jewelry designers who've already taken it.  It's in our testimonials right there on 
the page.  They are sales and big dollars signs.  To me the most important thing 
is once you learn how to do PT, you like pull back the curtain, it's not confusing 
anymore, it's not scary, and once you know how you can see any opportunity; 
InStyle, your local press, whatever your dream is, and you will know how to 
take action on that moving forward.  Because all of you listening, you can be the 
best jewelry designer in your field, but if people don't know you exist, it's not 
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sustainable, and you're going to teach you how to make sure people know your 
jewelry business exists. 

Tracy: How to be a relevant.  That is the most important thing, and that is to get people 
seeing your work. 

Sabina: And it changes everything, it feels so good because you want to see somebody 
wearing your piece down the street.  You want to hear that story about what 
your jewelry means to them, and if you're not doing this, there are other people 
who are, and they're going to outshine you.  So we have it there for you, Tracy 
has the link, and it's going to be a game changer for your business, I promise. 
And the last thing I'm going to say is, we also have online monthly support 
sessions.  Once you sign up, every month we have live PR Q&A sessions so you 
never feel like you take a course and then you're sort of out on your own.  If a 
question comes up, you show up to our live monthly support sessions on 
camera and you ask it.  It's that easy. 

Tracy: There you go, right there. 

Sabina: Yeah. 

Tracy: I love it.  Sabina, you're amazing.  Thanks for being here today, it was awesome 
to have you on the show. 

Sabina: You're so very welcome.  I love it. 

Tracy: Bye, bye. 

Sabina: Bye. 

Tracy: Thank you so much for listening to today's episode; this is Tracy Matthews 
signing off.  

Before I go I want to remind you to go check out our sponsored Halsted over at 
Halstedbead.com, and make sure that you join us for Sabina's PR masterclass, 
Top 10 Things to do now to Get Killer Holiday Press.  You're not going to want 
to miss it.  All the links will be over in the show notes; I also mention them 
during today's episode.  As always I'm so grateful to have you as a listener.  So if 
you love this podcast as much as I love bringing it you, I'd love for you to share 
this with your friends, and make sure that you're subscribed over in iTunes or 
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Stitcher, or wherever you listen to the show.  Thanks so much, take care.  Until 
next time, this is Tracy Matthews signing off. 
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