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A SIMPLE 5-STEP PLAN FOR IMPROVING YOUR SEO 

Search Engine Optimization (SEO) can seem like a giant, dark, bottomless pit of 
guessing games, confusing code, and hopelessness. There are thousands of different 
strategies and most of them are pretty complicated. 

But there are also plenty of easy, tried-and-true SEO methods that even a lay web 
user can use to tweak their website and improve their search engine rank.   

The purpose of this reference sheet is to give you just a few simple and actionable 
strategies that will help you both immediately and in the long term. 

 
#1 Use Quick Sprout to Get the Lay of the Land 

Quick Sprout is a fantastic SEO starting place because it will give you a quick (and 
FREE!) snapshot of a wide range of site inefficiencies that are affecting your search 
engine rankings. 

Some of the problems Quick Sprout will discover may deal with super technical 
issues like site structure and issues on the code. While these problems might be way 
over YOUR head, most  of them are fairly quick fixes for a web developer. 

Quick Sprout’s analysis will tell you exactly where you are at with numbers 2, 3, and 
4 in this reference guide. So DON’T skip this step!    

DIY NINJA TIP: If your website happens to be built with the Wordpress framework, 
activate a plugin called Yoast SEO. The configurations in this plugin will help you 
make a lot of simple changes and additions to your site that would normally need to 
be edited deep in the code.   

 
#2 Make Good Use of the Right Keywords 

If you only know one thing about SEO, it’s probably be that you need to use lots of 
“keywords.”   

Basically, the goal is to figure out the exact phrases that your DREAM clients are 
typing into search engines so you can place those phrases strategically around your 
website. Notice I said strategically. Peppering your blog posts with the same phrase 
over and over again will do more harm than help! 
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Here is a quick list of places where you’ll want to insert your keywords: 

• Title tags 
• Meta info 
• Permalinks 
• Linked text within your website or leading into your website 
• Product descriptions 

ADVANCED TIP: Don’t just make a guess about what you THINK are good keywords. 
There are tools you can use to find out exactly how many monthly searches are 
made for any phrase, and most of them suggest new phrases you maybe never ever 
thought of!  

Start by creating a Google Adwords account and give the Keyword Tool a whirl. 

 
#3 Don’t Ignore the Alt Attribute in Your Images 

The “alt” attribute is a specific place in the image HTML code that allows you to add 
extra information about each picture you put up on your website. It also happens to 
be one of the main ways images are populated into a Google Image search. So you 
can see how it might be important for a jewelry website! 

Depending on the system you use for your website, you should be able to add an 
“alt” description when you either upload new images or when you add them to a 
page.  

Also, you don’t need to write entire paragraphs. A simple “Tahitian Pearl Necklace” 
will do the trick. 

KICK IT UP A NOTCH: Since we are talking about images, you should also start 
naming your pictures with keywords and descriptive descriptions before they’re 
uploaded.  Instead of IMG_00085.jpg, try naming it round-cut-diamond-ring.jpg 
instead. 
 

#4 Make Your Website Mobile Friendly 

Make sure your website looks just as beautiful on your phone as it does on your 
computer. This is a rather new component of search engine ranking formulas, but it 
is VERY important! 
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Not only will search engines knock your rankings waaaaaay down for a poorly 
designed mobile site, but your visitors using a phone or tablet to view your 
homepage are going to get frustrated and leave in a hurry.  

And since internet usage on mobile devices actually exceeds internet usage on 
computers, you can’t write mobile visitors off.  

HOW DO YOU DO THIS? There are really three ways… 

#1 - Create an app. This will probably be really expensive, but also really cool! 

#2 - Use code that makes your website responsive. This means as the screen size and 
shape changes, your content automatically re-arranged to look nice. Luckily, almost 
any modern website designer/template/system will have this built in. 

#3 – Create an entirely new mobile-ready version of your website. It’s possible to tell 
mobile devices to load a different “mobile-ready” version of your website. 
Unfortunately, the look and feel of an add-on mobile version doesn’t display your site 
as truly as responsive code would -- making this a cheap but probably temporary 
solution.   

 
#5 - Write Really Really Good Content   

Be brilliant, teach your visitors something new, solve all their problems… it’s as easy 
as that!  

Search engines are so smart these days they can tell the difference between a 
sloppy blog post and a Pulitzer Prize nominee. They also check to see if your visitors 
read, interact with, and share your content. 

So the better the information you post, the higher the search engines will rank you in 
their search results.  

MAXIMIZATION TACTIC: When you have a bunch of really really good blog posts, 
chances are there will be some crossover between their content. When this happens, 
link pertinent phrases from one blog post to another. This will keep visitors on your 
site long + it gives you a better chance to make good use of your keywords.  

 

Ready for more online marketing help? Join Marie Forleo’s B-School! 

http://www.flourishthriveacademy.com/MFbschool

	A SIMPLE 5-STEP PLAN FOR IMPROVING YOUR SEO
	#1 Use Quick Sprout to Get the Lay of the Land
	#2 Make Good Use of the Right Keywords
	#3 Don’t Ignore the Alt Attribute in Your Images
	The “alt” attribute is a specific place in the image HTML code that allows you to add extra information about each picture you put up on your website. It also happens to be one of the main ways images are populated into a Google Image search. So you c...
	Depending on the system you use for your website, you should be able to add an “alt” description when you either upload new images or when you add them to a page.
	Also, you don’t need to write entire paragraphs. A simple “Tahitian Pearl Necklace” will do the trick.
	KICK IT UP A NOTCH: Since we are talking about images, you should also start naming your pictures with keywords and descriptive descriptions before they’re uploaded.  Instead of IMG_00085.jpg, try naming it round-cut-diamond-ring.jpg instead.
	#4 Make Your Website Mobile Friendly
	#5 - Write Really Really Good Content


