
“G5 went above and beyond to make the latest approaches and 
technologies available to us to help drive online referrals to our properties.”
Robin Craig, Corporate Director of Marketing, MBK Senior Living

A subsidiary of Japanese business Mitsui & Co., MBK Senior Living was formed in 
1997 to manage the parent company’s senior housing portfolio, which then totaled 
600 units. Since then, MBK currently owns or manages 21 communities of more 
than 2,200 units of independent living, assisted living, and memory care.

MBK is dedicated to being the preferred senior living provider in the markets they 
serve by exceeding the expectations of their residents and families. The company 
focuses on enhancing independence and quality of life with personalized service  
and care delivered with integrity, dignity, and compassion.  

Developing a Comprehensive Online Presence
Robin Craig, Corporate Director of Marketing, was brought on in 2012 to 
manage all of MBK Senior Living’s marketing, including rebranding, digital and 
print marketing and lead generation, social media and public relations, and lead 
management systems. One of her main hurdles, she says, was to ascertain how to 
make MBK’s properties stand out in an already crowded market. 

“The big challenge was to figure out where to best allocate our online budget 
to compete with large senior living companies who have a lot of 
communities and capabilities,” she said. “Another issue was to 
make sure we could update our website and social media 
on a consistent and relevant basis to drive engagement 
and lead conversions — and to do this all better than our 
competition.” 

Close Collaboration Makes the Best Partnerships 
MBK had previously been conducting all marketing activities in-
house, but soon realized they needed an expert digital partner. 
With so many moving components, it’s not surprising that 
Craig would want to be closely involved with the agency 
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they’d bring on. “G5’s expertise and 
emphasis on building and developing 
relationships is what drew us to them,” 
says Craig.

One of the first things Craig did when 
joining MBK was to work with G5 to 
develop a new cloud-based website. 
After establishing their new brand logo 
and voice, it was her first priority; the 
previous website needed updates to 
design and function. 

Her positive experience working 
with G5 on the website led Craig to 
realize it was just one piece of further 
improving MBK’s digital presence. Since 
then, G5 has worked closely with MBK 
on the full suite of digital marketing 
solutions, including websites, SEO, paid 
advertising, call tracking, reputation 
management, and reporting/analytics. 
G5 has also helped MBK use paid 
search advertising on both Google 
Adwords and Bing Ads, in addition to 
remarketing and display campaigns on 
the Google Display Network. 

“I find the associates at G5 collaborative 
and responsive,” said Craig. “They all 
seem knowledgeable about their area 
of expertise and excited about the 
company.”

Traffic Grows and    
Lead Generation Increases 
“Our partnership with G5 has been a 
key driver of our online success and an 
important part of our overall increased 
portfolio occupancy over the past 4 
years,” said Craig. 

The G5 and MBK relationship has 
helped MBK greatly increase online 
referrals: MBK’s Internet-based leads 
have increased by 50% year over year 
(1Q 2016 vs. 1Q 2015). Not only have 
leads increased, but the cost per lead 
has decreased via paid advertising and 

pay-per-click advertisements: MBK 
also saw a 315% increase in online form 
conversions--with only a 52% increase 
in spend. MBK’s average ad position 
in search results has bettered from 
an average of 2.77 in Q1 2015 to an 
average of 1.99 in Q1 2016. 

“I like to be involved and innovative, 
and ask a lot of questions,” she added. 
“G5 has been great about always 
keeping me in touch with what’s going 
on, so I feel like I’m on top of things in 
an industry that’s changing so quickly.” 

The Country Club of La Cholla in Tucson, AZ
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About G5
G5 is the leading data-driven marketing 
company in the property management 
sector. As a trusted marketing partner, 
G5 leverages the power of the G5 
Marketing Cloud to deliver outstanding 
results. The G5 Marketing Cloud 
delivers new customers at the lowest 
cost through tailored lead generation 
strategies, website designs that convert, 
and analytics that empower—all on one 
platform. More than 7,000 properties 
throughout the US and Canada leverage 
the power of the G5 Marketing Cloud to 
increase occupancy and NOI.

With more than eleven years of 
experience in the real estate industry, 
G5 is a Premier Google Partner and a 
Bing Ads Select SMB Partner. G5 was 
recently named one of the fastest 
growing private US companies by Inc. 
Magazine (5th consecutive year) and 
one of North America’s fastest growing 
technology companies by Deloitte (5th 
consecutive year). The Bend, Oregon-
based company is backed by private 
equity investor Peak Equity Partners. 
Visit us at www.GetG5.com.

About MBK Senior Living
MBK Senior Living, LLC, headquartered 
in Irvine, CA, is actively involved in the 
acquisition, development and third-
party management of high quality 
senior living communities throughout 
the western United States. MBK’s 
overriding mission is “to exceed the 
quality, service and care expectations of 
those we serve”. MBK currently owns or 
manages twenty-one  independent 
living, assisted living and/or  memory 
care communities in CA, CO, WA, UT, 
and AZ. For more information about 
MBK Senior Living, please contact 
Danielle Morgan at (949)-242-1412 or 
visit us at www.mbkseniorliving.com.
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