
We’ve found that PPC is far more effective at generating leads than ILSs 
(Internet Listing Services). Better yet, the leads generated from PPC have 
as much as a four times higher conversion rate than those from ILSs.”

Jennifer Stanton, Director of Marketing, Capstone Real Estate Investments, LLC

Capstone Real Estate Investments, LLC (CREI) acquires and repositions strategically 
located, off-campus apartment communities that are physically and/or operationally 
underperforming. Headquartered in Birmingham, Alabama, CREI has been aggressively 
growing the number of properties it owns and manages—from 8 communities in 
2013 to 19 communities in 2015.

Continued expansion—along with the fact that each community has its own unique 
branding—led CREI to partner with G5 to maximize digital marketing effectiveness. 
“G5 has been a great partner from the beginning, demonstrating that they really 
understand our business,” said Jennifer Stanton, director of marketing at CREI. 
“I love it that everyone at G5 is willing and able to educate us on digital marketing 
best practices for our industry.”

Beating the Competition
The G5 Marketing Cloud helps CREI reach, appeal to, and convert its digitally-
engaged target audience, which is more important than ever as the competition 
for student housing grows. 

It’s a fight that CREI is determined to win, with help from the G5 Search Strategy 
team. Using PPC advertising as a strategic weapon to optimize CREI’s marketing 
spend, G5 works closely with Stanton to generate highly qualified 
leads. “We’ve found that PPC advertising is far more 
effective at generating leads than ILSs,” said Stanton. 
“Better yet, the leads generated from PPC have as 
much as a four times higher conversion rate than 
those from ILSs.”
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Multifamily Case Study

Capstone Achieves 
Full Occupancy Faster 
While Reducing ILS 
and PPC Spend

CHALLENGES

• Effectively market distinctly 
unique properties

• Protect and grow market share 
as competition increases

• Target, reach, and convert 
students with a preference 
for walkability

• Achieve full occupancy as quickly 
and cost-effectively as possible

SOLUTION

• Use the G5 Marketing Cloud plus 
the expertise of the G5 Paid 
Advertising team to maximize 
digital marketing effectiveness

RESULTS

• Up to four times higher conversion 
rates than for leads coming from 
Internet Listing Services

• Full occupancy reached earlier 
in the year than previous years

• 40% lower pay-per-click expense 
to achieve 100 percent occupancy

• Ability to scale quickly while 
maintaining unique brands 
at each community

http://www.GetG5.com
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Hitting Full Occupancy Earlier 
Than Ever Before
Diversifying its pay-per-click strategy 
with social media advertising helps 
CREI better reach its target audience: 
students who are looking for smaller 
communities closer to campus. 
“Facebook ads were very successful for 
us this year,” said Stanton. “By using 
paid advertising on social media outlets, 
we can target the students for whom 
walkability is important, which is one 
of our top differentiators.”

With organic and paid advertising leads 
converting up to four times more often 
than leads from ILSs, CREI’s leasing 
specialists can channel their energy 
into securing leases from genuinely 
interested students. It also enables 
CREI to reduce its ILS spending and 
invest that money in PPC advertising 
as a more effective alternative.

The results of the PPC advertising 
strategy far exceeded expectations for 
the 2015/2016 school year. “All of our 
properties reached occupancy goals 
much earlier this year than they did last 
year,” said Stanton. “That meant we 
could immediately scale back marketing 
expenditures and focus all of our efforts 
on preparing for the turnover process.” 
In fact, CREI was able to spend 40 percent 
less on pay-per-click advertising than 
the previous year while reaching 
full occupancy earlier in the season.

Looking ahead to the next leasing 
period, CREI is already preparing to 
expand its PPC strategy into other 
social channels such as Twitter and 
Instagram. Stanton expects paid 
social advertising to once again 
deliver outstanding results for existing 
communities and help CREI lease up 
new communities more quickly and 
easily than in the past. She views 
the continuing strategic partnership 
with G5 as a deciding factor in CREI’s 
success. “G5 delivers a fantastic 
product and the results speak for 
themselves,” said Stanton.

About G5
G5 is the leading provider of digital 
marketing effectiveness in the property 
management sector. In today’s increasingly 
mobile and social world, reaching and 
converting prospects is more complex 
than ever before. G5 simplifies the 
complexity of digital marketing with an 
innovative cloud-based platform that 
creates, measures, and optimizes the 
entire customer experience—from 
awareness to advocacy—for a fraction 
of the cost of traditional marketing 
approaches. The G5 Marketing Cloud 
delivers best-in-class experiences 
across search, sites, and social, as well 
as tools that measure and optimize 
results. For more information about 
G5, visit www.GetG5.com.

University Hills, Toledo, Ohio
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