
 
 

Vice President for Strategic Communications 
 

Background 
 
The Gates Family Foundation is a private family foundation based in Denver Colorado 
(www.gatesfamilyfoundation.org).  The Foundation was established in 1946, and has distributed 
more than $350 million since it was created.  Primary areas of focus for the Foundation include 
K-12 education, natural resources stewardship, and urban and rural community development.    
The Foundation is also a capital grantmaker in a broad set of areas including education, parks 
and recreation, social services, arts and culture, and community development.  The Foundation’s 
grantmaking is focused on the state of Colorado.  The Foundation is also home to seven family 
funds, essentially foundations within the foundation, with areas of focus that can differ from those 
of the main foundation.  The largest of these family funds is a primary investor in the stem cell 
biology and regenerative medicine program at the Anschutz medical campus and in the Institute 
for the Advancement of the American Legal System (IAALS) at the University of Denver. 
 
Roughly 60% of the Foundation’s activity is initiated by its staff and focused on addressing four 
long-term quality of life challenges in Colorado: 
 

• Closing the achievement gap between low-income children and their more affluent peers, 
while raising the academic bar for all children 

• Being effective stewards of Colorado’s land and water resources 
• Improving the quality of life in urban areas even as Colorado copes with a doubling of its 

population in the next forty to fifty years 
• Supporting the long-term health of rural communities, both those that face challenges due 

to growth and change and those that are struggling to survive 
 
The Foundation also utilizes Program Related Investments (PRIs).  PRIs include various forms of 
recyclable commitments of capital (low-interest loans and loan guaranties) in support of activity 
in priority areas.  The Foundation also engages selectively in mission investing, committing capital 
in its portfolio to mission-aligned investments with the potential to generate market returns.  Gates 
is also frequently a convener and collaborator with other funders and community partners. 
 
The Foundation currently has a full-time staff of ten.  The Foundation is governed by a board of 
seven trustees, three of whom are Gates family members and four of whom are community 
members selected for their skills, experience, and knowledge of the state.  The Foundation 
currently has an asset base of approximately $450 million. 
 
 
 



The Opportunity 
 
Historically, the Foundation has had no staff dedicated to communications or support of its role in 
convening or providing leadership in its priority areas.  Adding a strategic communications position 
to the team is not about self-promotion or seeking credit for the work the Foundation undertakes.  
Rather, the staff and trustees see the opportunity through such a role to generate more value 
from the work the Foundation is doing for the following reasons: 
 

• The Foundation has the ability to bring greater visibility to the work of its partners and 
grantees, potentially increasing their chances of success and access to additional 
resources and support. 

• The Foundation is in a position to see a great deal of important and innovative work in its 
primary fields of interest.  There is additional value to be had by sharing more broadly the 
knowledge and insights gained through this work. 

• There is value in ensuring people and organizations have clarity about the Foundation’s 
work and its approach – areas of focus, strategies and theories of change, specific 
projects and activities.  This information can help partners identify the Foundation as a 
potential resource and increase the odds that if there is a good idea out there, the 
Foundation will hear about it and have the opportunity to consider supporting it. 

• The Foundation is increasingly in the role of leading or convening partners or 
stakeholders.  The ability to share and communicate effectively can increase the 
Foundation’s value and capacity when playing these kinds of roles. 

• The Foundation wants to proactively influence the thinking, investments, and actions of 
other individuals and organizations that share a focus in one or more of its core areas of 
interest. 

 
The Gates staff includes a small team of talented, collaborative people committed to making a 
difference in the areas in which the Foundation works.  The hope is to add a creative person to 
the team with good strategic communications skills and experience to work as a valued colleague 
with and resource to the Foundation’s program and administrative staff.  The person leading this 
work will have the opportunity to shape the Foundation’s approach to communications and to 
think creatively about how to generate more value through the way information is managed and 
shared. 
 
The Position - Responsibilities 
 
The Vice President for Strategic Communications will report to the President of the Foundation.  
The responsibilities for the position will include: 
 

• Providing strategic leadership and vision for all Foundation communications activities 
• Working closely with the Foundation’s program staff to structure and support successful 

convening activities with Gates’ partners and to achieve the communications goals 
identified by program staff 

• Prioritizing the use of available resources to support a range of Foundation 
communications activities and objectives 

• Facilitating the redesign of the Foundation’s website and ongoing management of all 
content and functionality associated with the website 

• Management of all forms of Foundation communication, including social media 
• Serving as a representative and a spokesperson for the Foundation in a variety of settings 
• Liaison to all forms of media  



• Supporting internal communication needs, including communication with the board of 
trustees and communication within the staff 

 
The Position – Desired Qualifications and Attributes 
 

• A minimum of 10 years of relevant communications/journalism experience 
• Motivated by the Foundation’s mission, strong desire to understand and be involved in the 

Foundation’s work  
• Strong team orientation, good collaborator 
• A good working knowledge of the state of Colorado and its people and familiarity with  

issues in one or more of the Foundation’s priority areas are highly preferred 
• Capable of thinking creatively about all of the different ways to generate and disseminate 

content 
• Effective storyteller, excellent writer, strong oral communicator, able to take complex 

concepts and communicate them effectively 
• Able to understand the needs of a diverse set of audiences and devise effective strategies 

for reaching them 
• Comfortable taking initiative, being responsible for developing and driving strategies 
• Past experience in marketing, journalism, or the public sector a plus 
• Willing to play a hands on role in supporting Foundation convening activities 
• Reasonably self-sufficient work style 
• Sophisticated understanding of available tools, technologies, and communications 

pathways 
• Experience managing website content and social media channels 
• Experience managing graphic design resources, particularly with respect to website 

design and functionality 
• Flexible, hardworking, self-motivated 
• BA/BS required, advanced degree and/or a communications-related academic 

background a plus 
 
Location 
 
Denver, Colorado (the Foundation offices are located in downtown Denver at 1390 Lawrence 
Street, Suite 400) 
 
Compensation 
 
Competitive and commensurate with experience.  The Foundation also offers excellent benefits 
and a flexible work environment. 
 
To Apply 
 
Please forward a letter of interest and resume no later than February 3rd to Carol Menard at 
cmenard@gatesfamilyfoundation.org. 
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