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WHY Eat 

 
Carey:  

Hey everyone, and welcome back to the Become a Health Coach 
Certification, this is Pillar 1: Nutrition, Health and Wellness, Week 2 and 
we are looking at the Six W Questions. And we are starting with the first 
one, which is “Why eat?” And the learning objectives for this video are 
to understand the secret to becoming a masterful coach with a waiting 
list of clients. And it’s a concept called “The why underneath the why.” 
And we also want to look at, how do you stand out from the crowd of 
other coaches by becoming a visionary for your clients? What does that 
mean and why is it important? 
 
So let's start by looking at what is “The Why Underneath The Why?” So, 
why does a client see a coach? It’s something to think about. When a 
client comes to you, they’re stressed, they’re stuck, they’re frustrated, 
they’re upset, they’re at a crossroads—they’re feeling defeated, 
hopeless, or overwhelmed. Something is occurring in their health or 
their body that they don’t want. And, it’s painful enough for them that 
they’re willing to talk to a complete stranger to ask for help. That’s a big 
deal. That takes a lot of courage and a lot of vulnerability. 
 
So, a potential client comes to you saying, “I want X”, maybe they want 
a smaller body, or they want a calmer tummy, or more energy, or they 
want to learn how to eat healthy—whatever it might be. And they might 
say to you, “Just tell me what to eat!” You will hear this, for sure. And, 
you could give your client a checklist of healthy foods, we’ll certainly 
provide one for you in the Become a Health Coach Training. But, 
truthfully, it likely won't do much good in the long run. Now, why is 
that? What health coaching school is going to tell you that? Well, we 
are going to tell you because the client does want “acts”, whether that’s 
a smaller body, a calmer tummy, or whatever. And, they want 
something more. They want what they think X will get them. And we 
call this the Big Motivating Factor, or the “Why underneath the Why.” 
 
Why is this why important? It’s the greater desire your client has for 
themselves and for their lives, than the smaller thing of what they want 
right now. So, masterful coaches with long waiting lists of eager clients 
know how to uncover the client’s why underneath the why. Again, we in 
Pillar 2 you’ll hear it as the big MOFA, or the Big Motivating Factor. And 
let me give you an example of what this is going to look like, and this is 
going to help you understand this a little more clearly. 
  
So, here is an example of what uncovering the big MOFA might sound 
like, this is an exchange between a coach and a client: So the coach 
might say to the client, “What would you like?” Then the client would 
say, “I want to look amazing in my bikini this summer.” So the coach 
would say, “So, you want to look amazing in your bikini this summer.” 
So what’s important about that for you? And the client’s like, “Uh…” She 
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probably hasn’t been asked that question, so she might fumble for a 
second and say, “Well, I want to feel hot and confident in our swim club. 
I haven’t felt that way in a while.” And the coach says, “So, you want to 
feel hot and confident at your swim club, what will having that do for 
you?” And the client says, “I don’t know, just tell me what to eat!” This 
will totally happen, by the way—she says, “Can you just tell me what to 
eat?” And the coach says, “Absolutely. I’ll tell you exactly what to eat. 
These questions just help me figure out what that will be. So thank you 
for answering them. You are doing this perfectly.” 
 
So the coach is reassuring the client that, “Yes, I’m going to give you 
exactly what you want, you’re doing this absolutely right, I know these 
questions are unusual, you’re doing great, thank you for doing this, and 
then leading her back into the questions, which are, “So if you did know 
what feeling hot and confident at your swim club would do for you, 
what’s important about feeling hot and confident at your swim club?” 
Then your client might say, “Well, I don’t—I mean, I guess I would feel 
like I was sexy.” Then the coach says, “Great, so you’d feel like you are 
sexy again.” And the client would say, “Exactly.” And then the coach 
says, “So, what’s important about feeling sexy again?” And then the 
client says, “Feel like my husband might notice me for once.” And the 
coach goes, “Yes, you’ll feel like your husband might notice you for 
once.” And the client says, “Yes…” These are all coming at once here— 
so, then the coach says, “When your husband notices you what will 
having that do for you?” And the client says, “Well, this might sound 
dumb to talk about with a health coach, but I just haven’t felt connected 
to him in a long time.” So the coach says, “So what you want is to feel 
connected to your husband.” And the client says, “Yes.”. 
 
So this is fascinating, the client started out with wanting to look great in 
a bikini this summer, but when the coach dug deeper to uncover the 
Why underneath the Why, or her Big Motivating Factor, she discovered 
that what her client really wants is to feel connected to her husband. 
She thinks that looking hot in a bikini and looking sexy is what will do it. 
Maybe it will, but the important thing is the ultimate outcome for her is 
her feeling connected to her husband. Chances are also very good that 
she’s not feeling very connected to herself. Very interesting. 
  
So the reason that we as masterful health coaches have to dig deeper 
to uncover the big MOFA, is because most people want what they want 
because they think that thing is what it will take to get what they really 
want. So in this example, the client wants to feel hot in a bikini, because 
she wants to look sexy at the swim club, because she wants to feel hot 
and confident again, because she thinks that’s what is going to take to 
get what she really wants, which is to be connected to her husband. 
 
So, here’s another example. Stacey tells a story of a client she had in her 
health coaching practice, this was a woman who just did amazingly well 
in school. She went through college, and graduated Suma Kum Laude, 
and went into a Master’s Degree, and went into a PhD. And as Stacey 
sort of went through the big MOFA question sequence here with her, 
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saying like, “What’s important about that for you? What will having that 
do for you?” She discovered that this woman was doing everything she 
was doing, going to get all these incredible grades, getting this PhD so 
that she could meet a really intelligent man, marry him, and make her 
parents proud of her. That’s actually what she really wanted, she 
wanted her parents to be proud of her. 
 
Now, did she have to go through all that information or marry someone 
to make her parents be proud of her? Probably not. Chances are good 
her parents were proud of her anyway. So, we always have to look at, 
what do we really want, and what do we think we have to do to get it. 
So it’s interesting, instead of claiming and going after our real desire, 
most humans focus on the thing we think we have to do to get it. Now, 
why is that? Let’s talk a little bit about desire. 
 
Now, one of the things we might deny that we have a desire, is we 
believe that in order to get the desire, we have to lose something of 
great value. Stacey likes to tell this story about me turning 40, I don’t 
have children, and I thought for many years, this is a subject for many 
years I went back and forth on, do I want them, don’t I want them, do I 
want them, I do want them, I don’t want them… I’ve never been so 
indecisive about anything in my life. This topic has been my kryptonite. 
So, one of the reasons why for many years I thought I didn’t want to 
have children, is because I felt like I either had to be a mom or I had to 
be a business owner. And I wanted more than anything to be a business 
owner—I wanted it more than I wanted to be a mom. 
 
And since I thought I was either/or, I focused on business. And I didn’t 
feel like there was any other option. There was a time when I could 
remember clearly wanting children, that time was fleeting—but it did 
happen. 
  
But I sort of denied it to myself, I thought, “I don’t think I can get it, I 
think I’m going to have to lose my business or lose my independence, or 
lose my freedom. I’m going to lose something too valuable to me so I’m 
going to deny I actually want this at all.” 
 
And of course, Stacey challenged me on that because her daughter was 
born around the time we launched Holistic MBA. So Stacey literally had 
a baby and a business at the same time—so she knows it can be done. 
So if there is something that you want, but you feel that in order to get 
it it’s going to cost you dearly, you may choose to deny you have that 
desire in the first place. This is really fascinating. Fascinating knowledge 
for you to understand not only about yourself but about your clients. 
Because this is all happening in their minds and in their hearts when 
they come to see you. 
 
Some people deny their desires for other reasons. Clients I worked with 
told me that they didn’t deserve to have their desires fulfilled because 
they haven’t yet achieved some level of status or income. Other clients 
have had the belief that they would have to suffer painfully to have their 
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desire— definitely clients who came to me for weight loss just felt like, “I 
know I’m going to have to suffer. You're going to punish me aren't 
you?” Boy were they surprised when I didn’t! 
 
Another client, she was 45 years old, living very young, she said, “It’s 
just not meant to be in this lifetime for me to have my desires.” Here is 
another common reason why people will deny their desires, they’ll say, 
“I’m not ready.” Or, “I’m fine how things are.” And, the thing about “I’m 
fine” is kind of, we sort of, there is a way in which we limit, mitigate, or 
don’t allow ourselves a certain amount of goodness. So, the universe is 
offering us gifts all the time. It’s offering us all kinds of goodness. And 
we don’t always say yes. We say, “I’m fine, I’m good, I don’t need that, I 
didn’t need more, I’m okay. I don’t want to be a bother, I don’t want to 
be a burden, I don’t want to appear greedy.” 
 
But of course, one of the beauties about being human, is that we can 
always make our lives better. And it doesn’t mean that we’re ungrateful 
for what we have now, because we are so lucky! All of us, if we’re in this 
training, we are so lucky, we have hit the life jackpot! We did. And, we 
get to expand the goodness. 
 
Now some people deny or suppress their desires because they think 
having desires is selfish or greedy, and they feel like if they get what 
they want, someone else will lose out. That’s big. 
  
And, another reason, you might worry what your husband, your wife, 
your partner, or your child, your parents, your friends, will think of you if 
you have your desire fulfilled. Especially if it’s different than what they 
might want, or what they might want for you. 
 
So, it’s painful to feel like you can't get what you want or feeling like 
you don’t ever get to have it. So, you deny wanting it in the first place. 
And this happens so subtly that you may even deny that you’ve denied 
your desire! When we shut down this way, we close off opportunity to 
connect with our power, and really feel wholeheartedly fulfilled, which is 
what we all want at the end of the day. 
 
That’s why this question of, “What do you want?”, it’s one of the first 
coaching questions you’ll learn as you start to dive into the 
Transformational Coaching Method—is actually the most difficult, the 
most profound, and the most powerful question that you can ever ask 
as a coach, and it’s the most profound question that you can answer as 
a client. And the reason why, is because it takes great skill to wade 
through your client’s denial to uncover their true desire. Also known as 
the Why underneath the Why, also known as the Big Motivating Factor. 
 
So the top 1% of health coaches know how to go deeper and deeper 
with their clients to uncover the Why underneath the Why so the client 
can have the body, and the health, and ultimately the life that she’s 
dreaming of. Now, in Pillar 2 of course, we’ll train you in the 
Transformational Coaching Method, and you’ll become very masterful 
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and very confident at uncovering the Big Motivating Factor, the Why 
underneath the Why. And plus, of course we’ll show you what to do 
with your client once you’ve discovered it. 
 
Because once you’ve discovered her Why underneath the Why, what 
comes next? What do you do with her then? And we’ll definitely show 
you that step by step, so that you can help your client get what she 
wants. It’s really extraordinary. I think you're going to be absolutely 
thrilled when you get to Pillar 2 about how to do this and you’ll be 
practicing it in the Skills Lab. And as the client you’ll start to go, “Wow, 
this is amazing!” Awesome. Alright, let’s move forward. 
 
So, the top 1% of health coaches also know how to stand out from the 
crowd by becoming a visionary for their clients. This is something very 
different that you’ll likely not hear in any health coach training. When I 
started health coaching I thought that clients wanted a friend, or a 
nurturer, or a sympathetic ear, a savior, a buddy, or someone who could 
make everything better for them. And, I was wrong. I was really wrong. 
What I learned over time is what clients really want from their health 
coach is a leader. 
  
Someone who has the strength and clarity of vision to guide them 
through challenges into transformation, and then into a new and greater 
vision of themselves. So in the Become a Health Coach orientation, you 
learned that the formula for a great leader is, “A Leader = Vision + 
Beliefs”. So if for some reason you didn’t see that orientation video, a 
quick recap. 
 
Becoming a leader for your client involves two important components. 
First, you can imagine, or see, or feel your client’s desired future self. 
You hold a vision of that future self for your client. Second, you believe 
without a shadow of a doubt that your client is completely powerful and 
capable of becoming that future self. And in fact, a part of her already 
is. This is really, really important. One of the things we can do as 
coaches that sounds so magical to clients, is that we kind of help them 
collapse time. And we help them become the future version of 
themselves so much faster than they would on their own, on their own 
they may or may not be able to do it. And the way we collapse that 
time is we hold the belief that if the client has the desire that means in a 
part of her somewhere, that future is already existing. 
 
That’s a little metaphysical, and those of you might be like, “What? I 
don’t believe that…” But I would just say, if you don’t believe, that’s 
okay, don’t worry about it. I would just suggest as you go into Pillar 2, 
and you start learning Transformational Coaching, you’ll start to see 
what I mean by that and how it unfolds. It’s not anything wacky, it’s not 
anything super woo-woo, but what you’ll notice is that we’ll be training 
you to believe in the power and the capability of your client, and the 
fact that the seeds of who she’s becoming are already planted within 
her. 
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So, you’re always, always with clients holding the vision and believing 
that your client is completely powerful and capable. This is such an 
important point of view to have when you are considering working with 
a client. A client is not broken, a client is not needy, a client is not 
powerless, helpless, a client is not a victim, a client is not any of those 
things, a client is completely powerful and capable. And you're holding 
that space for her even when, and especially when she can't hold this 
for herself. Because she probably is having a hard time doing that. 
That’s why she’s coming to you. And one of the gifts that you give your 
clients and one of the reasons why you will command high fees is this 
vision holding and this belief that you do for your client. This is very 
different than from what clients will get from any other health coach. 
  
Of course, we’ll train you on how to do this throughout the Become a 
Health Coach Course, especially in Pillar 2, and then of course for those 
of you who move onto Advanced TCM Certification and TCM Mastery, 
you’ll go deeper, and deeper, and deeper into that. 
 
So for now, you know this very unknown secret about what makes the 
top 1% of coaches so successful. Becoming a leader, holding a vision, 
and believing for your clients, is how you lift your work from “meh” to 
masterful, and stand out from the crowd of other health coaches. And 
I’ve said before, there are a lot of “meh” health coaches out there, 
believe me. But there are not many masterful ones. And the good news 
about that, is when you become masterful, when you invest the time, 
energy and resources to gain that mastery—and as you know, it doesn’t 
happen overnight, it would be so great if we could all take a mastery pill 
and wake up masterful…but you know of course that it’s a process, and 
one that you’re engaged in. 
 
But it’s worth the effort. You know most people, most coaches in 
general won't do that. They won't have the resource that you have in 
front of you in the Become a Health Coach Training, and they won't 
achieve that level of mastery, but you will. Very exciting. 
 
So of course we’re here to change that, as you know, we’re here to 
create masterful health coaches. So let's recap. You learned your client 
always has a Why Underneath the Why, or a Big Motivating Factor 
that’s far greater and more important to them than the reason they’re 
coming to you—or why they say they are coming to you. You 
discovered that your skill at uncovering the Why underneath the Why 
will position you in the top 1% of health coaches. And you discovered 
that becoming a leader and a visionary for your clients is what lifts you 
above the noise of all the health coaches out there. Of course, we’re 
going to continue to train you in your leadership and visionary skills. In 
fact, you're learning already, starting now. As a matter of fact, let's 
really look at your vision now, let's uncover your vision for your future 
clients. Let's do a quick exercise, let's brainstorm 10 things you believe 
to be true about your future clients no matter what. 
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So, what you’ll do, you’ll pull out a blank piece of paper, or open a new 
document or new note on your computer or your tablet or whatever. 
And you’ll number 1-10. And you want to just start jotting down like, 
“what are 10 things that I really hold as true for my clients?” And I’m 
going to give you some examples in a minute. But if you are doing this 
exercise, and you are like, “I don’t know if I hold this to be true! I think 
I'm just making it up!” That’s okay. Just let yourself use your imagination 
to explore what might be true about the future clients that you’d love to 
work with. 
  
These don’t have to be perfect, they don’t have to be right, you don’t 
ever have to show them to anyone. This is an exercise for you to start 
flexing your visionary and leadership muscles. 
 
So here are some examples of the visions you might hold for your 
clients. This is just to get your creativity going—you can borrow these if 
you like, you can create your own, whatever is feeling right for you. So 
here is one, “My clients believe that they can get healthy.” That might 
be a vision you hold that the people that come to work with you believe 
that they can get healthy. Or, you might hold the vision that, “My clients 
want someone to guide them step by step to their best health.” You 
know, one of the challenges with some health coaches is that they just 
don’t believe that people actually want to hire them, like who would hire 
me? Who would pay for this service? Tons of people! Like, billions of 
dollars in revenue people. And growing actually. I can't even—it’s 
actually shocking how much money is going into health, wellness, and 
personal growth. 
 
So one of the visions you might hold for your clients is that, “My clients 
are people who want someone to guide them step by step to their best 
health. They want someone to coach them, they want a mentor and a 
leader.” Another vision you might hold for your clients is, “My clients are 
proactive and they want to do the work.” This is another possible 
challenge where, you’ll see, some health coaches we’ve seen complain 
that they attract clients who don’t want to do the work. So instead of 
that, wouldn’t it be great if your vision for your clients are, “These 
people are proactive, and they want to do the work.” “My clients love a 
challenge and can rise to it.” That’s a really fun one. “My clients want to 
love themselves, they just don’t know how yet.” That’s kinda beautiful. 
 
Here are some more examples of visions: “My clients deserve to have 
the health of the life they want.” “My clients want to be naughty—they 
just need permission.” Right? Sometimes our clients are just trying to 
break free, they’re just trying to break free of some restriction. “My 
clients are brave and courageous.” “My clients are beautiful.” “My clients 
can make their nutrition, health and wellness routines easy that can 
work for their lifestyle.” So those are just some examples to get your 
imagination going. And if you’re having a hard time imagining a vision 
for your future clients, then a neat trick for this is just to imagine a 
vision for yourself. 
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What are 10 things you believe to be true about your health or that you 
want to be true? So, you can pause the video and brainstorm those 10 
now. Again, don’t worry if they’re not perfect, you’re just writing down 
whatever comes to mind. So this is either 10 visions for future clients or 
10 visions for yourself. 
  
Maybe for yourself it might be, “I believe I deserve to have a life I love.” 
“I believe I’m meant to serve people.” “I believe that my passion can 
become a lucrative career.” “I believe that I get to create my own 
schedule.” “I believe that I can attract all the clients I want.” Like, what 
are those visions you might have for yourself, or even your health— “I 
believe I deserve to be comfortable in my skin” “I deserve to love 
myself.” Go ahead and pause the video, and brainstorm those 10 visions 
now. Again, don’t worry about editing, don’t worry about it being 
perfect, you don’t have to submit this to anyone, nobody is going to 
judge it. Okay, so if you’ve paused the video—now you’re back—we’ve 
paused, you’ve written out your 10 beliefs, now that you have those 10 
sort of beliefs, or visions for your client, or for yourself, what I want you 
to do is pause again, and circle the top 3. 
 
I think if you’re back, if you’ve pressed play again, you’ve circled your 
top 3, and these are really the top visions that you hold for your future 
clients and for yourself. Now, you can certainly have all top 10, if you 
love them all, great. But the top 3 is just a way to just kind of focus. 
What are those—if you had to break it down into like the 3 main things 
you really believe in, what are those top 3? So an example, here are the 
top 3 visions we hold for you at the Health Coach Institute— “You can 
create a meaningful career as a health coach, helping people from all 
over the world, and making a great living while living a great life. Health 
coaches will change the consciousness of the planet. And, when you 
change a habit, you change a life.” 
 
So that’s how we are being visionaries for you and holding the 
possibility that you are completely powerful and capable of achieving 
all three of these visions. So pause the video if you haven’t already, and 
take a moment to circle your top 3 visions from your brainstorming 
exercise. And what we’d love is, if you’d share your top 3—if you want—
you don’t have to, if it feels private to you. But I guarantee that they are 
probably a lot more beautiful than you’re giving yourselves credit for. 
So it might be useful to share those top 3 visions in the comments 
below the video so you start really claiming out loud what you see for 
your clients. 
 
And that really is the first step of becoming a visionary for your clients, 
and joining the top 1% of health coaches. So share your top 3 visions in 
the comments below, let us all see them, cheer you on, and celebrate 
this flexing of your visionary muscle. Right. So great job. 


