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TCM Foundational Concept #1: “The Map” 

 
Carey:   Welcome back, welcome back, welcome back!  I’m so excited for this  

video because this is one of my favorite topics in the Transformational  
Coaching Method.  It’s about a foundational concept called, “The  
Map”.  The learning objective for this video is to understand well,  
what is this map and why is it important in creating transformation?  So  
let's dive in!   
 
What is the map?  Well, the map is a visual concept that helps us 
understand that everyone sees the world differently.  So you could 
almost imagine that if you could place in front of you and see in front of 
you like a wall size map, and you were to look at it, it would be almost 
like a physical representation of how you view the world.  And your map 
and the person next to you, their map, two totally different maps.  Your 
map is going to have maybe 20 countries and 100 mountains and 2 
lakes—and the other map is going to have 5 streets and a town, and 
that’s it.  So the map is really just a metaphor to help us understand that 
everyone sees the world differently, and that we all have our own map 
of the world.  That map depends on our upbringing, our attitudes, or 
beliefs, our prejudices, our individual perceptions at any given 
time.  Really, it depends on our programming as to what our map looks 
like. 
 
Let me give you another example of this to help you because 
everything we see and hear, everything we see, hear and experience is 
adjusted to fit our map of the world.  So, we talked about the actual 
visual idea of a map in front of you, here is another example to 
understand this concept.  Imagine a big ballroom, like, there is a 
wedding say, and there are hundreds of people attending the wedding, 
and all of a sudden, a big fight breaks out in the corner of the 
room.  Later, when all the wedding guests are milling around and talking 
about what happened, like, “Oh my god, did you see that fight?  Oh my 
god there was a fight at the wedding!”  Every single guest likely has a 
different perception, memory, story or meaning about the big 
fight.  Because, each guest has a different and unique map. Therefore, 
they all have different and unique perceptions about what occurred.  
 
This is another example, this one is a little more obtuse, but let's see if 
we can use it.  Let's say a beam of white light goes out and it’s received 
by three people, through a filter let's say.  And to one person the light 
appears red, to the second it appears blue, and for the third person it’s 
a dull gray.  Ultimate, this is very similar to what happens when we take 
in the experiences of life.  We all take in, even if we’re all taking in the 
“same” experience, we experience it differently.  Each new experience 
we have is filtered through our internal map of reality.   
 
So, your map is your internal map of reality.  It’s your unique view of the 
world.  And here is something that is extremely important and 
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potentially life changing for you, for your clients, for everyone you meet 
in your world.   
 
And that is this, everyone has a completely unique world view or map, 
and that each world view or map is equally valid.  And I wanna say this 
again, because the implications of it will continue to unfold for 
you.  Everyone has a completely unique world view—completely 
unique.  And each world view is equally valid.  This is so, so important 
because this takes away judgement.  And it gives validity and 
acknowledgement to everyone’s experience.  That’s a big deal. 
 
Now, why else is the map important other than that profound 
concept?  The Map is important because its contents determine our 
experience of life.  That’s a big deal.  So let's say that again.  The 
contents of the map determines our experience of life in health, money, 
career, love and all of life.  It is our map that enables or limits us in all of 
our endeavors in every area of life.  So you can imagine that we talked 
about your programming before—your translating the idea of your 
programming into a map or a world view.   
 
Now, it is the content of an individual’s map that makes something so 
incredibly easy for one person, and like, almost impossible for 
another.  So the map is why having a child for one woman feels like 
bliss, and for another feels like a burden.  The map is why for one man 
it’s easy to stay in shape, but for another it’s a struggle.  The map is why 
one entrepreneur makes millions of dollars really easily, but another has 
trouble making any money at all.   
 
Now, we started assembling our map at birth, because that’s when we 
received our programming, and the programming makes up our map 
and our world view.  And over the years, we’ve added to it.  Everything 
that’s ever happened to us, everything we’ve ever decided to be true, 
every belief we’ve ever formed is somewhere on our internal map of 
reality.  Our maps contain our beliefs about ourselves, about our 
capabilities, our deservingness, and how we fit into the world.  They 
contain our attitudes, or perspectives, our expectations, and general 
orientation towards life.  And like the highways and byways of a road 
map, everything that’s on our road map is somehow connected to 
everything else.  
 
Now, in advanced TCM, which is our TCM graduate education, one of 
the paradigms we share is, “The meaning someone makes about what 
happened is more meaningful than the continent of what 
happened.”  So this one, it kind of takes a second to wrap your brain 
around going, “Wait, what?”  So let's say that—“The meaning someone 
makes about what happened is more meaningful than the content of 
what happened.”  So if you go back to the example of the fight at the 
wedding in the big ballroom, there are some people that might make 
a—the fight happened, but what’s more important than the fight itself is 
the meaning that everyone in the room is making about it.  And 
everyone is likely making a different meaning about the fight.  So the 
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meaning that everyone is making about the fight is actually more 
meaningful than the fight itself.   
 
So, it’s not about what happened to you, although this can be useful, it’s 
really about the meaning you make about what happened to you.  And 
the meaning you make of what happened to you is determined by your 
map.  So your map actively determines the meaning you make out of 
life or any life experience.  So each new experience and new meaning 
made is added to your map, it’s reinforcing, modifying, and adding to 
what is already there and making the whole thing ever more complex. 
 
And what’s interesting is that our maps by this point in our lives are 
pretty much automated.  So new input gets taken in, evaluated, 
interpreted, and assigned its place as best our internal map maker can 
accomplish those tasks.  And it’s a tough gig, given that everything new 
has to fit in with everything that’s already there.  
 
Now sometimes things get misplaced or incorrectly coded on the 
map.  Sometimes the new can't be integrated and it gets rejected—like, 
maybe a compliment that bounces off because it just doesn’t jive with 
the view we already have of ourselves, it just doesn’t fit on our map.  If 
someone had said to me years ago, “Oh my god, you’re so beautiful!”  I 
would be like, “Eh, whatever.”  I didn’t see myself that way that was not 
on my map, I couldn’t accept that compliment.  
 
So, our maps unfortunately contain mistakes, and they don’t always get 
appropriately updated, and that’s where problems can come in.  Now, 
mistaken or outdated or not, our maps continue in their automated way 
to produce our experience of life.  So we all have mistakes and 
outdatedness on our maps that limit us in life and prevent us from 
experiencing all the happiness, fulfillment and success that we would 
like and deserve.   
 
Now in TCM, we’re going to be showing you how to update your client’s 
map, and your own map, so that you can experience more of what you 
want and less of what you don’t want.  So, the first tasks that you need 
to accomplish, for any masterful coach, are one, understanding that 
everyone has a completely different and unique map.  Two, 
acknowledging that every map is valid, and deserves respect and 
acknowledgement, that’s a big one that will continue to have far 
reaching implications in your work.  And the third thing that is really key 
and really crucial, and one of the most important things you’ll ever learn 
about coaching and coaching skills, is discovering how to get off your 
map and onto your client’s map.  This is something that I’ve never heard 
in any health coach trainings I’ve taken, and what a travesty!  Because 
this is the most important piece of coaching I’ve ever, ever learned.  As 
coaches, our job is to help the client connect to and reroute her own 
map instead of imposing our map on her.  This is really opposite of what 
a lot of health coaches are doing, because especially in the area of 
health and wellness, it can be easy to become sort of zealous and 
preachy about what you know, about healthy eating, and healthy 
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lifestyles, and what people should and shouldn’t do, what they should 
and shouldn’t eat.  And we start imposing our sort of map, views, our 
beliefs, our perspective onto other people.   
 
In our view at Become a Health Coach, that’s the opposite of effective 
health coaching.  Effective health coaching is when you’re connecting 
the client to her own map instead of imposing yours.  Big, big 
difference.  This is a huge difference, and also it’s kind of subtle, and 
also, you won't learn this anywhere else.  And yet, it’s so key to 
becoming a masterful health coach.  
 
So, one way to think about when you are working with a client of 
getting off your map and onto the client’s map is sort of approaching 
the client as if you were a traveler to a new country, “Oh, this is how 
they do things in Spain!  Oh look, this is the food they like to eat!  What 
a totally new and interesting country!  This is fascinating!”  So, when you 
approach your client as if you’re a traveler visiting a foreign country, 
like, “Wow, I’m checking out your country, and look at the map of this 
country!”  Notice that in that you really get to enjoy your curiosity.  Like, 
“Oooh, I wonder how this person views themselves and the 
world?”  And that’s totally different than feeling the pressure of—which 
many health coaches do, “I’m supposed to know everything and 
responsible for fixing the clients problems.”  My god, just thinking about 
that I feel weighed down and depressed.   
 
When you’re visiting a foreign country, you’re there to explore and 
enjoy.  You’re not responsible for fixing the potholes or the sewage 
system!  And the same is true with your clients, that doesn’t mean that 
you’re not going to be helping them, you will be helping them.  But only 
through your curiosity and learning about this foreign country of your 
client. 
 
A Transformational Coaching Method tip is to create a safe space for 
transformation, you must get off your map and onto your client’s 
map.  This is, I feel like if I could jump up and down, and yell, and 
scream, and have everybody shake each other—this is that big of a deal 
in coaching.  Because here is the problem we’ve seen, and I experienced 
this myself as a new coach because I wasn’t trained properly, and most 
people aren't.  We feel mistakenly that it’s our job to figure the client 
out.  And that is so much pressure, like, “Oh my god, I have to be able to 
figure this person out!  If I can't figure this person out I’m not doing my 
job!”  Our job is not to analyze or interpreted the client.  That’s the role 
of therapy.  That’s not what we do as coaches.  So we don’t have to put 
the pressure on ourselves that we have to be e clever enough, and 
knowledgeable enough, and profound enough to figure the client 
out.  Just breathe a sigh of relief right now, that’s not what you have to 
do!  Coaching is actually so much simpler than that.  
 
A coach’s job is to get curious about what someone is experiencing 
from their point of view.  And how they manage to keep having that 
same experience, especially if it’s not the experience they’d like to be 
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having.  So, oh, interesting!  So you have a client who is binge 
eating.  “So interesting, tell me how do you know when to binge 
eat?  From your point of view, what is the experience of binge 
eating?”  And how is it that the client keeps creating the experience of 
needing to binge over and over and over again?  Fascinating.   
That’s very different than approaching that client, the client going, “I’m 
binge eating, it’s awful!”  And you going, “Ugh…”  Taking that on is your 
responsivity to fix it and if you don’t you failed.  Ugh.  So many health 
coaches have that challenge because they don’t know what you know 
now.   
 
So, you want to remember always your client’s map is completely 
different than yours.  Your client is a completely different person.  Now, 
you may have similarities, there may be similar challenges, I think that 
there are some sort of element of mirroring in you and the client, that is 
sort of why you’re attracted to each other.  But, you’re not the same 
person, and your client’s map is completely different than yours.  And 
one of the biggest mistakes that coaches make is assuming that they 
know what their client is talking about or meaning in a coaching 
conversation.  I’m going to give you an example of that in a second so 
that can be even clearer.  But first I’ll just say, that if you assume that 
you know what your client is talking about or meaning, then what you’re 
really doing is viewing your client through your own map.  That’s the 
opposite of what we want to do. 
 
Let me give you an example, because when coaches make this mistake, 
it’s really not their fault because they’re not told about this concept.  So, 
here is an example.  A client says to you, “I feel fat.”  Most coaches 
because they don’t know about the map will take that at face value, and 
they’re going to assume that they know what “feeling fat” means, 
because they’re making an interpretation of feeling fat based on their 
own map.  So to me for example, feeling fat means, like for me it means 
feeling ugly, and bloated, and like, unsettled and pissy.  Now, that’s just 
my way of feeling fat, that’s different than someone else’s way of feeling 
fat.  So if a client says to me, “I feel fat.”  And I say to myself, “Oh, that 
means she feels ugly, bloated, unsettled and pissy—I’m wrong.  That’s 
not how she feels.  She feels fat in her own way.  She doesn’t feel fat in 
my way.  So, I don’t want to make the interpretation, I don’t want her to 
say, “I feel fat” and I just go, “Oh ya, I know what you’re saying.”  In 
order to sort of make her feel like I’m her friend and she can like me 
because I get her, but I’m not getting her at all.  I’m assuming that she’s 
me, and she’s not.  So, a TCM coach understands that the way that I feel 
fat is not the same way that the client feels fat.  So instead of taking the 
comment at face value, a TCM coach is going to dig deeper by asking, 
“In what way do you feel fat?”  Or, “How specifically do you feel 
fat?”  So that you get a really deeper understanding of what is the 
client’s map of feeling “fat”?  And that allows the coach to understand 
better how the client is creating the experience of feeling fat.  Not just 
creating it once but creating it over and over again.  Because when we 
as the coach understand how the client is creating the experience of 
feeling fat, we can help her create the experience of feeling another 
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way.  Now, you don’t know how to do that yet, but you will—so don’t 
worry!   
 
Now, I just want to give you this background so that you understand 
the importance of this concept of the map.  And the importance, and 
what a difference it will make in your coaching, it’s tough—if you’ve 
never had any coach training before you don’t have a comparative.   
 
It’s not like you have something to compare what I’m saying to, but for 
those of you who have had coach training before, you do have the 
comparative, and you do know the difference, or you start to see 
anyway the difference. 
 
In TCM, it’s actually more helpful to assume that you don’t know what 
the client means, you don’t know.  And the only way to find out what 
the client is thinking, feeling, or experiencing is to ask questions.  Now 
of course if I were listening I’d be like, we’ll that sounds cool but what 
questions do I ask?  Tell me exactly!  Yes!  If that’s what you're thinking, 
then yes I totally get that.  We will, we will definitely show you what 
questions to ask.  In fact in just a couple weeks we’re gonna start 
training you in how to deliver all the sessions of the health coaching 
program and what you’ll notice is that each session outline has really 
specific scripting, really specific question sequences, really specific 
exercise, because you know, that’s how you learn.  You have to learn 
like, I don’t know about you but I was not a sort of natural coach, I had 
to learn by like, paint by numbers.  And be shown step by step and then 
over the years I developed my skill and my ability, but I really had to be 
shown pretty clearly from the start.  So we’re going to do that for you, 
we’re not just going to say, “Oh well, just ask questions!”  And then 
make you figure out what those questions are, we’re going to show you 
what they are.  But for now, we’re just sort of preparing you that when 
you’re coaching with a client, you’re not taking what they say at face 
value, you’re digging deeper by asking certain questions that you will 
learn as you learn more in Transformational Coaching.   
 
We talked a lot about the map, the big question is, well, how does this 
set the stage for Transformation to occur?  Why is getting on the map 
so important that, that is how you set the stage for transformation to 
occur?  Transformation doesn’t occur in a vacuum, it’s like you have to—
it’s just like when you’re planning a garden, you have to prepare the soil 
before you plant the seed and this is the same thing as coaching, you 
have to prepare almost the relationship in the client’s critter brain so 
that you can plant the seed of transformation. 
 
When you’re getting on your client’s map, one of the things you’re 
doing, first of all in coaching, you’re repeating her words, we’re going to 
talk about that very specifically, you’re repeating your clients words, 
you’re considering that her world view is true.  Because it is for her, or 
him.  You’re repeating her words, considering her world view is true, 
and then getting curious about it.  So, let's go a little deeper into 
this.  When you’re repeating back to your client exactly the words that 
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she’s using to describe her experience, this is something that we call 
verbal back tracking.  This is another key coaching concept that like, I 
would have given my right arm to actually have learned when I was in 
my coach training.  Because it makes your life a heck of a lot easier as a 
coach.  And it makes your work so much more profound and powerful.   
 
So, verbal backtracking is repeating back to your client exactly the 
words she's using to describe her experience.  That’s important because 
when you do that the client feels heard and understand than never 
before.  Because it almost never happens, that when you're in a 
conversation with someone, you guys are sort of—you’re talking to each 
other but the other person is not repeating back to you exactly what 
you said.  So in a coaching relationship when that happens, you might 
think, “Well isn’t that weird?  Is the client going to be like, are you 
echoing me?”  On a rare occasion a client might notice that, but more 
often than not what happens is that the client feels heard and 
understood like never before. So what happens then is that her critter 
brain relaxes and says, “I’m safe here.”  And begins to drop the armor so 
that the client can open up, and that is exactly what you want to have 
happen.  That’s what allows you to go do deep meaningful 
transformational work.  That’s true whether you’re just starting out with 
a client, and you’re helping them with small practical stuffs.  Or, if 
you’ve worked with a client for two years and you’re doing much 
deeper transformational training.  Either way, you’re going to be always 
working toward being on her map, repeating back the client’s words, so 
that the critter brain can relax and say “I’m safe here.” And drop the 
armor. 
 
Here is an example of getting onto someone’s map—this is really 
great.  This is a drawing of Stacey and a drawing of me.  And ironically, 
it kind of actually looks like us!  So, if Stacey and I were having a 
conversation, to demonstrate what it would be like to get on someone’s 
map, this is what it would sound like.  So, Stacey would say, “So Carey, 
what do you think about watching TV?”  Now for those of you who 
don’t know, I was an actress for many years, I always wanted to be on—
my goal was to be on a television series, so part of the job of an actor 
when I was a professional actor was to watch television and look at 
where I would I be cast, what rolls and what shows, who are the casting 
directors, who are the other actors?  And consequently, I really loved 
scripted television, I really have a real passion for it.  It’s fun to watch, I 
see my friends and I’m so captivated by the storytelling and I really 
enjoy it.  That’s not everybody’s experience, but it happens to be mine.   
 
So Stacey says, “So Carey, what do you think about watching TV?”  And 
I say, “Oh, I think TV is awesome, it’s an amazing platform for 
transformation!”  And then to be on my map, Stacey would say, “So, 
what you’re saying is that TV is awesome and it’s an amazing platform 
for transformation?”  “Ya.”  So, Stacey is saying, “So, I’m on Carey’s 
map.”  What that means is Stacey is considering that my world view is 
true.  Stacey may hate television, she may totally disagree with me but 
that’s not the point because we’re not on her map.  She’s trying to get 
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on mine.  So, she’s considering that my world view is true, and she’s 
getting curious about viewing the world in the way that I do.   
 
So let’s try this a different way, I’ll show you a different example.   “So 
Carey, what do you think about watching TV?  And I say, “I think TV is 
awesome, it’s an amazing platform for transformation.”  Stacey says, 
“Well, I think that’s your problem, TV melts your brain, it’s a complete 
waste of time!”  So is Stacey on my map or off my map?  She is off my 
map.   
I’m not feeling heard or understood in this moment, like, she is 
completely now off my wave, I don’t feel heard or understood.  So if 
Stacey was actually coaching me, then I would shut down, and I would 
stop answering questions, or I’d become resistant, or I’d become 
defensive, and then we’d get into a battle of, of make wrongs—meaning 
trying to prove to the coach and the client who’s right and who’s 
wrong.  How might that show up in a coaching engagement?   Well, it 
might be that the coach, Stacey, would ask a question and the client 
Carey would impatiently say, “I don’t get what you’re saying.”  Or, “Why 
do you even need to know that?  We’re not getting anywhere, I’m not 
sure this is working.”  Critter brain is up, armor is up, defenses are up 
and out the door as a client.   
 
So in a coaching interaction, your goal as the coach is to get off your 
map and on your client’s map, even if they’re saying something that you 
don’t agree with or feel differently about.  It is not our job to judge our 
client’s view of the world.  This is really, really important.  It’s not our job 
to judge our client’s view of the world, and it’s particularly important in 
health and wellness because we have a tendency to get very zealous 
about our beliefs about food, and what’s healthy, what’s not, what you 
should eat and what you shouldn’t, and we’re very sort of rigid about 
it.  I remember when I first started and I was training as a health coach, I 
went to the grocery store and I was shopping, and I started looking at 
other people’s carts—and oh wow, was I judgy-wudgy was a bear at the 
grocery store!  I was looking at other people’s grocery carts and I was 
like, “Ugh—well no wonder you’re a wholly unhappy person, because 
you’re eating that crap in the grocery cart!”  I was so elitist and so 
arrogant.  I look back and go, “Oh my god that was really obnoxious of 
me.  Because who knows!  I’m making all these assumptions and 
judgements, I have no idea what these people’s lives were like, it was 
completely obnoxious. 
 
It’s not our job to judge our clients view of the world.  When we’re 
judging our client’s view of the world, what we’re effectively saying is 
that “My version of the world is better than your version of the 
world!”  Whoa.  So as I was walking around the grocery store judging 
the hell out of people, I’m sitting there being so superior, “Well, I would 
never eat that crap!  I would never put that junk into my body!  I’m so 
much more superior than you!  My version of the world is better than 
your version of the world!”  But, if every view of the world is equally 
valid which we do hold as true in TCM, then the judgement really 
doesn’t make sense, and more than that, it’s not useful.  Because if 
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you’re caught up in your judgement about your client, then you are no 
longer present to get on her map and help her connect her to her 
truth.   
 
So our job is to understand where the client is coming from so we can 
facilitate a powerful transformation that’s in service of their true 
desires.  In that description, there is no room for judgement, it’s not 
useful, necessary, it’s—that’s not about serving the client, that’s about 
serving our own egos.  I almost wish that I had some kind of like, fly on 
the wall video recording or audio recording of my inner monolog at the 
grocery store that day, you guys would laugh, it was just—I look back 
and go, “That was kind of appalling how judgmental I was!”  Oh… 
 
So, let me give you another example, we’ll pull up our really fun 
drawings again, our Stacey and Carey drawings.  And let's say that 
Stacey is the health coach and I’m the client again.  And Stacey says, 
“So Carey, I see you’re here with me, your health coach to talk about 
healing fatigue you’ve been really tired it sounds like?”  And I say, “Ya, 
I’ve been so tired, and I’m tired of being tired!”  And then Stacey as the 
coach says, “So you’re tired of being tired?”  And I say, 
“Yes!  Exactly!”  So you see in this, Stacey literally just repeated back 
what I said.  And I say, “Yes!  I feel heard and understood!”  We’re on 
Carey’s map!  Yes ye are!  Let’s look at oh ya, so I feel heard and 
understood, my critter brain starts to relax and feel relief, I start to feel 
like, this person gets me, I feel safe here. 
 
Let's look at another example of the same exchange in a coaching 
situation.  So Stacey again is the health coach, I’m the client.  And 
Stacey says, “So Carey, I see you’re here with me, your health coach, to 
talk about healing fatigue, you’ve been really tired.”  And I the client say, 
“Yes, I’ve been so tired, and I’m just tired of being tired.”  And Stacey 
the health coach says, “Well, so are you sleeping at night?  What about 
trying to take naps?”  “Uh… well, uh, uh…”  Like, in this scenario, instead 
of getting on my map, Stacey jumped right in, Coach Stacey—which she 
would never do.  But in this example, jumped right into trying to throw a 
solution at me, an action step in trying to solve the problem. And then 
all of a sudden my critter brain is like, “I uh, uh…”  I’m on the defensive 
as the client.  Are we on my map?  No, we’re not on the map.  And it’s 
not because that sleeping at night is not a good solution for being tired, 
it is a good solution for being tired, it’s just not time to go there at first, 
but the coach has to get on my map.  She just jumped right into advice 
instead of taking the time to get on my map—not a good idea.   
 
Coach Stacey says, “Instead of relaxing Carey, what do you feel when I 
just jump to action steps?”  I would say, “Well, I feel worried, I feel 
anxious.”  As the client when you say, “Are you sleeping at night, do you 
take naps?”  All of a sudden as the client I feel like I have to like, defend 
why I couldn’t sleep and make a case for why I totally suck because I’m 
not taking care of myself.  So we just completely put the client on the 
defensive.  That’s the opposite of what we want to do.  This is so good, 
you’re getting a glimpse of what will make your coaching stand out 
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head and shoulders above other health coaches.  There are health 
coaching if you recall, is going to be growing as a profession.  In the 
next 7 years, the US Department of Labor is projecting a 21.9% growth 
rate in health coaches.  And I think it’s I don’t remember the exact 
number but it’s something like 10 or 11% growth for other 
professions.  There are going to be a lot of health coaches that are 
needed in the next 7 years!  What is wonderful about the training you’re 
receiving is that your coaching is going to be so good, that you will 
stand out from the crowd because of it.  You don’t have to have, you 
can if you want have fancy branding and marketing and we will show 
you how to do that, but you don’t have to have it because your skills 
will be so good because when someone comes to talk to you and then 
they go to talk to another health coach, the choice is so obvious, they’re 
going with you, period, end of story.   
 
I joke and say you know, a lot of health coach trainings put all the 
emphasis on health and the information and they put no emphasis on 
the coaching skill.  And, it’s such a crime because when you get out in 
the world, the coaching skill is what matters, the information is 
important, but only to a certain extent.  It’s the coaching skill that takes 
you all the way home, and it’s the coaching skill that builds your 
practice with high level, high paying clients who love you and adore 
you. 
 
This is just a little glimpse of how your coaching is going to stand out 
from other health coaches, what will make you different and valuable in 
the market place.  Of course, we’ll continue to learn more and more as 
we move along.  We’re going to continue to explore how to create a 
safe space for transformation in our next video but for now, let us know 
in the comments below, what surprised you in this lesson, was it that 
the drawings of Stacey and I looked remarkably life like?  We can't wait 
to hear! 

 
 
 


