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How To Get Clients Online 
 
Learning Objectives: 

• What is “internet marketing”? 
• Discover what the potential benefits of internet marketing are for your business 
• Learn the basic foundational process of all internet marketing (i.e. how to get a client online) 
• Discover the 7 steps that make internet marketing work 

 
What is “internet marketing”? 

• A fancy term that’s interchangeable with the phrases “selling stuff online” or “getting clients 
online” 

 
Why is internet marketing important? 

• Potential Benefits For Your Business: 
o Creates a virtual business so you’re not location-locked 
o Useful if you live in a small town 
o Allows you to work with clients all over the world 
o Allows you to work with a larger volume of clients 
o Allows you to create streams of income in addition to 1-1 coaching 

 
Do I have to use internet marketing to get clients? 

• Nope!  
• Internet marketing becomes extremely important in Phase Two of your Business Growth 
• You can stay in Phase One for your whole career and make six figures and multiple six figures 

 
The basic foundational process of all internet marketing 

• If a website does NOT have this functionality to attract clients, then it’s called a “brochure” 
website 

o A brochure website gives some credibility, but does nothing to attract clients or make you 
money 

o As a health coach, a brochure website is a waste of your time and money 
 

There are 7 steps that make the internet marketing foundational process work: 
 

1. Choosing a Starter Niche 
a. Why a Starter Niche is extremely important in order to attract clients online 
b. Remember, this is not a “Forever Niche” 
c. Once you learn the process of getting a client online and learn how to set up your 

internet marketing on your HCI student site, changing or adjusting your niche in the 
future is easy 

 
 
 

2. Writing great copy 
a. What is “copy”? 
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i. “Copy” refers to any words you use to share, describe and market your services 
and products. 

ii. “Copywriting” is one of the most essential elements of effective online marketing.  
iii. We use - and we’re teaching you to use - the art and science of direct-response 

copywriting  
iv. Direct-response copywriting involves strategically delivering words ( written or 

spoken) that get people to take some form of action. 
b. Why are copy and copywriting important when offering products and services online? 

i. It’s important - crucial even - because well-written direct-response copy is what 
has your leads and subscribers take the ACTION you ask them to take 

ii. Those actions might be… 
1. “Click here now” 
2. “Enter your name and email now” 
3. “Buy now” 

iii. Leads and subscribers do not take these actions unless they are asked to in a 
compelling way 

iv. Learning how to persuade with copy will help you attract more ideal clients, make 
more money, build solid partnerships with high level people, be recognized in your 
field, grab attention from the media, become a paid speaker, write books, articles, 
newsletters, content for your website, sell information products, network.... 

c. So how do you learn to write great copy? 
i. Copywriting is a learned skill like any other, and if your goal is to have a business 

online (Phases 2-5 of Business Growth), then learning copy will be important for 
you 

ii. One of the best ways to learn is to model great copy! 
iii. Use and model the copy we’ve given you, which we’ll be sharing throughout this 

week’s lesson and beyond. 
3. A compelling opt-in gift 

a. What is an opt-in gift and why is it important? 
i. To engage leads and bring them into your world, you need to create a simple, 

effective way for interested people to join your email list.  
ii. Online, that usually involves creating something called an “opt-in gift” 
iii. An optin gift is something of value that you give away in exchange for an email 

address 
iv. Most of you are familiar with an optin as you likely opted in to get information 

about the Become A Health Coach training before you enrolled 
v. Once someone “opts in”, or enters her name and email address, she is now part of 

your tribe, part of your email list.  
vi. The optin gift is important because: 

1. It is QUALIFYING the lead - if the lead is not interested in what you have to 
offer, then he’s not going to enter his name and email address 

2. It can lead directly to an offer (as in the O-V-O sequence) 
3. It gives you a way to continue nurturing the relationship with the lead 

through email marketing over time 
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4. That way, if a lead doesn’t take you up on your first O-V-O, he may get to 
know, like and trust you through your email marketing and say yes to a 
later offer 

b. How to create an opt-in gift…. 
i. Free opt-in gifts should be high quality and high value - you want to give away 

something you can charge for 
ii. Why? 

1. To show that you have the “goods” 
2. Give leads a low-risk, no-cost way to sample your vibe and what it would 

be like to learn from you and work with you 
3. Develops know, like and trust factor 
4. Triggers “reciprocity” - the more you give, the more someone wants to 

give back to you (usually in the form of investing in your products and 
services) 

iii. Your opt-in gift can be a free video training, an eBook or a pdf download, your 
favorite recipes or anything of value.  

iv. In our advanced business trainings, we teach you how to create your own opt-in 
gift 

v. In BHC, we make your life easy and simply give you 3 to choose from - one for the 
anti-aging niche, one for the weight loss niche and one for the energy niche! 
#easybutton 

4. Your personality 
a. You ARE your brand  
b. People have to know, like and trust you before they work with you 
c. Share your stories and who you really are 

i. You don’t have to pretend to be someone you’re not 
ii. “There’s a lid for every pot” 
iii. Authenticity is a magnet 
iv. Golden opportunity to accept, appreciate and love every part of yourself 

d. Photos and video are extremely compelling online 
i. Gives people a direct experience of you and your energy 

ii. Neither have to be super high-quality to start 
5. Correct funnel set up 

a. What is a “funnel” and why is it important? 
i. When you’re attracting clients online, it’s important to lead them through a series 

of actions you want them to take - one step at a time - so that they grow from a 
viewer of your site into a paying client 

ii. A “funnel” is a series of web pages and emails that are designed to do just that 
1. Each web page and email has ONE clear call to action, or CTA 

a. Start to think of using web pages and copy and graphics to DIRECT 
your viewer to a single action. 

b. If a viewer has the option to take many actions on a web page, they 
likely won’t take any, and they likely won’t take the action you 
want them to 

b. How to create an effective funnel…. 
i. The “O-V-O” that you just learned is a basic funnel 
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ii. And to make your life easy, we’ve created a funnel for you! #easybutton 
6. Driving leads to your optin gift and creating a relationship with your list 

a. This step has two parts: 
i. Driving leads to your optin 

ii. Creating an on-going relationship with your list  
b. Both of these steps are so important that we’re dedicating all of training video #4 to it 

this week 
7. Confidence about what to do once a prospect books a CTD 

a. Not only do most health coaches NOT understand internet marketing (because their 
school does not teach them how to do it), most health coaches ALSO don’t have this 
“back end” - they are completely lost and can’t capitalize on turning a new subscriber into 
a paying client (if they were lucky enough to get a new subscriber in the first place) 

b. This gives you a HUGE advantage over 95% of health coaches that are out there  
8. BONUS STEP: FOCUS 

a. Don’t make the mistake that every other health coach is making and get distracted by 
social media or other shiny sparkly things (and there are a LOT of shiny sparkly things out 
there when it comes to getting clients online) 

b. Focusing on setting up and dialing in this foundational process ONLY 
 

Now that you understand the overview of basic internet marketing and the 7 steps that make the 
process work, let’s move on to the next video and show you how to drive leads to your website and turn 
them into paying clients. 
 
But before you go, leave a comment and let us know - which part of this video training was most 
valuable for you? 


