
 

 © 2015 Health Coach Institute  |  (888) 822-1284 ext. 2  | support@HealthCoachInstitute.com  |  www.healthcoach.holisticmba.com  
Copyright © 2015. All Rights Reserved 

pg 1 

How To Drive Leads To Your Website And Turn Them Into Paying Clients 
 
Learning Objectives: 

• What is a “lead” and why are leads important? 
• Discover the best lead generation methods for Phase One of Business Growth 
• Learn a simple way to create compelling weekly content that turns subscribers into paying clients 
• Get 25 DFY weekly email or video tips copy and our 25+ trending topics list to make it easy to 

send compelling content to your list 
 
To make the basic foundational process of internet marketing work, the O-V-O, it requires LEADS that 
land on your optin page (or any page of your website where your optin is located). 
 
What are leads? 
 
A lead is anyone who puts their eyes on your optin page (or any page of your website where your optin 
is.)  
 
A lead is a potential subscriber.  
 
And what is a subscriber? 
 
A subscriber is someone who opts in to your list.  
 
If a lead opts in to your site, that lead has raised her hand and said “I like what you’re doing - tell me 
more”. She’s subscribed to your list. 
 
She’s giving you permission and requesting that you develop a relationship with her - she’s offering you 
the opportunity to become a valuable resource, teacher, mentor and guide.  
 
That’s actually quite an honor, isn’t it? 
 
A subscriber is also a potential paying client. 
 
Some leads will optin, become subscribers, take advantage of your CTD offer and book right away. 
 
Other leads will subscribe, but will want to get to know you, like you and trust you more before they 
take action on your CTD offer. 
 
That means that it’s up to you to nurture and build the relationship. 
 
A strong relationship is what will turn subscribers into paying clients. 
 
So how do you create a strong relationship with your subscribers? 
 
By demonstrating value, week after week, consistently over time. 
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What do we mean by “value”? 
 
We mean sharing content each week that is valuable to your subscriber list - tips, stories, recipes, etc. 
 
Your weekly content should accomplish 3 things: 

• Share your personality and your personal stories  
o Builds up the know, like and trust factor 
o List will open emails just to hang with YOU for a moment 

• Give valuable, usable tips 
o Establishes you as a valuable resource  
o Establishes credibility  
o Gives you the opportunity to share client success stories (which further increase 

credibility and introduces social proof) 
• Train your list to click on calls to action 

o List will not do this automatically 
o Must start to train them early, so if you move into Phase Two and start asking your list to 

buy products and/or services online, they will  
 

Weekly content can come in 2 formats: 
1. Email tip 
2. Video tip 

 
In our graduate level business training, we also share how a template for full weekly newsletters.  
 
But for now, email and video tips are the simplest way to get started with sharing weekly content, so 
we’ll stay focused on those here in BHC. 
 
Both email and video tip formats are effective - choosing which format you want to use really depends 
on which one is EASIEST for you to do. 
 
The most important thing is that you send content weekly.  
 
So if it’s easiest for you to do that as an email tip, then choose that format. 
 
If you prefer talking over writing, then choose the video tip. 
 
We’re sharing a template with you for each format, so you can easily create weekly content.  
 
Let’s walk through those templates right now. You’ll notice that they’re VERY similar because they both 
utilize a format that makes writing content easy, called “The Frameworks”. 
 
What are frameworks?  
 
Frameworks are structures to hang your concepts on. They “frame” your content in a way almost 
everyone can understand.  
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David Kolb, an American educational theorist whose publications focused on experiential learning, 
figured out that there are 4 different learning styles.  
 
That means that people learn in 4 distinct ways. 
 
Your learning style is also the way you teach or coach. So whatever my learning style is, it’s also my 
teaching style without me realizing it.  
 
So if you’re just teaching the way that’s natural or intuitive to you, you’re probably not communicating 
with 75% of your audience.  
 
Whereas if you use all 4 of Kolb’s frameworks, then 100% of your audience is going to get your message 
100% of the time.  
 
The 4 frameworks are: 

1. Why 
2. What 
3. How 
4. What Now  

 
Notice that the frameworks are also useful in direct response copy because they are naturally moving 
your reader (or viewer) to take an action (“what now?”). 
 
Let’s go a little deeper into each framework. 
 
Why  

• Asks the question, “why?” 
• The WHY learners are motivated by understanding why they’re learning this.  

o i.e. “If you learn this you’re going to get these benefits, and if you don’t learn this you’re 
going to experience this pain.”  

What 
• Asks the question, “what are we learning?”  
• Most academics are the WHAT learning style.  
• They want to see the whole process, the history, the theory, the statistics and the scientific data. 

 
How 

• Asks the question, “how do I do it?” 
• HOWs need action steps or recipes.  
• They love exercises, checklists, anything step-by-step....  
• The HOWs will endure the why and the what (the theory stuff) as long as you promise the how-to 

steps.  
 

What Now? 
• Asks the question, “what do I do now to test this?”  
• They don’t care about the why, what, how.  
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• They just want to know how to get it into action in the world right now so they can get some 
feedback and results. 

• These are usually the speedy implementers.  
 

If you use all of these learning styles in your communications, teachings, coaching, and marketing, then 
you’re going to improve your relationship with your list and train them to take action. 
 
So what might a weekly email or video tip look like using the frameworks? 
 
Let’s take a look… 

WEEKLY EMAIL TIP SAMPLE COPY  
 

SUBJECT LINE: Is it time for a cleanse? 
 
Carey here, to help you decide whether or not it’s time for a cleanse. 
 
[WHY] But first, why am I talking about cleanses in the first place?  
 
Good question! 
 
The body is designed to be self-cleaning and to excrete toxins, but here’s the problem… 
 
It can’t always handle the toxic overload present in today’s environment.  
 
Chemicals not excreted accumulate in our fat cells and cell membranes become internal toxins.  
 
These toxins corrode the body from the inside out, making it harder to lose weight, have more energy or 
feel good in your body.  
 
Yeeech. 
 
[WHAT] So what is a cleanse? 
 
A cleanse is a gentle way of clearing excess toxins from the body so it can operate at it’s highest 
potential.  
 
Think of a cleanse as something that delivers an all access pass to boundless reserves of energy that you 
didn’t know you had!  
 
You’ll find that every part of your body works better simply by “switching on” your metabolism through 
cleansing. 
 
My clients find that cleansing helps them: 

• Shed excess weight (especially belly fat)  
• Boost energy 
• Feel lighter and cleaner 
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• Decrease cravings 
• Experience deeper sleep and clearer skin 
• Improve your digestion (less gas and bloating)  
• Decrease congestion and allergy symptoms 
• Discover food sensitivities 
• Create healthy habits that enliven you  

 
[HOW] How will I know if it’s time for me to cleanse? 
 
Glad you asked! 
 
It’s time for you to cleanse if answer “YES” to any of these questions: 

• You get bloated after eating 
• You tend to gain weight easily, especially in your belly 
• You have extra pounds that won’t come off with diet and exercise   
• You have headaches more than occasionally  
• You frequently belch or feel gassy or gurgling in your belly  
• You tend to feel lethargic during the day 
• You have cravings for sugar or starchy foods   
• You experience mood swings or anxiety  
• You have difficulty focusing or experience foggy brain  
• You have allergies or hayfever 
• You experience pain, muscle achiness, or stiffness in your joints 
• You feel addicted to foods that you know aren’t good for you... and yet you can’t stop 
• You feel anxious, upset, nervous, or downright cranky 

 
[WHAT NOW] What do I do now? 
 
In my health coaching practice, I lead my clients through a detailed, step-by-step 14-Day Cleanse, 
complete with cleansing menus, recipes and daily guidelines. 
 
[CTA] If you answered “YES” to any of the symptoms above, then click here now to schedule a time to 
talk with me about cleansing.  
 
I’ll help you decide whether or not to cleanse, and if cleansing is right for you I’ll show you how to get 
started.  
To your health! 
Carey 
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WEEKLY VIDEO TIP TEMPLATE 
 

SUBJECT LINE: Is it time for a cleanse? 
 
[VIDEO SCRIPT] 
 
Carey here, to help you decide whether or not it’s time for a cleanse. 
 
[WHY] But first, why am I talking about cleanses in the first place?  
 
Good question! 
 
The body is designed to be self-cleaning and to excrete toxins, but here’s the problem…. 
 
It can’t always handle the toxic overload present in today’s environment.  
 
Chemicals not excreted accumulate in our fat cells and cell membranes become internal toxins.  
 
These toxins corrode the body from the inside out, making it harder to lose weight, have more energy or 
feel good in your body.  
 
Yeeech. 
 
[WHAT] So what is a cleanse? 
 
A cleanse is a gentle way of clearing excess toxins from the body so it can operate at it’s highest 
potential.  
 
Think of a cleanse as something that delivers an all access pass to boundless reserves of energy that you 
didn’t know you had!  
 
You’ll find that every part of your body works better simply by “switching on” your metabolism through 
cleansing. 
 
My clients find that cleansing helps them: 

• Shed excess weight (especially belly fat)  
• Boost energy 
• Feel lighter and cleaner 
• Decrease cravings 
• Experience deeper sleep and clearer skin 
• Improve your digestion (less gas and bloating)  
• Decrease congestion and allergy symptoms 
• Discover food sensitivities 
• Create healthy habits that enliven you  

 

 



 

 © 2015 Health Coach Institute  |  (888) 822-1284 ext. 2  | support@HealthCoachInstitute.com  |  www.healthcoach.holisticmba.com  
Copyright © 2015. All Rights Reserved 

pg 7 

[HOW] How will I know if it’s time for me to cleanse? 
 
Glad you asked! 
 
It’s time for you to cleanse if answer “YES” to any of these questions: 

• You get bloated after eating 
• You tend to gain weight easily, especially in your belly 
• You have extra pounds that won’t come off with diet and exercise   
• You have headaches more than occasionally  
• You frequently belch or feel gassy or gurgling in your belly  
• You tend to feel lethargic during the day 
• You have cravings for sugar or starchy foods   
• You experience mood swings or anxiety  
• You have difficulty focusing or experience foggy brain  
• You have allergies or hayfever 
• You experience pain, muscle achiness, or stiffness in your joints 
• You feel addicted to foods that you know aren’t good for you... and yet you can’t stop 
• You feel anxious, upset, nervous, or downright cranky 

 
[WHAT NOW] What do I do now? 
 
In my health coaching practice, I lead my clients through a detailed, step-by-step 14-Day Cleanse, 
complete with cleansing menus, recipes and daily guidelines. 
 
[CTA] If you answered “YES” to any of the symptoms above, then click on the link below this video now 
to schedule a time to talk with me about cleansing.  
 
I’ll help you decide whether or not to cleanse, and if cleansing is right for you I’ll show you how to get 
started.  
 
To your health! 
Carey 
 

************************** 
 

Notice that the email and video templates are almost exactly the same - there’s just a slight change in 
the call to action. 
 
Also, if you’re using video tips and housing your video on your blog, you can include links under the 
video and/or handouts or checklists that go with your video. 
 
Now, if you’re like most health coaches, you might be panicking right now about how you’re possibly 
going to send weekly email tips EVERY WEEK to your list. 
 
It might feel overwhelming or like too much work. 
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So let’s solve that problem, shall we? 
 
CHECKLIST: How To Make Sure Weekly Content Gets Done - Easily! 

1. Choose your format (email or video) 
2. Block schedule your weekly tip creation time (same day and time each week) 
3. Use “Frameworks” to write content, or…..  
4. Use our DFY 25 weekly tips 
5. Release “perfection” - “good enough” is actually better!!! 

a. Why? Because those who try to do it “perfectly” won’t do it at all 
b. Trying to do this perfectly is a perfect strategy for staying stuck 
 

Now that you understand how easy it will be to send weekly content to your list, let’s talk about how 
you get subscribers onto your list in the first place!  
 

You get subscribers onto your list by driving leads to your optin page. 
 

There are 5 ways to drive leads to your website for Phase One of Business Growth. A percentage of 
those leads will turn into subscribers. And a percentage of those subscribers will turn into paying clients. 
 

Phase One Lead Generation Methods: 
1. Speaking 

a. Refer to P4, W4 training 
2. Networking 

a. Connecting to “centers of influence” 
3. Referral Partners 

a. Ask Referral Partners to send your free gift to their email lists 
4. Easy Internet 

a. Yelp  
b. Google Local 

i. One of the best (and cheapest!) ways to get your business out there is get 
involved with Google Local.  

ii. This allows you to get your business literally on the map (Google maps will show 
your business location) and will give you a way of getting into search results 
without having a website and expensive S.E.O campaign of your own.  

iii. It costs nothing at all to get listed and Google helps you every step of the way with 
useful guides.  

iv. Use the ‘wiki-how’ guide link below this video to help you get started 
c. Not sure how to use these? 

i. YELP = http://www.wikihow.com/Start-an-Account-on-Yelp-%28for-
Businesses%29 

ii. GOOGLE LOCAL = http://www.wikihow.com/Get-a-Free-Business-Listing-in-
Google-Local 

5. Any social media sites you’re already using 
a. Social media can be a vortex of distraction! 

http://www.wikihow.com/Start-an-Account-on-Yelp-%28for-Businesses%29
http://www.wikihow.com/Start-an-Account-on-Yelp-%28for-Businesses%29
http://www.wikihow.com/Get-a-Free-Business-Listing-in-Google-Local
http://www.wikihow.com/Get-a-Free-Business-Listing-in-Google-Local
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b. The only way you should use social media in Phase One of your business is to share your 
weekly content on any sites that you’re already using  

i. If you’re using the email format, you can copy and paste the email as a post 
ii. If you’re using the video format, you can simply put a headline and a link to the 

video 
iii. Let the content itself give the CTA to subscribe to your list 
iv. That way your social media page doesn’t turn into a marketing-a-thon and turn off 

friends and followers 
 
CAUTION: Stay focused!!! 
 
So many things will distract you when it comes to getting clients online.  
 
Here’s how to evaluate whether or not you need to pay attention to a bright shiny “get clients online” 
strategy or training… 
 
If we haven’t mentioned it in this training video and you’re in Phase One of your Business Growth, you 
don’t need to do it. 
 
It takes discipline to keep yourself focused, but if you stay committed to mastering the Phase One 
techniques we’ve shared, then you’re going to get into Phase Two much faster and with a much stronger 
foundation. 
 
Great job on this week’s lesson!!!! 
 
Before you you go, leave a comment and let us know - which part of this video is most helpful for you? 


