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CALL TO ORDER
Who knows how to organize our 
lives better than Martha Stewart? 
The style maven has teamed up with 
California Closets to create the 
Everyday System of modular compo-
nents for closets, pantries and work 
stations. Martha’s touches are evi-
dent in the elevated finishes of gold 
and graphite metals and gray and 
white wood grains. Thoughtful details 
include soft-close drawers, adjust-
able shelving, mesh wire door panels, 
built-in USB outlets and a proprietary 

hidden track system. With this col-
laboration, California Closets hopes 
to expand its reach to customers 
who want a less permanent solution 
at a more affordable price point. “Our 
new closet and storage components 
are versatile, beautifully designed  
and rendered in exquisite materials 
and finishes,” states Stewart.  
“These units can be used in every 
room in a house to simplify and  
organize everyday living.” 565 
Westport Ave., Norwalk, 203-924-
8444, californiaclosets.com. 

OBJECTS OF DESIRE
Charting new territory, 
American maker Henrybuilt 
launched a stand-alone furni-
ture line in February. Coveted 

for its integrated kitchens, 
Henrybuilt’s tenets of craftsmanship 
and functionality are characterized in 
the new Primary Objects collection. 
More than 50 à la carte pieces, com-
posed of islands, pantries, seating, 
tables, vanities and storage solutions, 
strengthen the brand’s commitment to 
materiality, beauty and utility. “We’re 
bringing the same level of quality and 
innovation to Primary Objects as we 
do to our fitted offerings,” says Scott 
Hudson, Henrybuilt’s founder and 
creative director. “Our clients can now 
own a piece of Henrybuilt without 
committing to a large-scale project.” 
12 Crosby St., NYC, 212-966-5797, 
henrybuilt.com. 

IN HOUSE
Holly Hunt introduced an in-house 
wallcovering portfolio, a first for the 
brand that has represented other 
lines in its showrooms for years. The 
exclusive introductions, geared toward 
the luxury trade, include three distinct 
points of view: Holly Hunt Walls, 
Assemblage 
and Carlisle & 
Co. Holly Hunt 
Walls builds on 
the aesthetic 
of Holly 
Hunt’s Great 
Plains textiles; 
Assemblage 
is focused on 
materiality and 
the handcrafted; 
and Carlisle & 
Co. features 
innovative and 
artisanal styles. 
“Holly Hunt has 
always been a 
design-centered 

pioneer,” says SVP Executive 
Creative Director JoAnnah 
Kornak. “As we expand our 
offerings into the wallcovering 
category, we are continuing 
our mission of providing the best-
in-class design for our clients.” 375 
Fairfield Ave., Suite 102, Stamford, 
203-658-8525, hollyhunt.com.

TIMING IS EVERYTHING
After years of building relationships 
as a buyer for Arhaus, founding a 
home décor wholesale business 
and raising children, the timing was 
right for Carolyn Piccirelli to open her 
own shop. Honeychurch Home, 
located in Salisbury, is named after 
Lucy Honeychurch, the heroine in 
Piccirelli’s favorite book, E.M. Forster’s 
A Room With a View. Unusual finds 
from Maison et Objet in Paris are 
displayed alongside herbariums from 
Tokyo, colorful Moroccan glasses and 
handmade dishes from Italy. The shop 
also stocks domestic lines, including 
dishware from California’s Gather & 
Serve and crafted pieces from local 
maker DBO Home. Scouting out 
the circa 1890 building on Academy 
Street, Piccirelli was immediately 
smitten by the character of the wood 

floors, hand-
hewn beams and 
natural light. This 
story definitely 
has a happy 
ending for all. 
Notes Piccirelli, 
“Our customers 
appreciate well-
made, beautiful 
pieces. They love 
the feeling of our 
store and want 
to bring a piece 
of that home.” 
10 Academy St., 
Salisbury, 860-
596-4381. 

—Julia Pizzuto
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DESIGN NOTES A peek inside the latest buzz-worthy 
design news happening in the area 

WORLD VIEW
Swedish decorator Lars Bolander brings his cultivated style to Westport, open-
ing a new shop in February. Located on the Post Road, the 2,600-square-foot 
design destination offers a mix of furniture, textiles and decorative accessories 
from all over the world. Umbrellas from Bali, Thai elephant stands, Chinese 
lacquered pieces and rugs from Indonesia are at home with Scandinavian and 
European antiques, modern artwork and tailored accessories. Bolander’s flair for 
the theatrical is tempered with his love of simplicity. Commissioned artists will 
have pieces on display and custom design services are offered. With previous 
shops in East Hampton, New York City and Palm Beach, Bolander was drawn to 
the creative and artistic scene and varied cultural vibe of Westport for his latest 
endeavor. 1300 Post Rd. E., Westport, 203-292-6886, larsbolander.com.

HENRYBUILT
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