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PROMOTION in 2018 began with 

the website, followed by Facebook and then 
Instagram.  Two shows in South Africa, taught us 
our greatest lesson:  Unless you position yourself 
correctly you will face enormous competition from 
equally beautiful products that are machine-made. 
We have taken both criticism and enthusiasm for 
our designs and built on those areas. 
Our greatest moments have been on Facebook 
with the warm response we’ve received. 

 

PRODUCT:  The year we really got to know 

our products.  The designs, the codes, the 
dimensions, the individual decorators’ styles, and 
product names.   
We considered that larger pieces of hand-painted 
ceramics would hold their value easily.  James, our 
potter, produced some gorgeous pieces, but being 
hand-thrown, the shapes and dimensions were 
impossible to match.  To overcome these 
inconsistencies, we have started to make moulds of 
our popular pieces.  
 

 
 
Our top priority remains quality, not only of the 
decorator’s work, but also in the raw materials we 
use. 

 

 

PRICING:  

We remain 
focussed on 
improving the 
efficiencies of our 
production 
without 
compromising 
our quality. 
 

 
 
 

POSITIONING:   Anything that is hand-

made is a luxury.  We believe our products belong to 
the retailers that sell high-end or unique homeware 
pieces.  Online selling of the larger products, 
especially those that have a quirkiness attached to 
them could be an exciting project.  You will find Hippo 
Studio is starting to spread its young wings to all parts 
of the globe.  2018 has been slow, but steady, and 
we’re looking forward to 2019. 
  

 

 
 



 

 

 
 

 
 

As we slowed down production on the small curio/gift size 
products, we started thinking on a larger scale.  We think the 
bigger pieces showcase the unique art beautifully.  This led to 
building a collection of homeware.   
 
The colours of the Chekari Collection still continue to reflect the 
hot African soil.  Warm and vibrant and unique. 
 
The Giraffe Handle Platters in designs from the Chekari 
Collection are both charming and elegant. 
 
We have commissioned a “master” Moulder, whose first 
commission was to produce a range of animal heads for our MP 
(Masterpiece) Vases.  Watch this space. 
 
The newer Belinda Mary Collection is popping with a range of 
different designs, but in monochromes.  The Hippo blue and 
whites, black and whites, and now introducing a Tribal Fusion in 
colour. 
 
Some of the exciting homeware pieces include lamp bases, and a 
variety of planters or over-sized pasta salad bowls.  Perhaps even 
working as wine coolers. 

 

 

 

 
 

 

 

 

 

Following requests from both our distributor and retailers for dinner services, we are looking at ways, through 
designs or colour, to bring cohesion while tyring to keep an element of spontaneity to our services. 
 
As mentioned earlier, we are re-commissioning a jigger machine, that can both perform the jigging and the 
jollying to produce (round-shaped products).  It is our hope that this might have the effect of trimming the 
production costs of our dinnerware, and other round-shaped products. 

2019 

The Things We 

Are Loving. 

 



 

BUILDING A COLLECTION 
 
 
 Our Belinda Mary Collection includes Birds, 
Florals and Beetles.  More recently, we included 
the design concept we call Tribal Fusion 
(previously categorised under the Nkosi 
Collection) into the Belinda Mary range.  
 
We have dropped the Nkosi Collection at this 
time.  We did this to try and consolidate what 
was starting to feel like a run-away train of 
different designs and ideas, and we did not want 
to confuse our customers, retailers and 
distributors. 
 
Aside from the Beetles, all these designs were 
monochromatic.  That is until recently when we 
introduced colour into the Tribal Fusion range.  
Choosing the best of colour and design work to 
decorate our pieces. 
 
Mixing it up with Tribal Fusion and Birds in Black 
and White with Tribal Fusion Colour. 
 

 
 

Bringing the Fizz, Bang 
and Pop to any table. 

 

 

 
Staying with the Belinda Mary Collection, and 
here with a focus on dinnerware.  Late last 
year a retailer visited our factory and did not 
get further than the blue and whites. 
 
She threw together a 12-piece dinner service 
while we all looked on in awe.  She put 
together our square dinnerware and our Shuna 
bowls, choosing Birds, Florals and Tribal 
Fusion; giving us few instructions to tailor the 
service. 
 
The square chargers in Tribal Fusion, the 
square luncheons in Birds and the Shuna Bowls 
in Floral.  Each of the square luncheon plates 
has Birds decorated to form unique borders.   
 
We learnt quickly a lesson in mixing and 
matching and tailoring, and we loved it! 
 

 



MEETING THE TEAM 

 

 

Shaun Dearlove, owner and director, Gone 
fishing!  Shaun spends his time between 
overseeing Hippo Studio management and his 
work in the agri-industry. 
 
Emma Dearlove has been selling our products in 
Harare and is now at the front of the new retail 
shop at 167 Enterprise Road in Harare.  Emma is 
our brand ambassador deluxe! 
 

  

Richard Cottam, Director, manages the technical 
operations at the factory, which includes 
supervising the staff and their welfare.  Richard 
loves cooking, just don’t get in the way of his jus 
preparation.   

Vanessa Cottam manages marketing and sales.  
Having always enjoyed artistic and creative 
pursuits, she helps with art direction and 
quality of art-work.   
 

 

From all of us at Hippo Studio we thank you for your 

support during 2018 and wish you all a positive 2019. 


