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the concept

Our process of thought started with the 
five basic needs of every human being: 
water, food, health, a home, and energy.
 Our basic concept was that industrial 
design can fulfill these needs, and it can 
do it through the development of recycling 
and reusable energy technologies.
 To further enhance our basic message, 
we chose a strong statement: “Don’t throw 
anything away, there is no ‘away’”.
 The illustration had to work in unison 
with the copy so we decided to make it out 
of old, thrown away items.
 For each of the five basic human needs, 
we chose corresponding items that we 
collected from our basements, attics and 
garbage cans.
 As the copy is read, the illustration flows 
with its meaning. We accomplished this by 
dividing it into three parts, beginning with 
the collection of resources, following with 
the transportation of resources, and ending 
with the processing of resources into the
fulfillment of the aforementioned needs.
 We hope you have as much fun viewing 
it as we had in making it.



the template and the work

We used Illustrator to design the layout 
and print out the template that we used 
to arrange the items on the studio floor 
before photographing them.
 At first we were going to photograph the 
whole lettering together but the resolution 
and photo quality was not good enough so 
instead we decided to take photos of each 
letter separately and then use Photoshop 
to unify their look. 



the before and the after

In the end we spent most of the creation 
time in photoshop cleaning the photos 
and unifying their look until they could fit 
seamlesly together.
 Then we tackled the dirty background 
by tiling a cleaned piece and healing and 
cloning it when needed.
 We decided to keep the dirt close to the 
letters because after removing it the let-
ters lost their organic look and became 
to sterile.



the final product

What we ended up was a very interesting 
and engaging typographic illustration that 
perfectly transmitted our idea through the 
numerous stories that the letters told (i.e. 
the Village People concert next to the cart-
ing event; pictured right).
 Our only regret was that to people see-
ing it on a small scale on the web it would 
not create the same experience it would to 
those viewing it in full size.



the end


