
Tigh Filí Re-Launch Introduction

Inspiration

The Tigh Filí Cultural Centre is entering a new era in its 
development, moving all of its cultural activities to its new 
base in St. Luke’s Cathedral. This is a huge change for the 
organisation, which needs to be reflected in the rebrand.

The main factors that were taken into consideration for 
this rebrand were; Tigh Filí is now very much a traditional 
organisation but features cutting edge exhibitions and 
events, and the fact that Tigh Filí’ soul function is to 
encourage and facilitate the self-expression of others, 
while also having a strong community focus.



The Logo

Tigh Filí
Cultural Centre

Rational

The new Tigh Filí Cultural Centre logo had to represent both 
the old and the new elements of the brand, without losing the 
sense of freedom and movement that Tigh Filí represents.

The logo is a direct result of combing all aspests of the 
brand, the ‘t’ and ‘f’ obviously represent Tigh Filí but the 
arrangement and treatment of the type embodies the 
emotional qualities of the brand. Heavily influenced by 
studying calligraphy, the mark feels traditional, with musical 
and script like qualities, to represent the past tradition of the 
Tigh Filí Cultural Centre. 

The placement within a circle then adds a contemporary feel 
to the mark, while the typeface Helvetica ST Bold further 
compounds the overall modern feel of the logo. The black 

colour adds to the contemporary feel of the mark, but this is 
flexible as shown on the stationary page. The logo as a whole 
reflects where Tigh Filí has come from and where they are 
going in the future, with a traditional but contemporary mark 
and a typeface as established as Helvetica ensures this logo 
contains all the elements necessary to stand the test of time.

The stationery and branding follows this way of thinking with 
clean minimal design providing the bases for the expressive, 
energetic imagery, in many ways mirroring the function of 
Tigh Filí as a facilitator to the self expression of others.



Stationary



Brand Guidelines Poster



Promotion

Promotion

The new location of Tigh Filí is about a twenty minute 
walk from the city centre, for this reason promotion of the 
location and the events within the city centre is crucial for 
deveopment.

The solution; have various small live cultural events with the 
city centre which encourage the self-expression of people in 
the city, which will be part of a larger Create Culture Week, 
where everyone young and old is encouraged to create 
culture. This can be in any form from artistic exhibitions to 
crafts fairs, anything that promotes creativity and the creation 
of culture, because that is essentially the soul function and 
drive of Tigh Filí the creative self-expression of others.

The events I have chosen to promote are live multi-media, 
graffiti and theater performances, all happing around Cork 
City during the Create Culture Week. All of the events will 
encourage passersby’s to get involved and create their own 
piece of culture, which in the case of the multi media and 
graffiti art sessions will later be exhibited at the Centre and 
viewable online.

On the reverse of the poster is a flyer with a list of all of the 
events going on during the week, this is informative but also 
allows the poster to be mobile, and placed anywhere.



All Posters



Poster Reverse / Flyer



Website

Home Page

The website follows the 
thinking of the brand, by 
keeping the design minimal, 
and informative this allows the 
imagery, and self-expression 
of people to take centre stage.

The home page will act as a 
live wall with the most up to 
date uploads in each category 
appearing here. All videos, 
galleries and events are 
viewable from here also through 
the archives at the top of the 
page, making navigation 
simple as this menu will 
always be present. (Shown 
on next board)

The gallery of events give 
the viewer a full break down 
on all the activity on the site, 
allowing them to view and 
access information easily.

There is also links to the 
Centre’s Facebook, and Twitter 
pages which provide updates 
about recent uploads and 
events. As well as a free 
iPhone Application.



Website

Home Page/Scrolling Functionality Gallery of All Events Page



Website

Image Viewing

The image viewing page 
provides a space entirely 
devoted to the people 
and work being displayed, 
leaving no question as to 
what this Center is about, 
people.

The main menu will fold 
up into the top of the screen, 
but is easily accessible by 
clicking on it which will make it 
reappear. The navigation once 
in the image viewer is linear but 
with the main menu accessible 
at all times, this allows flexibility 
of navigation. 



iPhone Application

iPod App Functionality

There is also a Tigh Filí Cultural 
Centre iPhone Application, which has 
a number of benefits for the users.

It primarily allows the Centre to remain 
in constant contact with their customers 
about upcoming events that based on 
previous ‘likes’ that they may be inter-
ested in attending.

There is also a function which allows 
the user to create their own gallery of 
events they would like to attend, which 

they will subsequently receive 
a reminder about. The App also 
allow the user access to all videos 
and uploaded content to give them 
complete connection with the brand 
even on the move.




