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- Dr. R. B. Smarta

The pharma industry has not been able to 
translate its achievements into favorable 
perceptions that fulfill the expectations of 
thousands of people. A lack of noticeable trust 
deficit has hampered the pharma industry image. Read on to find 
ways to lift the pharma industry image.

Lifting Pharma Industry Image

Can Business Ethics Be 
                  Taught?

- Dr. Ruth D'Souza

The views on both sides of the debate are 
strong. The question of whether ethics should 
be taught remains. Read on to get deeper 
insights on this issue.
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To be on our mailing list, send us an email at 
info@interlinkconsultancy.com or speak to us on (022) 2666 6611 / 
44.

You can also connect with us through our website 
www.interlinkconsultancy.com and join us on Interlink blog &  
LinkedIn Forum.
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