Your Sacred Message and Your Ideal Client Training Worksheets
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Part 1: Create Your Soul-Centered Vision Statement

Your Soul-Centered Vision is your BIG message for the world. It is the “deep why” behind the work you do – the concept or idea that you are VERY passionate about. Your SCV, ideally, should inspire you forward every day!

1. These questions will help you to gather information about your Soul-Centered Vision Statement. Spend some time journaling and answering each of the following questions.  I recommend spending at least  a few minutes on each question.

· What are your personal values?

· What do you stand for in your life?

· If there was a message or “truth” you felt so passionate about, you wanted to shout it off the rooftops, what would it be?

· If you had one wish for the healing of the world, what would it be?

· What is the change you want to see in the world?

2. Based on your answers to the questions above, create your 1 sentence vision statement. I find that the best Vision statements are to the point, and begin with phrases such as “My vision for the world is…..”,  “I contribute to a world where…”; “I see a world where….”

Sample Soul-Centered Vision Statements:

i. I contribute to a world where everyone is respected, honored, and held sacred. In this world, the wisdom of children is listened to, the experience of all people is seen as importance, and nobody, religion, ethinic group, sexual orientation, or age group is held in higher esteem than any other
ii. My vision is to have everyone on the planet feel great about their bodies and their physical appearance so that they can move forward with confidence and ease
Write your draft Vision Statement from class here:

3. On a scale of 1-5, how aligned does this vision feel (5 being it’s fully aligned and 1 being it’s not aligned at all)? 

4. What do you need to change/edit/tweak to make this statement a 5?

5. Repeat steps a, b, and c until you have a “5” for your Soul-Centered Vision Statement

Write Your Final Vision Statement here:

My SOUL-CENTERED VISION STATEMENT

	


Part 2: Create Your Soul-Centered Mission Statement

Your Soul-Centered Mission is YOUR unique way of carrying out your Soul-Centered Vision. It is based on your brilliances, skills, wisdom, experiences, talents, and personal story.

1. These questions will help you to gather information about your Mission Statement. Please don’t be shy when answering these – allow yourself to brag, to celebrate what you’re wonderful at and what you love to do. Don’t overlook big or little things. Let it all come out here:
· What do I really love to do at work?

· What do I really love to do in my personal life?

· How do I LOVE to help others?

· Why?

· What are my natural talents and gifts?

· What are you really good at?

· What would I want to overhear about me at a party?

· What are my top 5 past successes at work? What is the common theme?

· How have you overcome the greatest obstacles in your life? What natural abilities did you employ?

· What are my personal values?

· What contributions would I like to make to the world?

· What are you scared to impart/teach/offer, but know that it’s time for it anyway?

· Ask people who know you well: what are my top 3 talents/best qualities?

2. Based on your answers to the above questions, write your draft mission Statement here. Your mission statement can be 1-5 sentences in length:

Sample Soul-Centered Mission Statements:

a) My mission is to combine my unique ability to use words that inspire and move others, my powerful experiences in the middle east, my passion about world peace, my teaching experience and my stage presence.  I write poetry, read poetry publicly, and teach creative writing classes that inspire my readers and audiences to communicate more tenderly, hold sacred the differences in themselves and others, and work towards a world without war.

b) My mission is to activate and fully utilize my intuitive skills, my passion for health, my incredible ability to make others feel comfortable and at peace, my love of cooking, and my own personal healing story. With the power of these brilliances, I coach teenagers to love their bodies, eat healthfully, and make wonderful choices about their lifestyles that will stay with them into adulthood. I do this through private coaching, group programs, cooking classes, and writing my memoir.

Write Your draft mission statement here:

On a scale of 1-5, how aligned does this mission feel (5 being it’s fully aligned and 1 being it’s not aligned at all)?

What do you need to change/edit/tweak to make this statement a 5?

Repeat steps a, b, and c until you have a “5”

Write Your Final Mission Statement here:

MISSION STATEMENT

	


After creating your mission statement, boil that statement down to ONE or TWO easy-to-remember words that encapsulate the STATE OF BEING that your work brings to the world. For example: INSPIRATION or WELL-BEING or SUCCESS or CREATIVITY or RESPECT.

Write your 2 Soul-Centered Mission words here: ________________________ AND ________________________

Part 3: Get Clear on Your Ideal Client or Target Market

The third piece of your Sacred Purpose is to get clear on WHO your sacred business serves. This WHO can be called your target audience or your ideal client. It is VITAL to get clear on your ideal client because that will help you get much, much more clear on how to express your unique skills as well as how to market yourself and your work. When you aren’t clear on your ideal client or target audience, it is usually difficult and feels really muddy developing aligned goals and then becoming visible for them.
The following questions will help you get clear on your Ideal Client:

What kind of person/company would your Soul-Centered Mission serve best?:

--what is this person/company/organization like?

--what does this person/company/organization like/what gets them excited?

--what are their interests?

--what is most important to them?

--what do they want for themselves?

--what are they scared of?

--what are they stuck or feeling stuck?

--how do they want to FEEL?

--how old or big is this person/company/organization?

--what is this person/company/organizations characteristics?

--what kind of person/company/organization do you enjoy serving?

--what kind of person would be best aligned for your offerings?
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Your Soul-Centered Purpose is the foundation that allows you to create your offerings, branding, marketing, and systems
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How your skills, brilliances, talents, history/healing story, & experience are used to support your SCV
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