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PERSONAL FACEBOOK:  Your  D ig i ta l  Tw in

“A digital relationship is 100 times more powerful than a real-life 

relationship in the same period of time.”
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Personal Facebook: Your Digital  Twin

The average person 

on FB has 300 fr iends
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Personal Facebook: Your Digital  Twin

3,000 potential  

people saw this post
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FACEBOOK BUSINESS PAGE:

Boost Your Awareness with Value Add and a Custom Page
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Twitter Approach:

Secrets to #Advanced #Se@rch

“Every form of advertising is considered buying an audience. 

Do that online and you will dominate.”
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Connections Outside of Your Profession Is the Key
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Goog le  Search  Eng ine  Defau l t ,  

Goog le+  The SEO Soc ia l  Network ,  

YouTube:  On-Loca t ion -Off -Adver t i sements  
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YouTube: The Power of Video
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Pinterest:

Fantasy Football for Women
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Instagram: 

Instagram is a marketing giant, that you must express 

yourself through the photo, not words. 



Questions?
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Thank You!
Please complete an evaluation for this session. 

Use any mobile device! 

www.evalfr.com

To download a free copy of this presentation:
www.familyreunion.kw.com/downloads
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