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Some say cars are 
just people movers.

In this case, they couldn’t 
be more right.

What moves you? Intelligence? 
Simplicity? Strength and refinement? 

It ’s all  here. We defy you not to be 
moved — probably to tears of joy. 

The brand-new 2017 Audi A4

3455 N. Digital Drive, Lehi
Just south of Adobe.

801-438-8495
AudiLehi.com

Utah’s newest Audi dealership.

Audi Lehi
a Ken Garff dealership



We’ve served the Draper 
Community for 30 years,
And we’ve broken ground on a new 
campus to serve you for the next 30.

9660 South 1300 East Sandy, UT 84094  |  801.501.2600  |  www.altaviewhospital.org  |       www.facebook.com/AltaViewHospital

Rendering of our new hospital. Coming 2019.



The thing about this Homegrown Issue is that it’s full of locals 
who are passionate about what they do:

A guy who designs skateboards by the gut, a realtor who flies his 
clients around, people who deliver our children then champion 
them into their future. (Different people.) Educators, investors, 
beekeepers, local food purveyors, artisans.

On a hike this summer I was crossing a stretch of what was basical-
ly rocks—big rocks covered in loose rocks, and rocks as far as the 
eye could see. Along the worn [rock] path, purple flowers burst out 

in posy-sized bundles between the cracks. Obviously: a metaphor for life—all the good-
ness about blooming where you’re planted—but what struck me more was that the flowers 
were so pretty. At that moment, lugging a pack, walking in the sun, I felt gratitude at 
their loveliness, gratitude at their color, gratitude that they were there. 

The flowers were like the people in these pages: passionate, productive Draperites who 
add color and loveliness to our community. 

Which makes me pause. What color do I add? Do I have a passion?

Because I’m hiding in my bed writing this, and I’m eating dark chocolate covered almonds 
one by one. For the foodie and romantic: they are dusted with “Pink Himalayan Sea Salt.” 
For the literal: they are not “homegrown.” Not even close. They are simply from a big box 
store and sport a generic label. And this feels at once ironic and also about all I can do.

I swallow comfort with my almonds that, right now, as the evening closes in and the 
children are circling, this is as homegrown as it gets. And it came about as organically as 
possible, because I am a mom with a deadline, mid-summer.

Ahem. And a forgetful one at that.

Last month a Wi-Fi problem caused an editing glitch and left out Miss Draper’s name 
from our magazine. For the record: it’s Sage Nielsen. And in this issue she wrote a darling 
article about her platform in our Around Town section. She too is a girl with passion.

Go read that now and,

Happy August!
Brooke Benton, Editor
BBenton@LifestylePubs.com
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ELITE HOMES. ELITE SERVICE. Discover how our unique fly-in 
concierge service will bring more 

qualified buyers to your luxury property. 
Exclusive to properties $700k and above.

EVEREST REALTY GROUP

Mark Apuna 801-866-7635   Nikki Nunez 801-510-6182

www.UtahBestRealEstate.com

PROPERTIES SOLD by CENTURY 21 EVEREST GROUP

$1,300,000

1142 E Leambra #4
Draper, UT 84020

$818,000

12882 S Ellerbeck Ln.
Draper, UT 84020

$765,000

14022 S Sage Hollow Dr.
Draper, UT 84020

$1,470,000

13678 Royal Chase Cir.
Draper, UT 84020

$829,000

236 S Eastridge Dr
St. George, UT 84790

$452,826

2144 W Rivers Edge h
St. George, UT 84770

Vacation Home Vacation Home

Fly-in concierge service also available to help you find your vacation 
home or mountain retreat anywhere in Utah, including St. George. 
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Good Times

Cook Orthodontics Customer Appreciation 
Cook Orthodontics hosted their annual customer appreciation event at a private showing of the movie Finding Dory. 

Giveaways included gift cards, Finding Dory games and toys and even a 50" TV! OrthoFamily.com

DRAPER’S PREMIER LANDSCAPER
New Construction Install / Sprinkler Systems & Repair

Rain Sensors / Rockwalls / Pavers

ON

WE DO IT ALL!

(801) 571-8713
www.SummerhaysLandscape.com
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We’ve officially broken 
ground for our new campus.

COMING 2019!

9660 South 1300 East Sandy, UT 84094  |  801.501.2600  |  www.altaviewhospital.org  |       www.facebook.com/AltaViewHospital

And robots built by students at Alta, Brighton, 
Jordan, and Juan Diego High Schools helped us do it.

Juan Diego Catholic High School



art projects before the final show. Studio Kids programs are designed 
to allow each child to have their moment to shine. The focus is not 
on creating a few star  participants, but about creating a safe and 
fun environment for all participants to experience star  moments. 
Productions resume in the fall. StudioKidsMusic.com

TURNING POINT CENTERS NEW RESIDENTIAL 
AND MENTAL HEALTH FACILITY

Turning Point Centers is excited to announce the addition of a new 
residential and mental health treatment facility that will be adjacent 
to an existing location off Dimple Dell Road in Sandy. The new 10,000 
square foot facility will house 16 adult clients who typically stay any-
where from 30 to 90 days. During that time clients focus on treating 
their addictions by identifying the underlying mental health issues 
that cause substance abuse. The company has enjoyed doing busi-
ness in the Sandy/Draper area since 2007 and treats over 300 indi-
viduals per year, with over 50% of clients coming from the surround-
ing area. According to CEO Chris Mackintosh, the new facility “will 
play a vital role in helping families suffering with the current epidemic 
in our community, largely driven by over-prescribing of controlled 
substances and the availability of street drugs like heroin.” The new 
facility is scheduled to open in October. You can visit their website at 
TurningPointCenters.com. 

ANDERSON & GOFF MORTUARY OPEN HOUSE
The new Anderson & Goff Mortuary, located on the border of Sandy 

and Draper at 11859 S 700 East, is hosting an open house on Friday, 
August 5 and Saturday, August 6 from 10 a.m. to 5 p.m. With a long 
history of family ownership, Chad Anderson eventually purchased the 
business and he and his staff--including Del Ballard, Mike Anderson, 
Richard Call, Gary Barber, Tracy Sargent, Isaac Nielsen and Peggy 
Gardner--are committed to providing professional, personal services 
at a delicate time of need. GoffMortuary.com

SPACE DOGS MOVIE PREMIERE GIVEAWAY
Space Dogs: Adventure to the Moon will be released in theaters on 

Friday, August 26—National Dog Day. The film is appropriate for families 
and children of all ages and rated G. It will premiere on August 13 at 4 
p.m. at Broadway Centre Cinemas in Salt Lake City in advance of the 
August 26 release date. A red carpet event will include photo ops, give-
aways and adoptable dogs from non-profit Rescue Rovers. A portion of 
the box office proceeds will benefit the organization. Draper Lifestyle will 
be giving away four tickets to the event. To enter the giveaway, head to 
(and like!) our Facebook page at Facebook.com/DraperLifestyle.

DRAPER HAM RADIO ASSOCIATION
By Kelly Erickson
At the top of Suncrest, the Draper Ham Radio Association par-

ticipated in the annual American Radio Relay League National Field 
Day on Saturday, June 25. The purpose was to set up a radio station 
and talk to the world completely off grid. The station operated solely 

MISS DRAPER'S PLATFORM: YOU-LOVE-YOU
By Sage Nielsen
Hi! My name is Sage 

Nielsen. I couldn’t be more 
thrilled to be the new Miss 
Draper, as it has been my 
dream for many years. The 
pageant would not have been 
possible without the support 
from Draper City as well as 
my amazing directors--Lisa 
Armstrong, Stefani Walker, 
Maridene Alexander  and 
many others. My first atten-
dant is Hannah Caplin, and 

my sister-queen is Rachel Parkinson, Miss Draper’s Outstanding Teen. I 
look forward to getting to know them better in our year of service.

I’m a dorky 17-year-old who loves to laugh and tell people jokes. 
Most of the time I think my jokes are funnier than other people do. 
I’m currently employed at the Draper In-N-Out Burger, and I’ll be a 
senior at Corner Canyon High School this fall. I’m really excited for an 
eventful summer doing things I love such as hiking, running, public 
speaking and enjoying the company of my family and friends. In the 
meantime I will stay busy polishing my piano, interview and healthy 
lifestyle skills for the Miss Utah pageant in June 2017.

 This year I will be promoting my platform, You-Love-You, throughout 
Draper. Self-empowerment is very important because the second you 
become aware of your potential, your dreams are that much closer to 
becoming realities. I feel very strongly about this because recently I 
learned to not only accept myself, but to embrace and magnify charac-
teristics (even the quirky ones) that make me who I am. My three tools 
to self-empowerment are: positive thinking, self-love and goal setting. 
By applying these simple steps you can conquer hard things and reach 
your full potential. I’m eager to share my message to help people of all 
ages feel more confident in themselves and in their future.

Draper is such an amazing city and it has so much to offer. I am 
very honored and proud to help represent the outstanding people 
here. Thank you for your support!

THE LITTLE MERMAID
Studio Kids presented The Little Mermaid at Summit Academy 

Junior High in June. Kids spent a week immersed in rehearsals and 

Around Town
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NMLS #204400

Apply online at compasslending.com

or come into our Draper office

12012 South 700 East

Draper, UT 84020

801-676-4400

A LOCAL CHOICE
FOR YOUR MORTGAGE NEEDS

on solar and battery power with the intent 
of practicing for worst-case scenarios. For 
instance, if a massive earthquake hit, HAM 
radio operators would be able to keep vital 
communication channels open with the out-
side world using high frequency (HF) and 
UHF/VHF radios. HF radios bounce off the 
atmosphere and enable global communi-
cation. The other radios are for line of sight. 
During the day, HF radios are limited to the 
western United States because of noise, 
but can reach much farther at night. By late 
night, they had reached every corner of the 
USA and parts of Canada.rickso

Anyone can become a licensed operator 
by taking a test administered by the FCC. It 
is illegal to operate a radio without a license 
and the FCC does police the airwaves. But 
this labor of love by these Draper residents 
serves our community well and helps us stay 
prepared for any unforeseen disasters.

NEW BOYS BASKETBALL 
COACH AT CCHS

Some of Corner Canyon’s hoops play-
ers might recognize their new coach, Dan 
Lunt, from their previous encounters with 
Payson high school’s team. In March, Payson 
defeated the Chargers in a 4A first-round 
game. Lunt, who was head coach at Payson 
for 23 years, became Corner Canyon’s head 
coach in May. Off the field, Lunt will be 
teaching cabinetry and physical education 
classes. The storied coach expects a strong 
work ethic and commitment from his play-
ers—in return, he is prepared to help the 
team succeed.  “One of my main goals is to 
prepare young men for life,” Lunt said. 
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Animal Kingdom

rate. “Save the bees” is heard in conversation and the news. 
In 2006 populations declined worldwide as worker bees dis-
appeared or abandoned their hives resulting from a “mystery” 
syndrome officially named Colony Collapse Disorder.

Michele Tuft with IFA says, “Shortages make it import-
ant to learn about bees and make your property bee friendly. 
The interest in beekeeping is growing.” IFA sells beekeeping 
supplies and solitary mason bees and nonaggressive leaf cut-
ter bees that do not make honey but pollinate. Bees may be 
ordered in January and arrive in April. IFA offers six different 
classes taught by Chris Rodesch, a Salt Lake County Apiary 
Inspector. Rodesch is not an exterminator but an educator. His 
goal is to teach people what they can do to prevent problems 
related to bees and beekeeping. Some inspectors volunteer their 
time, but Rodesch says, “It is remarkable to see the state put-
ting money towards this global bee epidemic including offering 
a free county service to inspect private hives.” Rodesch may be 
contacted at 801.633.6589 or ChrisRodesch@Gmail.com.

One third of the food we eat is pollinated by bees. These 
extensive crops include popular foods like apples, strawberries, 
tomatoes and almonds. With a shrinking habitat, bees may be in 
danger as a species and we may be as well since most of the world's 
pollination is by bees. The cost of replacing the role of bees world-
wide was estimated in 2013 at $90,000,000,000.

BYU Microbiology Professor, Sandra Hope, Ph.D., and 
her students’ are working on a non-antibiotic solution to treat 
the infectious bacteria known as American Foulbrood with 
what is called phage therapy. Hope says, “The therapy is in 
the process of getting FDA approval as an organic and safe 
option with the added bonus that it works.” In the meantime, 
Hope shares, “We are able to give the treatment to beekeep-
ers willing to gather and share data on its effectiveness. This 

collaboration with beekeepers helps gather 
information required for FDA approval.”

Giving bees a chance of “beeing” around is 
buzz worthy.

THE BUZZ
on Local Beekeeping

HOMEGROWN RESEARCH IS POSITIVELY  
IMPACTING HONEYBEES 

ARTICLE MARY ETHERINGTON 

Bees are buzzing in Jared and Cassidee Whatcott’s back-
yard in ornamental looking bee boxes. They were moti-

vated to keep bees for honey, teach their children to work, 
and help their garden and fruit tree production. In April they 
took a beekeeping class, paid the $10 license fee, purchased 
their boxes, bought bees from IFA and quickly observed their 
bees building honeycomb box by box. They attribute steady 
growth to supplementing the bees’ food source with sugar 
syrup. Around Labor Day they plan to harvest honey leaving 
enough honeycomb for some of the bees to last through the 
winter until they start again in the spring. Their garden is 
flourishing more than in prior years crediting it to the 
bees. They are excited about the symbiotic relationship 
as they closely watch bees deliver sticky pollen to the 
colony and look forward to homegrown honey.

Another Draper family, the Readings, have 
a reputation for their amazing garden and bee 
boxes motivated by self-sufficiency and their chil-
dren’s work ethic. Heather says, “Everything my 
husband Jason touches turns to gold,” and in their 
first year of beekeeping they harvested three gallons of 
honey. Heather knowledgeably shares, “With a life span 
of 90 days the males, or drones, only job is to mate with the 
queen. The female worker bees clean the hive, feed the colony, 
insulate the queen bee all winter to produce eggs, and then 
care for offspring.” Sadly, the Readings bees died last winter 
from a disease. The actual cause or disease is unknown.

Social media is buzzing that bees are dying at an alarming 
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Visit Us Online!
What’s on our Website?

PAST ISSUES   •  CURRENT ARTICLES 
BUSINESS DIRECTORY  •  CONTEST REGISTRATION 

VISIT US AT 
DraperLifestyle.com

FREE Fiber Optic Internet
FREE Satellite TV

Huge Walk-in Closets
Granite Counter-tops
Flexible Lease Terms 
High-End Appliances

Fitness Center & Cardio Theatre
Luxury Pool, Spa, & Firepit

Faux Hardwood Floors
Outdoor Gym 
Pet Friendly

Dog Park
Garages

ASK ABOUT OUR
 MOVE IN SPECIALS!

14527 S. Travel Drive
Draper, UT‎ 84020

(801) 790-7000
www.tritonterrace.com

BEST VIE W 
IN DRAPER!
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Locally Owned

SKATING ALONG THE ROAD LESS TRAVELED
ARTICLE KELLY ERICKSON | PHOTOGRAPHY MEREDITH FORREST KULWICKI

N
ot every person in this world is 
destined for the standard path 
to success. As Robert Frost once 
penned, “Two roads diverged in 
a wood, and I…took the one less 

traveled by, and that has made all the differ-
ence.” Brock Harris has taken the road less 
traveled, but it was the path he was meant to 
take and it has made all the difference.

A Utah native, Harris is a reluctant grad-
uate of Alta High School and an unrepen-
tant snowboard and skateboard addict. He 
started skateboarding at a very early age, 
trying to keep up with his older brother 
Trent. Brock was Trent’s most loyal disciple 
and wanted to do everything his big brother 
did, which also included a love of art and 
design, in addition to skateboarding. 

At the age of 12, Harris began snowboarding 
and found his home and first love on the slopes 
of Brighton in Big Cottonwood Canyon. He 
was a self-taught acrobat and could amplify the 
tricks on the ski slopes. He would spend hours 
upside down working on flips and spinning, 
skills that just came naturally to him. He even 
got early release from high school for a job with 
the sole purpose of maximizing as much time as 
possible at the ski resort.

When Brock turned 17 he decided he 
wanted to become a professional snow-
boarder. College was not on his radar. 
During the spring of that year, Brock met 
Seth Huot. They formed an immediate 
friendship based on their mutual obsession 
with snowboarding. It was all consuming. 
Seth Huot, now a snowboarding legend, 
turned pro soon after and with Huot’s 
help and the guidance of a few other close 
friends, paved the way for Brock to turn 
pro a few years later. With sponsors like 
Burton, Nixon, Electric and Ogio, Brock 
was paid to invent tricks, travel interna-
tionally, do photo shoots, win competitions 
and be an ambassador to promote company 
brands. He did this for five years, but had to 
retire because of injuries.

During his stint as a professional, Harris 
was able to tap into talents he didn’t con-
sciously know he had, like product design 
and development. “I had an extraordinary 
amount of passion. I was developing into a 
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China and then customize them here in Utah, which were then 
sold in local stores like Milosport. It was an OEM (original 
equipment manufacturers) business. Soon after, Harris part-
nered up with Nate Coan, Chris Brunstetter and Dustin Ortiz 
and started GoldCoast Skateboards.

GoldCoast is a design-centric skateboard and longboard life-
style company. They purposefully stopped looking at what other 
people were doing and just started to design the perfect skateboard 
based on Harris’ extensive knowledge and expertise. The skate-
boards are made with every detail in mind. The boards are carried 
in major stores like Zumiez, Tilly’s and Van’s. GoldCoast, now 
six years old, covers the globe and has risen to be one of the most 
renowned skateboard companies in the industry. It is currently in 
26 countries and the brand continues to expand.

Brock Harris is fortunate to have found success with something 
that he loves so much. All those years on the ski slopes, snow-
boarding his guts out have yielded big dividends for him. He found 
his passion, he found his life’s work, and he even met his wife Bri 
while snowboarding. Now Harris, a happily married father of 
three young children is grateful that he took a snow-covered road 
less traveled because it really has made all the difference in his life.

product designer, and I didn’t even know it.” 
Brock always had input as a professional and 
he had the ability to articulate why products 
needed to be changed and how to do it. 

With the end of his snowboarding career, 
Harris had to find a new profession. It didn’t 
take long for him to realize that he loved the 
idea of being an entrepreneur and decided to 
start a skateboard company called Binary and 
an indoor skate park. As Harris observed, 
“Binary was a great experience in learning 
how to run a business. We had everything 
going for us, the best team, the best skate 
park, and the best products on the market, 
but I still had a lot to learn. I consider these 
times my college years in business.” 

After Binary and the skate park folded, 
he started Mothership Distribution, a 
company that manufactured shop decks 
for local skate shops. He would manu-
facture plain skateboards at a factory in 

“I had an extraordinary 
amount of passion.  
I was developing into a 
product designer, and I 
didn’t even know it.”
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EVEN TO THE MOST REMOTE PROPERTIES IN ALL  
OF UTAH, HE WILL FLY YOU THERE.

ARTICLE KELLY ERICKSON | PHOTOGRAPHY MARK THACKERAY

Open House

A small regional airport might seem like an odd place to go if you are look-
ing to purchase property, but not if you're meeting Mark Apuna there, 

a luxury real estate agent with Utah Best Real Estate Team and Century 21 
Everest. Apuna could be considered the most unique real estate agent in all of 
Utah because he likes to show his clients neighborhoods and mountain retreats 
from 10,000 feet in a Cirrus Turbo SR22 or SR20 4-seater airplane. 

Mark Apuna is an accomplished, licensed pilot who has been flying his entire 
life. He comes from a strong pedigree of aviators. His father and two uncles 
all flew F-16s and A-10s and his father now teaches bush flying in Alaska, even 
training military pilots on how to do off-field landings on sand bars, gravel 
bars and other wilderness areas. Apuna learned from the very best ever since 
childhood and really has the flying chops. An airplane is his second home.

With an unbridled passion for flying, Apuna has been able to utilize his love 
of aviation to fuel his second love of real estate. At no extra cost to Apuna’s 
pre-approved clients, they are given a VIP treatment like no other. I was treated 
to this VIP service, with a sample flight that included breathtaking views of 
Herriman and the Kennecott Mines, followed by an incredibly smooth landing. 
By using an airplane as a means of selling real estate, Apuna absolutely relishes 
this type of client interaction. He knows that he is building unforgettable rela-
tionships with people who are in the market to buy a luxury home, a second 
home, or a mountain retreat. And the thing that is an absolute top priority for 
him is the relationships and friendships he makes along the way.

The
REAL 
ESTATE

Aviator
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“The deal is always second. The relationship is what I really want 
to focus on and build. The transactions will take care of themselves.”

And those transactions have been very rewarding for him. He takes 
people up in the air to see properties and really get a big picture view 
of what they may be buying. In many instances, people may not really 
know what they are buying if they are purchasing a remote mountain 
property. It takes a lot to hike up and around things. In the air he can 
show them everything quickly in a way that a regular agent cannot. 

“I showed a couple of properties to a client. One was in Beaver and 
another one was at Strawberry Reservoir. I flew the guy over them. At 
Strawberry Reservoir, the agent actually picked us up, but before we 

landed, we flew over the property first and I took a bunch of pictures 
because it was more than 500 acres. You just can’t see all of that from a car 
properly. When we landed, the client knew exactly where he wanted to go 
and look. We knew more stuff about it than the selling agent. From the 
Beaver property, we could see three different lakes from the air. He could 
see it all in 15 minutes. It is a neat deal. The cool thing about it is if clients 
are looking for mountain properties, or a place in St. George, or Moab, 
we can jump on a plane and get down there fairly quickly, rent a car or 
get picked up, and then be back up to the Salt Lake Valley the same day.”

Mark Apuna is part of a strong real estate team headed by his part-
ner Nikki Nunez. Nunez started in real estate in 2007 and was savvy 
enough to navigate through the real estate crash of 2008. She has the 
acumen to know how to adjust and stay flexible in a very competitive 
market. Nunez and her team offer something very special that really 
sets them apart from other agents because of the airplanes. 

“There are no other real estate agencies that offer this service.” 
Nunez notes.

“Most of the time, people forget who their agent is and they don’t 
keep up with each other when the transaction is completed. But peo-
ple don’t forget a real estate agent who flies them around in a Cirrus,” 
says Apuna. “This is an experience.”

Apuna, Nunez, and her Utah Best Real Estate Team at Century 
21 Everest are ready to soar high above the rest helping Draper res-
idents find the perfect property, giving clients an exceptional and 
memorable buying experience they are likely to never forget. 

ARTICLE KELLY ERICKSON | PHOTOGRAPHY MARK THACKERAY

UtahBestRealEstate.com

• Automobile Insurance

• Homeowners  Insurance

• Life  Insurance

Life is better when you 
have a plan. 

PAUL MCGARRELL 

PMCGARRELL@FARMERSAGENT.COM

254 E 12200 S STE 200

DRAPER, UT 840207834

Call 801.553.1173 today for Auto, Home, Life and Business.
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ARTICLE MIMI DARLEY DUTTON | PHOTOGRAPHY MARK THACKERAY

BRI NGI NG

I NTO TH E
WORLD

One Little Bundle At A Time

Melanie Longmore loves her job as Nurse 
Manager for the Mom/Baby Unit and Special 

Care Nursery at Riverton Hospital.  Her mother 
and grandmother were both nurses. “It was in my 
blood,” Longmore said. During nursing school she 
realized that women’s services and work pertain-
ing to childbirth appealed to her the most.

Fast forward 24 years and Longmore has seen 
and experienced a great deal. It’s a job that keeps 
her on her toes. “Often times what you think will 
happen isn’t what happens, but I don’t think I’d 
have it any other way,” she said. Each day pres-
ents its own triumphs and challenges, but she 
enjoys the variety.

She’s witnessed trends among women delivering 
babies that include a rise in women coming in with 
birthing plans. She noted that the epidural rate for 
women in labor is about 85%, but that people going 
to childbirth classes is trending down, so the hospi-
tal offers online information as an alternative.

“The trend we have at Riverton Hospital that I 
absolutely love is repeat customers,” she said.

Longmore noted, “Fridays are the biggest day 
to have spontaneous deliveries and Tuesdays are 
the biggest day for inductions and C-sections.” 
Sometimes the hospital is quiet and other times 
it’s near capacity. The hospital hopes to have a 
whole new women’s unit in 2020.

Her most memorable moments include deliver-
ing twins when the doctor didn’t make it on time 
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and also managing the delivery of two sets 
of twins whose fathers were brothers and 
thus had the same last name.  “Four babies 
with the same last name, two moms with the 
same last name, keeping everybody sepa-
rated on paperwork and making sure they 
had the right babies was crazy,” she said.

Poignant moments have included witness-
ing a 57 year old woman deliver a baby which 
she described as “pretty darn incredible.”

Longmore said 90% of the nurses at her 
hospital live in the community. “They have 
a high level of investment in the community 
they serve, there’s already this connected-
ness, and a lot of the nurses are child-bear-
ing age so they treat the patients the way 
they would want to be treated,” she said.

O’Neal explained that midwives are 
health care providers for all kinds of wom-
en’s health services including menopause 
issues, birth control, annual exams, Pap 
smears, pregnancies and deliveries. “You 
can come to see us for pretty much all your 
health care needs. Of course our favorite 
thing to do is pregnancy,” she said.

“They’re going to get comparable care to 
an OB/GYN, but we feel we give more per-
sonalized care. Our appointments are lon-
ger, we get to know our patients better, we 
do all our deliveries in the hospital and we 
help them through whatever kind of deliv-
ery they choose to have from beginning to 
end,” O’Neal said. She and her colleagues 
rotate as to who is on shift to be sure that 
there is always a midwife by the side of 
laboring patients.

There’s a myth that midwives don’t allow 
epidurals, O’Neal explained, but that is not 
the case. She has seen a decrease, however, 
in the epidural rate at Alta View with her 
practice. “Our patients think they can do it 
without medication, so they’re more likely to 
try because they know we’ll be there with 
them through the whole thing,” she said.

O’Neal is in practice with Carlie Yearsley 
and Jacqui Lagana on the third floor of Alta 
View Women’s Center. She proudly said that 
they usually get patients in within a week or 
two of calling for an appointment.

 “We enjoy taking care of women’s health 
care needs, especially pregnancy. We find 
great joy in every aspect of pregnancy and 
this little growing being inside of them,” 
O’Neal said.

Reflecting on her profession, Longmore said, 
“Really every single time is an absolute miracle 
in different ways, even when I’ve done it for 20 
years, it’s just that special.” She noted that she 
often still tears up at the joy a new baby brings.

Alta View Hospital is also part of the 
Intermountain Healthcare system and it 
is there that Vicki O’Neal is one of three 
Certified Nurse Midwives (CNM) working 
at Alta View Nurse Midwives practice. Each 
is a registered Women’s Health Nurse 
Practitioner (WHNP) as well.

O’Neal had been a labor and delivery 
nurse for 13 years before she returned to 
the University of Utah to study midwifery. “I 
wanted to be more involved in the birth of 
babies,” she said.

Melanie
Longmore

Vicki O’Neal
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The Foundations of Skaggs Catholic Center Schools
ARTICLE LINNEA LUNDGREN 
PHOTOGRAPHY NEVAH STEVENSON

you to be.’ I want them to reach their maxi-
mum potential.”

That means building on the Catholic 
teachings of “a better life on earth through 
solid academics.”

Smith does so by providing her stu-
dents with a structured, multi-dimensional 
foundation on subject matter. For example, 
her U.S. history students study the subject 
through fiction, non-fiction, music, poetry 
and math.  Years later, students will tell her 
they breezed through advanced U.S. history 
courses, because she provided them with a 
solid foundation.

Academics flourish at the Skaggs 
Catholic Center schools, in part, because 
there is curriculum flexibility, which she 
believes leads to greater things.

“Because of the nature of Catholic schools, 
I am able to think outside the box,” she says, 
adding that the administration is open to new 
ideas. With that, she was able to add a con-
sumer studies elective course to her offer-
ings. She calls it “learning practical life skills.”

“It’s what you need to go to college without the 
academics”—an eclectic mix of nutrition, etiquette 
and budgeting round out the popular course.

For Smith and her colleagues, proficiency 
in academics is important, but their larger 
goal is to develop the whole child, one who 
is able to navigate successfully through life.

“I want my kids to go out and change the 
world,” Smith says, emphasizing that this can 
be achieved if students practice, work hard, 
think outside the box, and reach goals. “And I 
am going to help them get there.”

Academics,
Service and Faith

A SOLID EDUCATIONAL FOUNDATION—

SAINT JOHN THE BAPTIST MIDDLE SCHOOL

It’s Friday night and Karen Smith is grading 
papers at Saint John the Baptist Middle School. 

Her students nicknamed her the “Fastest Grader 
in the West” and she’s living up to it.

“Kids’ job is school,” says the 8th-grade 
social studies teacher. “Their grades are 
what they earn. I want to pay them back as 
soon as possible.”

That “pay them back” approach is one that 
runs deeply in Smith’s outlook on Catholic 
education. She wanted to give back to 
Catholic education what it gave to her five 
children—an outstanding academic educa-
tion and a life of faith and service.

The University of Texas alum began 
teaching after a career at IBM, but has never 
called teaching “a job.” 

“It is a calling,” Smith says. “When these 
kids sit in my class, I see God in them and I 
tell them, ‘Don’t be less than what God wants 

< The final day of 5th grade. 
 Middle school students participating in mass

Skaggs Catholic Center in Draper builds on the 
foundation of academics, service and faith. 
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THE PATH OF SERVICE—JUAN DIEGO 

CATHOLIC HIGH SCHOOL

Spiritus Donorum. That’s the Latin motto of 
Juan Diego Catholic High School — the spirit of 
giving. But it’s more than a motto to place on a 
masthead or diploma. It’s a way of life: at school, 
in the home, and within the community at large.

Service is the grounding anchor at each of 
the Skaggs Catholic Center’s schools, includ-
ing Juan Diego. Giving back starts in elemen-
tary and middle school and culminates with a 
25-hour service project for high school seniors. 

“There’s lots of intellectual discussions 
you can have about giving back,” says Dave 
Brunetti, Juan Diego’s director of campus life 
and architect of the newly implemented ser-
vice project. “But you don’t really understand 
the concept until you’re working downtown (at 
the homeless shelter) and you are giving back.”

With that in mind, Brunetti developed a 
project, modeled after the Jesuit teaching, 
“Everything begins with service.”   Seniors 
volunteered at one of 27 local agencies—from 
assisted living centers to schools for severely 
disabled children—spending the first week of 
January out of the classroom, in service.

“I didn’t want the experience filtered,” says 
Brunetti, who told each agency that students 
weren’t there to do office work or chat with 
friends. Service meant interacting with peo-
ple: taking veterans to a movie, talking base-
ball with a disabled child, or offering clothing 
to a homeless single mother. “The students 
came face to face with reality.”

The project proved a phenomenal suc-
cess, says Brunetti, adding that, “the kids far 

exceeded our expectations.” Most came away 
grateful, humbled, and with a new attitude that 
service isn’t something they had to do, but 
wanted to do, because of the deep bonds and 
friendships they made with those they served, 
most notably at schools for disabled children.

“Kids are naturally drawn to service,” says 
Brunetti, but adds their busy lives often pre-
clude opportunities to step outside themselves. 

By tapping into and cultivating that natural 
desire to serve others, Brunetti says the school 
hopes students will continue on that path. It’s a 
lifetime journey of stepping away from the “me” 
mentality and engaging in hands-on service 
work, while upholding the Catholic principle 
that service is done with respect and dignity for 
all human life, regardless of differences.

“There should be no filter on how we look 
at people when we provide service to them,” 
Brunetti says.

A CLEAR VIEW ON FAITH—JOSH GLENN, 

STUDENT, JUAN DIEGO CATHOLIC 

HIGH SCHOOL

When Juan Diego Catholic High School 
senior Josh Glenn looks at school through 
the lens of faith, he has a clear vision.

“Faith is everywhere you look,” says Josh, 
a non-denominational Christian. “One of my 
favorite quotes about faith is: If you want to 
find God, don’t look up, look around you.”

And that’s what he does daily. He looks 
around at God’s creations, striving to treat 
them as God does—with love, compassion 
and understanding. And, he strives to be the 
person God wants him to be.

Josh has attended Skaggs Catholic Center 
schools since 3rd grade and is proud Juan 
Diego is deeply rooted in Catholic values. He 
enjoys starting the school day with prayer, and 
cites another favorite quote that motivates 
him: “The best way to lead is to serve.” At 
school, that means planning masses, working 
at an assisted living center for his senior ser-
vice project, and organizing events, such as 
Kairos, a Catholic retreat program for seniors.

Serving doesn’t end at school, it plays a role 
at home, too, by simply asking what needs to 
be done around the house. “There’s no give 
and take or keeping track (at home),” he says. 
“The motto is: give more than you take.”

Faith follows him on the field as well. Since 

age three, baseball has been his love, influenced 
by his father who pitched minor league with the 
Philadelphia Phillies.   Josh and his teammates 
pray before each game. “You don’t have to (play 
the game) alone,” he says. Having God gives you 
“so much more confidence in your abilities.”

The Skaggs Catholic Center and Juan Diego 
are “outrageously different (from other schools) 
in so many wonderful ways,” he says. Everyone 
seeks to help one another, including his teachers. 
His teachers not only care about his classwork, 
but also are concerned about his academic 
career, his life, and how he lives that life. 

The caring attitude extends to the student 
body, with upperclassmen making a point of 
being respectful towards underclassmen. And, 
there is little division between religion, too, add-
ing that students of varying faiths attend.

 “The school isn’t closed off to one partic-
ular religion,” says Josh. “To quote Jesus, ‘All 
are welcome at the table.’”

< Saint John the Baptist Middle 
School students help organize a 
food drive. 

 Service is the grounding anchor 
at all Skaggs Catholic Center's 
schools. Students in the 4th grade 
attend to the campus garden and, 
in the fall, will donate the harvest. 
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Sold PropertiesRecently SOLD Draper Properties
NEIGHBORHOOD LIST PRICE SQ FT BDRM BATH DOM TYPE

Bear Canyon Estates $850,000 7,201 6 3 65 SF

Bellevue $750,000 4424 5 4 36 SF

Corner Canyon Vista $800,000 5904 5 6 20 SF

Deer Hollow $535,000 3903 5 4 3 SF

Draper Oaks $500,000 3804 4 4 38 SF

Eagle Crest $650,000 4808 4 3 23 SF

Galena Grove $646,752 5319 3 2 63 SF

Hunter Ridge @ Draper $1,250,000 6547 5 6 70 SF

Levoy Estates $469,999 3386 4 3 12 SF

Lone Peak Meadows $685,000 5484 7 4 28 SF

Masters $744,000 6782 6 4 75 SF

Oak Vista $589,900 4480 7 4 27 SF

Shadow Crest $850,000 5739 6 4 18 SF

Somerset Ridge $789,000 5200 5 4 6 SF

South Mountain $565,000 5854 6 4 151 SF

Steeplechase $1,275,000 7806 7 6 11 SF

Sunset Ridge $539,900 3841 4 3 57 SF

Valle Di Villa $699,000 5318 3 4 53 SF

Willow Spring Estates $441,500 3,659 5 4 58 SF

Information obtained from the Wasatch Front Regional Multiple Listing Service for 05/01/16 through 06/30/16
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FARMERS INSURANCE 
AGENCY IN DRAPER 
SPONSORS HIGH 
SCHOOL AWARD WINNER

ARTICLE MARY ETHERINGTON
PHOTOGRAPHY MARK THACKERAY

Inspired By

F amily is the central focus for the student 
led Family, Career and Community 

Leaders of America or FCCLA. More than 
202,825 members in 48 states through 12th 
grade exemplify the motto, “Toward New 
Horizons,” as part of the curriculum within 
the school system in Family and Consumer 
Sciences education.

Paul McGarrell's Farmers Insurance Inc. 
in Draper is honored to sponsor Holly Camas 
as Utah’s FCCLA state finalist for her trip to 
FCCLA's National Leadership Conference 
in San Diego in July. This conference gives 
members from across the country a chance 
to gather and network with fellow members, 
attend program workshops, leadership ses-
sions and compete in events. Camas, a Davis 
High School student, greatly helped her 
family through obtaining citizenship for her 
mother in the United States winning her first 
place and gold in the FCCLA’s Interpersonal 
Communications STAR (Students Taking 

Making a 
Difference
for life

Action with Recognition) event category. 
Camas is the first person from her family to 
graduate high school and the first to go to col-
lege attending Weber State in the fall. Camas 
says, “The FCCLA helps you be the best 
you can be and I am 
grateful it has helped 
me become the per-
son I am today.” Paul 
McGarrell’s Farmers 
Insurance Agency 
and the Draper com-
munity wish Holly 
and the other mem-
bers competing at the 
national level all the 
best as well as in their 
future endeavors.

As a previous member of her high school’s 
FCCLA chapter, current FCCLA Business 
and Industrial Representative for the State 
of Utah and National Board of Directors, 

Chelsy Judd, with Paul McGarrell’s Farmers 
Insurance Agency, knows how amazing the 
FCCLA is and the value of informing the 
Draper community on this organization. Judd 
says, “I guarantee FCCLA is the only organi-
zation preparing the student as a whole, that 
teaches them what they will need in life, and 
where they learn how to balance it all.”

Like Judd, FCCLA is near and dear 
to Charri Jensen’s heart as the chapter 
advisor at Corner Canyon High School; 
the largest chapter in the state with 199 

members in 2015-16. Jensen comments, 
“When involved in FCCLA, you better 
yourself as a person serving, initiating 
and carrying out a plan while learning 

“I guarantee FCCLA is the 
only organization preparing 
the student as a whole, that 
teaches them what they will 
need in life, and where they 

learn how to balance it all.”

To learn more visit: FCCLAInc.org  
#FCCLA #WeAreFarmers  

#FarmersInsurance
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the value of work. We hope students participate in all aspects of 
FCCLA, but they may simply attend monthly activities to get 
to know others and have fun.”

FCCLA allows for participation at local, state and national levels. 
Hannah Caplin and Britton Nielsen, CCHS students, focused on 
"Advocacy” to change international adoption laws. They served in 
orphanages, learned about the difficulty many couples in the U.S. 
experience with laws and governments preventing international and 
interracial adoptions, met with lawyers, used social media, and lob-
bied for open adoption. Their presentation won at the state level and 
second at nationals.  

Tiffany Casey, Brook Ryser and Rachel Miner of CCHS worked 
on a yearlong campaign, "Don't Drive Stupid." The campaign was 
presented to the student body, students signed a wrecked car pledging 
to not text and drive, lunchtime activities were held, a Christmas tree 
was decorated with ornaments remembering those killed for unsafe 
driving, and they discussed it with the Lieutenant Governor. They 
won a buckle-up contest, $1,000 from the State and Zero Fatalities at 
the State level and at Nationals.

Former Miss Draper, Bryn Garfield and Kelsey Blaser Clark, both 
went on to compete in the Miss Utah pageant using their STAR 
events as platforms.  

Kaelia Owens, Julia Pacheco and Mallory Beckstrom worked in 
the community for any pay raising $3,000 for charity leading to a 
state win and nationals in Washington, D.C. last year. Owens and 
Brandon Galli planned and budgeted to make and donate baby blan-
kets for Primary Children’s Hospital.

As a team, Jensen and Co-Advisor Katelyn Grinder along with 15 
Officers, plan to introduce FCCLA to the community. They want 
everyone to become a part of FCCLA to change lives for the bet-
ter. Jensen says, “I have seen the shy quiet student stand up in front 
of classes and address topics they believe in and students who feel 
they do not fit in make friends and become involved. FCCLA has 
changed me and I hope to help it change others.”

FCCLA is about making right choices, recognizing as students 
they hold the key to doing great things and becoming leaders and 
members of families and communities which are all critical for 
their success and will last a lifetime. 

LONE PEAK OFFICE
801-553-8882

1030 East 11400 South #101
Sandy, Utah

FREE 
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*

PRESENT THIS COUPON AT YOUR FIRST VISIT
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* SEE WEBSITE FOR DETAILS.
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lehi • 801-407-6520
3401 N Center St #250
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salt lake • 801-272 -8555
1580 East 3900 South Ste 110 

sandy • 801-553-8882
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Stansbury Park • 435-843-5437
220 Millpond Dr. Suite 107 

west jordan • 801 -840 -4833
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ORTHOdontiCs • 801-747 -7895  
158 E. Winchester

AWESOME LOCATIONS!
Visit any of our

WWW.BURGCHILDRENSDENTISTRY.COM
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Financial Buzz

At times it is hard not to think “Is my money working for me?” or, 
“Am I prepared for retirement?” While most of us may not think 

about investing on a daily basis, for those that do or should, avoiding 
investment mistakes can be realized through disciplined financial man-
agement. Draper resident Rinar Erickson, CAP®, CFP® is a private 
wealth manager with Creative Planning, Inc. Creative Planning 
covers all 50 states, not only as a traditional family office for 
relatively wealthy families, but as a “family office for all.” 
Erickson offers comprehensive services in investment 
management, retirement planning, estate planning, 
business succession planning, insurance, charitable giv-
ing, family owned businesses, wealth transfer and tax 
services, incorporating a more disciplined approach to 
help clients avoid financial mistakes. 

Erickson feels very fortunate to work with the President 
and Chief Investment Officer of Creative Planning, Peter Mallouk, 
JD, MBA, CFP®, and author of the New York Times Bestseller, The 5 
Mistakes Every Investor Makes and How to Avoid Them - Getting Investing 
Right. Mallouk has been named the #1 Independent Financial Advisor 
in America on Barron’s list three years in a row, and his company was 
named the #1 Wealth Management firm in America by CNBC for the 
last two years. He has grown his firm from approximately $50 million 
in assets under management to over $17 billion today. Mallouk’s lively 
book advises investors to avoid these common mistakes: market timing, 
active trading, misunderstanding performance and financial information, 
letting yourself get in the way, and working with the wrong advisor.

Rinar and Creative Planning are fiduciaries.  Now, while most people 
aren’t familiar with the term fiduciary, it’s an important distinction when 
it comes to your investments. A fiduciary must act in their client’s best 

interest, putting the client’s interests before their own. It is wise to look for 
a wealth management company where the employees are registered invest-
ment advisors, who must uphold the fiduciary standard and who cannot sell 
commission based products.  Further, avoid dually registered investment 
advisors/broker-dealers, who are able to switch back and forth between 

acting as a fiduciary.  That way, you’ll never have to wonder which hat 
they are wearing when they make a recommendation.

Creative Planning believes strongly in transparency, 
tax efficiency, liquidity and keeping investment fees low, 
while regularly rebalancing client portfolios to take 
advantage of volatility in the markets. Erickson sug-
gests finding a company that rebalances when market 

conditions present opportunities, rather than simply 
rebalancing at the end of each quarter or year.  Investors 

can avoid mistakes by employing a financial planner who will 
implement disciplined strategies that protect them against the behav-

ioral biases and emotionally driven mistakes investors are prone to make.

Draper is fortunate to have Rinar Erickson and his wife of 20 years, along with their 

six children, including two sets of twins, ranging in age from 2 to 14, in our communi-

ty. Erickson gained his expertise on assisting others in avoiding financial mistakes 

through 17 years of experience with the world’s second largest mutual fund and 

financial services company. And now, he has aligned himself with a firm ranked 

the top in America by both CNBC and Barron’s. Additional information on Creative 

Planning is available at ThinkingBeyond.com.  You can contact Rinar Erickson at  

Erickson@ThinkingBeyond.com or 801.865.2972 to discuss how you can also 

avoid some of these critical investment mistakes. Email or call Rinar for a copy 

of The 5 Mistakes Every Investor Makes and How to Avoid Them - Getting 

Investing Right, as a giveaway to the first 20 readers.

Avoiding Investment Mistakes
NEW YORK TIMES BEST SELLING BOOK GIVEAWAY

ARTICLE MARY ETHERINGTON | PHOTOGRAPHY PROVIDED
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Guild Hall
Where Modern Meets Traditional

3640 South Highland Drive, Salt Lake City   |   (801) 277-6534    |    utahguildhall.com

Beautiful showroom        
Inspiration

Experienced Design Team
Retail

To the Trade
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AUGUST 1, 5, 6
SEUSSICAL
DRAPER AMPHITHEATER
Based on the books of Dr. Seuss, The Cat in the Hat is sometimes 
narrator, sometimes instigator in the journey of Horton the elephant 
and a menagerie of characters as they find their place in the world. 
This is a youth show featuring performers ages eight to 18. 

AUGUST 1-14
INTERMOUNTAIN SOCIETY OF ARTISTS ART SHOW
RED BUTTE GARDEN 
A multi-artist show presented by the Intermountain Society of Artists 
at beautiful Red Butte Garden. ISArtists.com

AUGUST 9
FAMILY FUN DAYS
THE GALLIVAN CENTER 
At Family Fun Days, kids enjoy prizes, entertainment, face paint-
ers, inflatables, a train and other cool stuff just for them. Fun booths 
and giveaways for parents too. Some activities charge minimal fee, 
but event admission is free! TheGallivanCenter.com

AUGUST 12, 13, 14
8TH ANNUAL CRAFT LAKE CITY DIY FESTIVAL
THE GALLIVAN CENTER 
Utah’s largest  local-centric  arts festival, with over 200 local ar-
tisans, a STEM (Science, Technology, Engineering, Math) Build-
ing, two stages for musical and dance performances, local food  
vendors and food trucks. CraftLakeCity.com

August
Lifestyle Calendar

10 W. Scenic Pointe Drive, Suite 105 

801-823-0200
MONDAY - THURSDAY :: 8 TO 5, FRIDAY :: 8 TO 1

Family and Cosmetic Dentistry 
Children’s Dental Care

Implant Dentistry
Porcelain Veneers 

Tooth-Colored Fillings
Smile Whitening

FOR AN APPOINTMENT, 
CALL TODAY! 

www.SouthPointeDDS.com
10 W Scenic Pointe Dr. - #105, Draper, UT 84020

SOUTH POINTE DENTAL
where your healthy smile matters

Dr. Seth Spangler

CONTINUED  >
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August

Privately owned and operated since 1915, Goff Mortuary offers a century of experience providing professional, personal services at your time of need.

The Open House for our newly constructed 
building in Draper is on 

Friday August 5th, 2016 and 
Saturday August 6th, 2016 

from 10am-5pm 

Celebrating a Century of Service

8090 S. State Street, Midvale
11859 South 700 East, Draper

801-255-7151
www.goffmortuary.com

The Anderson and Goff names have over 
250 years of funeral service experience.

LOCALLY OWNED  •  COMPETITIVE PRICES  •  DESIGNER ON STAFF
DAL TILE, SHAW FLOORS, KENTWOOD AND MORE!

Home of the “Scooby Doo Van”

SOUTHVALLEYFLOORS.COM 
801-501-9210

12896 S Pony Express #100, Draper

TURN YOUR HOME 
DECORATING IDEAS INTOREALITY!

ZERO 

PERCENT 

FINANCE

 for 12 months*

*OAC
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AUGUST 13
GLOW RUN 5K
ANDY BALLARD ARENA
Ready, Set, GLOW! Participants of all ages are invited to GLOW big at 
the Glow Run. $15 per participant includes a t-shirt. ActivityReg.com

AUGUST 15-16
FERRAGOSTO ITALIAN FESTIVAL
FERRAGOSTO  
The festival celebrates Italian art, music, entertainment, games such 
as "bocce ball" and food! 

AUGUST 17
INTERNATIONAL FOLK FESTIVAL
SANDY CITY AMPHITHEATER 
Grab your family and friends and come travel the globe in an annual 
tradition that features local folk groups that present dances and mu-
sic from around the world. Event is free! SandyArts.com

AUGUST 17-20
SALT LAKE COUNTY FAIR
SALT LAKE COUNTY EQUESTRIAN PARK & EVENT CENTER
Celebrating  80 years of fun,  world-class entertainment and excit-
ing and innovative exhibitions, including The Great Bear Show, Old 
School Rules Demolition Derby, Hypno Hick 50/50 BMX and many 
food vendors. SLCFair.com

AUGUST 19-20
WASATCH INTERNATIONAL FOOD FESTIVAL
UTAH CULTURAL CELEBRATION CENTER 
Featuring  local food vendors serving international fair, a specialty 
foods market, family fun zone, live music, beer garden, a community 
mural project and food demonstrations. FoodFestUtah.org

AUGUST 20
ALEX BOYE
DRAPER AMPHITHEATER
Draper Amphitheater presents Alex Boye, "Pop Music with an African 
Twist." Buy tickets at Draper.Ut.Us.

AUGUST 26
COLORADO RAPIDS AT REAL SALT LAKE
RIO TINTO STADIUM
Riot at the RioT. Don't miss an exciting game under the stars as Real 
Salt Lake takes on the Colorado Rapids. RSL.com

AUGUST 29
SMITH'S FAMILY NIGHT BEES GAME
SMITH'S BALLPARK
The Bees take on the Albuquerque Isotopes at Smith's Ballpark. 
Enjoy the evening with a special deal on four tickets and four hot 
dogs. Tickets must be purchased at a Smith'sTix location. MiLB.com

Lifestyle Calendar (CONTINUED)
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ROSEGATE APARTMENTS
55+ Active Senior Community NOW 

OPEN!

14075 S BANGERTER PARKWAY DRAPER, UTAH 84020  |  (385) 645-3000  |  MILLWOODCOM.COM

At Rosegate, we offer 1- and 2-bedroom suites for rent. We have beautiful views with a clubhouse, courtyard, freeway, and public transportation 
access, covered parking, disability access, fitness center, cafe, full service hair and nail salon, game room, and family history center. Your 
apartment home has a full size washer and dryer, air conditioning, amazing cable & internet package, extra storage on site to rent, walk-in closets, 
and updated window coverings. Come find your new home at Rosegate today!

REED INSURANCE AGENCY
DEWITT • 517-345-4567

www.reedia.net

L I F E  •  H O M E  •  C A R  •  B U S I N E S S

T R U S T W O R T H Y
F O R  1 0 0  Y E A R S

L I F E  •  H O M E  •  C A R  •  B U S I N E S S

To Auto-Owners Insurance and your local 
independent agent, being trustworthy means 
that we will be there when you need us most - 
just like we have been for 100 years.

trust •wor• thy
able to be relied on
as honest or truthful.

1
adj.

LANCE ANDERSON INSURANCE GROUP
801-262-1551 • lance@AndersonGMI.com

www.AndersonGMI.com

CREEKSIDE 
ANIMAL 

HOSPITAL 
&  

ALL PET  
BOARDING

12720 Pony Express Rd.
Draper, UT 84020

(801) 565-1263
Hospital Hours

Mon.-Thurs. 8-7 Fri-Sat 8-5

Boarding Hours
Mon.-Thurs. 8-7 Fri-Sun 8-6

www.cahdraper.com

DOGS  CATS  EXOTICS

Bring your pet in and let us help you start your
pet on the trail to a long and healthy life

with one of our
“Preventative Health Care Plans.”

Good For One
COMPLIMENTARY 
PHYSICAL EXAM

Coupons must be present at time 
of service & cannot be combined 
with any other offer or discount.
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DENTISTS 
& ORTHODONTICS
Burg Children’s Dentistry 
and Orthodontics
(801) 918-4135
burgchildrensdentistry.com/
locations/lonepeak

Cook Orthodontics
(801) 523-2509
orthofamily.com

South Pointe Dental
(801) 823-0200
southpointedds.com

EDUCATION
Huntington Learning Center
(801) 810-2759
draper.huntingtonhelps.com

FINANCIAL SERVICES 
& PLANNING
Ailsa Capital
(801) 501-0302
ailsacapital.com

HOME DESIGN 
& FURNISHINGS
Guild Hall
(801) 277-6534
utahguildhall.com

HOME SERVICES
Five Star Painting
(801) 386-0000

Just Right Air
(801) 590-3944
justrightair.com

Renewal by Andersen Utah
(801) 561-3781
rbaslc.com

South Valley Floors
(801) 501-9210
southvalleyfloors.com

Summerhays Landscape
(801) 571-8713
summerhayslandscape.com

HOSPITALS
Alta View Hospital
(801) 501-2600

INSURANCE
Lance Anderson GMI Insurance
(801) 262-1551
andersongmi.com

Paul McGarrell Farmers Insurance
(801) 553-1173
farmersagent.com/pmcgarrell

JEWELRY
J Brooks Jewelers
(801) 266-4747

LUXURY AUTOMOTIVE
Ken Garff Audi
(801) 852-5300
KenGarffAudi.com

MEDICAL CLINICS 
& FACILITIES
Trilogy Medical Center
(801) 747-2273
trilogymedicalcenter.com

MORTGAGE
Compass Lending Solutions
(801) 676-4400
compasslendingsolutions.com

OTHER
Anderson & Goff Mortuary
(801) 255-7151
goffmortuary.com

Evergreen Marketing
(801) 633-1853

PET CARE
Creekside All Pet Boarding
(801) 501-9888
cahdraper.com

REAL ESTATE
Action Team Realty
(801) 210-5555
actionteamutah.com

Century 21 Everest Group Realty
(801) 866-7635
utahbestrealestate.com

Rosegate at Draper
(385) 645-3000
millwoodcom.com

Triton Terrace
(801) 790-7000
tritonterrace.com

RESTAURANTS, 
FOOD & BEVERAGE
The Fix
(801) 553-0912
fixhitsthespot.com

SHOPPING CENTERS
Outlets at Traverse Mountain
(801) 901-1200
outletsattraversemountain.com

SPECIALTY SHOPS
Draper Flower Pros
(801) 619-1010
draperflowerpros.com

business 
directory

Board Certified Orthodontist

When It Comes To Your Smile,
You Deserve The BEST.

At Cook Orthodontics, you can rest assured that you will work with  
the best in the industry, a board-certified orthodontic specialist.

COME IN FOR  

A FREE,  
NO-OBLIGATION  

CONSULTATION AND  
SEE FOR YOURSELF.  

CALL TODAY! 

801.523.2509 • orthofamily.com  
1025 E 11400 South, Suite 103 Sandy, Utah 84094
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DiD you know?
Your favorite 

Lifestyle Publication 
is on facebook!

Connect with us today
and read feature articles, view special 

offers, enter contests and more!

facebook.com/DraperLifestyle

Call Today: 801-619-1010 
or Visit Us at: draperflowerpros.com

Huge baskets with  
a large variety  
of blooming plants

Luscious Hanging Baskets | Extra Large Planted Pots
All-green Indoor and Outoor Hanging Baskets

Premium 
Hanging 
Baskets
$2499

starting at 10-inch
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Local’s Choice

GENERAL MANAGER FOR HARMONS BANGERTER CROSSING SHARES SOME HOME GROWN FAVES
PHOTOGRAPHY TRESAMARTINDALE.COM

Jordan’s Picks

Harmons Artisan Bread made with  
Lehi Roller Mills flour Highlander Grogg by Caffe Ibis in Logan

Sweet Mother of Onion Jalapeno 
Marmalade by Pepperlane in Midway

Barely Buzzed by Beehive Cheese Co.
from Weber Canyon

Mango and Dark Chocolate  Vivianna Cookies 
by Ruby Snap Bakery in Downtown SLC

Mid-Mountain Blend by 
Ritual Chocolate in Park City

272 E. 12200 S. #100, Draper  |  801.501.0302  |  ailsacapital.com

Education

Estate

Insurance

Tax

Retirement

Investment

™

Schedule your 
FREE financial and 

retirement plan 
analysis today. 
($2500 value)

“He who fails to plan is planning to fail.”
-Winston Churchill
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S U M M E R
S L A S H
SALE

30%-70% OFF selected brands
FROM JULY 18TH-SEPTEMBER 3RD

152 East Winchester Murray, Utah 84107
www.jbrooksjewelers.com

801-266-4747



experience you can trust

MEMBER OF THE AMERICAN SOCIETY
FOR AESTHETIC PLASTIC SURGERY

Schedule a private, no-cost consultation 
with one of Salt Lake’s most experienced, 

board-certified plastic surgeons.

(801) 747-2273

David N. Clayton, MD, FACS

*MENTION THIS AD 
FOR SPECIAL PRICING

www.trilogymedicalcenter.com
801.747.2273 

7001 S. 900 E. in Midvale


