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Nudge
A method for predictably altering behavior without 
restricting options or significantly changing 
incentives. 

When you design with the least 
resistance path for the user, and the 
resistance brings a positive outcome 
for the user and the company, 
everyone is happy. 

Nudge can help to modify behavior 
where conversion is key. Methods of 
nudge include:

- Defaults
- Incentives
- Feedback
- Structured Choices
- Visible goals

    Netflix provides really good 
incentives on their landing page to 
nudge their clients to join with their 
credit card, so they can have the first 
month free. 

     Other ways that netflix modifies the 
behavior of it’s client its by structuring 
the choices of the movies in an 
organized and easy to understand 
manner so that the complexity of 
decision-making is less.  
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Marker 1: Incentive Nudge.

Marker 2: Structured Choices nudge.
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Progressive 
Disclosure
A strategy for managing information complexity in 
which only necessary or requested information is 
displayed at any given time.

Progressive Disclosure is use when 
you separate all the information, 
and you present the information that 
is necessary for the user and hide 
the rest of the information, but it’s 
available with the use of an action like 
a more button. 

    Expedia employs progressive 
disclosure when the user is imputing 
the necessary information to find a 
flight. If you click “Advanced options”, 
more information is disclosed to the 
user.
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Marker 3: Progressive disclosure used by Expedia.
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Similarity
Elements that are similar are perceived to be more 
related than elements that are dissimilar.
 

Similarity is achieved when you use 
similar elements, to make those 
similar elements appear like they are 
from the same group or as a chunk.

You can achieve similarity by using 
same color, shape & size.

    Google+ does a good job with 
its material design where they 
use different shapes and colors to 
separate the articles and the main title 
and description of the Channel. 
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Marker 4: Similarity with shape and color.
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good.
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Wayfinding
The process of using spatial and environmental 
information to navigate to a destination. 

Wayfinding involves 4 stages:

Orientation: The user location to near elements.

Route decision: Choosing a route to get to the 
destination.

Route Monitoring: Confirming the route to ensure 
that we are reaching the destination.

Destination recognition: Recognizing the 
destination.

      Malls do a good job on wayfinding in their 
maps and giving the user orientation and how they 
can get to their destination.

      Canvas also do a good job on route monitoring 
with the use of breadcrumbs on its website, that 
way  the user can monitor where he is heading.
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Marker 5:�3VMIRXEXMSR�ERH�6SYXI�HIGMWMSR�[E]ƤRHMRK�MR�XLI�
map of a mall.

Marker 6:�6SYXI�QSRMXSVMRK�[E]ƤRHMRK�
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home
Try to be more consistent with your body copy. 


