
“Generally speaking, God is often among our higher priorities” 

Feeling lost or lonely, anxieties over emptiness and meaninglessness 
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  Suburban Style is very sociable and have strong attachments to their local churches. Experian 
suggests that they also belong to unions, service clubs, amateur sports teams, and school support 
groups. They are interested in churches that offer relevant programs for youth and young adults, but 
the parents may be less involved. They gravitate to churches with larger resources and multiple 
program options, and which are enjoyable (fun, friendly, and forward thinking).  
  

However, their connection with churches or traditions in which they grew up is increasingly 
tenuous, and they may migrate to different religious traditions and larger churches. They are often 
pragmatists, and value institutional churches for the advantages they offer. Their habit with many 
organizations is to trade up or drop out, and they are often church shoppers. They tend to be moderate 
to conservative in their social opinions and faith convictions, and reluctant to accept additional 
demands on their time. They dislike time-consuming meetings and avoid church committees. However, 
if people in these lifestyle segments "catch fire", they can be extremely strong advocates, energetic 
leaders, and outreach entrepreneurs. 

  
 These people tend to connect with a church in two ways. First, they often connect through 

midweek small groups (especially with affinities related to sports, music, and entertainment). They are 
more likely to attend worship at the invitation of an acquaintance than responding to advertising. 
Second, they often connect through a larger, upbeat, celebrative worship service. These are often at 
special times of the year. They need to quickly build relationships, or quickly connect with a relevant 
program (usually for older children, youth, and young adults) in order to keep coming back. 

  



           Suburban Style is often more concerned about the personality or presence of the pastor than 
the denomination of the church. They do not need to have a personal friendship with the pastor, but 
they like to feel a certain "kinship" with the pastor as one to be admired. They like to be inspired and to 
have clear goals, but they resist being micro-managed. They often make clearer distinctions between a 
true team and an old-fashioned committee than most established churches do. 
  

Although many of these people are skeptical about absolutes (dogmas and doctrines), they are 
comfortable with the generalizations of popular religion. For example, they may not have a clear 
Christology, but are confident that "God is love". The famous text from 1 John 4:7-8 may be often 
quoted by Christians in this lifestyle segment: Beloved, let us love one another, because love is from 
God; everyone who loves is born of God and knows God. Whoever does not love does not know God, 
for God is love." NRSV The text is frequently used at weddings and other important lifecycle 
celebrations, and is used as inclusively as possible to embrace people of other religions or 
philosophies. They may be ambivalent about listening to a sermon each week, but anxious to receive a 
text message with a "Thought for the Day". 
  

When it comes to ethics, the opposite is true. There may be clear boundaries for acceptable 
behavior which influence attitudes toward public policy. Nevertheless, their pragmatism in daily life and 
family relationships leads them to evaluate right and wrong behavior on an individual or case-by-case 
basis, and few moral imperatives are universally and rigorously applied. They may be adamant about 
principles, but flexible in their applications. 
  

Their quest for God is often driven by anxieties about emptiness and meaninglessness. This 
may be due to materialism, reliance on the opinions of peers for self-esteem, or self-absorption as 
individuals and family units. Material success is less fulfilling than anticipated. The fragmentation of 
communities leads to broken relationships and inevitable hard feelings. Generation gaps break down 
ethical norms. Unexplainable tragedies encourage crises of faith. Rapid social change and conflicting 
mores threaten their sense of continuity with the past. Church participation is a primary way that they 
restore or sustain meaning in life and find acceptance and personal support. 
  

If the church is to be relevant, church members and leaders must be equally invested in digital 
social networks. The church is truly "without walls". It is not even a specific location. It is more like a 
network. The church is a third party voice that contributes to every activity and participates in every 
conversation. Spiritual personalities strongly influence their thought and action, but this leader may 
not be the pastor. They can be very responsive to media personalities and para-church advocates. 
  

Credibility is a big issue when it comes to the church (or any institution). It may take a long time 
to build credibility, but it can be lost very quickly. Even the smallest indiscretion, mistake, or 
disappointment can create a gap between Suburban Style and the church which widens quickly. 
Churches that attract people in these lifestyle segments tend to have big visions, relational pastors, 
relevant programs, and tangible evidence that they are making a difference in the local community. 
Denominational identity, preaching, historic continuity, and doctrine may be of less importance.  If 
there is problem or conflict in the church, people in this group are more likely to simply disappear than 
fight over an issue. 
  

Churches that value conformity, predictability, and reliability often struggle in their relationships 
with people in this group. However churches that value creativity, surprise, and urgency about mission 
often prosper with people in this group. They may disappear for a time, and then reconnect with a burst 
of activity. When they reconnect, they like to be accepted as if they had never been gone. They are less 
driven by life cycle expectations, and more motivated by unexpected crises in their lives. When the 


