Welcome back. This is Video #7. I'm going to show you how to set up your smart one-time offer 2.0 using Zaxaa. Let’s go ahead and log into the Zaxaa account and I’ll show you how to set it all up. All right. So, I've logged into a demo Zaxaa account. As you can see, you can access your products, you can add new products (front-end products) and one-time offer. If you take a look at these demo products, you can see that the F denotes front-end product and the O stands for one-time offer, and this is recurring, and then one-time offer. So, this really tells me – I like this because it’s laid out so it tells me exactly what these products are. 
Once you have set up your products and setting up products is super easy. All you have to do is go to Products  Add. Let’s say for example, front-end product. At this point, you could just enter your product name, description, the product type (digital or physical), you got shipping info (on check out page if you want) No (if you don’t). You can add bullet points, you can add other stuff like images and so forth. When it comes to payment processors, what I like about Zaxaa is it offers multiple payment options and not just one. You can do PayPal Adaptive, PayPal Standard, Authorize.net, Stripe, Checkout – whatever. Basically, what you want to do is check the ones that you want. You can set a default. And then of course, you can enter the pricing; you can enter a specific price like the one-time price or you can do multiple pricings. So, let’s say for example, that you have software licenses of different types of pricing. Instead of setting up several products, which you would have to do in other payment shopping carts, at Zaxaa, you only have to do it once. You don’t have to set up several products, which is what I really like. 
But anyways, to keep this simple, I'm going to just keep it at $10 one-time fee as a front-end offer. You can enter your support URL, your email address, and other information here. If we go down here, there are all sorts of stuff as far as their premium version goes in terms of increasing your sales throughout your sales funnel. So, not only are you able to set up your front-end product, you can do a lot more than that. But the one thing that you definitely want to pay close attention to is adding your customer to the autoresponder list. That way, everybody who buys the front-end product is added to a very specific list. You can either create a form like a list or a web form over at GetResponse or AWeber or any other autoresponder that you want to, or you can simply connect Zaxaa with a specific autoresponder here. You definitely want to pay close attention to this because this is how your customers get added to your list.
So, what I recommend that you do is for every single front-end offer, one-time offers that you create through Zaxaa, make sure that you create a different list over at GetResponse or AWeber so that everybody who buys a specific product gets added to a list. Like I said earlier, you want to do this because you're segmenting people and that way, you know exactly where they are in terms of mindset. So, going down here, once you integrate that, you can integrate a bunch of other stuff here. But what you want to do is basically set up the front-end offer and then you want to add a couple of one-time offers. 
All you would need to do is simply go to the front-end offer and at the very top here, you can see OTO. If you click on that and you click on Use One Time Offer, you have two different options. Like I said earlier, you can either set up a linear one-time offer or a smart nested one-time offer. Now, if you read through Zaxaa, they actually recommend that you set up a smart one-time offer rather than a linear one-time offer, which is what most online shopping carts set up. Linear is just super easy to set up but if you want a long-term strategy, it’s the smart one-time offer. 
The way you do it is super easy. All you have to do is to click on Add New. And when you click on Add New, what you're trying to do is you're trying to choose different one-time offers that you want to place down here. Before I do that, I'm going to set it as ‘yes’. I want a smart one-time offer. And by doing that, it’s basically going to reset the settings. What's really cool about this is it’s going to map out exactly what your smart nested one-time offer looks like. So, right here, I'm going to click on Add New. I'm going to say “OTO #1” and we’ll say, “(Yes)” maybe and the reason why I want to put OTO1, something to signify and let you know what it’s all about. And then you basically choose the one-time offer. 
And not only that, what's cool about this is you can actually set a discount. If you wanted to offer a discount, you could do that by percentage or fixed. This is really smart but you can override the one-time offer product sales page with something else or you can skip the one-time offer if the system detects that the customer has already purchased this product. So, if they purchased the product in a different funnel, it will detect that and it won't present them with that. Instead, it will present them with something else. That is super-super powerful. I've never really seen that before in any other online shopping cart. So anyways, click on Save and Close. We’ve added that and we can just simply drag-and-drop it over here. As you can see, as you add it, it adds a new Yes and No option. So, I can add another one and I’ll just select this as OTO 2A  Save and Close.  I'm going to drag-and-drop this over to the Yes. And then I can add a downsell and so forth and so forth. 
Let’s say for example, that I add a different one. This is called OTO Premium to signify that this is a premium offer and I could add that here. Of course, I could go back through here and add the downsells. So, I could offer somebody something here. And then this would break out. And then I could also get this person if they buy the downsell and they say, “Okay, this is a really good downsell. I want to buy the other one-time offers.” You can get them back over to buying this product. But as you can see here, you're segmenting. You've got these people on a list, these people on a list, this one on a list, this one on a list, and this one on a list. So, they're all on different lists. When you look at the list later on when you want to promote to it or communicate with it, you know that you're communicating directly only to the premium buyers or here -- the premium buyers; or here, the people that are not necessarily premium but they bought your downsell. So, they're definitely interested and maybe becoming a premium buyer – but you know their exact mindset. Once you're done, all you have to do is click Save Changes and you're good to go. Zaxaa does the rest. 
