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My Big Promise to You 
 
In just 60 minutes, you’ll discover some of my 

BEST business blogging strategies & time-
saving tips that you can put into action right 
away to make your blog engaging, fun and 
profitable… 

 
So stick around until the end,  take notes, and then 

put what you learn into action! 



 Solutions to bust through the fears and 
challenges that stop many brilliant business 
owners from blogging effectively 

 The fastest, easiest way to get started 
blogging today 

 5 ways to generate an endless stream of 
MAGNETIC content ideas for your blog 

 How to create a promotion plan so you can 
get TRAFFIC to your blog 

 … and much more, plus a special gift! 
 



You will know how to create a blog that works 
as a client attraction tool to build your 
business online – no matter what your 
results from blogging have been in the past, 
even if you are not a writer and you have no 
ideas what to blog about or how to promote 
a blog online. 
 

These secrets will help you stop wasting time 
and get real results from your blog. 

 



      

This is me. 

This is my blog. 



  Online since 80s, creating websites since 90s 
  Co-Host of the Ultimate Blog Challenge & 31 Days Blog 
Challenge – Mentored 5,000+ bloggers 
  Once wrote 42 blog posts in a single day 
  Certified Solo-E Expert, GSMMA Expert, Director of Marketing 
for The Marketing Mentors 
  Award-winning blog, 400,000+ page views/month 



This is my real traffic graph.   

Started blogging Figured out how 
to write good content 

Figured out how 
to really promote my blog 

& drive more traffic 

400,000+ page views and 40,000+ unique visitors a month 



More proof? 
 
 
 
 
 



 Entrepreneur, coach, consultant, business 
owner 
 

 You’ve got an awesome product or service 
 

 You want to get out there more so you can 
reach more people and make a bigger 
difference 
 



 Uncertain about how your blog fits into your 
marketing plan? 
 

 Not sure what to write about or how to figure out 
what your readers want? 
 

 Frustrated at lack of traffic or comments on your 
blog? 
 

 At a loss for what to do next after you’ve hit “publish” 
to get out there and promote your new post? 
 

 Wondering if blogging is really “worth it”? 
 



 Confident that you’ve got direction and plans for your 
blog. 
 

 Excited about blogging, knowing that your new post will 
get traffic, comments, and shares. 
 

 Proud of your blog because you know the content is top-
notch and builds your credibility. 
 

 Thrilled that you’re getting clients who come to you 
ready to say “yes” to your products and services because 
they’re pre-sold. 
 

 Delighted that other business owners are approaching 
you to work together in joint ventures, teleseminars, and 
other projects. 
 



 I’ve got about 60 minutes.  Hang on tight… 



Websites with blogs get… 
 
 55% more visitors 
 97% more inbound links 
 434% more indexed pages 
 67% more leads (B2B) 
 88% more leads (B2C) 
 
Source: HubSpot Internet Marketing 



Personal Benefits: 
 Express yourself  
 Share what you care about 
 Improve your writing skills 
 Challenge your thinking 
 Become a better researcher 
 
Branding Benefits: 
 Increase your credibility 
 Demonstrate your authority 
 
Connection Benefits: 
 Build connections with bloggers 
 Be motivated by your readers 
 Share information, get feedback 

Website Benefits: 
 Builds links 
 Boosts traffic 
 Simplifies SEO 
 Cheap way to get online 
 
Marketing Benefits: 
 Home base for content generation 
 Makes your other marketing easier  

(always have content to share) 
 
Cool Bonuses: 
 Recognition as having an audience  
 VIP access / review copies 
 Invitations to JV 



YOUR 
BLOG 

RSS 

Social Sites 
Twitter, 

Facebook, 
LinkedIn 

Video 
YouTube 

Your Ezine 

Article 
Marketing 

Guest 
Blogging 

Slideshare 

Search 
Engines 

Bookmarks 
Stumble, 

Digg 





    



It depends on your mission. 
You write your own definition! 



Traffic Stats 
RSS Subscribers 

Comments 
Social Sharing 

Alexa or Compete 
Technorati Rank 

Interactions 
Content Created (book) 

Sales $$$ 
JV Invitations 

Media Requests 
Authority/Reputation 

Ad Revenue 
Downloads 

Time Spent/Bounce Rate 

 



  I’m solving problems for visitors 
  Search engine traffic (key phrases) 
  Comments & emails 
  Social sharing 
 

  Recognized as an authority 
  Guest blogging invitations 
  Opportunities to JV with others 
 

  Building business through my blog 
  RSS/Ezine subscriptions 
  Sales and class enrollments 



What’s 
Success 
for You? 

 

  Rank well in the search engines and gain traffic 
  Connect with your readers on a personal level 
  Sell a product or service 
  Encourage opt-ins to your freebie offer/ezine 
  Get more RSS subscribers 
  Share a resource and inspire your readers 
  Help your readers solve a problem 
  Get feedback/information (lsurvey/question) 
  Promote an affiliate product (get clicks/sales) 
  Generate comments 
  Generate tweets or social network sharing 
  Get readers to bookmark your post 
  Build links to your blog post 
 



You don’t need a gold 
mine or tech degree 
to invest to build a 
successful blog. 

 
Blogging is one of the 

cheapest and most 
effective ways to get 
your message out. 
 
 



 WordPress (best blogging software out there) is 
FREE to install on your hosting space 
 

 Thousands of FREE themes and plugins (plus 
some great premium options) 
 

 If you can type an email or write an  
article in Word, you can learn to blog! 
 

Not blogging yet?  Free “get started”  
course at www.launchyourblog.com 



It’s not that hard to 
come up with ideas—
once you know how! 

 
Writer’s block is one of 

the easier challenges to 
get past. 



Your Brain 
   Mind mapping 
   Free writing brainstorm 

  (let your mind wander!) 
   Your previous content 
   Other things you’ve  

  written or created –  
  repurpose 

 
         You are surrounded                 

                by ideas! 
 

Other People’s Brains 
   Your blog reader 
   Ezines you subscribe to 
   Books you read 
   Blog comments 
   Facebook/Twitter 
   Question sites 
 

 
 



Coffee 
Beans 

•   Types of coffee beans 

•   How to roast beans 

•   Differences in roasts 

•   Where to buy beans 

•   Fair Trade beans 
Personal 

•   Best coffee I’ve had 

•   Why I drink coffee 

•   My first memory 

•   Working as a barista 

Reviews 

•   Coffee beans 

•   Coffee makers 

•   Coffee accessories 

•   Cafes & espresso 
shops 

Coffee 
Experts 

•   YouTube (share video) 

•   Amazon (review 
books) 

•   Interview an expert 

•   Profile an expert 



  

Start a note book – virtual or real – and jot 
down any ideas that come to you. 
 - “I should blog about…” 
 - questions people ask you 
 - resources you come across 
 
Keep a folder of articles, brainstorming 
lists, etc. 
 
Let me help you start your back up idea 
file! 
 - dailybloggingideas.com  
 - simplestorming.com 
 
 



• List 2 Products You’ve Used Successfully Reviews 

• What are 3 questions people ask you 
frequently? Q & A 

• What are 3 websites or books you’ve found 
helpful? Resources 

• Who are two experts that would be helpful 
to your readers? Experts 

You’ve got 10 blog post ideas! 



 Question & Answer (Dear Abby) 
 Interviews 
 Write a Review 
 Share Resources 
 Top 10 List 
 How To Guide (Solve a Problem) 
 Step by Step (Guide through a 

Process) 
 Crystal Ball (Your Predictions) 
 Quiz  / Is This You? 
 Skip “How” – Explain “Why” 
 Personal Failure/Success 

(Connect) 
 In the News 

 

 What You’ve Learned from X 
 Client Profiles  (Success Stories) 
 Recommended Links 
 Myth Buster 
 Ask a Question  (Let Readers 

Answer) 
 How X is Like Y 

 
 
 

 
Awesome Link: http://blog.ezinearticles.com/category/article-templates  

http://blog.ezinearticles.com/category/article-templates
http://blog.ezinearticles.com/category/article-templates
http://blog.ezinearticles.com/category/article-templates


No one expects you to be 
Shakespeare. 

 
You don’t need to be a 

professional writer to 
succeed at blogging. 



How many words? 
  1 to 1,000 (I shoot for 300 to 800) 
  As many as it takes to deliver  
  Focus on value/goal more than on length 
 
How often should you blog? 
  2 to 3 times a week 
  Be consistent but flexible 
  Remember that not every post has to be  
      written by you 
 
Content Formatting 
  Headlines 
  Sub-headlines 
  Images 
  Call to action 

“Don’t focus on having a 
great blog. Focus on 
producing a blog that’s 
great for your readers.” 
Brian Clark, Copyblogger 



Snappy Headline 
Resource: http://copyblogger.com/magnetic-headlines/  

 
Attention Catching Opening 

• Quote – famous or controversial 
•  Startling statistic 
•  Compelling question 
•  Paint a picture 

 
Content that Delivers on the Promise 
 
Multimedia Element (Image, Audio, Video) 

 
Closing Call to Action 

•  Leave a comment (conversation) 
•  Subscribe or purchase, Follow a link 
•  Implement or do something 

http://copyblogger.com/magnetic-headlines/
http://copyblogger.com/magnetic-headlines/
http://copyblogger.com/magnetic-headlines/


 You don’t need to be a professional writer 
 Blogging is casual, conversational 
 A unique “voice” is more important than 

perfect grammar 
 Short sentences, small words work 

better for writing on the web and 
on blogs 
 

But if you’re still concerned… 



• Cinch.fm 

• AudioBoo.com 

Record an Audio 
Blog or Podcast 

• Record with your webcam 

• Do a screencast (Snag It, Jing, Camtastia) Create a Video Blog 

• Invite a colleague or friend 
Feature Guest 

Bloggers 

• EzineArticles.com 

• Newsletters you subscribe to 

• Blogs you read 
Reprint an Article 

• Hire a ghostwriter or assistant to create content 

• There are reputable sources for good PLR Ghostwriter or PLR 







Successful bloggers 
realize they are NOT 
in the witness 
protection program. 

 
The more you give, the 

faster you’ll create a 
successful, valuable 
blog. 



                                 Afraid no one will hire you or buy your     
        products if you “give it away” on your blog? 

 
 
1. Even if you blog daily for a year you couldn’t possibly 

share everything you know! 
 

2. People will not read every post you write.  They’ll want 
help with how the info applies to their specific situation. 
 

3. Not everyone wants to figure things out for themselves.  
Even if you share the A to Z, step by step, there are still 
people who want to hire you to do it for them. 

 
Blogging allows you a way to showcase your expertise! 

 



There are tricks and 
strategies to make 
blogging easier and 
faster. 

 
And… smart bloggers 

invest their time and 
leverage their content 
beyond their blogs. 



Blogging DOES take time: 
 You’ve got to get the content onto your blog 
 You’ve got to promote your blog 

 
      But can you afford NOT to be blogging? 
 
More traffic, more links, more leads, more 

clients, more profit… 



Be Yourself & 
Write What 
You Know 

Let Go of 
Perfection 

Practice Short 
& Be Flexible 

Use Templates 

Be Inspired by 
Others 

Keep an Idea 
Notebook 

Don’t Limit 
Yourself to 

Text 

Improve 
Important 

Skills 

Blog in Series / 
Batches 

Use a 
Blogging 
Calendar 



Tip: Use the Editorial Calendar Plugin for WordPress 

Start with a calendar for the month… 
 
Note any: 
  Holidays 
  Events (Vacations, etc) 
  Promotions, sales, product launches 
  Teleclasses or interviews 
  Affiliate promos you want to do 
 
Fill in around those with: 
  series posts 
  weekly or monthly features 

  interview series 
  videos/inspirational/funny/etc 
  expert answers 

  other ideas from your brainstorming 

Benefits of a Calendar: 
 Less Stress 
 Easier to Promote 
 Save Time 



Build it and they will come 
doesn’t work for bloggers. 

 
Successful bloggers know 

where to find their readers, 
and learn to PROMOTE 
their blogs.  (And how to get 
their readers to promote for 
them.) 



It does take time to attract readers.   
 
Tips to speed it up: 
 Create a commenting circle with friends and/or 

colleagues 
 Find a comment tribe to join (Facebook, Twitter) 
 Comment on other blogs 
 Seek opportunities to get in front of readers 
 Join a blog challenge like  

www.ultimateblogchallenge.com  
 Repurpose your content 
 Let your existing community know you’re 

blogging 

http://www.ultimateblogchallenge.com/


 You DO have to promote your blog 
 

 It does NOT have to take all day 
 

 A solid promotional plan can be  
executed in 15-30 minutes 



 
 
 
 
 

 
 

A Free Gift for You 
http://michelleshaeffer.com/driveblogtraffictraining  

http://michelleshaeffer.com/driveblogtraffic
http://michelleshaeffer.com/driveblogtraffic
http://michelleshaeffer.com/driveblogtraffic
http://michelleshaeffer.com/driveblogtraffic
http://michelleshaeffer.com/driveblogtraffic
http://michelleshaeffer.com/driveblogtraffic
http://michelleshaeffer.com/driveblogtraffic
http://michelleshaeffer.com/driveblogtraffic
http://michelleshaeffer.com/driveblogtraffictraining
http://michelleshaeffer.com/driveblogtraffictraining


…As for numbers … unique visitors, number of 
visits, and page views were all at least double 
previous monthly statistics, plus I saw a bump 
in book sales on Amazon... 

 
…Thanks, Michelle, for the inspiration  

and motivation to take my blog to a  
whole new level! 

 
Marlys Arnold 

Trade Show Marketing Strategist & Author 
www.tradeshowinsights.com 

 

http://www.tradeshowinsights.com/
http://www.tradeshowinsights.com/


Successful bloggers aren’t 
afraid of “competition”—
they LOVE it. 

 
They stand out because they 

know how to deliver valuable 
content and play on what 
makes them unique so they 
connect with their right 
audience. 



 Is it a good sign or a bad sign if others already 
have popular blogs on your topic? 
 

 How will you stand out among the crowd? 
 



A year ago, I had no online presence and the idea of getting that visibility 
was very scary. 

 
 One of the most important things I discovered as a result of blogging, is the 

things that I blogged about made a difference to other people. 
Through my blog posts, I would receive comments which were often a 
source of encouragement, inspiration or motivation.  

 
                                         I have a different mindset now, because now I don’t  
          think of ‘what will someone think’ about my blog post,  
                                        but instead I focus on ‘who will my blog post help.’  
 
          Thank you Michelle! You are an amazing teacher,  

                          leader and business success role model! 
 
                                         Julie Henderson, The Direct Sales Success Coach 

http://www.expectsuccessbeunstoppable.com/


 You are UNIQUE! 
 



   



Thank you! 


