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INTRODUCTION 
 

I’m so glad you’re here. You’re about to become a pitching powerhouse. You’re ready 
to take a stand for your brand because you know you have something important to 
say. It’s your responsibility to get out there, raise your voice so that the people who 
need you can find you.  

I created this easy grab-and-go guide because I know you don’t have time to waste. 
You need to get out there…yesterday.  

Let me guide you in pitching print and broadcast media as both a contributor and an 
expert (you’ll get the nuanced distinction herein.)  

I also want you to feel confident putting yourself out there because that’s the ONLY 
WAY your pitches are going to connect. No one wants a nervous Nelly on the air. No 
one wants tentative, wishy washy content on their web magazine or blog.  

The media needs us to provide valuable, cutting edge, substantial content. I’m going 
to show you what the media — in each sector — is looking for and how to present it 
so that they get a clear sense you’ll be able to deliver on the insight and expertise you 
promise.  

Please read on and reach out to me with any questions. You can find me at 
amanda@amandaberlin.com and you can learn more about the full course in 
pitching the media to gain exposure, influence and more clients at 
www.createcontentthatconnects.com.  

  

http://www.amandaberlin.com/
mailto:amanda@amandaberlin.com
http://www.createcontentthatconnects.com/
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PITCHING PRINT 
 

THE BIG PICTURE 
Newspapers, magazines and websites all have different tone, content and nuances. 

The biggest difference is between traditional (think magazines and newspapers) and 
digital print (think online news sites, blogs, and e-zines).  

Sometimes you’ll write the article (positioning yourself as a contributor) and 
sometimes it will be written by a staff or freelance reporter (positioning yourself as a 
source or expert, available for interview). 

 

PITCHING YOURSELF AS A SOURCE OR EXPERT 
WHAT YOU NEED TO KNOW:  

 You’ll pitch yourself as a source or expert when the magazine, newspaper, or 
online outlet you’re reaching out to has entrenched reporters that cover a 
certain beat. Do your research into WHO to pitch by finding articles that speak 
to the themes you can cover and pitch those writers with ideas for articles they 
could write that include your expertise 

 Writers want an edgy, original take on the topic they cover. Cutting edge. 
Identify a trend in your industry the outlet might be interested in covering. Pitch 
that idea. You have to take on the role of trend forecaster because lead times 
are often longer 

 When there’s something relevant in the news (or you can create a link between 
your industry and expertise and current events) pitch that idea. Offer yourself 
as being able to give perspective and comment.  

 

  

http://www.amandaberlin.com/
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SOURCE / EXPERT INTERVIEW PITCH TEMPLATE 

 

 

 

 

 

Dear  [name]  , 
 
My name is  [name and link to website]. I am a _________ who does __________ 
with/for _________ . 
 
Thank you for all your work to bring information on [their beat] to [their audience.] 
 
I have an idea you might be interested in covering.  
 
[Offer here your article idea. Use the language you will imagine they might use to 
start the piece. Then…]   
 
I could speak to the following points: 
[include main points bulleted] 
 
I have written/spoken/appeared on this topic __ [link here]__ and ___[here]___.  
 
[Insert any relevant details about yourself here that make you perfect to address 
this topic].  
 
For more, here’s a link to my site.  
 
Please let me know if I this sounds of interest. I’d love to assist you in bringing this 
piece to readers of [outlet name]. 
 
 
Best, 

http://www.amandaberlin.com/
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PITCHING YOURSELF AS A CONTRIBUTOR 
 

PITCHING TRADITIONAL PRINT (NEWSPAPERS + MAGAZINES) 
WHAT YOU NEED TO KNOW  

 The editors are also often dedicated to particular beat or section. Find the one 
that edits the section you want to write for 

 

 The tone is more formal, buttoned-up. Show you have the serious writing 
prowess to deliver something serviceable for their audience 

 

 The articles are straightforward and content-driven; must be a cutting edge 
idea or a very current take on a particular topic or trend 

 

 The material, often, requires more research and consideration. Do your 
homework. Have thoughtful supporting information available 

 

 The lead times are, quite-often, much longer, particularly for magazines. Plan 
ahead 

 

 Demonstrate your track record. If you don’t have one, you can break in, just 
show you’re the perfect person to write this article 

 

 

  

http://www.amandaberlin.com/
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TRADITIONAL PRINT PITCH TEMPLATE (For Contributors) 

 

 

 

 

 

Dear  [name]  , 
 
My name is  [name and link to website]. I am a _________ who does __________ 
with/for _________ . 
 
I wanted to submit for your consideration the following article idea: ________[your 
article headline]___________. 
 
[Offer here a couple sentences that set up the piece, whether you’re weighing in 
on a trend or pointing to a challenge facing that audience. Use the language you 
will use to start the piece. Then…]  In this article, I’ll cover the following points: 
[include main points bulleted] 
 
I have written on this topic __ [link here]__ and ___[here]___.  
 
[Insert any relevant details about yourself here that make you perfect to address 
this topic].  
 
For more, here’s a link to my site.  
 
Please let me know if I may write _______[your article headline]________ for 
___[name of outlet] ___. 
 
 
 
Best, 

http://www.amandaberlin.com/
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PITCHING DIGITAL PRINT 
 

WHAT YOU NEED TO KNOW ABOUT PITCHING DIGITAL PRINT (Websites & Blogs) 

 Editors are often more approachable. your connection is more informal but to 
get them to listen to you, speak to how you can serve their audience 

 

 The articles can be lighter, service-based, and more list-driven, depending on 
the tone of the outlet. Your pitch can focus slightly on what you can offer in the 
way of exposure 

 

 Content can be a little more edgy, trendy, more simple, more nuanced 
(depending on the outlet). The material, often, references other resources 
available online 

 

 There’s a place for everything on the web: Essays, thoughtfully-researched 
pieces, lists, are all fair game. You don’t have to force — you just have to find. 
Research the editor. Research the outlet. Research your idea 

 

 The lead times and turn-around is usually super-fast  
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DIGITAL PRINT PITCH TEMPLATE (For Contributors)  

Dear  [name]  , 
 
My name is  [name and link to website] . I am a ________ who does ________
 with/for  ________.  
 
I really appreciate the work you’re doing to bring information on ___[what their 
content speaks to]_____ to ____[who their audience is]____.  
 
In particular, the recent article _______[name of article]____ really resonated with 
me. [Add one more sentence here about why...] 
 
I wanted to submit for your consideration the following article idea: ________[your 
article headline]___________. 
 
Offer here a couple sentences that set up the piece, whether you’re weighing in on 
a trend or pointing to a challenge facing that audience. Use the language you will 
use to start the piece. Then…In this article, I’ll cover the following points: 
[include main points bulleted] 
 
I have written on this topic __ [link here]__ and ___[here]___.  
 
[Insert any relevant details about yourself here that make you perfect to address 
this topic].  
 
For more, here’s a link to my site.  
 
Please let me know if I may write _______[your article headline]________ for 
___[name of outlet] ___. 
 
Best, 

http://www.amandaberlin.com/
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PITCHING BROADCAST 
 

THE BIG PICTURE 

PITCHING TV 
 Tone is light, i.e. puppy-dogs and dating tips 
 But informative…news you can use 
 Your segment idea needs to offer visual appeal 
 You need to be camera-ready 

 

PITCHING ONLINE SHOWS: 
 They have a huge need for content 
 They are specific and special-interest focused 
 Tone can tends to be more cerebral 

 

PITCHING RADIO: 
 Tone is can vary depending on the outlet, from morning drive to fun 

conversation to serious news talk 
 Content is informative…news you can use 
 Radio producers tend to be nicer, grateful for excellent, thoughtful content. 

They are also highly tuned-in to their local audience  
 Your segment idea needs to have legs because radio segments are usually 

longer 
 

PITCHING PODCASTS: 
 Tone is can vary depending on the outlet, some are fast-paced, interview style, 

others are more in-depth free-form conversations 
 News you can use, narrative, informative, creative, lots of personality, and 

many are newbies who need content and contacts 
 Podcasts are so varied and hyper-specific so pay attention to the format of the 

one you are pitching 
 

 

 

http://www.amandaberlin.com/
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PITCHING TV + ONLINE SHOWS 
 

WHAT YOU NEED TO KNOW:  
 Producers are busy. You have to grab them so quickly, like when you’re talking 

to someone who you know is going to hang up the phone any second.  

 

 A television segment is short, anywhere from two to five minutes; consider 
what you can offer in terms of visuals so your segment comes to life on camera.   

 

 Know their content and tone; Know what their anchors and reporters like to 
cover 

 

 Start small and local to grow your media platform. Work your way up to the 
Today Show or Good Morning America 

 

 The best segments impact people’s pocketbook, pets, appearance, 
relationships and schedule (“save time and money”) Morning TV love “puppy 
dogs and dating tips”  

 

 Find a local angle for local television. If you’re a local person, that can be 
enough of a local angle. Find an issue that impacts people locally, too. 

 

 

 

 

 

 

 

 

http://www.amandaberlin.com/
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TV + ONLINE SHOWS PITCH TEMPLATE 
  

Dear  [name]  , 
 
My name is  [name and link to website]  ________. I am a_________ who 
does  _________ with/for _____________ . 
 
I’d like to offer an interview on: _____ [headline here] ___________. 
[Set up the story. Use the language you might imagine the interviewer using to 
intro you.] 
 
We could talk about the following: [include possible talking points bulleted] 
 
I have written on this topic __ [link here]__ and ___[here]___. I’ve been 
interviewed/appeared ___[here]___, and __[here]__.  
 
[Insert any relevant details about yourself here that make you perfect to 
address this topic].  
 
For more, here’s a link to my site. 

 
Please let me know if you would like to book this interview. 
 
Best,  

http://www.amandaberlin.com/
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PITCHING RADIO + PODCASTS 
 

WHAT YOU NEED TO KNOW:  
 Radio and podcasts are more intimate and more introspective. 

 

 The segments are longer and you need more material to fill the time. Radio 
interviews can run anywhere from 7-10 minutes. Podcasts can be 30 minutes 
or longer 

 

 Tone can be serious, informative or drive-time fun. Note the format of a station 
or show when you are pitching 

 

 Understand WHO you are pitching; you’re pitching the host and the producer 
but the host is generally the decision-maker. Their interests in large part dictate 
what goes on-air 

 

 There is a huge variety in radio and podcasts, match your pitch to the 
personality of the show you’re pitching. 

 

 Local is slightly less important; you don’t have to go local (unless that’s the 
objective of the show), but you should to provide a resource-rich informative 
interview  

 

 Substance matters; you can’t show … so tell. Make your interview as interesting 
and dynamic as possible  

 

 Focus on being informative; use the extra time radio offers to go in-depth and 
provide resources, data-driven information, and anecdotes 

 

 

http://www.amandaberlin.com/
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RADIO + PODCAST PITCH TEMPLATE  

 

 

 

Dear  [name]  , 
 
My name is  [name and link to website]  __________. I am a________who does 
 _________with/for_________. 
 
Thanks so much for your work providing [kind of information] to [specific 
audience]. Your recent interview with [name of guest] resonated with me because 
[personal connection]. 
 
I’m writing with and idea for an interview on: _____ [headline here] ___________. 
[Set up the story. Use the language you might imagine the interviewer using to 
intro you.] 
 
We could talk about the following: [include possible talking points bulleted] 
 
I have written on this topic __ [link here]__ and ___[here]___. I’ve been 
interviewed/appeared ___[here]___, and __[here]__.  
 
[Insert any relevant details about yourself here that make you perfect to address 
this topic].  
 
For more, here’s a link to my site. 

 
Please let me know if you would like to book this interview. 
 
Best,  

http://www.amandaberlin.com/
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