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Press Release

Template



Contact: 
Your Name 

email@example.com 
Your Street, 

City, State 
Ph: (000) 000-0000 

FOR IMMEDIATE RELEASE 

Headline that Speaks to the Trend, Event, or News 
Subheadline if you have one 

City, State - Date - (One sentence that speaks to the “hard news” on 
which this press release will focus.) Public relations veteran, Amanda 
Berlin, has launched an online membership community called PITCH 
School that will bring public relations skills and publicity tactics directly 
to the entrepreneurs who need them.  

(One supporting sentence.) Berlin, who started in celebrity publicity 
and transitioned to traditional agency work and media strategy before 
going out on her own as a consultant, believes that there’s a sea change 
afoot in the publicity world, where access to contacts and opportunities 
are open to everyone.  

(One sentence quote.) ”The media is more democratized than ever," 
says Ms Berlin, “it’s easier to make connections and interact directly with 
journalists. What entrepreneurs who can’t afford a PR firm or a publicist 
need to learn what journalists need and how to approach them. It’s my 
goal to give people with an important message the tools they need to 
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get featured in the media. This is a skill set you can learn.” 

(One sentence about the relevance of your launch, event, business, 
in the greater scheme of things.) Entrepreneurs recognize the need for 
media attention to grow their brands. And, the opportunities for 
mainstream and online exposure have increased dramatically in recent 
years with the proliferation of thousands of outlets from podcasts, 
terrestrial radio, television and online shows, to blogs and online 
magazines and traditional glossy print outfits. 

(Another quote.) “Acquiring the skill set to generate publicity on an 
ongoing basis based on the current needs of their businesses gives 
entrepreneurs the opportunity to have their voices heard and their 
businesses seen, and averts the threat of the ‘Field of Dreams’ 
syndrome…you have built it, yet they haven’t come.”  

(One sentence supporting your big mission.) Ms. Berlin believes that 
there is enough vitriol out there in the media today and that people with 
an empowering message born from passion-based businesses need to 
raise their voices and take their place in the local, online, and national 
conversations. 

(Final sentence that explains some of the brass-tacks of your 
endeavor; location and time, if it’s an event.) PITCH School can be 
found at pitch.school (hyperlink any sites) and new members can sign up 
through the end of the month. 
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