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Rainmaker Duties and Responsibilities 

A business development professional has three primary responsibilities: 
1. Identifying new sales leads and facilitating relationships with them 
2. Maintaining fruitful relationships with existing customers 
3. Becoming the “Face” of the company and a trusted Influencer in the community 

 
When it comes to generating leads, day-to-day duties typically include: 

 Researching organizations and individuals online to identify new leads and potential new markets 
 Researching the needs of target accounts and finding out who makes purchasing decisions 
 Contacting potential clients via email or phone to establish rapport and set up meetings 
 Generation of new leads with the intention of creating more sales/revenue 
 Lead and post-sale follow-up 
 Planning and overseeing new marketing initiatives 
 Attending conferences, meetings, and industry events 
 Working on projects, initiatives and responsibilities of committee, board and other volunteer positions held within industry 

organizations 
 
Other typical duties include: 

 Appointment scheduling, preparation, and presentation to clients 
 Maintaining positive customer relationships 
 Strategizing ways to continue and increase revenue from current customers and accounts 
 Work closely with designated sales team to strategize more effective sales methods 
 When appropriate, pitch business development ideas and strategies at boardroom level 
 Researching, joining and managing the industry memberships and sponsorships 
 Holding board, committee and volunteer positions in organizations relevant to the company 
 Event planning, prepping and hosting 
 Preparing PowerPoint presentations and sales displays for expo/sponsorship booths 
 Developing and maintaining the digital customer database and company calendars 
 Following up! 

 
Healthy relationships with clients require primarily socialization. From simple chats on the phone to lunches and events or 
conferences, Rainmakers must be sure to keep their customers happy and create the perception that they are “everywhere”. 
Rainmakers are also obligated to collaborate and provide feedback to upper management about what is and is not working. 

 

Rainmaker Skills 
To be an effective Rainmaker, an individual must be: 

 Comfortable with others in-person, via text/email and in group situations 
 Able to navigate Microsoft Office and the like with ease and understanding 
 Excellent time management and organization skills 
 Connects with others in an intentional and genuine way (Has the ability to see the BIG picture take form through the genuine, 

focused and consistent connections being made daily) 
 

The skills needed to excel in this position include: 
 Strong communication and IT fluency 
 Creative talents and the ability to solve tough problems 
 In-depth knowledge of the industry and its current events (willingness to learn) 
 The ability to handle pressure and meet deadlines 
 Skill in prioritizing and triaging obligations 
 Attention to detail 


